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Conepsxanne ocHOBHBIX OPM TeKyIIEro KOHTPOJIS

1o gucuuminiae MHOCTpaHHbBIH A3bIK (AHTITUHUCKIH)

HanpasieHue NoAroTOBKH, TPOQHIIE:
OKOHOMUKA (HE IIPEeyCMOTPEHO)
VYuebnsiii rog 2018/2019
Kypc 2 (3 cemecmp)

1. IlucemenHas paGora. PopmupoBanue mpoheCCHOHANBHBIX KOMIISTEHITHH
NVCBMEHHOW peYM: HalUCaHWe CIOy)XXeOHOH 3ammcku - memo (MHOS3BIYHAS
IUCbMEHHAs peyb). DJIEMEHThl Mmemo: IOJydYareslb, OTIPaBHTENb, 1aTa, TeMa
CIIy>keOHOM 3alllCKH.

IlpuMepHBle TeMbl: 1) BBIpa)keHHE OJNArONapHOCTH KOJUIEKTHBY 34 YCHENIHYIO
NPE3CHTAllMI0 HOBOM pPEKJIIaMHOM KaMIaHW{; 2) HalOMHHAaHWE O CpPOKax
IOPEOCTaBJICHHSI OTYEeTa II0 MAapKETHHIOBOMY HCCIEIOBAHUIO KOHKPETHOIO
paiiona, ropoaa. 3) o HemoJgagKax IPOrpaMMHOro obecrieueHust 4) 0 HAIpaBICHUH
Ha KypCBl IIOBLIIICHMS KBIA(UKAIMM S5) O Ha3sHAYEHWM OTBETCTBEHHBIX 34
UCIIOTHeHHWE MAapKETHHIOBOM KaMIlaHuk 6) O KOMaHIWPOBKE Ha CEMHHAp,
IIOCBSIIIIEHHBIM PA3BUTHIO PEKIAMBl M €€ pOJIM B MapKeTHHre 7) O BBIXOJE Ha
paboTy B mpa3HUYHEIN eHb,B CBSI3K C IPOM3BOACTBEHHON HEOOXOIUMOCTHIO 8) 0
IPeAOCTaB/IEHNH aHATUTHYECKON CBOJAKM 00 06beMax Mmpojax 9) o mpeMUpOBaHHH
COTPYAHHUKOB, B CBS3M C YCIEIIHOM IPOBENEHHOM peknamHol akuued 10) o
IIOATOTOBKE JIeMOHCTPAIIHIOHHOTO 000Dy I0BaHMUs

2,  JMuckyccusi "Leadership qualities" orpaGotka mpodeccHoHATBHBIX
KOMMYHUKATHBHBIX ~ KOMIIETEHIHUH,  IpOo(EecCHOHAIBHOIO  JIEKCHYECKOrO
MHUHUMYMa, MOHSITHHHO-TEPMUHOJIOIMYECKOrO anmnapara mo teme "Management".
Questions to be discussed:

1) What makes a good leader?

2) What is the difference between a leader and a manager?
3) Are leaders born or made?

4) What style of management is preferable? Why?

5) Who are the first leaders who come to your mind?

6) What makes those people great leaders?

7) What are the qualities or characteristics that every leader should have?



8) Are some people natural leaders and other people natural followers? Why?
9) Why do some people think it's a bad thing to always follow other people?
10) If you were the leader of your school, what changes would you make?

3.Ilpesentauwms. ['pymnma meauTcss HA MAHUA-TPYIIBI 0 2-4 YelloBeKa U B paMKaX
CaMOCTOSITeNIbHOM paboThl TOTOBUT Impe3eHTanuto (10-15 cnaiimoB) M TeKCT
BBICTYIUTeHUS. [ [puMepHBIe TeMBI IPE3CHTAN:

1) Top Russian companies;

2) Why not Partnership;

3) the future of Sole proprietorship in Russia;
4) Entrepreunership - western examples.

5) Recent successful entrepreuners;

6) Benefits for the entrepreuners in Russia

7) Benefits for the entrepreuners abroad

8) Challenges that companies face

9) Survival in the 21 century

10) successful alliances
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Bonpocel k 3ayery
10 TACTIUTIIIAHE
HHoCTpaHHBIH A3bIK (aHIIUICKHET)
Hanpasnenne noAroToBku, mpohuib:
OKOHOMHKA (He IIPeayCMOTPEHO)
VYyebnsrit rog 2018/2019
kypc 2 (3 cemecmp)

1. What types of businesses do you know? characterize each of them.

2. What is limited and unlimited liability?

3. What is a business that sells the right to use a business idea? Describe it.
4. What are the main types of limited company?

5. Who has legal responsibility to settle debts in a company with unlimited
liability?

6. What is management? Speak about its fundamentals.

7. What activities are included into management?

8. Whom does management refer to?

9. Who does each management level comprise?

10. What are basic management skills?

11. What management styles do you know?

12. What is marketing in general? Speak about its necessity for any business.
13. What activities does marketing consist of?

14. What groups of goods is it customary to organize marketing sectors into?
describe each group.

15. How do we understand the expression ?business-to-business? marketing?
16. What is marketing mix? Describe each category in it.

17. What is target audience?

18. What types of markets is it customary to distinguish?

19. What is market segmentation?

20. What is the difference between promotion and advertising?
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