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Mporpammy oncumnnnHbl paspaboTan(a)(n) npenoaasartens, 6/c Cobonesa H.IM. Kadenpa
aHrnuinckoro si3blka MHCTUTYT s13blka , NPSoboleva@kpfu.ru ; npenoaasartens, 6/c WycTtoea 3.B.
Kadoenpa aHrnuiickoro a3bika VIHCTUTYT a3blka , Ellina.Shustova@kpfu.ru

1. Uenn ocBOEHNS AUCLUMINHBI

OCHOBHOI1 LIenblo Kypca SIBNSETCA NOBbIWEHNE YPOBHS BNaaeHUsS MHOCTPaHHBIM SA3bIKOM,
OOCTWUrHYTOro Ha npedplayliei cTyneHn obpasosaHus, u oBnaneHne 6akanaspamm Heo6xoaUMbIM
YPOBHEM KOMMYHUKATUBHOW KOMNETEHUUN IS PELEHNs COLManbHO-KOMMYHUKATUBHBIX 3a0a4 B
pasnnYHbIX 06NaCTAX NPOCPECCUOHaNbHON 1 HAaYYHOW OeSTENbHOCTU NPU 0OWEeHNN ¢ 3apyOeXXHbIMU
napTHepamu, a Takxe Ans ganbHenwero camoobpasoBaHus.

Hapsoy ¢ npakTnyeckoi Lenbto AaHHbIn Kype cTaBut obpasoBaTesibHbie 1 BOCMMTATENbHbIE LENN:
NOBbIWEHWE YPOBHS 00Lel KynbTypbl 1 06pa3oBaHMs CTYAEHTOB, Ky/bTypPbl MblIWAEHWS, OOLWEHNS 1
peun.

3agayamm Kypca SBASOTCS NOAroTOBKa CTYAEHTOB-MarncTpoB K UCMONb30BaHMIO aHMUIACKOrO
A3blKa KaK CPeacTBa MEXKYNbTYPHON KOMMYHUKALIMMN 1 CPEACcTBa NPOGECCUOHANBHON
0eATeNbHOCTH.

B 3apayy npakTnyeckoro oBnageHus s3blkoM BXOAUT OOPMUPOBAHNE HABbLIKOB 1 YMEHWI
CaMOoCTOATENbHO paboTaTth C LOKYMEHTaMM U CNeunanbHON NMTepaTypoil Ha aHrNMACKOM A3bIKE C
Lenblo Nony4yeHnsa npogpeccmoHanbHom nHgpopmarmm, nogaepxaHns npogoeccnoHanbHbiX
KOHTaKTOB W BEEHNS UCCNEn0BATENBCKON paboThl.

2. MecTO AMCUMNNUHBI B CTPYKTYype OCHOBHOM 06pa3oBaTtefibHOM NPOrpamMmmbl BbICLLETO
npocpeccuoHanbHOro o6pasoBaHus

JaHHas yyebHas oncumnnnHa BkitodeHa B pasgen " 53.65.12 MNMpodgheccrnoHanbHbIi" OCHOBHOWA
obpaszoBartenbHoit nporpammbl 031600.62 Peknama n cBsi3an ¢ 0OWECTBEHHOCTLIO N OTHOCKTCS K
6a3oBoi1 (obuwenpodeccrnoHanbHo) yactn. OceamBaetca Ha 1, 2, 3, 4 kypcax, 1,2, 3,4,5,6,7, 8
CeMecTpbil.

HacTosiwas nporpamMma HOCUT MHTErPaTUBHBIN XxapakTep U NpegHa3HadYeHa onas CTyneHToB
HeA3blKOBbIX CreunanbHOCTen yHBepcuTeTa, MPpoaonXatoWmx N3y4atb MHOCTPaHHBIN S3bIK B BY3e€.

3. KomneteHuuu obyyaroLerocs, hopMmpyemble B pe3ynbTate 0CBOEHUS AUCLUMIUHDI
/mopynsi

B pesynbrate 0CBOEHNS AMCUMMIMHBI (OOPMUPYIOTCS Cneayowme KOMNeTEHLUN:

LLincpp komnereHumu npwoGpi::nlg?Eg;ﬁaeTeHuuu
OK14 6
(OBILEKyNbTYPHbIE - CNOCOBHOCTbLIO BNaAeTb OHMM U3 MHOCTPAHHbIX S3bIKOB Ha
KOMNETEHLIN) YPOBHE HE HMXE PasroBOPHOro
- obnanaet 6a30BbIMM HaBbIKaMN OBWEHWS, YMEHNEM
yCTaHaBnMBaTtb, NOALEPXMBATb U PA3BMBATb MEX/INYHOCTHbIE
MnK9 OTHOLIEHWS, OENOBble OTHOWEHNS C NPeacTaBUTENSaMM
(npochbeccunoHanbHbie PasnnYHbIX FOCYAapPCTBEHHbIX, (PUHAHCOBBIX, 0OLWECTBEHHbIX
KOMNeTeHLmm) CTPYKTYp, nonuTnyeckmx opraHnsauun, CMU,
NHGOPMALNOHHBIMU, PEKNAMHBIMU, KOHCANTUHIOBbIMU
areHcTBamu

B peaynbtate 0CBOEHUS ONCUMMNINHBI CTYAEHT:
1. DONXEH 3HaTb:

npasuna nepesoga rpamMaTn4eckmnx KOHCTPYKUMIA NpU YTEHUX OEN0BON U HAay4YHOW nnuTepartypsbl,
BnageTb AEeN0BOM N HAYYHOW TEPMUHONOTNEN.
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2. DONTXEH yMeTb:

nepeBoanTb, pedoepmnpoBaTh U aHHOTMPOBATb AENOBYIO 1 HAYYHYIO nuTepaTypy; becenoBatb Ha
aHMIMIACKOM A3blke M0 TEME M3Y4aeMoi ANCUUMIUHBI.

3. 0OMXeH BnageTb:

NMUCbMEHHOWM N YCTHOW peyblo NMpu YTEHUM OENOBOW U HAy4YHOW NuTepaTypbl; HaBblkaM NOHUMaHNS
0enoBon 1 Hay4YHOW peyun Ha aHrMNNCKON A3blKe.

4. NONXEeH JEeMOHCTPMPOBaTb CMNOCOOHOCTb M FOTOBHOCTb:

BNageTb OAHMM M3 MHOCTPAHHBIX 3bIKOB HA YPOBHE HE HMXE Pa3roBopHOro; obnanatb 6a3oBbiMU
HaBblkaMu 0BLWEHWS, yMEHVEM YCTaHABNMBATb, MOALEPXMBATb U Pa3BMBATb MEXINYHOCTHBIE
OTHOLLEHNS, AENOBbIE OTHOWEHWS C NPeACTaBUTENSMU Pa3NNYHbIX FOCYAAPCTBEHHbIX, OMHAHCOBbIX,
006LWeCTBEHHbIX CTPYKTYP, MONMTMYeckmx opranmudaunin, CMU, nHdopMaumoHHbIMK, PEKNaMHbIMK,
KOHCaNTWHroBbIMW areHcTBaMmu

4. CTpyKkTypa 1 cogepxaHvue OUCLUNIUHBI MOAYNs

Obwas Tpya0eMKOCTb AUCLMMNIMHBI cocTaBnsieT 12 3a4eTHbIx(ble) eanHunu(bl) 432 yaca(os).

dopmMa NPOMEXYTOHHOr0 KOHTPONS AUCUMNMNINHBI OTCYTCTBYET B 1 cemecTpe; OTCyTCTBYET BO 2
ceMecTpe; OTCYTCTBYEeT B 3 CEMECTpe; 3a4eT B 4 CeMeCTpe; 3a4eT B 5 ceMecTpe; 3a4eT B 6 CeMecTpe;
3a4eT B 7 CeMeCTpe; aK3aMeH B 8 cemecTpe.

CyMMapHo No aMcumnanHe MoxHo nony4ntb 100 6annos, n3 HMX Tekylwas paboTta oueHmBaeTcsl B 50
6annoe, nTorosas popma KoHTpons - B 50 6annos. MnHMManbHoe KONMYeCcTBO ANst AoMnycka K 3a4eTy
28 6annos.

86 6annos 1 6onee - "oTANYHO" (OTN.);

71-85 6annos - "xopowo" (xop.);

55-70 6annos - "ynoBneTBopuUTENbHO" (YAO0B.);

54 6anna n MeHee - "HeyLOBNETBOPUTENbHO" (Hey..).

4.1 CTpyKTypa 1 comepXxaHue ayauTopHon paboTtbl No AucuuniMHe/ MOAynto
TemaTnyeckum nnaH AUCUUMNAUHBI/MOAYNA

Buabl n yacobl
ayoMTopHOM paboThbl,
Hepens MX TPyA0EMKOCTb Tekywue coopmbl

cemecTpal (B yacax) KOHTpOnsi
MpakTuyeckuellabopatopHbie

3aHaTUA paboTbl

Paspen
N OducunnnuHbl/ CemecTp
Monyns

Nekunn

Tema 1. History of the
1. |Media. Passutne 1 1-18 0 7 0
NeKcnYyeckmnx HaBbIKOB.

Tema 2. The Press in
the Roman Empire and
2. |in medieval Europe. 1 1-18 0 7 0
Pa3BuTre HaBbIkOB
rOBOPEHUS.

Tema 3. Books.
KoMmmyHmkaTtnsHoe
YTeHWe TEKCTOB Mo
crneumnanbHOCTH:
n3ydaroliee,
NPOCMOTPOBOE,
NomnCKOBOe,
aHanuTnyeckoe.
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Buabl 1 yacbl
ayauTopHOM paboThbl,
Henens MX TPy A0EMKOCTb Tekywume copmbl
cemecTpa (B yacax) KOHTpons
MpakTnyecknellaboparopHbie

3aHATUSA pabotbi

Paspen
N AducunnnuHol/ CemecTp
Moayns

Nekuunn

Tema 4. Magazines.
MNepeson
Hay4HO-MCcnenoBaTenbCKmx
4. |TeKkcToB no 1 1-18 0 8 0
cneumanbHOCTU C
aHrMNMNCKOro aA3bika Ha
PYCCKUMA.

Tema 5. Informal letter.
lNncbmo.

Tema 6. Media and
6 communication >

" [Pa3Butme nekcmyeckmx
HaBbIKOB.

Tema 7. Tomorrow's
journalism: new

7. technology, new ethics?| 2 1-17 0 7 0
PazButne HaBbikOB
rOBOPEHNS.

Tema 8. Don't blame TV.
KomMMyHukaTnBHoE
yTeHne TeKCTOoB No
g, [cneumanbHocTy: 5
nayyaioulee,
NpPOCMOTPOBOE,
NnoncKoBoe,
aHanmTunyeckoe.

Tema 9. . Introduction
into PR. lNepeBon
Hay4YHO-UccnenoBaTenbCcKux
9. |TekcToB no 2 1-17 0 7 0
cneunanbHOCTU C
aHIMMNUACKOro a3blka Ha
PYCCKUA.

Tema 10. Formal letter.
10. MNucbMo. e

Tema 11. What is Public gomauiHee
11.|Relations? Pa3sutue 3 1-18 0 7 0 3agaHue
NIeKCUYEeCKMX HaBbIKOB.

Tema 12. What do PR
professionals do? i

12/ |Passuite Hasbikos 3 1-18 0 ’ 0

roBOpEHuUsI.

JomallHee
1-17 0 7 0 3agaHue

JomalHee
1-17 0 7 0 3agaHue

JomallHee
3adaHune
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTOpHOM p

abortbl,

MX TPYAO0EMKOCTb
(B yacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyeckue
3aHATUSA

paborbl

NabopaTopHbie

13.

Tema 13. Handling PR
crises.
KomMyHukaTneHoe
4yTEeHMe TEKCTOB Mo
cneumanbHOCTH:
nayyaioulee,
NpPOCMOTPOBOE,
NMonCcKoBoe,
aHanuTN4yeckoe.

JomalHee
3adaHune

14.

Tema 14. Public
Relations and the

Press. lNepeBon
Hay4HO-MccnenoBartenbC
TEKCTOB MO
cneunanbHOCTN C
aHIMUACKOro s3blka Ha
PYCCKUA.

KX

JomMallHee
3agaHune

15.

Tema 15. Complaint
letter. MMncbmo.

NMCbMEHHas
paboTta

16.

Tema 16. TV and Radio.
Pa3Butne nekcunyeckumx
HaBbIKOB.

17.

Tema 17. Outdoor
advertising. Passutue
HaBblkOB rOBOPEHUS.

18.

Tema 18. The Press.
KoMmmyHukaTtnsHoe
4yTeHWe TEKCTOB Mo
crneumnanbHOCTU:
n3ydaroliee,
NPOCMOTPOBOE,
NomnCKOBOeE,
aHanuTnyeckoe.

19.

Tema 19. Printed
documents. lNepeson,
Hay4HO-uccnenoBartenbe
TEKCTOB MO
crneunanbHoOCTH C
AHIMUIACKOro A3blka Ha
PYCCKUA.

KNX

20.

Tema 20. Essay.
lNncbmo.

21

Tema 21. Branded
content. Passutme
NEeKCUYEeCKNX HaBbIKOB.
Mpennocbinku

‘lBo3HUKHOBeHUs PR

OcHoBHble Buabl PR
MeTonbl
PR-pesatenbHoCTW.
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

22.

Tema 22. Branded
content. Passutme
HaBblkOB rOBOPEHUS.
OcHOBHbIe aTanbl
NnaHNpoBaHNS
PR-kamnanun.
OcobeHHoCcTH
aHannTN4YecKoro
obecneuyeHns PR Buabi
pabounx
[MP-00KyMeHTOB.
OueHka
9OPEKTUBHOCTU
PR-kamnanumn

23.

Tema 23. . The Internet.
KoMmmyHukaTnsHoe
YTEHWEe TEKCTOB MO
crneunanbHOCTW:
nayvarwolulee,
NPOCMOTPOBOE,
NnONCKOBOE,
aHanntnyeckoe.Mecto
N ponb
PR-cneunanucra B
CTPYKTYype opraHmsaumm
HenervposaHue
MOTHOMOYWA B
opraHusauuu

24

Tema 24. The Internet.
MNepeson
Hay4HO-UccnenoBaTenbc
TEKCTOB NO
crneunanbHOCTK C
aHIMUACKOro A3blka Ha

‘lpycckuia.

MpodbeccmnoHanbHas
aTuka PR-cneunanncra
MpodheccunoHanbHble 1
NIMYHOCTHbIE KayecTBa
PR-cneunanucta

KNX

25.

Tema 25. Opinion

essay. [Nncobmo.lNoHaTne
06LWEeCcTBEHHOro MHEHNS
N ero ponb B
PR-pneatenbHOCTM
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTopHOM paboThbl,
MX TPYA0EMKOCTb

(B yacax)

Nekuunn

MpakTnyecknellaboparopHbie

3aHATUA

paborbl

Tekywime coopmbl
KOHTpOns

26.

Tema 26. Buzz
marketing. Passutne
NEeKCNYECKNX HaBbIKOB.
OcHoBHble MOOENn
Cesazein c
06LWeCTBEHHOCTbIO.
Buabl 1 goopmbl
KOMMYHMKaunmn
KoMMyHMKaTBHbIE
KaHanbl N nx
pPasHOBUOHOCTU
KoMMyHMKaTBHBbIN
npouecc n ero
OCHOBHbIe 3Tanbl

JomalHee
3adaHune

27.

Tema 27. Buzz
marketing. Passutue
HaBblKOB rOBOPEHMS.
MaccoBas
KOMMYHUKaLUNS:
CYWHOCTb U NpU3Hakun
MoHsATME 1 cnocobbl
MONNTUYECKON
KOMMYyHMKaLnm
MaHunynaums B
KOMMYyHMKaLnm

28.

Tema 28. Sales
promotions and
displays.
KomMMyHukaTnBHoe
4yTeHMe TEKCTOB Mo
crneumanbHOCTH:
nsyvaroulee,
NPOCMOTPOBOE,
NMoMCcKOBOe,
aHanuTN4yeckoe.
MapkeTnHr
MapkeTuHrosas
NHpopMaUUs: NOHATHE
1 Buabl OCHOBHbIE
KaTeropmm MapkeTuHra
Tunonoruns rpynn
00LWeCcTBEHHOCTH.
CermeHTaums pbiHka ?
MOHATNE W MPUHLMNbI

JomMallHee
3adaHune
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

29.

Tema 29. Sales
promotions and
displays. lNepeson
Hay4HO-uccnenoBartenbe
TEKCTOB MO
crneunanbHOCTH C
aHrMUIACKOro A3blka Ha
pycckuin.bpeHaunHr
MNMoHsaTNE 1 PyHKLUMM
6peHanHra KoHuenums
6peHa-nmoepcTea
MNMoHsATNE OMPMEHHOr0
ctuns Ponb 6peHpa B
neaTenbHOCTU
opraHusauun (B
[aHHOM cryyae NoHATUS
6peHn n Toproeas
mMapka ynoTpebnsiorcs
Kak CUHOHWUMbI)

KNX

30.

Tema 30. Argumentative
essay. [lncbmo.
MenouiiHoe none
OcHoBHble pecypchbl
menuinHoro nons Llenn
N 3agayn
mMegunanccnenosaHum

31.

Tema 31. Direct mail
and e-mail. Passutne
NEeKCNYECKNX HaBbIKOB.
Pas3BuTme HaBbIKOB
rosopeHus. Bugpl
peknambl OCHOBHblE
aTanbl pa3paboTku
MONMNTUNYECKON
pPeKNamMHO-arnTaumoHHO|
KaMnaHuw.
CootHouweHne PR
peknambl 1 nponaraHabl

JomallHee
3adaHune

32.

Tema 32. Direct malil
and e-mail. Peknama:
Knaccugomkauuns
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl v yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb

(B yacax) KOHTpOns

Tekywime coopmbl

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

33.

Tema 33. Logos.
KoMMyHukaTBHOE
YyTeHne TeKCTOB Mo
cneunanbHOCTU:
naydarouiee,
NPOCMOTPOBOE,
nowuckoBoe,
aHanuTn4yeckoe.
Peknama Ha TB:
CYLIHOCTb 1
ocobeHHocTn Peknama
B nevyaTtHbix CMW:
CYLIHOCTb 1
ocobeHHocTn Peknama
Ha paamo: CYWHOCTb U
0cobeHHOoCTU
OcobeHHOCTU peknambi
Ha paguo

JomallHee
0 3agaHue

34.

Tema 34. Logos.
[MepeBon
Hay4HO-MccrnenoBaTenbC
TEKCTOB Mo
cneunanbHOCTM C
aHrMNNCKOro sA3blka Ha
pycckuii. Pexuccypa
peknambl: OCHOBHbIE
TEXHONOrnn

KX

35.

Tema 35. Article.
Mucbmo. NHTepHeT Kak
KaHan nocTaBku
KOHTEHTa: BO3MOXHOCTH
1 0COBEHHOCTH

36.

Tema 36. Public
Relations and lobbying.
Passutne nekcmyeckumx
HaBbIkoB. MaccoBas
nHgpopmauus. NoHaTtue
N CyWHOCTb. [MoHATHE 1
doyHKkumm CMA

1-7

gomauiHee
0 3ajaHune

37.

Tema 37. Event and
sports sponsorship.
Pas3Butne HaBbIKOB
rosopeHnsa. CMU kak
WHCTPYMEHT KaMnaHuu
Mo CBA3SM C
006LEeCTBEHHOCTbIO
Mpecc-penn3 n ero

OCHOBHbIE B bl

1-7

JomalHee
0 3agaHue
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Buabl 1 yacbl
ayauTopHOM paboThbl,
Henens MX TPy A0EMKOCTb Tekywume copmbl
cemecTpa (B yacax) KOHTpons
MpakTnyecknellaboparopHbie

3aHATUSA pabotbi

Paspen
N AducunnnuHol/ CemecTp
Moayns

Nekuunn

Tema 38. Event and
sports sponsorship.
KomMyHukaTneHoe
4yTEeHMe TEKCTOB Mo
cneumanbHOCTH:
38 ”3V‘Ta*°“*ee’ 8 1-7 0 3 0 ggM:ﬁmH: °
"INpOCMOTPOBOE, A
NMonCcKoBoe,
aHanuTN4yeckoe.
OpraHnsaums un
nposeneHne
npeseHTaunm

Tema 39. Product and
Corporate Advertising.
[MepeBon
Hay4HO-MCccnenoBaTenbCKnx
TEKCTOB MO
crneunanbHOCTN C JomMallHee
39.|aHrnninckoro a3bika Ha 8 1-7 0 3 0 3amaHue
pycckuin. HCTUTYT
andpgpamaumm.
WNHcTtutyt
akkpeguTauum
OcHoBHble nokasatenu
ayautopun CMU
Tema 40. Report.
40 Mucbmo. Ceobona u 8
‘lotBeTcTBEHHOCTL CMI
B PD
Tema . Torosas
doopma KOHTponsA
Tema . Ntoroesas 5 0 0 0 3aver
doopMa KOHTpoOns
Tema . Torosas
doopma KOHTpons
Tema . toroeas v 0 0 0 3avyer
doopma KOHTpoOns
Tema . Torosas
doopma KOHTpons

NToro 0 260 0

1.7 0 5 0 npeseHTauus

3a4ert

3a4ert

9K3aMeH

4.2 CopepxaHvue oUCLUNMUHbI
Tema 1. History of the Media. PazButne nekcu4yeckmx HaBbIKOB.
npaktnyeckoe 3aHsitne (7 4aca(os)):
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Grammar ? clear and memorable presentations of new structures; plenty of regular, varied and
motivating practice; to practice using different tenses together; student-friendly reference
material.PacwumpeHne cnoBapHoOro 3anaca 3a CH4eT akTMBHOIO NCMONb30BaHNS CTyaeHTamMu
cnoBoobpa3zoBaTeNbHbIX CPEACTB MHOCTPAHHOMO si3blka (CNOBOCOXEHNS, agodpunkcaumm,
KOHBEPCUK), a TaKXe HEONOrM3MOB M 3aMCTBOBaHWUI B Liensx 1) 03HAKOMNEHNS CTYAEHTOB C
oYHKLMOHANbHbLIMU CTUASIMU 513blka (Mpecca, Hay4Has Npo3a, NyénmuucTuka u 1.4.) U pasnnuyHbiMm
chepamm 0bLeHns (pernctpamm).

Tema 2. The Press in the Roman Empire and in medieval Europe. Pazsutune HaBbIKOB
roBOpPEHUS.

npakTudeckoe 3aHsitne (7 yaca(os)):

DYHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLLAHNKE,
N3BNHEHME, Bnaro4apHOCTKN, NOXENAHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeACcTaBNeHUs, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeLncTBa YCTAHOBNEHWS, MOAAEPXKAHMS, NPEPbIBAHNS, MPEKPALLEHNS PEYEBOr0 KOHTaKTa.

Tema 3. Books. KoMMyHUKaTMBHOe YTeHUe TeKCTOB MO crneuuanbHOCTU: n3yvaiollee,
NPOCMOTPOBOE, MOUCKOBOE, aHaNIMTU4YecKoe.

npaktnyeckoe 3aHsitne (7 4aca(os)):

YcBoeHuto noanexar: - onpeaeneHne OCHOBHOrO COAepXaHms TeKCTa no 3HaKOMbIM OMOPHbLIM
CNnoBaM, MHTEPHALUNOHANbHON NEKCMKE 1 C MOMOLLbIO TMHIBUCTUYECKOro aHannaa
(Mopdhonornyeckom CTPyKTypbl CNoBa, COOTHOLWEHUS Y1EHOB NPEANOXEHNS U T.4.).

Tema 4. Magazines. NepeBoa Hay4yHO-UCCNenOBaTENbCKUX TEKCTOB MO CreuuanbHOCTU C
aHIIMUCKOro s3blKa Ha PyCCKUN.

npakTnyeckoe 3aHsitne (8 4aca(os)):

Mpobnema anekBaTHOCTM Nepesoaa. MNonHas n HenonHas agekBaTtHOCTb. Cneundorka Hay4YHoro

dOyHKUNOHanbHOro ctmns. Tema n pema. JIMHrBucTnyeckne n aKCTpanmHrBucTnieckmne TpygHoCTH
nepesoaa.

Tema 5. Informal letter. NMucbmo.

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHenwee coBepleHCTBOBAHNE YMEHUS NMPOAYLMPOBATb MMCbMEHHOE N3NOXEHME Pa3HbIX BUOOB:
noknag, pedpepar-pestome, pepepar-o630p, COYNHEHNE-PACCYXAEHNE, aHHOTAUMIO 1 Op. B
npenenax Hay4yHoi Tematnkn. Ocoboe BHMUMaAHME yOENseTCsl Pa3BUTUIO YMEHUS NOTMYECKOro
MOCTPOEHUS MNCbMEHHOI0 COOBLEHMS, YMEHWIO BbIOOpa aOeKBaTHbIX S3bIKOBbIX CPEACTB.

Tema 6. Media and communication Pa3Butne nekcmyeckux HaBblKOB.

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHeliwee pacluMpeHe CNoBapHOro 3anaca 3a CHeT aKTVBHOIO UCMONb30BaHWS CTyAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO S3blka (CNOBOCNOXEHWS, adddounkcauunu,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LiENsIX 1) 03HAKOMNIEHUSI CTYIEHTOB C
CPYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnumumcTka u T.4.) U pasinyHbIMK
chepamm obLeHns (perncrtpamm).

Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3sutne HaBbIKOB rOBOPEHMSI.

npakTudeckoe 3aHsitne (7 yaca(os)):

DyHKUMOHANbHO-PEYEBO STUKET - DOPMYIbl PEYEBOrO 3TUKETA: MPUBETCTBME, NPOLLAHME,
N3BMHEHWE, 6narofapHOCTK, NOXENAHNS, BEXMBbIA Nepecnpoc. -CTaHAaPTbl PEYEBOro NoBeAeHNS
B CUTyauMsix 3HAKOMCTBA, NPeACTaBNEHUS, -BCTPEYN, BU3UTLI, LOroBopa, TeneddoHHOro pasroeopa.
-CpeACcTBa yCTaHOBNEHUS, MOALEPXAHNS, NPEPbIBAHNS, MPEKPALLEHNS1 PeYEBOr0 KOHTaKTa.

Tema 8. Don't blame TV. KommyHuKaTtuBHoe 4TeHue TeKCTOB Mo creuuanbHOCTU: n3yyarollee,
npoOCMOTpPOBOE, MOUCKOBOE, aHanuTu4YecKoe.
npakTnyeckoe 3aHsitne (7 4aca(os)):

YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO CoOoepXaHus TeKCTa No 3HaKOMbIM OMOPHbIM
CnoBaM, UHTEPHALMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpPONOrMyecKor CTPYKTypbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEeHUs 1 T.4.).
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Tema 9. . Introduction into PR. NepeBon HayyHO-UccnepoBaTesibCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

npaktnyeckoe 3aHsitne (7 4aca(os)):

Mpobnema anekBaTtHOCTM NepeBoda. MNonHas 1 HenonHas afekBaTtHOCTb. Crneundguka Hay4Horo
OYHKLMOHaNbHOro ctmuns. Tema n pema. JIMHrBMCTUYECKUE N SKCTPANNHIBUCTUYECKNE TPYLHOCTM
nepesoaa.

Tema 10. Formal letter. NMucbmo.
npaktnyeckoe 3aHsitne (6 4aca(os)):

[anbHeliliee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEeHWe pasHbiX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCY X AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematuku. Ocoboe BHUMaHWE yaenseTcs pasBmMTUio yMeHNs Nornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIGOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 11. What is Public Relations? Pa3sutune nekcuyeckmx HaBblKOB.
npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHenwee pacwvpeHne crnosapHOro 3anaca 3a cyet akTMBHOIO UCMNOJIb30BaHNS CTyAeHTamMun
cnoBoobpa3zoBaTenbHbIX CPeACTB MHOCTPAHHOIO A3blka (CNOBOCNOXEHUs, adodomkcauun,
KOHBEPCUN), a TaKXe HEONOTM3MOB M 3aUMCTBOBaHUI B Lensx 1) 03HAaKOMNEHNS CTYOEHTOB C
OYHKUMOHANbHbLIMU CTUASIMU 513blKa (Mpecca, Hay4Has npo3a, NybnmuucTuka u T.4.) U pasnuyHbiMm
cdhepamm obLeHns (pernctpamum).

Tema 12. What do PR professionals do? Paszsutne HaBbIKkOB rOBOPEHMS.
npakTtnyeckoe 3aHsitne (7 4aca(os)):

DYHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLLAHNKE,
N3BNHEHME, 6naro4apHOCTL, MOXENAHNS, BEX/IMBbLIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsIX 3HAKOMCTBa, NPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, OrOBOPA, TENEGOHHOrO pa3roBopa.
-CpencTBa YCTaHOBNEHWS, MOAAEPXKAHWSA, NPEPbIBAHNS, MPEKPALLEHNS PEYEBOr0 KOHTaKTa.

Tema 13. Handling PR crises. KoMMyHuKaTuBHOE YTeHUe TeKCTOB MO creuuanbHOCTH:
n3yvaiolee, NpPocCMOTPOBOE, MOUCKOBOE, aHaNIMTUYeCcKoe.

npakTudeckoe 3aHsitne (7 yaca(os)):

YCBOEHMIO noanexar: - onpeaeneHne 0CHOBHOrO COAEPXaHMs TEKCTa N0 3HAKOMbIM OMOPHbIM
CnoBaMm, UHTEPHALMOHANbHON NEKCKKE 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdpOnorMyeckor CTPYKTypbl CNOBa, COOTHOLWEHNS YEHOB NPEeANOXEHNS U T.4.).

Tema 14. Public Relations and the Press. [epeBoa Hay4HO-UccnenoBaTeNlbCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

npakTnyeckoe 3aHsitne (8 4yaca(os)):

MNpobnema aneksatHocTW nepesoaa. MNMonHas u HenonHas agekBaTtHOCTb. Cneundguka Hay4Horo
CPyHKLMOHanbHoro ctuns. Tema u pema. JIMHrBUCTUYECKIE 1 9KCTPANVMHIBUCTUYECKME TPYOHOCTA
nepesona.

Tema 15. Complaint letter. NMucbmo.
npakTudeckoe 3aHsitne (7 yaca(os)):

LanbHeliluee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEHWe pasHbiX BUOOB:
noknag, pegoepar-pestome, pedpepar-0630p, COYMHEHVE-PACCYXAeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How TemaTtku. Ocoboe BHUMaHWE yaenseTcs pasBMTIio yMeHUs Nornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHUIO BbIGOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 16. TV and Radio. Pa3Butne nekcuuyeckmx HaBbiKOB.
npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHeliwee paclumpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
cnoBoobpas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Has npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
cdhepamm o0bLeHns (pernctpamm).

Tema 17. Outdoor advertising. Pazasutne HaBbIKkOB rOBOPEHUS.
npaktnyeckoe 3aHsitne (7 4aca(os)):
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dDyYHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLaHme,
N3BNHEHWE, Bnaro4apHOCT, MOXENaHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOrO pa3roBopa.
-CpeacTBa YCTaHOBNEHWS, MOAAEPXAHWS, NPEPbIBAHNS, MPEKPAaLLEHNS PEYEBOro KOHTaKTa.

Tema 18. The Press. KoMMyHMKaTuBHOE YTeHMe TEKCTOB MO CreuunanbHOCTU: uayyarllee,
NPOCMOTPOBOE, MOUCKOBOE, aHaNIMTU4YeCcKoe.

npakTudeckoe 3aHsitne (7 yaca(os)):

YcBOEHMIO noanexar: - onpeaeneHne 0CHOBHOMO CoOAepXaHus TekcTa No 3HakOMbIM OMOPHbLIM
CNnoBaM, NHTEPHaLUMNOHANbHOM NEKCKKEe U C NMOMOLLbIO IMHIBMCTUYECKOro aHanmaa
(MOPGONIOrMYecKoit CTPYKTYpPbl CNIOBa, COOTHOLWEHWS YIEHOB MPeasoXeHNs 1 T.4.).

Tema 19. Printed documents. NepeBon Hay4yHO-UccnepoBaTesibCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

npaktnyeckoe 3aHsitne (7 4aca(os)):

MNpobnema anekeaTHOCTW nepesoaa. MNMonHas u HenonHas agekBaTtHOCTb. Cneundguka Hay4HOro
CPYHKLIMOHaNbHOro ctuns. Tema u pema. JIMHrBUCTUYECKNE N SKCTPANIMHIBUCTUYECKME TPYLHOCTA
nepesoaa.

Tema 20. Essay. Nucbmo.
npakTnyeckoe 3aHsitne (6 4aca(os)):

[anbHeliliee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3I0XEeHWe pasHbiX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCYXAeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematuku. Ocoboe BHUMaHWE yaensieTcs pasBmMTuio yMeHUs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIBOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 21. Branded content. Pa3Butue nekcmuyeckmx HaeblKoB. Npennocbiyiku BO3HUKHOBEHUS
PR OcHoBHbie Buabl PR Metoabl PR-pestenbHoOCTM.

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHewee paclwmpeHne cnoBapHOro 3anaca 3a C4eT akTUBHOrO UCNoMb30BaHNS CTyAeHTaMu
CNnoBoobpa3oBaTeNbHbIX CPEACTB MHOCTPAHHOIO A3bika (CNOBOCNOXEHMS, adddomkcaumu,
KOHBEPCUW), a TakXe HEONOrm3MOB 1 3aMMCTBOBaHUI B Liensx 1) 03HAKOMNEHNS CTYLEHTOB C
OYHKUMOHANbHbLIMU CTUASIMU 513blKa (Mpecca, Hay4Has npo3a, NybnmumucTuka u T.4.) U pasnnuyHbiMm
chepamm obeHuns (pernctTpamm).

Tema 22. Branded content. Paszsutune HaBbikOB roBopeHusi. OCHOBHbIe 3Tanbl N1IaHUPOBaHUSA
PR-kamnaHun. Ocob6eHHOCTM aHanuTnyeckoro obecneyeHns PR Buabl pabounx
MNMP-pokymeHTOB. OUueHKka achpekTMBHOCTU PR-KamnaHum

npaktnyeckoe 3aHsitne (7 4aca(os)):

DYyHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLAHKeE,
N3BNHEHWE, Bnaro4apHOCTK, NOXENaHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, MPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, LOrOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeacTBa YCTaHOBNEHMS, MOAAEPXAHWS, NPEPbIBAHNS, MPEKPALLEHNSI PEYEBOr0 KOHTaKTa.

Tema 23. . The Internet. KoMMyHMKaTuBHOE YTeHMe TEKCTOB MO CreuuanbHOCTU: U3yyaroLlee,
npoOCMOTPOBOE, MOUCKOBOE, aHanuTuyeckoe.Mecto n ponb PR-cneunanucra B CTpykType
opraHunsauuun [lenernposaHue NoOJIHOMO4YUN B OpraHu3aLmm

npakTudeckoe 3aHsitne (7 yaca(os)):
YcBoeHMo nognexar: - onpeneneHne 0OCHOBHOINO COAepXaHMs TeKCTa No 3HaKOMbIM OMOPHbIM

CnoBaM, UHTEPHALMOHANbHOM NEKCKKE 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdponormyeckor CTPYKTypbl CNoBa, COOTHOWEHNS YNEHOB NPEeaNIOXEHNS U T.4.).

Tema 24. The Internet. lNepeBon Hay4yHO-UCCNepoBaTeIbCKUX TEKCTOB NO cneuuanbHOCTU C
aHrnM1UcKoro si3bika Ha pycckumn. NpodeccuoHanbHasa atuka PR-cneunanucra
NMpodpeccmoHanbHblie U NMYHOCTHbIE KayecTBa PR-cneunanucra

npakTnyeckoe 3aHsitne (8 yaca(os)):

MNMpobnema afnekBaTtHOCTM NepeBoda. MNonHas 1 HenonHas afekBaTtHOCTb. Crneundgunka Hay4Horo
dOYHKLMOHaNbHOro ctuns. Tema n pema. JIMHrBMCTUYECKUE N 9KCTPANNHIBUCTUYECKNE TPYLHOCTM
nepesoaa.
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Tema 25. Opinion essay. NMucbMo.lMoHATUE 06LLECTBEHHOIrO MHEHUS! U €ro poJb B
PR-pesatenbHoOCTU

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHelee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATb MMCbMEHHOE U3I0XEHNe PasHbiX BUOOB:
noknag, pegpepar-pesiome, pedpepar-0630p, COUMHEHNE-PACCYX AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4Hon Tematkn. Ocoboe BHUMaHWE yaenseTcs pasBuTuio yMeHNs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHMIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPE/CTB.

Tema 26. Buzz marketing. PasButue nekcuyeckux HaesblikoB. OCHOBHble moaenu Cesa3en ¢
o6uLecTBEHHOCTbIO. Buabl n hopMbl KOMMyHUKauMu KOMMyHUKaTUBHbIE KaHalnbl U UX
pa3sHoBugHoCcTM KOMMYHMKaTMBHbIN NPOLLECC U ero OCHOBHbIE 3Tanbl

npaktnyeckoe 3aHsitne (7 4aca(os)):

[anbHeiwee paclwvpeHne CNoBapHOro 3anaca 3a c4eT akTMBHOMO MCMoNb30BaHMS CTyaeHTaMun
cnoBoobpa3zoBaTeNibHbIX CPEACTB MHOCTPAHHOMO s3blka (CNOBOCNOXEHNS, agodhukcaumu,
KOHBEpPCUW), a TakXe HEONOrM3MOB 1 3aMCTBOBaHUIA B LEnsiX 1) 03HAaKOMNEHUsi CTYAEHTOB C
PyHKLIMOHANbHBIMK CTUNSIMK A3blKa (Mpecca, HaydHas Npo3a, NyénuuncTika v T.4.) U pa3nnyHbIMm
cdhepamm obeHus (perncTpamm).

Tema 27. Buzz marketing. Pa3asutue HaBbikoB roBopeHus. MaccoBass KOMMyHUKaLSA:
CYLWLHOCTb U Npu3Haku NMoHsATMe u cnocobbl NONMTUYECKOM KOMMYHUKauun MaHunynaums B
KOMMYHMKaL UK

npaktnyeckoe 3aHsitne (7 4aca(os)):

DYHKUNOHANbHO-PEYEBON 3TUKET - POPMY/bl PEYEBOro 3TUKETA: NPUBETCTBME, NPOLWaHne,
N3BUHEHWE, 6narofapHOCTW, NOXENaHNs, BEXUBbLIA Nepecnpoc. -CTaHaapTbl PEYEBOro NoBeaeHns
B CUTyauusix 3HaKOMCTBa, NpeacTas/ieHuns, -BCTpeyn, BU3NTbl, ,OroBopa, TenepoHHOro pasrosopa.
-CpefcTBa yCTaHOBNEHUS, NOALEePXaHNs, MpepbiBaHNS, NMPeKpaLleHna pe4yeBoro KOHTaKkTa.

Tema 28. Sales promotions and displays. KoMMyHukaTMBHOE YTeHMe TEKCTOB NO
cneuvanbHOCTU: n3y4yaroLliee, NPOCMOTPOBOE, MOMCKOBOE, aHanuTtudeckoe. MapkeTuHr
MapkeTuHrosast UHcpopMaLmsi: NOHsATME U BUAbl OCHOBHblE KaTeropum MapKeTuHra
Tunonorns rpynn o6w,ecTtBeHHOCTU. CermMeHTaums pbiHKa ? NOHATUE U NPUHLMIbI

npaKkTundeckoe 3aHsitne (7 4aca(os)):

YcBOEHWIO noanexar: - onpeaeneHne 0CHOBHOMO CoOAepXaHus TeKcTa No 3HaKOMbIM OMOPHbIM
CcnoBaMm, NHTEPHaLUMNOHANbHOI NEKCKKEe U C NMOMOLLbIO IMHIBMCTUYECKOro aHanmaa
(MOPGONOrM4ecKo CTPYKTYpPbl CNIOBa, COOTHOLWEHWS YIEHOB NPeasioXEeHNs U T.4.).

Tema 29. Sales promotions and displays. NepeBoa Hay4yHO-UccnenoBaTebCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha pyccKun.bpeHouHr NMoHsTne U PyHKLUMUK
6peHauHra KoHuenuus 6peHa-nuaepcrtea NMoHstne doupmeHHoro ctuns Ponb 6peHpa B
DesiTeNnbHOCTU opraHusauum (B paHHOM cny4yae NOHATUA GpeHA N ToproBas Mapka
ynoTpeobnsitoTcsA Kak CUHOHUMbI)

npakTudeckoe 3aHsitne (7 yaca(os)):

Mpobnema anekBaTHOCTM NepesoAa. MNonHas n HenonHas agekBaTtHOCTb. Cneundomka Hay4YHoro
dOyHKUMOHanbHOro ctuns. Tema n pema. JIMHrBucTnyeckmne N aKCTpanvHrBuCcTnyeckne TpygHoCTu
nepesosa.

Tema 30. Argumentative essay. NMucbmo. MeauinHoe none OCHOBHbIe pecypcbl MEAUAHOIo
nons Llenn v 3apaum meguanccnenoBaHum

npaktnyeckoe 3aHsitne (6 4yaca(os)):

JanbHenwee coBeplwEHCTBOBAHME YMEHNS NMPOOYyLMPOBATb MMCbMEHHOE U3NOXEHWE Pa3HbIX BMOOB:
noknag, pecpepart-pestome, pedoepart-0630p, CONNHEHNE-PACCYXAEHNe, aHHOTaUWo 1 Op. B
npenenax Hay4yHon Tematkn. Ocoboe BHMMaHUE yOEeNnseTcs pasBmMTUO YMEHUS NOrMYECKOro
MOCTPOEHMS MMCbMEHHOr0 CO0bLWEHMS, YMEHMIO BbIOOpa aaeKkBaTHbIX S3bIKOBbIX CPeaCTB.

Tewma 31. Direct mail and e-mail. PazaButne nekcuyeckux HaBbliKoB. PasaButne HaBbiKOB
rosopeHusi. Buabl peknambl OCHOBHbIE 3Tarnbl pa3paboTku NONUTUYECKOWN
peknamHo-arutaumoHHon kamnaHmu. CootHowleHne PR peknambl un nponaraHabl

npakTudeckoe 3aHsitne (7 yaca(os)):

KTPOHHEBH
B_EPCHTET
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JanbHeliwee pacluMpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
CnoBoo6pas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKUMOHANbHBIMU CTUNSIMK Si3blka (Mpecca, Hay4Hast npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
chepamm 0bLeHns (pernctpamum).

Tewma 32. Direct mail and e-mail. Peknama: knaccudoukauus
npakTudeckoe 3aHsitne (7 yaca(os)):

DYHKUMOHANBHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLAHNKE,
N3BNHEHWE, Bnaro4apHOCTK, NOXENAHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, MPeACcTaBNeHUs, -BCTPEYN, BU3UTbI, OrOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeLncTBa YCTAHOBNEHWS, MOAAEPXKAHMS, NPEPbIBAHNS, MPEKPALLEHNS PEYEBOr0 KOHTaKTa.

Tema 33. Logos. KoMMyHMKaTUBHOE UTeHUe TEKCTOB MO cneLuunanbHOCTU: n3yyatoLee,
NPOCMOTPOBOE, MOMCKOBOE, aHanuTnyeckoe. Peknama Ha TB: cyLLHOCTb U 0CO6E€HHOCTH
Peknama B neyatHbix CMU: cywHocTb 1 oco6eHHOCTM Peknama Ha pagmno: CYLLHOCTb U
ocobeHHOoCcTU OCOOEHHOCTU pekiaMbl Ha paguo

npaktnyeckoe 3aHsitne (7 4aca(os)):

YcBoeHuo nognexar: - onpeneneHne OCHOBHOMO COAepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, MHTEPHAUWOHANIbHON NeKCUKe U C MOMOLLbIO TMHIBUCTUYECKOro aHannaa
(MOPQPONOrM4eCcKom CTPYKTYpbl CNOBa, COOTHOLWEHWS YIEHOB NMPeasioXeHNs U T.4.).

Tema 34. Logos. lNepeBon Hay4yHO-UCCNenoBaTeNbCKUX TEKCTOB MO CreuuanbHOCTU C
aHIIMUCKOro s3blka Ha pycckui. Pexuccypa peknaMbl: OCHOBHble TEXHOTOrUKn

npakTnyeckoe 3aHsitne (8 4aca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundguka Hay4Horo
PYHKLMOHANBbHOro cTuns. Tema n pema. JIMHFBUCTUYECKUE M SKCTPANMHIBUCTUYECKE TPYAHOCTU
nepesona.

Tema 35. Article. NMucbmo. UHTepHeT Kak KaHan AoCTaBKM KOHTEHTa: BO3MOXHOCTU U
ocobeHHOoCTH

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHellllee COBEPLIEHCTBOBAHNE YMEHMS NPOayLMPOBaTh MMCbMEHHOe U3N0XeHNe pas3HbIX BUOOB:
noknag, pegoepart-pestome, pedpepar-0030p, COYMHEHVEe-paCcCyX aeHne, aHHOTauuio 1 ap. B
npenenax Hay4Hon tematuku. Ocoboe BHUMaHVe yOenseTcs passBuUTuio yMeHUs Nornyeckoro
MOCTPOEHUS MUCbMEHHOr0 COODILEHNs, YMEHMIO Bbibopa aaekBaTHbIX A3bIKOBbIX CPEeACTB.

Tema 36. Public Relations and lobbying. Passutue nekcuyeckux HaBbikoB. MaccoBas
mHcpopmaums. NMoHaTne u cywHocTb. NMoHatne u cpyHkumum CMU

npaktnyeckoe 3aHsitne (3 4yaca(os)):

JanbHeliwee pacwmpeHne CNoBapHOro 3anaca 3a c4eT akTMBHOMO MCMNONb30BaHWs CTyoeHTaMu
cnoBoobpa3zoBaTeNbHbIX CPEACTB MHOCTPAHHOTMO si3blka (CNOBOCOXEHNS, adodhnkcaumm,
KOHBEPCWM), a TakXe HEONTOrM3MOB M 3aUMCTBOBAHUIA B Lensx 1) 03HaKOMNEHNS CTYAEHTOB C
PYHKLIMOHANbHBIMK CTUASIMK A3blKa (Mpecca, HayydHas Npo3a, NybnuuncTika v T1.4.) U pa3nnyHbIMm
chepamm obLeHns (perncrtpamm).

Tema 37. Event and sports sponsorship. Pazsutue HaBbikoB rosopeHus. CMU kak
MHCTPYMEHT KaMnaHuu No CBS35IM € obL,.ecTBeHHOCTbIO Mpecc-penn3 u ero OCHOBHblE BUAbI
npakTudeckoe 3aHsitne (3 yaca(os)):

DYHKLMOHANbHO-PEYEBON STUKET - (POPMY/bl PEYEBOr0 aTUKETA: MPUBETCTBUE, NPOoLLaHme,
N3BMHEHWE, Bnaro4apHOCTK, MOXENAHNS, BEX/IMBLIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CMTyaLMsaX 3HAKOMCTBA, NPeaCcTaBneHuns, -BCTPeYn, BU3nNTbI, LOroBopa, TenetpOHHOro pasrosopa.
-CpefcTBa YCTaHOBNEHWS, NOAOEPXAHNS, MPEPbIBAHUS, NPEKPALLEHNS PEYEBOro KOHTaKTa.

Tema 38. Event and sports sponsorship. KoMMyHuKaTtuBHoe YteHue TeKCToB Nno
cneuvanbHOCTU: U3yyaroLiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTuyeckoe. OpraHnsauus n
nposeneHue nNpeseHTauun

npaktnyeckoe 3aHsitne (3 4aca(os)):
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YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO COoepXaHns TeKCTa No 3HaKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALIMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdpoNormyecKol CTPYKTYpbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEeHUs U T.4.).

Tema 39. Product and Corporate Advertising. lNepeBon, Hay4yHO-UccnenoBareslbCKMX TEKCTOB
no cneuuanbHOCTU C aHIMMUMNCKOro A3bika Ha pycckui. UHctutyt audpcpamaumm. UHCTUTYT
akkpegutaumm OcHOBHble nokasartenu ayauropum CMU

npakTudeckoe 3aHsitne (3 yaca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundgurka Hay4YHoro
PyHKLIMOHANBbHOro cTuns. Tema n pema. JIMHrBUCTUYECKUE N SKCTPANMHIBUCTUYECKE TPYAHOCTU

nepesofa.

Tema 40. Report. Mucbmo. CBo6opa n orseTctBeHHOCTL CMU B PD
npaktnyeckoe 3aHsitne (2 4aca(os)):
JanbHeiwee coBeplweHCTBOBAHNE YMEHNS MPOOyLMPOBaTb MMCbMEHHOE U3NOXEHWE pasHbIX BUOOB:
noknag, pecpepar-pestome, pepepar-o630p, COYNMHEHME-PACCYXAEHNE, aHHOTaUMO 1 Op. B
npenenax Hay4yHoi Tematnkn. Ocoboe BHMUMaAHME yOEeNseTcsl Pa3BUTUIO YMEHUS NOMMYECKOro
MOCTPOEHUS MNCbMEHHOI0 CO0BbLEHMS, YMEHNIO BbIOOpa aOeKkBaTHbIX SI3bIKOBbIX CPEACTB.

4.3 CTpyKTypa u coaepxaHme caMOCTOATENIbHOM paboThbl AUCLUNNUHBI (MOAYNS)

Buabi
N Paspen Cemect Hepens | camoctositenbHon [TpyAo0eMKOCTb| g;?a%“g:'o:?:;gaga
ducuunnuHbl pcemecrpa pabortbl (B yacax) 260TbI
CTYAEHTOB P
T ) [
ema 6. Media and NoAroToBKa
6 communication 5 1-17 |nomawrero 1 JgomaliHee
" IPasButme nekcm4eckunx 3ananHs 3agaHune
HaBbIKOB.
Tema 8. Don't blame TV.
KoMMmyHukaTnsHoe
YTEeHMe TEeKCTOB Mo
MnoaOroToBK
8 cneumanbHOCTH: 5 117 ugﬂa?uSerc? 1 JomaliHee
" |n3yyarolee, 3anaHms 3agaHue
NPOCMOTPOBOE,
nonckoBsoe,
aHanuTuyeckoe.
Tema 11. What is Public MOAOroToBK
: o OAroroska gomaliHee
11.|Relations? Pa3sutue 3 1-18 |momawHero 15 sananme
NeKCNYEeCKNX HaBbIKOB. 3agaHus
Tema 12. What do PR NO4roToBKa
1o [professionals do? 3 1-18 |nomawnero 15 nomaluiHee
'(PasButmne HaBbIKOB 3ananms 3agaHue
roBOpeHuS.
Tema 13. Handling PR
crises.
KoMmyHukatneHoe
YTEeHMe TEeKCTOB Mo MOAroToBKa
13.|cneumanbHocTN: 3 1-18 |momaluHero 15 gg;:ﬁ;eee
naydaroulee, 3agaHus
NPOCMOTPOBOE,
NONCKOBOE,
aHanuTuyeckoe.
PeructpaumnoHHbiii Homep 941830614 OBAEKTPOHHBIH
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi

paboTbl
CTY0EeHTOB

caMoCTOsITe/IbHOM

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

14.

Tema 14. Public
Relations and the
Press. Nepeson
Hay4YHO-MccnenoBaTense
TEKCTOB MO
cneunanbHOCTK C
aHINNIACKOro s3blka Ha
PYCCKUNA.

KNX

noarotToBka
JomMallHero
3aaHns

15

JomMallHee
3anaHune

15.

Tema 15. Complaint
letter. INucbmo.

MOAroToBKa K
NMUCbMEHHON
paboTte

14

NMCbMEHHas
paboTta

26.

Tema 26. Buzz
marketing. Passutne
NEKCNYECKNX HABbIKOB.
OcHoBHble Monenu
Cesizeinn ¢
06LWEeCTBEHHOCTbIO.
Bugpbl 1 goopmbl
KOMMYHMKaLmMm
KoMMyHukaTBHble
KaHanbl 1 ux
pPas3HOBUOHOCTH
KoMMyHMKaTMBHbI
npouecc n ero
OCHOBHbIE 3Tanbl

noaroToBka
JomMallHero
3a4aHns

JomMaliHee
3agaHune

28.

Tema 28. Sales
promotions and
displays.
KoMmyHukatnsHoe
YTEeHWe TEeKCTOB Mo
crneumanbHOCTH:
n3yvatouee,
NpPOCMOTPOBOE,
MOVCKOBOE,
aHanuTn4yeckoe.
MapkeTuHr
MapkeTnHrosas
NHJpOpMaLINA: NOHATNE
1 Buabl OCHOBHble
KaTeropmm MapkeTuHra
Tunonorns rpynn
06LWecTBEHHOCTH.
CermeHTaums pbiHka ?

MOHATNE N NPUHLUUMNBI

noarotToBka
JomalliHero
3a0aHns

JomMallHee
3an0aHne

PeructpaumoHHbin Homep 941830614
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Buabi
Hepens | camoctositenbHon [TpynoemMKOCTb
ceMecTpa paboTbl (B yacax)
CTYAEHTOB

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

N Paspen

OucumnnuHbl CemecTp

Tema 31. Direct mail
and e-mail. Passutne
NEKCMYECKMX HaBbIKOB.
PassuTre HaBblkOB
rosopeHus. Bugbl
peknambl OCHOBHbIE noaroToska
31.|aTanbl pa3paboTku 7 1-18 |momawHero
NONUTUYECKON 3anaHus
peKknaMHo-arnTaumoHHOW
KamnaHuu.
CootHoweHne PR
peknambl 1 nponaraHabl

1 JomMallHee
3anaHune

Tema 33. Logos.
KommyHukatnsHoe
YyTeHne TEKCTOB Mo
crneunanbHOCTH:
n3yyarouiee,
MPOCMOTPOBOE,
NMOMCKOBOE,
aHanMTUYeCcKoe.
33, Peknama Ha TB: v 118 Egﬂ;ﬂﬁ:r'(g 1 noMallHee
CYLUHOCTb 1 3anaHns 3ajaHve
ocobeHHocTM Peknama
B nevaTtHbix CMU:
CYLLHOCTb 1
ocobeHHocTn Peknama
Ha pagmo: CYLHOCTb U
0COBEHHOCTY
OcobeHHOCTN peknambl
Ha paano
Tema 36. Public
Relations and lobbying.
Pas3Butne nekcuyeckmx noaroToBka
36.|HaBblkoB. MaccoBas 8 1-7 |DomawHero 11
nHcpopmauus. MNoHaTre 3aaHus
N CYWHOCTb. MMoHaTHE 1
dyHkumm CMA

Tema 37. Event and
sports sponsorship.
PasBuTtne HaBblkOB
rosopeHms. CMU kak noaroToBka
37.|MHCTPYMEHT KaMnaHuu 8 1-7 |oomawHero
Mo CBSA3SM C 3apaHuns

06LWeCTBEHHOCTbIO
lMpecc-penns u ero
OCHOBHble BUAbI

JomMaliHee
3agaHune

11 JomMallHee
3an0aHne
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Buabi
Hepens | camoctositenbHon [TpynoemMKOCTb
ceMecTpa paboTbl (B yacax)

CTYAEHTOB

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

N Paspen

OucumnnuHbl CemecTp

Tema 38. Event and
sports sponsorship.
KomMMyHukaTneHoe
YTEeHWE TEKCTOB Mo
cneumanbHOCTH:
3g |13yHaolles, 8 1-7 Egﬂ;ﬂggfg 11 (dovaunee
NPOCMOTPOBOE, sanaHns 3afjaHve
MOVCKOBOE,
aHanuTN4yeckoe.
OpraHusaums u
nposeneHne
npeseHTaunm

Tema 39. Product and
Corporate Advertising.
[Mepeson
Hay4YHO-MccnenoBaTenbCckmx
TEKCTOB MO
CcneunanbHOCTH C NnoaroToBka
39.|aHrnuimnckoro s3bika Ha 8 1-7 |momawHero 11
pycckuii. HCTUTYT 3agaHuns
andppamaumn.
NHcTutyT
akkpeguTaumm
OcHoBHbIe Noka3aTenu
ayouTtopun CMU

Tema 40. Report.
40 |T1cbMo. Ceobona v 8 {.7 [noAroToeka k

‘lorBeTcTBEHHOCTH CMI npeseHTauuun
B PO

NTtoro 136

JomallHee
3a0aHne

12 npeseHTauuns

5. O6pazoBarenbHble TEXHONOIUU, BK/IHOYAA UHTEPaKTUBHbIE hOpPMbl 06yUYeHUs

OcBoeHne ancumnnamHbl "VMIHOCTpaHHbIN S3blK NPOdEeCCMoHanbHOro obweHns" npeanonaraet
NCNONb30BaHNE KaK TPAAMLMOHHbBIX (MPaKTUYECKNe 3aHATUS C NCMONb30BAHNEM METOANYECKUX
Matepranos), Tak U MHHOBALMOHHbLIX 06pa3oBaTesibHbIX TEXHONOMMIA C NCNONMb30BaHNEM B yHEOHOM
npouecce akTUBHbIX M UHTEPAKTUBHbBIX POPM NPOBEAEHUS 3aHSATUIA: BbINOMIHEHNE psaa
NpakTUYeCKnX 3aaHnin C NICNONb30BaHNEM NPOGPECCUOHANbHBIX MPOrPaMMHbIX CPEACTB CO34aHUS U
BEOEHMNS 3NEKTPOHHbIX 623 AaHHbIX; MyNbTUMEAUAHBIX MPOrpaMMm, BKIOYAOLWNX NOATOTOBKY U
BbICTYMNEHNS CTYAEHTOB Ha CEMMHAPCKMX 3aHSATUSIX C dOOTO-, ayano- U Buaeomatepuanamm rno
npennoXeHHOW TeMaTtuke.

6. OueHOUYHble cpeacTBa OJi1sl TEKYLLLEro KOHTPOS yCreBaeMoCT!, NPOMEXYTOYHOMN
aTTecTauum no UToram OCBOEHUS OUCLIMINIIMHBI U y4e6HO-MmeToanyeckoe obecneyeHme
CaMOCTOSITe/IbHOW paboTbl CTYAEHTOB

Tema 1. History of the Media. PazButne nekcu4yeckmx HaBbIKOB.

Tema 2. The Press in the Roman Empire and in medieval Europe. Pazsutue HaBblIKOB
roBOpPEeHMS.

Tema 3. Books. KOMMyHMKaTUBHOE YTeHUe TEKCTOB MO cneuuanbHOCTU: n3yvarllee,
NPOCMOTPOBOE, MOMCKOBOE, aHaNIMTU4ecKkoe.

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY
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Tema 4. Magazines. NepeBoa Hay4yHO-UCCNenoBaTeNbCKMX TEKCTOB MO crneuuanbHOCTU C
aHrNIMUCKOro s3blka Ha pyCcCKUW.

Tema 5. Informal letter. NMucbmo.
Tema 6. Media and communication Paasutne nekcmyeckmx HaBblKOB.
JoMalHee 3afaHune , NpUuMepHble BOMpPOCHI:

Ex.6, p.38 Translate into English. 1. HTo6bl 06ecne4nTb CBOBOAHBIV MOTOK MHCpOPMALIMK,
HeobxoaMMo cobntoaate Npasuia XypHanMCcTckon aTuku. 2. HoBoe npaBuTenbCTBO cpasy Xe
YyCTaHOBWIO CBOM 3akOHbI. 3. Kak 300p0BO, 4TO Ceivac CylwecTByeT nHTepHeT! 9To aaeTt cBOOOOHbI
noctyn K ntoboin nHdopmauum B yaobHoe ans tebs Bpemsi. 4. S cumTalo. 4To peknama - 370 xopowast
BO3MOXHOCTb AOHECTM He0bX0OMMyIO MHCPOPMAaLMIO OO WMPOKO ayamTopun niogen. 5. B HacToswee
Bpemst CMW paboTtaeT akTMBHO B Nt0OOM BbIOPAHHOM UMK HanpaBieHWN.

Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3suTne HaBbIKOB rOBOpPEHUSI.

Tema 8. Don't blame TV. KoMMyHUKaTMBHOE YTeHME TEKCTOB MO creunanbHOCTU: uayyarollee,
MPOCMOTPOBOE, MOMCKOBOE, aHaNIMTU4YecKoe.

LoMalHee 3afaHne , NpUMepPHbIE BOMPOCHI:

Many critics argue that television plays a role in shaping our social mores ? that rising crime rates
can be traced to the violence depicted on prime-time programs and that racial divisions in our society
are exacerbated by the stereotypical images of minorities we see in the entertainment and news
media. In the following selection, though, Jeff Greenfield challenges these assumptions about
television's effects. "Powerful as it is," he says, "television has shown little ? power over the most
fundamental values of Americans." Jeff Greenfield, a political and media analyst for ABC New and a
nationally syndicated columnist, has offered commentary on a wide variety of issues, including media
coverage of presidential campaigns, new reporting and editing techniques, libel suits against the
press, and the television ratings system. He won a 1986 Emmy Award for background analysis on
"Nightline's" South Africa series. One of the enduring pieces of folk wisdom was uttered by the
nineteenth-century humorist Artemus Ward, who warned the readers: "It ain't what you don't know
that hurts you; it's what you know that just ain't so." There's good advice in that warning to some of
television's most vociferous critics, who are certain that every significant change in American social
and political life can be traced, more or less direcitly, to the pervasive influence of TV. It has been
blamed for the decline of scores on scholastic achievement tests, for the rise in crime, for the decline
in voter turnout, for the growth of premarital and extramarital sex, for the supposed collapse of family
life and the increase in the divorce rate. This is an understandable attitude. For one thing, television
is the most visible, ubiquitous device to have entered our lives in the last forty years. It is a medium in
almost every American home, it is on in the average household some seven hours a day, and it is
accessible by every kind of citizen from the most desperate of the poor to the wealthiest and most
powerful among us. ....

Tema 9. . Introduction into PR. NepeBon Hay4yHO-MUCCNenoBaTeIbCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

Tema 10. Formal letter. Mucbmo.
Tema 11. What is Public Relations? Pa3sutune nekcuyeckmx HaBblKOB.
JoMallHee 3agaHune , NPUMepHbIe BOMPOCHI:

EX. 2, p.49 Translate and transcribe the following words, learn them by heart. Find the sentences
where they were used and write them out. Individual, to schedule, publicity tour, basic definition, to
maintain, public, potential clients, a voter, to require, concern, a tool, publicity, duty, to draft, to target,
limit, to underestimate, annual, to shape, an ally, community, executive, cable, tough.

Tema 12. What do PR professionals do? Pa3sutne HaBblKkOB roBOpeHUS.
LOoMallHee 3ajaHne , NPUMEpPHbIE BONPOChI:

Ex.9, p.53 After you?ve read the text and shared your idea about public relations, read the quotes of
the famous PR specialists and comment on them. ?Some are born great, some achieve greatness,
and some hire public relations officers? Daniel J. Boorstin (American social historian and educator)
?For a successful technology, reality must take precedence over public relations, for nature cannot
be fooled? Richard Feynman (American theoretical physicist)

Tema 13. Handling PR crises. KomMMyHuKaTtuBHOe 4TeHUe TeKCTOB Mo crneuuanbHOCTH:
n3yvaiollee, NpoCMOTPOBOE, MOUCKOBOE, aHaNIMTUYEeCcKoe.

KETPOHHBH
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noMalHee 3afaHne , NpUMeEpPHbIE BOMPOCHI:

Ex.8, p.51 Read some more information about public relations from the point of view of Linux
Community. Add to the material you?ve already learnt and be ready to give your own idea of the
subject. You have news to share?information that would benefit the Linux community. You have
some idea of the people you want to reach with your news and views. Now the problem becomes:
How to reach them in the most effective way? The better the communications between you and your
audience, the higher the profile of your organization. Generating publicity is not as complex as you
might think. Most of the success of public relations centers on knowing what to do and when.
Implementing these initiatives can dramatically increase awareness of your business. Public relations
(PR) is often confused with advertising, merchandising, promotion, or any of a dozen other buzz
words in the marketing communications vocabulary. (By the way, marketing communications is a
broad term that encompasses all of these disciplines.) Public relations is about doing something
newsworthy that you want to communicate, and then telling your audience (or very likely, several
audiences) what you have done. One of the most common public relations vehicles is the brief "New
Product" announcement you see in magazines and trade publications. Often only a few lines or a
paragraph in length, these announcements herald the launch of future products or services. These
short announcements are typically triggered by a new product release, which may be accompanied
by various forms of communications such as internal announcements to the organization's
employees and external news releases to the media, stockholders, user community, and other
groups. News releases trigger a chain of events that result in visibility. There are some important
terms that may help you understand public relations. News media refers to all the places where
people read or hear about news, including newspapers, magazines, television, radio, and the
Internet. news release,A sometimes referred to as a press release, is a printed or electronic
document issued by organizations who want to communicate news to editors, journalists, industry
writers, or other media groups. Journalists write about the story for publication (if it is considered
newsworthy), while editors control whether the story actually appears in a newspaper, magazine,
website, or broadcast. A news release contains important facts, quotes from key people, dates that
the news happened (or will happen), and contacts for additional information. The news release is
concise and usually runs no longer than two pages. Public relations, then, can be thought of as the
process that delivers your news to the people you want to reach through a broad, influential, and
far-reaching news media community.

Tema 14. Public Relations and the Press. lNepeBoa Hay4HO-UccnenoBaTeNlbCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

LoMallHee 3afaHne , NpUMepHbIe BOMPOCHI:
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Public relations can't function without the press. PR professionals spend most of their day
maintaining existing relationships and cultivating new ones with journalists and other members of the
mass media. Journalists are bombarded with press releases - the Los Angeles Times receives
hundreds a week. Reporters are most likely to pay attention to those from a trusted source. For a PR
person to win that trust, he issues press releases targeted to the journalist's "beat," or expertise.
Press releases should read like actual stories, not just bullet points extolling the client's virtues. There
has to be something truly newsworthy about the release or it will be ignored. Technically, journalists
don't need press releases and PR contacts to do their jobs, but it can make the task of filling a daily
newspaper or nightly news broadcast much easier. A well-written press release with a real news
hook can translate directly into a story, saving a journalist valuable time tracking down sources and
assembling facts. In a perfect PR world, clients never make mistakes and the press never asks for
information that isn't on the official statement. But when the media comes calling, PR departments
and publicists are the first line of defense. It's a hard fact of life for the PR professional. You crave
media attention when the news is good and flee from the spotlight when things go bad. As we
discussed earlier, a good PR department will have a plan in place and a skilled spokesman on hand
to make sure that the press hears something other than the classic "No comment." If a client feels a
newspaper is misrepresenting the facts, the PR professional does have some weapons in his
arsenal. One option is to write an Op-Ed piece telling the client's side of the story and submit it to the
newspaper for publication. If the newspaper won't accept the editorial, another option is something
called an advertorial. Advertorials are paid advertisements that look and read like a regular Op-Ed
piece in a newspaper. Different newspapers have different policies about what kind of information
can appear in a paid ad, but many will simply print an advertorial with a special banner that's says
"advertisement." Ethical or not, studies have shown that readers still have a hard time distinguishing
between advertorials and regular editorials.

Tema 15. Complaint letter. NMucbmo.
nncbMeHHas paboTa , NpUMepHbIe BONPOCHI:

You may write a letter of complaint if you are dissatisfied with a defective product, poor service, or a
negative situation that happened. Before writing a complaint letter find out who has the power to do
something about your situation. Step 1 Include a heading, the inside address (the person or company
you are writing to) and a salutation (Dear...). Step 2 Describe in detail why you are not satisfied with
some product/service. | am writing to complain about.../I must express my dissatisfaction with... Step
3 Include the following information: the date and time of the incident; the names of those involved; the
name of product/service. If you are writing about a defective product, make sure to include model or
serial numbers. Step 4 Say what solution you would like (a refund, a new product, an apology, etc). |
am afraid | must ask you to.../I would like you to... Step 5! To show that you are serious about your
complaint, tell them you can report them to the appropriate government authority. Let them know that
by disregarding your letter, they can lose customers in the form of your family and friends. Step 6
Thank them for their time and attention. Thank you for reading this letter. /Thank you for taking the
time to read this letter. Step 7 Write your name and how you can be reached (your telephone number
/e-mail address). Step 8 Sign your letter, Yours, Sincerely, + your full name / Yours, Faithfully, + your
full name. Step 9 Include photocopies of any relevant document such as receipts or copies of checks
and enclose them with your letter. Additional tips. Your letter should be brief and to the point. ? Avoid
putting emotions into your letter. ? Use polite language and formal grammar. ? 1. Choose any
situation and write a complaint letter (100-140 words). A. You visited a new swimming-pool in your
town and you were disappointed with the service you received. B. You bought a stationary bike and
ordered home delivery. When the gym apparatus was delivered, you found out that it was defective.
C. You visited anew sports shop and the shop assistant

Tema 16. TV and Radio. Pa3Butue nekcmyeckmx HaBbIKOB.
Tema 17. Outdoor advertising. PazaButne HaBbIKkOB rOBOPEHUS.

Tema 18. The Press. KoMMyHUKaTUBHOE YTeHUEe TEKCTOB MO CneumanbHOCTU: u3yvarolulee,
MPOCMOTPOBOE, MOMCKOBOE, aHaNIMTU4ecKoe.

Tema 19. Printed documents. lNepeBon, Hay4yHO-UCCNenoBaTeIbCKMX TEKCTOB MO
cneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

Tema 20. Essay. Nucbmo.

Tema 21. Branded content. Pazsutue nekcuyeckux HaBbikoB. [1peanocbiiKu BOSHUKHOBEHUA
PR OcHosHble Buabl PR Metoabl PR-pestenbHoCTW.
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Tema 22. Branded content. Pa3zsutune HaBbiKOB roBopeHusi. OCHOBHbIe 3Tanbl N1IaHUPOBaHUSA
PR-kamnaHun. OcobeHHOoCTU aHanuTnuYeckoro obecneveHusi PR Bugbl pabounx
MNMP-pokymeHTOB. OUueHka achpekTMBHOCTU PR-KaMmnaHum

Tema 23. . The Internet. KoMMyHMKaTuBHOE YTeHMe TEKCTOB MO CreuunanbHOCTU: U3yyaroLlee,
npPOCMOTPOBOE, MOUCKOBOE, aHanuTuyeckoe.Mecto n ponb PR-cneunanucra B CTpykType
opraHnsauuun [lenernposaHue NOJHOMO4YUN B OpraHu3aLumm

Tema 24. The Internet. lNepeBon Hay4yHO-UCCNepoOBaTeIbCKUX TEKCTOB NO cneuuanbHOCTU C
aHrnMUcKoro si3bika Ha pycckumn. NpodeccuoHanbHasa atuka PR-cneunanucra
NMpodpeccmoHanbHblie U NMYHOCTHbIE KayecTBa PR-cneunanucra

Tema 25. Opinion essay. NMucbMo.lMoHsATUE O6LLLECTBEHHOrO MHEHUS! U €ro poJib B
PR-peatenbHoCTM

Tema 26. Buzz marketing. Pa3Butne nekcmyeckux HaebikoB. OCHOBHble Mmoaenu Cesizen €
o6LLecTBEHHOCTbIO. Buabl n hopMbl KOMMyHMKauMn KOMMyHUKaTUBHbIE KaHarnbl U UX
pasHoBMaHOCTU KOMMYHUKaATUBHbIA MPOLLECC U ero OCHOBHbIE 3Tanbl

LoMalHee 3afaHne , NpUMepPHbIe BOMPOCHI:

Ex.1.4.1, p.7 Match the words and phrases (1-5) to the definitions (a-c). Look at A, B and C opposite
to help you. 1 advertiser-funded programmes 2 audience 3 commercial break 4 daypart 5 free-to-air
a) TV channels offered free to users, without subscription; b) the population or target group viewing a
television programme or an advertisement; c) shows which are fully or partly paid for by an
advertiser; d) a broadcast time period, e.g. daytime: 0900-1630; e) the time during which ads are
shown between programmes.

Tema 27. Buzz marketing. PasButue HaBbikoB roBopeHus. MaccoBasi KOMMyHUKaLUsA:
CYLLLHOCTb M npu3Haku MoHsTMe n cnocobbl NONMTUYECKON KOMMYHUKauum MaHunynsuus B
KOMMYHUKaL U

Tema 28. Sales promotions and displays. KOMMyHUKaTMBHOE YTeHMe TEKCTOB MO
crneuuanbHOCTU: n3yyvalollee, MPOCMOTPOBOE, MOUCKOBOE, aHanuTtuyeckoe. MapkeTuHr
MapkeTnHrosasi uHcbopmauus: NOHATUE U BUAbl OCHOBHbIE KaTeropum MmapketTuHra Tunonorus
rpynn obu,ecTtBeHHOCTU. CermeHTaums pbiHKa ? NOHATUE U MPUHLMNbI

noMalHee 3afnaHne , NpUMepHbIe BOMPOCHI:

Ex.8.1, p. 43 Text A. Sales promotions 8.1.1 Read and translate the text using the dictionary. Be
ready to do the assignments that follow Marketers and consumers are people talking about sales
promotions: We run a prize draw, or competition) every year in the summer. It s free to enter, so we
have to label the packs with no purchase necessary to show that consumers don?t have to buy the
product to enter. This year we?re thinking of changing the rules. We?d like to include an element of
skill by asking the entrants to answer a simple question in order to take part. This way we can require
a proof of purchase, like a receipt, from the entrants. | bought these biscuits because | had a
money-off coupon. Thirty pence off, now that's not bad. My son got it from the internet. It?s one of
these new e-coupons. You know - an online coupon. | always buy my shampoo when there is a
special offer, like three for two. It?s even better if it s buy one get one free, or BOGOF. As the
marketing manager for a breakfast cereal, | like to use gifts with purchase to target children. We often
put a small plastic toy inside the packet. My local supermarket always goes crazy in the summer with
seasonal promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all
the in-store promotions. Ex.8.1.1, p.43 Read and translate the text using the dictionary. Be ready to
do the assignments that follow Marketers and consumers are people talking about sales promotions:
We run a prize draw, or competition) every year in the summer. It s free to enter, so we have to label
the packs with no purchase necessary to show that consumers don?t have to buy the product to
enter. This year we?re thinking of changing the rules. We?d like to include an element of skill by
asking the entrants to answer a simple question in order to take part. This way we can require a proof
of purchase, like a receipt, from the entrants. | bought these biscuits because | had a money-off
coupon. Thirty pence off, now that's not bad. My son got it from the internet. 1t?s one of these new
e-coupons. You know - an online coupon. | always buy my shampoo when there is a special offer,
like three for two. It?s even better if it s buy one get one free, or BOGOF. As the marketing manager
for a breakfast cereal, | like to use gifts with purchase to target children. We often put a small plastic
toy inside the packet. My local supermarket always goes crazy in the summer with seasonal
promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all the in-store
promotions.
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Tema 29. Sales promotions and displays. NepeBoa Hay4yHO-UccnenoBareNibCKUX TEKCTOB MO
cneumanbHOCTU C aHITMIUCKOro si3blka Ha pycckun.BpeHauHr NMoHaTne n yHKUMM 6peHanHra
KoHuenuus 6peHa-nupepcrea MNoHsaTue donpmeHHoro ctuns Ponb 6peHaa B AeATeNbHOCTU
opraHusauum (B paHHOM cnyyae NnoHATUS OpeHA ¥ ToproBas Mapka ynorpeonsitorcs Kak
CUHOHUMDI)

Tema 30. Argumentative essay. lMucbmo. MeauinHoe none OCHOBHbIe pecypCbl MEOUAHOIO
nons Lkenn v 3apauv mepnanccnenosaHumn

Tema 31. Direct mail and e-mail. Pa3zButue nekcmyeckmx HaeblkoB. Pa3Butue HaBbiKOB
roBopeHusi. Bugbl peknambl OCHOBHbIe 3Tanbl pa3paboTKyu NONUTUYECKON
peknamHo-arutauMoHHon KamnaHuu. CootHoweHue PR peknambl n nponaraHabl

LoMallHee 3afaHue , NpUMepPHbIe BOMPOCHI:

Ex.9.4.2, p.50 Two marketers are talking about direct mail. Complete the sentences and then put
them in the correct order to make a conversation. Look at A and B opposite to help you. 1 Well, if we

need to include a????7?..to action. 2 Yes, absolutely. The message is????7?..and it will go straight to
our specific?????? . And the effects are ?7???? . We can work out cost per and???????per

on??????..interaction. 6 How about "Order today and receive a free gift"? Do you that
would?..???our customers to respond?

Tewma 32. Direct mail and e-mail. Pexnama: knaccudoukauus

Tema 33. Logos. KOMMyHUKaTMBHOE YTeHMe TEKCTOB MO CreuuvanbHOCTU: n3yydarollee,
NpoCMOTPOBOE, MOMCKOBOE, aHanuTuyeckoe. Peknama Ha TB: cyLHOCTb U 0CO6EHHOCTU
Peknama B neyatHbix CMU: cywHocTb 1 oco6eHHOCTM Peknama Ha paamno: CYLLHOCTb U
ocobeHHoCcTU OCOOEHHOCTU pekiaMbl Ha paguo

LoMalHee 3afnaHne , NpUMepPHbIE BOMPOCHI:

Ex.10.1.1,p.52 Read and translate the text using the dictionary. Be ready to do the assignments that
follow The best corporate logo design or company logo design is simple (not complicated) and
memorable (easy to remember). An eye-catching, or attractive and noticeable, image will be
remembered and recognized regardless of size. - A descriptive design uses an image to depict, or
represent, the company's name or business. The Batman logo is a good example of a descriptive
design. - An abstract design is a symbolic representation and doesn't show a product or service. The
Nike Swoosh is a good example. - A typographic design uses the company's name or initials. This
kind of design is also called a logotype. Good examples are the Ford Motor Company or the Golden

Tema 34. Logos. lNepeBon Hay4yHO-UCCNe noBaTeNbCKUX TEKCTOB MO CreuuasbHOCTU C
aHIIMUCKOro si3blka Ha pyccKuin. Pexuccypa peknaMbl: OCHOBHbIe TEXHOIOrUKN

Tema 35. Article. NMucbmo. UHTepHeT Kak KaHan AoCTaBKM KOHTEHTa: BO3MOXHOCTU U
ocobeHHOoCTH

Tema 36. Public Relations and lobbying. Pazsutune nekcmnuyeckux HaebikoB. MaccoBast
nHcpopmaums. NMoHaTne u cywHocTb. NMoHaTtne u cpyHkumum CMU

JoMalllHee 3a4aHune , npnMepHbie BONPOChHI:

Ex.11.6.3, p.61 Choose the correct words from the brackets to complete the report from a pressure
group. Look at B and E opposite to help you. We are continuing our campaign to (1)????. (mobilize /

/ bribing / testimony) so that we will be more convincing when speaking to the press. 11.6.4 A
government report concluded that lobbying is part of a healthy democracy. Do you agree? Find three
reasons for or against to support your point of view.

Tema 37. Event and sports sponsorship. Pazsutue HaBbikoB roBopeHusi. CMU KaK MHCTPYMEHT
KaMmnaHuu no cBsA3siM ¢ obLecTBeHHOCTbO Mpecc-penns n ero OCHOBHblE BUAbI

noMalHee 3afnaHue , NpUMepPHbIe BOMPOCHI:

{ TPOHHB H
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Ex.12.4.3, p.66 Look at the website of a large company in your country. What kind of events, charities
or sports do they sponsor? What does this say about the target market?

Tema 38. Event and sports sponsorship. KoMMyHKaTtuBHoe YteHue TeKCTOB Mo
cneuvanbHOCTU: U3yyaroLiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTuyeckoe. OpraHnsauus n
nposeneHue npeseHTauun

noMallHee 3afaHue , NpUMepHbIe BOMPOCHI:

12.1 Text A. Sponsorship Ex.12.1.1, p.63 Read and translate the text using the dictionary. Be ready
to do the assignments that follow The website marketinsprofs.com says the following about
sponsorship: Sponsorship is a type of partnership, where two or more organizations join together n a
common venture. Companies sponsor all kinds of events. Corporate sponsors provide financial
support and other resources in exchange for the right to associate their brand with the event. -
Sponsorships provide effective targeting. For example, UBS Financial Services Group has built a
longstanding relationship with (he Zurich Opera House over the /ears. This enables UBS to reach
wealthy customers and prospects. - Sponsorships associate a brand with the culture, image and
attitude of an event team or personality (often referred to as a property). The sponsor can leverage,
or use to maximum advantage, the qualities and characteristics of the property. - Sponsorships are
interactive - the brand and the consumer can meet. Official sponsors can set up hospitality packages,
for example, sponsors of Formula One and other motor races often organize VIP receptions for the
most important guests in the hospitality tent. The success of the sponsorship depends on the
strength and integrity of the sponsored organization, or sponsee. There are some risk factors, such
as the potential negative impact on your brand. For example, sponsoring a football event could have
a negative impact on the brand image if fans behave badly. You may need to sever relationships -
stop your partnership - with the sponsee. What to spend on sponsorship Global sponsorship
spending (or expenditure) is now over $20 Pillion, Sponsorship spending includes both buying rights
(acquiring or securing sponsorship rights) and also exploiting the rights (getting the most out of
owning the rights by developing exploitation activities, such as producing adverts or manufacturing
gilts). Being a unique (or exclusive) sponsor, where the sponsor has the exclusive rights, costs more
than being a joint sponsor, where the nights are shared with another brand.

Tema 39. Product and Corporate Advertising. NepeBopn, Hay4yHO-UccnepoBaTefibCKUX TEKCTOB
no cneuuanbHOCTU C aHIMMMUMNCKOro A3blka Ha pyccku. UHcTutyT audpcpamaumm. UHCTUTYT
akkpegutaumm OCHOBHbIe nokasartenu ayauropum CMU

noMalHee 3afnaHne , NpUMepPHbIE BOMPOCHI:

Ex.13.1.1, p.68 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Product advertising is an important part of the marketing mix. Its aim is to increase sales by
making a product or service known to a wider audience and by emphasising its positive qualities. A
company can advertise in a variety of ways, depending on how much it wishes to spend and the size
and type of audience it wishes to target. The different media for advertising include television, radio,
newspapers, magazines, the Internet and direct mail. The design and organization of advertising
campaigns is usually the job of an advertising agency. Corporate advertising is not directly concerned
with increasing sales of a particular product or service, but more with the brand image, or picture, a
company wants to present to the public. Public relations (PR) experts specialize in organising
activities and events which generate positive publicity for companies. Unusual advertising campaigns
sometimes get extra publicity for the company by way of media reports about the campaign.

Tema 40. Report. NMucbmo. CBobona n orBetctBeHHocTb CMU B PO
npeseHTauns , NpUMepHble BONPOCHI:

A report is a document which presents specific, focused content - often the result of an experiment,
investigation, or inquiry - to a specific audience. The audience may be public or private, an individual
or the public in general. Reports are used in government, business, education, and science. They
often use persuasive elements, such as graphics, images, or specialized vocabulary in order to
persuade that specific audience to undertake an action. Your report must include: ? formal language;
? correct grammar and spelling; ? clear headings for each paragraph; ? suitable expressions that are
correct in the context. Your report must NOT include: ? informal language; ? contractions; ? many
phrasal verbs; ? spelling and grammatical errors.

Tema . UToroeas doopma KOHTpons
Tema . UToroBas coopma KOHTpoOns
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Tema . UToroBasi oopma KOHTpOns
Tema . UToroeasi popma KOHTpons
Tema . UToroeas doopma KOHTpons

MpunMepHble BONPOCHI K 3a4eTy M 9K3aMEHY:
1) KOMMyHUMKATMBHOE YTEHME: TEKCT HAay4HOro xapakTtepa He 6bonee 1200 n.3. HA NMOMCKOBOE YTEHUE
(c nocnepnyrOWMM NMMCbMEHHBIM OTBETOM Ha BOMPOCHI) UN HA YCTHOE pedoepupoBaHune - 15 MUHyT;

Public relations as a distinct occupation is almost exclusively a development of the twentieth century
and the mass society which characterizes it. Big governments, big corporations, and big institutions
of all kinds have proliferated since 1900. The managers of these big organizations often feel remote
from the groups they serve. Headquarters, whether it be of a government bureau or a business
corporation, is often psychologically and physically distant from its publics. In recent years many
managements have employed public relations specialists within their organizations (or as outside
consultants) in an effort to overcome hostility, misinformation, or just plain apathy toward
themselves.

Business corporations in the United States tend to be larger consumers of public relations services
than government bureaus, labor unions, or nonprofit social and voluntary groups. Why should this be
so? In the case of government agencies, both state and federal, the party out of power is reluctant to
permit too much money to be allocated for information and public relations activities which may
enhance the opposition's ability to retain power.

2) Becena no TemaMm, N3y4YEHHbIM B CEMECTpE.
History of the Media.

What is Public Relations?

Public Relations and the Press.

TV and Radio.

The Internet.

Logos.

Public Relations and lobbying.

Event and sports sponsorship.

Product and Corporate Advertising.

7.1. OcHoBHas nuTeparypa:

BnaroselweHckasa A.A., TabuHa [0.B., XakumasHosa O.d., XosaHckasa E.C. What is effective PR?:
YyebHoe nocobue no anrn. 3. - Kasanb: KI'Y, 2010. - 100c. 195 aka.

KywHukosa IM.K. [NpakTrukyM ong caMocTtoAaTenbHOro NOBTOPEHNS rNaronbHOM CUCTEMbI aHIMUIACKOrO
a3blka: y4ebHoe nocobue. - M.: 13a-Bo: ®nuHTa; Hayka, 2011 r. - 95c.
http://znanium.com/bookread.php?book=406235

MwuHbsap-Benopyyesa A.l. Yunmcsa nucatb no-aHrnniickn: NMucbMeHHas HaydHas pedb: y4ebHoe
nocobwe. - M.: N3a-Bo: ®nuHTa; Hayka, 2011. - 128 c. -
http://znanium.com/bookread.php?book=455430

3aiiuesa J1.A. AHrnniAicknii a3bik B pekname: yiebHoe nocobue. - M.: N3a-so: ®nuHTa; MIMCY, 2012.
- 110 c. - http://znanium.com/bookread.php?book=455085

7.2. lononHutenbHasa nuteparypa:

N aomombl n dopa3oBbie rnaronbl B AeN0BOM 00WeHNW (aHrnincknid a3bik): YuebHoe nocobue / 3.B.
MaHbkosckas. - M.: UHPPA-M, 2011. - 184 ¢

http://znanium.com/bookread.php?book=205580
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7.3. UHTEepHeT-pecypcChl:

All About Public Relations ... - http://www.aboutpublicrelations.net/mpreviss.htm
What is Public Relations? - http://www.wisegeek.com/what-is-public-relations.htm
www.eLIBRARY.ru - www.eLIBRARY.ru

www.newsweek.com - www.newsweek.com

Bubnuopoccuka - http://www.bibliorossica.com

8. MarepmanbHo-TexHU4eckoe obecrneyeHne QUCLMNINHbI(MOAYNS)

OcBoeHne ancumnInHbl "VIHOCTpaHHbIM S3blK NPOdeccoHanbHOro obweHus" npeanonaraet
MCMONb30BaHNE CNenyoWero MaTepuanbHO-TEXHNYECKOro obecneyeHns:

MynbTumMeauiiHas ayautopusi, BMECTUMOCTbO 6onee 60 yenosek. MynbTumMeaniiHas ayautopus
COCTOUT N3 UHTErPUPOBAHHBIX UHXEHEPHbIX CUCTEM C €NHOWN CUCTEMON YyNpaBneHns, OCHalWeHHas
COBPEMEHHbBIMU CPELCTBaMM BOCNPOU3BEAEHUS U BU3yanv3auum noboin Buaeo n ayamno
NHdpopMauunu, NoyYeHNs 1 nepenadn 3MeKTPOHHbIX JOKYMEHTOB. TUnoBasi KOMMieKTaums
MyNbTUMEONAHOM ay AUTOPUN COCTOUT U3: MyNbTUMELMIHOrO NPoeKTopa, aBTOMaTN3NPOBAHHOIO
NPOEKLMOHHOr0 3KpaHa, akyCTUYeCKO CUCTEMBI, a TaKXe MHTepPaKTMBHONM TpMbyHbI NpenoaasaTtens,
BK/IlOYaloLWen Ta4y-CKpMH MOHUTOP C AMaroHasnblo He MeHee 22 Ol0IMOB, NepCcoHasbHbI KOMMbIOTEP
(c TexHnyecknmm xapaktepucTukamm He Huxe Intel Core i3-2100, DDR3 4096Mb, 500Gb),
KOHJoepeHL-MUKPOoH, 6ecnpoBoaHOM MUKPOGOOH, 610K ynpaeneHns obopynoBaHueM, MHTEPAENChHI
noakntoyerms: USB,audio, HDMI. MiHTepakTMBHas TpmbyHa npenoaaBaTtens sBnsieTcs KNo4eBbiM
3N1EMEHTOM yrpaBNeHns, 06 beANHSIOWNM BCE YCTPONCTBA B EANHYIO CUCTEMY, U CIYXUT
NONHOLIEHHbIM paboymm MecToM npenoaasatens. lNpenoaaeatens MMeEET BO3MOXHOCTb NIErKo
ynpaBnsiTb BCE CUCTEMOW, HE OTXOAS OT TPMOYHbI, HTO MO3BONSIET MPOBOANTL NEKLMM, MPaKTUYEeCKue
3aHATWA, Npe3eHTaunn, BebrHapbl, KOHPEPEHUMM U Opyrie BUObl ayAUTOPHON Harpy3Ku
obyyatowmxcs B yA06HON 1 DOCTYMHOW ONSt HAX CPOPME C NMPUMEHEHNEM COBPEMEHHbIX
NHTEPaKTMBHbIX CPeACTB 00y4eHMs, B TOM YMC/e C MCNONb30BaHMEM B NpoLiecce 0by4yeHuns Bcex
KopnopaTuBHbIX pecypcoB. MynbTumMeguinHas ayautopus Takxke oCHaleHa WupoKOrnonoCHbIM
LOCTYNOM B CeTb MHTEepHET. KomnbloTepHoe 060pynoBaHMEM NMEET COOTBETCTBYHOWEE
NVLEH3MOHHOE NporpaMmMHoe obecneyeHue.

KomnbtoTepHbIl Knacc, npeacraensowmii coboi paboyee Mecto npenogasaTtens n He meHee 15
paboymx MECT CTYAEHTOB, BK/IHOYAIOLWMX KOMMbIOTEPHbIN CTON, CTYN, NEPCOHANbHbIA KOMMbLIOTEP,
NVLEH3NOHHOE NporpaMMHoe obecneyeHre. Kaxablii KOMAbIOTEP MMEET WNPOKOMONOCHbBIV JOCTYN B
ceTb NHTepHeT. Bce koMnbioTepbl NOAKNOYEHbI K KOPNOPaTMBHOM KOMMbioTepHON ceTn KDY n
HaxoOsTCs B €4MHOM OOMEHe.

JIMHragpOHHbI KabnHeT, NpeacTaBnsoWmMn coboit yHMBEpPCaNbHbIA TMHFAGOHHO-NPOrPaMMHBbIiA
KoMnekc Ha 6a3e KOMMbOTEPHOrO Kacca, CoCTosAWMiA 3 paboyero Mecta npenonasartens (CTon,
CTYN, MOHUTOP, NEPCOHaNbHbI KOMMNbIOTEP C NporpaMmHbIM obecnedeHmnemM SANAKO Study Tutor,
rofoBHas rapHuTypa), U He MeHee 12 pabo4mnx MecT CTyEHTOB (CrneunanbHblid CTOM, CTYN, MOHUTOP,
nepcoHanbHbIi KoMNbloTep ¢ nporpamMmHbiM obecnedeHem SANAKO Study Student, ronosHas
rapHUTypa), CETEBOro KOMMyTaTopa Anst CTPYKTYpUpoBaHHO kabenbHo cnucteMbl kabuHeTa.

NnHracpoHHbIN KabnHeT NpeacTaBnseT cobor KOMNNEKC MyNbTUMEANAHOrO 060pynOBaAHMS U
nporpamMMHoro obecneyeHns ons oby4eHns NHOCTPaHHbLIM i3blkaM, BKNOYAOWMIA NPorpaMMHoe
obecneyeHne ynpasnexus knaccom n SANAKO Study 1200, koTopble far0T BO3MOXHOCTb
NCMNONb30BaHNS B y4eOHOM NPOLECCE MHTEPAKTUBHBLIE TEXHONOMMN 00YYEHNS C UCMONb30BaHNE
COBPEMEHHbIX MyNbTUMEAMNNHbBIX CPEACTB, pecypcos VHTepHeTa.
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Mporpammubii komnnekc SANAKO Study 1200 naet BO3MOXHOCTb MHHOBALMOHHOIO BEAEHWS
y4yebHoro npouecca, oH npeanaraeT WWPOKWIA CNEKTP BUOOB AeSTENbHOCTU (3a4aHuii),
nooaepXunBatrowWwmx Kak NpakTUKN CyWwaHns, Tak U TPEHUHIN PEYEBON aKTUBHOCTU: NPakTUKa YTeHus,
npocnywmueaHve, cnefoBaHne obpasLy, obcyXxaeHune, Kpyrnblii CTON, UCNoNb3oBaHne VIHTepHeTa,
camoobyyeHune, TecTupoBaHue. MNpenoaaBaTenb SBASETCS LEHTPaNbHON ourypoii npouecca
0by4yeHuns. EMy npenocTaBnsitoTCs MHCTPYMEHTbI ynpaBneHust knaccoM. OH Takxe MoOXeT
MCNONMb30BaTb MHOMOYUCIEHHbIE METOObI OLEHKN OOCTUXEHUI YYaLLMXCa U CNeanTb 3a UX
anHammkon. SANAKO Study 1200 npenoctaBnsieT yqawmMcs Hamny4iwme BO3MOXHOCTN Ang
BbIMNOMHEHUS PeYEBbIX YNPaXHEHUA 1 3a4aHNA, OCHOBAHHbIX HA TEKCTax, ayamo- 1
Buaeomatepuanax. Bcs ayamtopusi Moxet BbiTb pasneneHa Ha noarpynnbl. 9To NO3BonsieT
OpraHn3oBaThb OTAENbHYO TPAEKTOPUIO 0ByYeHMS NS KaxX A0 Noarpynnbl. Yyawmecs MoryT
paboTatb CaMOCTOATENbHO, B aBTOHOMHOM pPeXuMe, Npu 3TOM npenonaBaTeNib MOXeT
KOHTpOnMpoBatb ux gerncteus. B coctas nporpammHoro komnnekca SANAKO Study 1200 Takxe
BXoanT Moaynb Examination Module - Mmogynb co3pnaHus v ynpaeneHus TectamMmy ons npoBepku
KOHKPETHbIX HAaBbIKOB M CMOCOBHOCTEN yyallerocs. MOKoCcTb JaHHOrO MOLyNsi MO3BONSET
npenofaBaTtensm nerko BapbMpoBaTh TUMbl BOMPOCOB B TECTE U peaakTUpoBaTth CyLeCcTByoWwme
TecTbl.

Takxe B coctaB nporpammHoro komnnekca SANAKO Study 1200 Takxe BXoauT Moay/b obpaTHO
CBS13M1, C MOMOLLbIO KOTOPbIX MOXHO B MPOLIECCE 3aHATMS MPOBECTM 3KCMNPECC-0NPOC ayantopmm 6e3
MOAroTOBKM BONbLWOro TECTA, a TakXe y3HaTb MHEHME ayaAUTOpuK No Kakon-nnbo teme.

Kax oblii KoMNbioTep NMMHradPOHHOro Knacca MMeeT WNPOKOMONOCHbIA AOCTyN K ceTu VIHTepHeT,
NVMLEH3MOHHOE NporpaMmmMHoe obecneyeHne. Bce yHMBepcanbHble MMHrad)OHHO-MPOrPaMMHbIE
KOMMEKCbl NOAKMOYEHbI K KOPropaTUBHOM KOMMboTEPHOM ceTn KDY 1 HaxoasTcs B eAMHOM
LOMEHE.

Y4yebHo-mMeToamnyeckas nutepatypa ans 4aHHOW OMCUMNAVHbI UMEETCS B Hann4um B
9NEeKTPOHHO-bMbnmoTeyHol cnucteme " bnbnmnoPoccurka", DocTyn K KOTOPOW NPenocTaBeH
ctyneHtam. B 3bC " bubnuoPoccuka " npefactasneHbl KOMNeKLUMN akTyanbHON Hay4yHoW 1 y4ebHoi
nuTepartypbl N0 ryMaHMTapHbIM HayKaMm, BKoYalowme B cebs nybnmkaumm BeoyLwmx pOCCURCKNX
N30aTeNbCTB ryMaHUTapHOW NUTepaTypbl, U3AaHNS Ha aHTIMACKOM S3blKe BeAyLWMNX aMEPUKAHCKUX U
€BPOMNENCKMX N3[aTenbCTB, a TakXe peakue 1 ManoTupaxHoie N3gaHns POCCUNCKMUX PEMMOHANbHbIX
By30B. OBC "BubnnoPoccurka" obecneunBaeT WMPOKMA 3aKOHHbIA AOCTYN K HEOOX0AMMbIM ANs
obpasoBaTenbHOro npoLecca N3naHnsaM C UCNONb30BAHNEM MHHOBALMOHHBLIX TEXHONOMNIA 1
COOTBETCTBYET BCEM TPeOOBaHNAM heepanbHbIX rOCYapCTBEHHbIX 06pa3oBaTenbHbIX CTaHAAPTOB
Bbiclero npodoeccuoHanbHoro obpasosarus (PrOC BIMO) HoBOro nokoneHus.

YyebHo-mMeToamnyeckas nutepatypa ons 4aHHOW OMCLUMNIVHBI UMEETCS B HANNYUN B
9NEeKTPOHHO-bmbnmnoteyHon cucteme "ZNANIUM.COM", pocTyn K KOTOPOW NpeaocTaBeH CTydeHTaM.
9BC "ZNANIUM.COM" conepXuT Npon3BeneHns KPpynHERLWNX POCCUACKNX YYEHBIX, PYKOBOAMTENEN
rocynapCTBEHHbIX OpPraHoB, Npenoaasartenei Beaylwmnx By30B CTPaHbl, BbICOKOKBANMGMLMPOBAHHbIX
crneumanncToB B pas3nnyHblx cdoepax busHeca. PoHO 6MbnnoTekn chopMmnpoBaH C y4eTOM BCEX
N3MeHeHNn 0bpa3oBaTeNbHbIX CTAHOAPTOB M BKNOYAET Y4ebHuKkM, y4ebHble nocobus, YMK,
MOHOrpadoun, astTopeddeparthbl, AMccepTauum, aHUMKIoNeann, CNoBapu N CIPaBoOYHUKN,
3aKOHO4aTEeNbHO-HOPMATMBHbBIE AOKYMEHTbI, CreunanbHble Nepnoanyeckne N3naHns n n3naHns,
BbiNyckaemble nanarenscteamm By3oB. B HacToswee Bpems O95C ZNANIUM.COM cooTBeTcTBYET
BCeM TpeboBaHNSM doefepanbHbiX rocynapCTBEHHbIX 06pa3oBaTe/bHbIX CTaHAAPTOB BbICLIErO
npogoeccrnoHanbHoro obpasosanust (PrOC BI1O) HoBoro nokoneHus.

YyebHo-MeToanYeckas nutepartypa ans 4aHHOW ONCLMMNINHBI UIMEETCS B HAMYUN B
3NEeKTPOHHO-6MbNMoTEYHO cucTeMe Mapatennctea "MlaHb" , 4OCTYN K KOTOPOW NpenocTaBeH
ctyneHTam. ObC MNapatenbctia "MlaHb" BKOYAET B cebs aNEKTPOHHbIE BEPCUMUN KHUT U3[ATENBCTBA
"IlaHb" 1 Opyrnx Bepywmux n3natenbcTB y4ebHo nMTepartypsbl, @ TakXe 9NeKTPOHHbIE BEpCUmn
nepuoanyecknx N3aaHum no eCTeCTBEHHbIM, TEXHUYECKNM U r'yMaHuTapHbiM Haykam. 9bC
N3patenbcTBa "flaHb" obecneunBaeT LOCTYN K HAy4YHOI, y4ebHON nnTepaType 1 Hay4HbIM
nepuoanyeckmm n3gaHnsm no MakCrumanbHOMY KONMMYECTBY NMPOGUIbHbBIX HanpasneHnin ¢
cobnogeHneM BCEX aBTOPCKUX U CMEXHbIX NPaB.
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