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FIELD — 38.04.02 Management

Master's program: General and Strategic Management

1 semester
Ne Name of the discipline Quantity of auditorium
hours/ Total
1. Modern problems of management 4/144
2. Modern strategic analysis 4/144
3. Academic communication 2[72
4, The methodology of scientific research in 3/108
Management
5. Corporate Development and Change Management 6/216
6. Practices for obtaining primary professional skills 3/108
7. Econometrics 2[72
8. Research work 8/288
2 semester
1. Strategic marketing 4/144
2. Corporate finances 4/144
3. Corporate and commercial law 5/180
4, International Business and Trade 6/216
5. Practices for obtaining professional skills and 3/108
experience of professional activity (including the
technological practice, pedagogical practice)
6. Research work 8/288
3 semester
1. The company's accounting policies management 4/144
2. Project management 5/180
3. Innovation Management 4/144
4, Management of competitiveness 4/144
5. Government regulation of business 4/144
6. Public private partnership 4/144
7. E-commerce 4/144
8. Information Technologies in Management 4/144
9. Practices for obtaining professional skills and 3/108
experience of professional activity (including the
technological practice, pedagogical practice)
10. Research work 5/180
4 semester
1. Leadership 3/108




2. Consumer behavior (advanced level) 4/144
3. International communications 4/144
4, Research work 12/432
5. Undergraduate practice 6/216




