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1. LUenn ocBOEHNS AUCLUMINHBI

Mporpamma paspaboTtaHa Ha OCHOBE YHMUPULMPOBAHHON paboyeli NporpaMmbl (aHMTMACKUIA,
HeMeLKuin, ppaHuy3ckuia) - cM. hitp://www.kpfu.ru/main_page?p_sub=14465

Llenbto ocBoeHns aucumnnmHbl "MIHOCTpaHHBbIA S3blk NPOECCUOHaNbHOro 0bweHns" aBnseTcs
pas3BuUTME A3bIKOBOV KOMMYHUKATUBHOM KOMMNETEHLNN CTYEHTOB, COCTOSAWEN N3 Cneayowmx
KOMMOHEHTOB:

- NIMHIBUCTNYECKOTO - 3TO BNaAeHME 3HAHMEM O CUCTEME A3blka, O MpaBunax gyHKLMOHMPOBAHUS
eanHUL S3blka B PeYM 1 CNOCOBHOCTb C MOMOLLBIO 3TOM CMCTEMbI MOHMMATb YY>XMWE MbIC/N U
BblpaxaTtb COOCTBEHHbIE CYXAEHUS B YCTHOWN 1 NMMCbMEHHON OOPME;

- COUMONMHIBUCTUYECKOrO, YTO 03Ha4YaeT 3HaHue crnocoboB OoPMMPOBaHUS U OOPMYNTMPOBaHUS
MbIC/IEil C MOMOLLbIO A3blKa, @ TakXXe CNOoCOOHOCTb MONb30BaThCS SI3bIKOM B pPeYu;

- COUMOKYNbTYPHOr0, KOTOPbIA NoApasyMeBaeT 3HaHNEe yHalMMUCS HAaLMOHANIbHO-KYNbTYPHbIX
0CoBEHHOCTEeN coUManbHOro U Pe4yeBoro NoBedeHNs HocuTenen a3bika: ux obbl4aes, aTNKeTa,
coumarnbHbIX CTEPEOTUNOB, UCTOPUK 1 KYNbTYp, a TakxXe crnocoboB Nnofb3oBaTbCs 3TUMU 3HAHUSIMU B
npouecce obLleHuns;

- CTPaTern4yeckoro - 370 KOMMEeTEHUMS, C NMOMOLLbIO KOTOPOW yYalmMiACcs MOXET BOCMONHUTL Npobensbl
B 3HAHMW $3blKa, a TakXXe Pe4YeBOM 1 COLManbHOM OnbiTe OOLWEHUSI B MHOSI3bIYHOM cpeae;

- counanbHOro, KOTOprI7I nposBndeTcsd B XenaHnn n ymeHmm BCTynatb B KOMMyHUKaUWO C OpyrnMmn
nogbmun, B cnocobHocTK OpMEeHTNPOBATbCA B CUTYyalU K O6LI.I,eHVI$| N CTPOUTb BblCKa3blBaHNE B
COOTBETCTBMN C KOMMYHUKAaTUBHbIM HAMEPEHNEM FroOBOPALWLETrO A cmyaumelﬁ;

- ONCKYpPCKUBHOrO, KOTOprI7I npeannonaraeT HaBblK N YMEHNA OPraHN30BbIBATb peYb, NOrM4ecku,
nocnenoBate/libHO U y6eJJ,I/ITeJ'IbHO ee BbICTpanmBaTtb, CTaBUTb 3a0a4n 1 106mBaTbCS NOCTABNEHHOM
Luenu, a Takxe BnageHne pasnmyHbiMu npuemamm nonyyeHns n nepenadm nHgopmaumm Kak B
YCTHOM, TaK 1 B MMCbMEHHOM 06U.I,eHI/IVI;

- MEXKYNbTYPHOr0, NoApa3yMeBaloWeEro 4eCTBUS B pamMkax KyNbTyPHbIX HOPM, MPUHATbIX B
KyNnbType N3y4aeMoro MHOCTPaHHOIO S3bika 1 YMEHWIA, NO3BONSAOWMX NPEACTaBNSATb KyNbTypy
POLHOro A3blka CPeacTBaMmn MHOCTPAHHOTO.

2. MecTO AMCUMNNMHBI B CTPYKTYype OCHOBHOM 06pa3oBatefibHOM NPOrpammbl BbICLLETO
npodpeccnoHanbHoro o6pasoBaHus

JaHHas yuebHas aucumunnnHa BkntodeHa B pasnen " b3.6.7 MNpodeccroHanbHbIi" 0CHOBHOM
obpasosaTtenbHoi nporpammbl 031600.62 Peknama 1 cBsI3u ¢ 06WECTBEHHOCTbIO M OTHOCUTCS K
6a3oBoii (obwenpodeccunoHanbHoi) Yyactu. OceamBaeTtcsi Ha 1, 2, 3, 4 kypcax, 1,2, 3,4,5,6,7, 8
CeMecCTpbl.

HacTtoswas nporpamma HOCUT MHTErPaTUBHbIV XapakTep 1 NpefHa3HavyeHa ons CTyaeHTOB
HEesI3bIKOBbIX CNeLManbHOCTER YHUBEPCUTETA, NPOLOIXAOWMX N3y4aTb MHOCTPAHHbIV S3bIK B BY3€.

3. KomneTteHuumn obyuarowierocsi, popMupyemblie B pe3ynbTare 0CBOEHUS AUCLUMIINHDI
/mopyns

B pesynbTate 0CBOEHUS AMCLMNINHBI (QOPMUPYIOTCS CReaytowme KOMNeTeHUNN:
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Lincpp komnereHuyu npwoGpepf:::ag(ﬁgg;ﬁZTeHum
OK14 6
(OBLLEKYNbTYPHBIE - CNOCOBHOCTbIO BNageTb OOHUM U3 MHOCTPAHHbIX S3blKOB Ha
KOMMETEHLINN) YPOBHE HEe HUXE pasroBOPHOro
- obnanaet 6a30BbIMM HaBblkaMun OBWEHWS, YMEHEM
yCTaHaBnmBaTtb, NOOAEePXUBaTb U pa3BMBaTb MEXIMYHOCTHbIE
K9 OTHOLWEHNS, OENO0Bble OTHOWEHMWS C NPeaCTaBUTENSAMNA
(npodheccunoHanbHbie Pas/INYHbIX FOCYAapCTBEHHbIX, (PUHAHCOBLIX, 0OLWECTBEHHbIX
KOMreTeHuun) CTPYKTYP, NOAUTUYECKMX opraHuadauun, CMU,
NHPOPMALNOHHBLIMUY, PEKNAMHBIMU, KOHCANTUHIOBbIMM
areHcTBamu

B pesynbtate 0CBOEHWUS AUCUUMNINHBI CTYOEHT:

1. OONXeH 3HaThb:

npasuna nepesona rpamMMaTnyecknx KOHCTPYKLUUIA NPpY YTEHUM OEN0BOW U HAYYHOW nuTepaTypsl,
BNafeTb OEN0BOW N HAYYHOW TEPMUHONOTMEN.

2. IONXeH yMeTb:

nepeBoaMTb, pedhepupoBaTh 1 aHHOTMPOBATL AENOBYIO U HAay4HYIO nuTepatypy; becenosatb Ha
aHIMNNCKOM 53blKe MO TEME N3yYaeMon ANCLUMINHBDI.

3. [ONXeH BnaneTb:

NMNCbMEHHOM N YCTHOW peYbio NMpu YTEHMU OENOBOM N HAay4YHOW NUTepaTtypbl; HaBblkaMn NOHUMAHUS
NeNnoBOW 1 Hay4YHOW peyn Ha aHrMNNCKON A3blke.

4. nONXeH OEeMOHCTPNPOBaTb CMNOCOOHOCTb M FTOTOBHOCTb:

BNafeTb OAHMM M3 MHOCTPAHHBIX 3bIKOB HA YPOBHE HE HIXE Pa3roBopHOro; obnanatb 6a3oBbIMU
HaBblkaMu 0BLWEHMS, yMEHEM YyCTaHaBNMBATb, MOALEPXMBATb U Pa3BMBaTb MEXINYHOCTHBIE
OTHOLLEHWS, AENOBbIE OTHOWEHWS C MPeACcTaBUTENSIMU Pa3NNYHbIX FOCYAAaPCTBEHHbIX, OMHAHCOBbIX,
006LWWeCcTBEHHbIX CTPYKTYP, MONMTMYeckmx opranmsauuin, CMU, nHgopmMaLUoHHbIMK, PEKNaMHbIMK,
KOHCaNTUHIroBbIMM areHcTBaMu

4. CTpyKTypa u cogepxaHve AUCLUMNIUHbI/ Moayns
Obwas TpyooeMKOCTb AMCLMNANHBI cOCTaBnseT 12 3a4eTHbix(ble) eanHuu(bl) 432 yaca(os).

dopmMa NPOMEXYTOHHOIr0 KOHTPONS ANCUMMNINHBI OTCYTCTBYET B 1 cemecTpe; OTCyTCTBYET BO 2
ceMecTpe; OTCYTCTBYeT B 3 CEMeCTpe; 3a4eT B 4 CeMeCTpe; 3a4eT B 5 ceMecTpe; 3a4eT B 6 ceMecTpe;
3a4yeT B 7 CeMeCTpe; 9K3aMeH B 8 cemecTpe.

CyMMapHo no amcumnanHe MoxHo nony4ntb 100 6annos, N3 HMX Tekylwas paboTta oueHmBaeTcs B 50
6anno., ntorosas popma KoHTpons - B 50 6annos. MnHMManbHoe KONM4YeCcTBO Ans OoMnycka K 3a4eTy
28 6annos.

86 6annos n 6onee - "oTANYHO" (OTN.);

71-85 6annos - "xopowo" (xop.);

55-70 6annos - "ynoBnetBoputenbHO" (YO0B.);

54 6anna n MeHee - "HeyOBNEeTBOPUTENLHO" (Heya.).

4.1 CTpyKTypa 1 comepXxaHue ayauTopHon paboTtbl No gucuunaMHe/ MOAynto
TemaTtnyecknu nnaH gucUMNAUHbI/MOAYNS
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Buabl n yachbl
ayauTopHOM paboThbl,

Paspen
Henens MX TPy A0EMKOCTb Tekywume copmbl
N ‘D'"Kn"(")v;lr;m;“b'/ Cemectp cemecTpal (B yacax) KOHTpOnsi
Nekumm MpakTnyecknellaboparopHbie
3aHATUSA pabotbi

Tema 1. Tema 1. History
1. |of the Media. Pa3sutne 1 1-18 0 8 0
NEKCNYECKNX HaABbIKOB.

Tema 2. Tema 2. The
Press in the Roman
2. |Empire and in medieval 1 1-18 0 8 0
Europe. Passutne

HaBbIKOB rOBOPEHNS.

Tema 3. Tema 3. Books.
KomMMyHukaTnBHoe
yTeHne TeKCTOoB No
3 |cneumnanbHocTy: 1
nayvyatoulee,
NpPOCMOTPOBOE,
NnoncKoBoe,
aHanuTnyeckoe.

Tema 4. Tema 4.
Magazines. Nepeson
Hay4HO-MCcCcnenoBaTenbCKnx
4. |TekcToB Nno 1 1-18 0 8 0
cneunanbHOCTN C
aHIMMNUACKOro s3blka Ha
PYCCKUA.

5 Tema 5. Tema 5. 1
" |Informal letter. Mucbmo.

Tema 6. Tema 6. Media
and communication
Pas3Butrne nekcmyeckmx
HaBbIKOB.

Tema 7. Tema 7.
Tomorrow's journalism:
7. |new technology, new 2 1-17 0 7 0
ethics? Passutue
HaBblkOB rOBOPEHUS.

Tema 8. Tema 8. Don't
blame TV.
KoMmyHmkaTtnsHoe
YTEHNe TEKCTOB MO JomMallHee
8. [cneunanbHOCTW: 2 1-17 0 8 0 3amaHue
nayyarwoluuee,
NPOCMOTPOBOE,
NnONCKOBOE,
aHanMTnyeckoe.

Tema 9. Tema 9.
Introduction into
PR.lepeson
g |Hay4Ho-nccnenosarenbckiX,
TEeKCTOB Mo
cneunanbHOCTU C
aHIMNIACKOro s3blka Ha
PYCCKUMNA.

gomauiHee
2 1-17 0 7 0 3aJaHune
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

10.

Tema 10. Tema 10.
Formal letter. MNMucbmo.

4

0

11.

Tema 11. Tema 11.
What is Public
Relations? Passutne
NEKCNYECKMX HaBbIKOB.

JomMallHee
3agaHune

12.

Tema 12. Tema 12.
What do PR
professionals do?
Pa3BnTue HaBbIkOB
rOBOPEHMUSI.

JomallHee
3adaHune

13.

Tema 13. Tema 13.
handling PR crises.
KoMmmyHmkaTtnsHoe
YyTeHWe TEKCTOB Mo
crneumnanbHOCTH:
n3ydaroliee,
NPOCMOTPOBOE,
NomnCKOBOe,
aHanuTnyeckoe.

JomMallHee
3agaHune

14.

Tema 14. Tema 14.
Public Relations and the
Press. Nepeson
Hay4HO-uccnenoBaTense
TEKCTOB Mo
cneunanbHOCTU C
aHIMNIACKOro s3blka Ha
PYCCKUA.

KNX

JomMallHee
3adaHune

15.

Tema 15. Tema 15.
Complaint letter.
MNncbMmo.

MMCbMEHHas
paboTta

16.

Tema 16. Tema 16. TV
and Radio. Pazsutue
NeKCcM4ecKMx HaBbIKOB.

JomalHee
3adaHune

17.

Tema 17. Tema 17.
Outdoor advertising.
Pas3Butre HaBbikoB
rOBOPEHNS.

JomMallHee
3agaHune

18.

Tema 18. Tema 18. The
Press.
KoMMmyHmkaTnsHoe
YTEeHne TEKCTOB Mo
cneunanbHOCTW:
nayyaroulee,
NPOCMOTPOBOE,
NnOnCcKoBoOe,
aHanmTnyeckoe.

JomallHee
3adaHune
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTopHOM paboThbl,
MX TPYA0EMKOCTb

(B yacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyecknellaboparopHbie

3aHATUA

paborbl

19.

Tema 19. Tema 19.
Printed documents.
MNepeson
Hay4HO-MccnenoBartenbC
TEKCTOB NO
crneunanbHOCTN C
aHIMNIACKOro s3blka Ha
PYCCKUMA.

KX

JomalHee
0 3agaHue

20.

Tema 20. Tema 20.
Essay. lNncbmo.

MMCbMEHHas
0 paboTta

21

Tema 21. Tema 21.
Branded content.
Pa3BunTtne nekcmyeckux
HaBblkoB. [1peanocbinku

.[Bo3HukHOBeHus PR

OcHoBHble Bugbl PR
MeTonbl
PR-pesaTtenbHoCTW.

22

Tema 22. Tema 22.
Branded content.
Pas3Butre HaBbikoB
roBopeHns. OCHOBHble
aTanbl NNaHMPOBaHNS
PR-kamnanun.
OcobeHHoCTH

‘laHannTn4yeckoro

obecneyeHns PR Buapl
paboumnx
[MP-noKyMeHTOB.
OueHka

3P PEKTUBHOCTU
PR-kamnaHum

23.

Tema 23. Tema 23. The
Internet.
KoMmyHmkaTnsHoe
YTeHne TEKCTOB NO
cneunanbHOCTK:
nayyaroulee,
NPOCMOTPOBOE,
NONCKOBOE,
aHanutnyeckoe.Mecto
n ponb
PR-cneuvanucrta B
CTPYKTYpe opraHusaummu
HenernposaHve
MOMHOMOYKNIA B
opraHuMsauuu
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

24.

Tema 24. Tema 24. The
Internet. MNMepeson
Hay4HO-MccnenoBartenbe
TEKCTOB NO
crneunanbHOCTK C
aHIMUACKOro A3blka Ha
PYCCKUMA.
MpodbeccmnoHanbHas
aTuka PR-cneunanncra
MpodheccunoHanbHble 1
NMYHOCTHbIE Ka4yecTBa
PR-cneunanucta

KNX

25.

Tema 25. Tema 25.
Opinion essay.
MNucbmo.lMoHaATME
06LWeCcTBEHHOro MHEHUS
N ero posnb B
PR-peatenbHOCTM

26.

Tema 26. Tema 26. Buzz
marketing. PassuTne
NEeKCNYECKMNX HaBbIKOB.
OcHoBHble MOOenNn
Cesazein c
06LWEeCTBEHHOCTbIO.
Bugpbl 1 goopmbl
KOMMYHMKaLnn
KoMMyHukaTnBHble
KaHanbl N nx
pPasHOBUOHOCTU
KoMMyHuKaTnBHbIi
npouecc n ero
OCHOBHbIe 3Tanbl

JomallHee

3adaHune

27.

Tema 27. Tema 27. Buzz
marketing. Passutue
HaBblKOB rOBOPEHWS.
MaccoBas
KOMMYHMKaLNS:
CYWHOCTb U Npu3Haku
MoHsATME 1 cnocobbl
MONNTUYECKON
KOMMYHMKaUnmn
MaHunnynaums B
KOMMYHMKaUnmn

PernctpaumoHHbin Homep 941824215
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie

paborbl

28.

Tema 28. Tema 28.
Sales promotions and
displays.
KomMyHukaTneHoe
4yTEeHMe TEKCTOB Mo
crneumanbHOCTH:
n3ydarwouiee,
NpPOCMOTPOBOE,
NMonCcKoBoe,
aHanuTN4yeckoe.
MapkeTnHr
MapkeTnHrosas
NHpopMaUUS: NOHATHE
1 Buabl OCHOBHbIE
KaTeropmm MapkeTuHra
Tunonorus rpynn
00LEeCTBEHHOCTMN.
CermeHTaums poiHka ?
MOHATUE W MPUHLUMNDI

JomalHee
3adaHune

29.

Tema 29. Tema 29.
Sales promotions and
displays. lNepeson
Hay4YHO-uccnenoBaTenbe
TEKCTOB MO
crneumanbHOCTH C
aHrMICKOro A3blka Ha
pycckuin.bpeHanHr
[MoHaTne n PyHKUMK
6peHanHra KoHuenums
bpeHa-nmoepcTea
[MNoHaTne oupMeHHoro
ctuns Ponb 6peHpa B
[eaTenbHOCTH
opraHusauunm (B
IaHHOM Cry4yae NoHATUS
6peHa 1 Toproeas
Mapka ynotpebnstoTcs
Kak CUHOHWUMbI)

KX

30.

Tema 30. Tema 30.
Argumentative essay.
Nucbmo. MepguiiHoe
none OCHOBHble
pecypcbl MeauinHoOro
nons Lenn n 3anayn
MeaonanccnenoBaHni
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Buabl 1 yacbl
Pasgen ayauTopHOM paboThbl,
Henens MX TPy A0EMKOCTb Tekywume copmbl
N 'uuﬁr""""Hb” CeMeCTpcemecrpa (B yacax) KOHTpOnsi
oayns
MpakTnyecknellaboparopHbie
3aHATUSA pabotbi

Nekuunn

Tema 31. Tema 31.
Direct mail and e-mail.
Pa3BuTtne nekcmyeckumx
HaBblkoB. Passutue
HaBbIKOB FOBOPEHUSI.
Buaopbl peknamsl
OcHOBHbIe aTanbl
31. pa3paboTn 7 1-18 0 8 0
MONMNTUYECKON
peknaMHo-arnTaunoHHO
KamnaHuw.
CootHouweHne PR
peknambl 1 nponaraHgbl

JomalHee
3adaHune

Tema 32. Tema 32.
Direct mail and e-mail.
Peknama:
Knaccugomkauuns

Tema 33. Tema 33.
Logos.
KomMyHukaTnBHoe
YTEeHne TeKCTOB Mo
cneunanbHOCTH:
nayvyatoulee,
NpPOCMOTPOBOE,
NoncKoBoe,
aHanuTn4eckoe. JomatiHee
33.|Peknama Ha TB: 7 1-18 0 8 0 3ajaHue
CYLWHOCTb 1
ocobeHHocTn Peknama
B nevyaTtHbix CMW:
CYLWHOCTb 1
ocobeHHocTn Peknama
Ha pagmo: CyWwHOCTb U
0cobeHHOoCTU
OcobeHHOCTN peknambl
Ha paauo

Tema 34. Tema 34.
Logos. lNepeBon
Hay4YHO-UCCnenoBaTenbCKmx
TEKCTOB Mo
34.|cneunanbHOCTN C 7 1-18 0 8 0
aHIMMNUACKOro s3blka Ha
pycckuii. Pexwuccypa
peKiambl: OCHOBHbIE
TeXHONorum

32.

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTopHOM paboThbl,
MX TPYA0EMKOCTb

(B yacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyecknellaboparopHbie

3aHATUA

paborbl

35.

Tema 35. Tema 35.
Article. Nncbmo.
NHTepHeT kak kaHan
[OCTaBKWM KOHTEHTA:
BO3MOXHOCTU "
0cobeHHOoCTU

36.

Tema 36. Tema 36.
Public Relations and
lobbying. Pazsutne
NEKCNYECKNX HaBbIKOB.
MaccoBas
nHgopmauus. NoHaTtue
N CyWHOCTb. [MoHATHE 1
doyHKkUmm CMA

oomauiHee
0 3aJaHune

37.

Tema 37. Tema 37.
Event and sports
sponsorship. Passutne
HaBbIKOB FOBOPEHWS.
CMW kak MHCTpYyMeHT
KaMnaHuu no CBS3SM C
00LWeCTBEHHOCTbIO
MNpecc-penns n ero
OCHOBHble B/ bl

JomallHee
0 3agaHue

38.

Tema 38. Tema 38.
Event and sports
sponsorship.
KommyHmkaTnsHoe
4yTeHMe TEKCTOB Mo
crneumanbHOCTH:
nayyaroulee,
NPOCMOTPOBOE,
NomnCKOBOe,
aHanuTnyeckoe.
OpraHusaumns n
npoeegeHve
npeseHTauunm

gomauiHee
0 3ajaHune

39.

Tema 39. Tema 39.
Product and Corporate
Advertising. Nepeson
Hay4yHO-uccnenoBaTenbe
TEKCTOB MO
creumanbHOCTU C
aHrNMINCKoro A3blka Ha
pycckuin. UHCTUTYT
andpgoamaumm.
WHetutyTt
akkpeouTauum
OcHoBHble nokasarenu
ayoutopun CMU

KNX

JomalHee
0 3agaHue
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Buabl n yachbl
Paanen ayauTopHon paboTbl,
Hepens MX TOYA0EeMKOCTb Tekywiue coopMbl
N 'D'"Knu""m'%'/ Cemectp cemecTpa (B yacax) ‘ll(ompﬁmp
ony Nex ImI'IpaKTW-lecm/leJ1a60pa1'op|-||>|e
u 3aHATUA pa60TbI
Tema 40. Tema 40.
Report. MNnucbmo.
40./Csobona un 8 1-14 0 2 0 npeseHTauns
oTBeTcTBeHHocTb CMW
B P®D
Tema . Ntorosas 3a4eTt
dhopMa KOHTpOns 4 0 0 0
Tema . Torosas 5 0 0 0 3ayert
goopma KOHTpons
Tema . NTorosas 3a4eTt
hopMa KOHTPOs 6 0 0 0
Tema . UTorosas v 0 0 0 3ayert
doopma KOHTpons
Tema . NTorosas 8 0 0 0 3K3aMeH
doopma KOHTpons
NToro 0 260 0

4.2 CopepxaHvue oUCLUNMUHbI
Tema 1. Tema 1. History of the Media. Pa3Butue nekcmyeckmx HaBblKOB.
npakTnyeckoe 3aHsitne (8 4yaca(os)):

JanbHeliwee pacluMpeHe CNoBapHOro 3anaca 3a CHeT akTYBHOIO UCMONb30BaHWs CTyAeHTaMu
cnoBoo6pas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (COBOCNOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LiENsX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKUMOHANbHBIMU CTUNSIMK i3blKa (Mpecca, Hay4Hast npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
chepamm 0bLeHns (pernctpamm).

Tema 2. Tema 2. The Press in the Roman Empire and in medieval Europe. Passutue HaBbiKOB
roBOpPEeHUS.

npakTudeckoe 3aHsitne (8 yaca(os)):

DYHKUNOHANbHO-PEYEBON 3TUKET - OOPMYNbl PEYEBOro 3TUKETA: NPMBETCTBME, NPOLAHNE,
N3BUHEHWE, BnarogapHOCTX, NOXeNaHns, BEXIUBbLIA Nepecnpoc. -CTaHaapTbl PeY4eBOro NoBeaeHms
B CUTyaLMsX 3HAKOMCTBA, NpeaCTaBNeHuns, -BCTPeYn, BU3UTbI, Orosopa, TenedoOHHOro pasrosopa.
-CpeacTBa yCTaHOBNEHUS, NOAAepXaHWs, NMPepbiBaHUs, NPeKpalleHnsi pe4eBoro KoHTakTa.

Tema 3. Tema 3. Books. KOMMyHUKaTMBHOE YTeHUE TEKCTOB MO creuuanbHOCTU: n3yyaroluee,
MPOCMOTPOBOE, MOMCKOBOE, aHaNIMTU4YecKoe.

npakTnyeckoe 3aHsitne (8 yaca(os)):

YcBoeHMo nognexar: - onpeneneHne OCHOBHONO COAepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, MHTEePHAUNOHANIbHON NeKCUKe U C MOMOLLbIO NTMHIBUCTUYECKOro aHannaa
(MOPQONOrM4EeCcKom CTPYKTYpPbl CNOBa, COOTHOLWEHUS YIEHOB NMPeasioXeHNs U T.4.).

Tema 4. Tema 4. Magazines. lNepeBon Hay4YyHO-UccnenoBaTeNibCKUX TEKCTOB MO
cneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

npaKkTundeckoe 3aHsitne (8 yaca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas 1 HenonHas afekBaTtHOCTb. Cneundguka Hay4Horo
PyHKLMOHANBbHOro cTuns. Tema n pema. JIMHFBUCTUYECKUE M SKCTPANMHIBUCTUYECKE TPYAHOCTU
nepesoga.

Tema 5. Tema 5. Informal letter. NMucbmo.
npakTudeckoe 3aHsitne (4 yaca(os)):
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JanbHelilee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATb MMCbMEHHOE U3NI0XEHNe PasHbiX BUOOB:
noknag, pegpepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCYX AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4Hon Tematku. Ocoboe BHUMaHWE yaenseTcs pasBuTuio yMeHNs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHUIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPE/CTB.

Tema 6. Tema 6. Media and communication Pa3Butue nekcuyeckmx HaBblKOB.
npakTudeckoe 3aHsitne (7 yaca(os)):

JanbHenwee pacwmpeHne cnoBapHOro 3anaca 3a cHeT akTUBHOMO UCMNOMb30BaHUS CTyAeHTamMun
cnoBoobpa3oBaTenbHbIX CPEACTB MHOCTPAHHOMO s3blka (CNOBOCNOXEHNS, adodhmnkcaumm,
KOHBEpCUM), a TaKXe HEONOrM3MOoB U 3aUMCTBOBaHW B Lensx 1) 03HaKOMIEHMs CTYAEHTOB C
oYHKLMOHaNbHbLIMU CTUASIMU 513blka (Mpecca, Hay4Has npo3a, NybnmumucTuka u T.4.) U pasnnuyHbiMm
chepamm obLeHus (perncTpamm).

Tema 7. Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3sutue HaBblkOB
roBOpPEHMS.

npaktnyeckoe 3aHsitne (7 4aca(os)):

DYHKUMOHANbHO-PEYEBO STUKET - POPMYIbl PEYEBOro aTUKETA: NPMBETCTBUE, NPOLLAHME,
N3BMHEHNE, bnaro0apHOCTW, NOXENAHNS, BEXNBbLIA Nepecnpoc. -CTaHaAapTbl PEYEBOro NoBeAeHUs
B CUTyauusix 3HaKOMCTBa, NPeacTaBeHuns, -BCTPeYn, BU3nTbl, LOroBopa, TenepoHHOro pasrosopa.
-CpefCTBa YCTaHOBNEHMUS, NOAOEPXaHNS, MPepblBaHNS, NMPeKpaLleHNs pe4eBoro KOHTaKTa.

Tema 8. Tema 8. Don't blame TV. KoMMyHUKaTuBHOe YTeHMe TEKCTOB MO crneuuanbHOCTH:
n3yvaloLiee, NPoCMOTPOBOE, MOMCKOBOE, aHaNMTU4YeCcKoe.

npakTnyeckoe 3aHsitne (8 4aca(os)):

YcBOEHWIO noanexar: - onpeaeneHne 0CHOBHOIO CoOAepXaHus TeKcTa No 3HaKOMbIM OMOPHbIM
CcnoBaMm, MHTEPHaLUMNOHANbHO NEKCKKE U C NMOMOLLbIO IMHIBMCTUYECKOro aHanmaa
(MOPGONOrMYECKoi CTPYKTYPbl CNIOBa, COOTHOLWEHWS YIEHOB NPeaIoXEeHNS U T.4.).

Tema 9. Tema 9. Introduction into PR.l[epeBon Hay4yHO-UCCnepoBaTeslbCKUX TEKCTOB NO
crneumanbHOCTU C aHIMUNUCKOro fA3blka Ha PyCCKUN.

npakTnyeckoe 3aHsitne (8 4yaca(os)):

I'Ip06neMa a0eKBaTHOCTW nepesoda. [MonHas n HenonHas afekBaTHOCTb. CI'IeLI,I/ICpI/IKa Hay4HOro
pyHKLUMOHANBbHOIO CTUNA. Teman pema. JInHrenctTnyeckue n SKCTpannHrencTn4eckmne TpygHoCcTun
nepesoja.

Tema 10. Tema 10. Formal letter. NMucbmo.
npakTtnyeckoe 3aHsitne (4 4aca(os)):

JanbHeliliee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEeHUe PasHbiX BUOOB:
noknag, pegpepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCY X AeHNe, aHHOTALWIO 1 Op. B
npenenax Hay4How Tematku. Ocoboe BHUMaHWe yaenseTcs pasBmuTuio yMeHusl Tornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHMIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 11. Tema 11. What is Public Relations? Pa3Butmne nekcmyeckux HaBblKOB.
npakTudeckoe 3aHsitne (8 yaca(os)):

JanbHenwee paclwumpeHne cnoBapHOro 3anaca 3a C4eT akTUBHOrO UCNoMb30BaHNS CTyAeHTaMu
CNnoBoobpa3oBaTeNbHbIX CPEACTB MHOCTPAHHOIO A3blka (CNOBOCNOXEHMS, adddomkcaumm,
KOHBEPCUK), a TakXe HEONOrM3MOB 1 3aMMCTBOBaHUI B LieNnsx 1) 03HAKOMNEHNS CTYLEHTOB C
OYHKLUMOHANbHbLIMU CTUASIMU 513blka (Mpecca, Hay4Has npo3a, NybnmumucTuka u 1.4.) U pasnnuyHbiMm
chepamm obLeHus (pernctTpamm).

Tema 12. Tema 12. What do PR professionals do? Pa3suTne HaBbIKOB rOBOPEHUSI.
npakTnyeckoe 3aHsitne (8 4yaca(os)):

dDyHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEHEBOrO 3TVKETA: MPUBETCTBUE, NPOLAHKE,
N3BNHEHWE, Bnaro4apHOCTK, MOXENaHNS, BEX/IMBbIA Nepecnpoc. -CTaH4apTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, OTOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeacTBa YCTaHOBNEHWS, MOAAEPXAHWS, NPEPbIBAHNS, MPEKPAaLLEHNS PEYEBOro KOHTaKTa.

Tema 13. Tema 13. handling PR crises. KoMmMyHMKaTuBHOE YTeHUe TEKCTOB Mo cneLunanbHOCTU:
n3yyalollee, NPOCMOTPOBOE, MOUCKOBOE, aHaNIMTUYecKoe.

npakTudeckoe 3aHsitne (8 yaca(os)):

KTPOHHEBH
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YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO COoepXaHns TeKCTa No 3HaKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALIMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdpoNormyecKol CTPYKTYpbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEeHUs U T.4.).

Tema 14. Tema 14. Public Relations and the Press. [NepeBon Hay4yHO-UccnepoBatenbCKNUX
TEKCTOB MO CrneuuanbHOCTU C aHIMUNCKOro i3blka Ha PYCCKUM.

npakTudeckoe 3aHsitne (8 yaca(os)):

Mpobnema anekBaTHOCTM NepesoAa. MNonHas n HenonHas agekBaTtHOCTb. Cneundorka Hay4YHoro
OyHKUMOHaNbHOro ctuns. Tema n pema. JIMHrBucTnyeckne n aKCTpanmHrBucTnyeckmne TpyaHoCTH
nepesoaa.

Tema 15. Tema 15. Complaint letter. Nucbmo.

npaktnyeckoe 3aHsitne (4 4aca(os)):

JanbHenwee coBepLWEHCTBOBAHME YMEHMS NPOOYLMPOBaTh MMCbMEHHOE U3N10XEHME pa3HbIX BUOOB:
noknag, pecpepar-pestome, pepepar-o630p, COYNMHEHNE-PACCYXAEHNE, aHHOTaUMO 1 Op. B
npenenax Hay4yHoi Tematnkn. Ocoboe BHMUMaAHME yOENseTCsl Pa3BUTUIO YMEHUS NOMMYECKOro
MOCTPOEHUS MNCbMEHHOI0 CO0BbLEHMS, YMEHNIO BbIOOpA aOeKBaTHbIX S3bIKOBbIX CPEACTB.

Tema 16. Tema 16. TV and Radio. Pa3Butne nekcmyeckux HaBbiKOB.

npakTnyeckoe 3aHsitne (7 4aca(os)):

JanbHeiwee pacwmnpeHne CNoBapHOro 3anaca 3a c4eT akTUBHOMO UCMONIb30BaHUS CTyAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO Si3blka (CNOBOCNOXEHMS!, adddounkcauuu,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMNIEHUSI CTYIEHTOB C
PYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnuumcTka u T.4.) U pasinyHbIMK
coepamm obLeHns (perncrtpamum).

Tema 17. Tema 17. Outdoor advertising. Pa3suTe HaBbIKOB rOBOpPEHUSI.
npaktnyeckoe 3aHsitne (7 4aca(os)):

dDyHKUMOHANbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TMKETA: MPUBETCTBUE, NpOoLLaHme,
N3BNHEHWE, bnarofapHOCTK, MOXENaHNs, BEXNIMBbLIA Nepecnpoc. -CTaHaapTbl PEYEBOro NOBEAEHNS
B CUTyaumMsx 3HAKOMCTBa, MPeacTaBneHus:, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeacTBa YCTaHOBNEHWS, MOAAEPXaHWS, NPEPbIBAHNS, MPEKPAaLLEHNS PEYEBOro KOHTaKTa.

Tema 18. Tema 18. The Press. KOMMyHUKaTMBHOE YTeHUE TEKCTOB MO CreuuanbHOCTH:
n3yyarolliee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTu4YecKoe.

npakTnyeckoe 3aHsitne (8 yaca(os)):

YCcBOEHMIO noanexar: - onpeneneHne 0CHOBHOrO COoepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpONOrMyecKor CTPYKTypbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEHUs U T.4.).

Tema 19. Tema 19. Printed documents. lNepeBon Hay4yHO-MUCCNenoBaTeIbCKUX TEKCTOB MO
cnewumanbHOCTU C aHIMUMACKOro AA3blka Ha pyCCKUW.

npaKkTudeckoe 3aHsitne (8 yaca(os)):

ﬂp06neMa agekBaTHOCTW nepesoda. [MonHas n HenonHas afoekBaTHOCTb. CHeLI,I/Iq.)VIKa Hay4HOro
(PYHKLNOHANBHOIoO CTUNS. Teman pema. JInHrenctnyeckue n SKCTPaAMMHIBUCTUHECKMNE TPYAHOCTN
nepesona.

Tema 20. Tema 20. Essay. lNucbmo.
npakTnyeckoe 3aHsitne (4 4aca(os)):

JanbHelilee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATb MMCbMEHHOE U3I0XEHNe PasHbiX BUOOB:
noknag, pegepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCY X AeHNe, aHHOTALMIO 1 Ap. B
npenenax Hay4Hon Tematku. Ocoboe BHUMaHWE yaenseTcs pasBuTuio yMeHNs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHUIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPE/ICTB.

Tema 21. Tema 21. Branded content. Pa3sutne nekcuyeckux HaebikoB. lpeanocbinku
Bo3HUKHoBeHUss PR OcHoBHble Buabl PR Metonbl PR-pesitenbHOCTW.

npakTudeckoe 3aHsitne (8 yaca(os)):
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JanbHeliwee pacluMpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
CnoBoo6pas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKUMOHANbHBIMU CTUNSIMK Si3blka (Mpecca, Hay4Hast npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
chepamm 0bLeHns (pernctpamum).

Tema 22. Tema 22. Branded content. Pa3sutne HaBbikoB rosopeHusi. OCHOBHbIe 3Tanbl
nnaHmpoBaHusi PR-kamnaHmnun. Ocob6eHHocTH aHanuTtudeckoro obecnedyeHms PR Buabi
pabounx MNMP-pokymMmeHTOB. OueHka achchpekTMBHOCTU PR-KamnaHum

npakTudeckoe 3aHsitne (8 yaca(os)):

DYHKUMOHANBHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLLAHNKE,
N3BNHEHWE, Bnaro4apHOCTKN, MOXENAHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeACcTaBNeHUs, -BCTPEYN, BU3UTbI, OrOBOPA, TENEGOHHOro pa3roBopa.
-CpeLncTBa YCTAHOBNEHWS, MOAAEPXKAHMS, NPEPbIBAHNS, MPEKPALLEHNS PEYEBOr0 KOHTaKTa.

Tema 23. Tema 23. The Internet. KoMMyHUKaTMBHOE YTEeHMeE TEKCTOB MO crneunanbHOCTU:
n3yyarowiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTudeckoe.Mecto n ponb PR-cneunanucra B
CTPYKType opraHusauuu JleneruposaHue nosIHOMOYMIA B OpraHu3aumm

npakTnyeckoe 3aHsitne (8 yaca(os)):

YcBoeHuo nognexar: - onpeneneHne OCHOBHOINO COAepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, MHTEePHAUNOHANIbHON NeKCUKe U C MOMOLLbIO NTIMHIBUCTUYECKOro aHannaa
(MOPQPONOrn4eCcKom CTPYKTYpbl CNOBa, COOTHOLWEHUS YIEHOB NMPeasioXeHNs U T.4.).

Tema 24. Tema 24. The Internet. NepeBon Hay4HO-UCCNenoBaTeNIbCKUX TEKCTOB MO
cneumanbHOCTU C aHIMUUCKOro AA3blka Ha pycckui. NMpodpoeccuoHanbHasa aTuka
PR-cneuuvanucra lNpodpeccrnoHanbHbie U IMYHOCTHbIE KayecTBa PR-cneuunanucra

npakTnyeckoe 3aHsitne (8 4aca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundgunka Hay4Horo
PyHKLIMOHANBbHOro cTuns. Tema n pema. JIMHFBUCTUYECKUE M SKCTPANMHIBUCTUYECKE TPYAHOCTU
nepesoga.

Tema 25. Tema 25. Opinion essay. NMucbmo.lMoHsATUE 00OLLECTBEHHOIO MHEHUS U €ro porb B
PR-pesatenbHoOCTN

npakTnyeckoe 3aHsitne (4 4aca(os)):

JanbHellllee COBEPLIEHCTBOBAHMNE YMEHNS NPOayLMPOBaTh MMCbMEHHOe U3N0XeHNe pas3HbIX BUOOB:
noknag, pedgoepart-pestome, pedpepar-0030p, COYMHEHVEe-pacCyX aeHne, aHHOTauuio 1 ap. B
npenenax Hay4Hon tematuku. Ocoboe BHUMaHVe yOensieTcs pasBUTuio yMeHUs Nornyeckoro
MOCTPOEHUS MUCbMEHHOr0 COODILEHNs, YMEHMIO Bbibopa aaekBaTHbIX A3bIKOBbIX CPeACTB.

Tema 26. Tema 26. Buzz marketing. Pa3sutne nekcuyeckux HaBblkoB. OCHOBHble MOAEeNn
Cesizen ¢ 06L,eCTBEHHOCTbIO. Buabl n hopMbl KOMMyHUKauMn KOMMyHUKaTUBHbIE KaHalbl U
nx pasHoBugHocTn KOMMYyHUKaTMBHbIA NPOLLECC U ero OCHOBHbIe 3Tanbl

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHeliwee paclumMpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWS CTyAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO Si3blka (CNOBOCNOXEHWS, adddoukcauunm,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LiENsIX 1) 03HAKOMIEHUSI CTYIEHTOB C
PYHKUMOHAaNIbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnuumMcTka u T.4.) U pasinyHbIMK
chepamm obLeHns (perncrtpamm).

Tema 27. Tema 27. Buzz marketing. Pazsutune HaBbikoB roBopeHusi. MaccoBasi KOMMyHUKaLUus:
CYLLLHOCTb M Npu3Haku MoHsTMe n cnocobbl NONMTUYECKON KOMMYHUKauum MaHunynsuus B
KOMMYHUKaL U1

npakTudeckoe 3aHsitne (7 yaca(os)):
DYHKUNOHANbHO-PEYEBON 3TUKET - OOPMY/bl PEYEBOro 3TUKETA: NPMBETCTBME, NPOLAHNE,
N3BUHEHWE, BnarofapHOCTX, NOXEeNaHns, BEXUBbLIA Nepecnpoc. -CTaHaapTbl Pe4eBOro NoBeaeHus

B CUTyauusix 3HaKOMCTBa, NpencTaBneHuns, -BCTpeyun, BU3NTbI, A0rosopa, TenepoHHOro pasrosopa.
-Cpenctea yCTaHOB/IEHUA, NoonepXaHu4, npepbiBaHUA, npekpalweHna pev4eBoro KoOHTakTa.
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Tema 28. Tema 28. Sales promotions and displays. KommyHMKaTMBHOE YTeHUE TEKCTOB MO
cneuvanbHOCTU: n3yyarouiee, NPOCMOTPOBOE, MOMCKOBOE, aHanuTtndeckoe. MapkeTuHr
MapkeTtuHrosasi MHcpopmaLmsi: NOHATUE U BUAbl OCHOBHbIE KaTeropum MapkeTuHra
Tunonorus rpynn obww,ecTtBeHHOCTU. CermMeHTaums pbiHKa ? NOHATUE U NPUHLMUIbI

npakTnyeckoe 3aHsitne (8 4yaca(os)):

YCBOEHMIO Noanexar: - onpeneneHne 0CHOBHOrO CooepXaHus TeKCTa No 3HaKOMbIM OMOPHbIM
CnoBaM, UHTEPHALIMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpPPONOrMYecKol CTPYKTYpbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEeHUs 1 T.4.).

Tema 29. Tema 29. Sales promotions and displays. lNepeBoa Hay4yHO-UCCNenoBaTeIbCKUX
TEeKCTOB MO CreuuanbHOCTU C aHIMUUCKOro i3blka Ha pycckuin.bpeHauHr MNMoHsTne n
cbyHkuum 6peHauHra KoHuenuunsa 6peHp-nuaepcrea MoHsTue compmeHHoro ctuns Ponb
O6peHpa B AesATeNnbHOCTU opraHm3auumn (B naHHOM cnyyae NOHATUA OpeHA U ToproBasi Mapka
ynoTpeonsoTcsa Kak CUHOHUMbI)

npakTnyeckoe 3aHsitne (8 4aca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundguka Hay4YHoro
PyHKLMOHANBbHOro cTuns. Tema n pema. JIMHrBUCTUYECKUE M SKCTPANMHIBUCTUYECKME TPYAHOCTU
nepesoga.

Tema 30. Tema 30. Argumentative essay. NMucbmo. MeguitHoe none OCHOBHbIE pecypcCbl
mMeaunHoro nons Llenn n 3apauym meamnanccnenosaHun

npakTnyeckoe 3aHsitne (4 4aca(os)):

JanbHenwee coBepweHCTBOBAHNE YMEHUS NMPOAYLMPOBATbL MMCbMEHHOE N3N0XEHME Pa3HbIX BUOOB:
noknag, pedpepar-pestome, pepepar-o630p, COYNHEHNE-PACCYXAEHNE, aHHOTaUMO 1 Op. B
npenenax Hay4yHoi Tematnkn. Ocoboe BHMUMAHME yOEeNseTcsl Pa3BUTUIO YMEHUS NTOTMYECKOro
NMOCTPOEHUS MNCbMEHHOI0 COOBOLWEHMS, YMEHWNIO BbIOOpA aOeKBaTHbIX S3bIKOBbIX CPEACTB.

Tema 31. Tema 31. Direct mail and e-mail. PazButne nekcuueckux HaBbikoB. PassButue
HaBblKOB rOBOpeHusi. Bupobl peknambl OCHOBHbIe 3Tanbl pa3paboTKy NONUTUYECKOMN
peknamHo-arutaumoHHon kamnaHmu. CootHowleHne PR peknambl n nponaraHabl

npaKkTundeckoe 3aHsitne (8 yaca(os)):

JanbHeiwee pacwmnpeHne CNoBapHOro 3anaca 3a c4eT akTUBHOMO UCMONIb30BaHUS CTYAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO S3blka (CNOBOCNOXEHMS!, adddounkcauunu,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LiENsIX 1) 03HAKOMIEHUSI CTYIEHTOB C
PYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnuumcTka u T.4.) U pasinyHbIMK
cgoepamm obLeHNs (perncrtpamum).

Tema 32. Tema 32. Direct mail and e-mail. Peknama: knaccudpukauus
npakTudeckoe 3aHsitne (8 yaca(os)):

CDyHKLI,I/IOHaJ'IbHO-peLIGBOVI 9TUKET - (POPMyNbl PEe4EeBOro aTukKeTa: NpPuUBeTCTBNE, NpoLaHme,
N3BUHEHNE, 6naronapHocm, noXenaHus, BeX11BbIn nepecnpoc. -CtTaHoapTbl pe4eBoro rnosegeHuns
B CUTyauusix 3HaKOMCTBa, NpencTaBneHuns, -BCTpeyun, BU3NTbI, A0orosopa, TenedpoHHOro pasrosopa.
-Cpenctea yCTaHOBJIEHUA, NoonepXaHus4, npepbiBaHUA, npekpaweHna pev4esoro KoOHTakTa.

Tema 33. Tema 33. Logos. KOMMyHMKaTUBHOE YTeHUEe TEKCTOB MO cneLuanbHOCTU:
n3yyarowiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTuyeckoe. Peknama Ha TB: CyLLLHOCTb 1
ocobeHHocTn Peknama B neyatHbix CMMW: cywiHocTb n oco6eHHocT Peknama Ha paguo:
CyLLLHOCTb 1 ocobeHHOCTU OCOBEHHOCTU peKkaMbl Ha paguo

npakTnyeckoe 3aHsitne (8 4yaca(os)):

YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO COAepXaHns TEKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALIMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpoNorMyecKol CTPYKTypbl CNOBa, COOTHOLWEHNS YNEHOB NPeaIOXEHUs U T.4.).

Tema 34. Tema 34. Logos. lNMepeBon, Hay4yHO-UccnenoBarenbCKUX TEKCTOB MO cneuuanbHOCTU C
aHrnMUMCKoro sAisblka Ha pycCcKuU. Pexuccypa peknambl: OCHOBHble TEXHONOMUMn

npakTudeckoe 3aHsitne (8 yaca(os)):

MNpobnema afnekBaTtHOCTM Nepesoa. MNonHas n HenonHas afekBaTtHOCTb. Cneundgmka Hay4YHoro

(PYHKLMOHANBHOIO CTUNS. Teman pema. JInHrenctTnyeckue n SKCTPaAIMHIBUCTUHECKMNE TPYAHOCTW
nepesona.
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Tema 35. Tema 35. Article. lMucbmo. UHTepHeT KaK KaHan A0CTaBKM KOHTEHTa: BO3MOXHOCTU U
0cob6eHHOCTU

npakTnyeckoe 3aHsitne (4 4aca(os)):

JanbHelee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATb MMCbMEHHOE U3I0XEHNe PasHbiX BUOOB:
noknag, pegpepar-pesiome, pedpepar-0630p, COUMHEHNE-PACCYX AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4Hon Tematkn. Ocoboe BHUMaHWE yaenseTcs pasBuTuio yMeHNs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHMIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPE/CTB.

Tema 36. Tema 36. Public Relations and lobbying. PasButue nekcmyeckumx HaBbIKOB.
MaccoBasi uHcpopmauums. NoHsTHe n cywHocTb. MNoHsaTHe n cpyHkummn CMU

npaktnyeckoe 3aHsitne (3 4aca(os)):

[anbHeiwee paclwvpeHne CNnoBapHOro 3anaca 3a c4eT akTMBHOMO MCMoNb30BaHUS CTyaeHTaMu
cnoBoobpa3zoBaTeNibHbIX CPEACTB MHOCTPAHHOMO s3blka (CNOBOCNOXEHNS, agodhukcaumu,
KOHBEpPCUW), a TakXe HeONOrM3MOB 1 3aMMCTBOBaHUIA B LEnsiX 1) 03HaKOMNEHUsi CTYAEHTOB C
PyHKLIMOHANbHBIMK CTUNSIMK A3blKa (Mpecca, HaydHas Npo3a, NybnumuncTika v T.4.) U pa3nnyHbIMn
cdhepamm obeHus (perncTpamm).

Tema 37. Tema 37. Event and sports sponsorship. Paasutue HaBbikoB rosopeHusi. CMU kak
MHCTPYMEHT KaMnaHuM No CBSA35IM C 00LL,.ecTBeHHOCTbIO Mpecc-penn3 u ero OCHOBHblE BUAbI

npaktnyeckoe 3aHsitne (3 4yaca(os)):

DYHKUMOHANbHO-PEYEBON STUKET - POPMYIbl PEYEBOro aTUKETA: NPMBETCTBUE, NPOLLAHKE,
N3BUHEHWE, 6narofapHOCTW, NOXENaHNs, BEXUBbLIA Nepecnpoc. -CTaHaapTbl PEY4EBOro NoBeaeHns
B CUTyauusix 3HaKOMCTBA, NPeacTaBieHuns, -BCTPEeYN, BU3nTbl, LOroBopa, TenepoHHOro pasrosopa.
-CpencTBa yCTaHOB/EHMS, NoaaepXaHns, npepbiBaHns, npekpalleHns peyeBoro KoHTakTa.

Tema 38. Tema 38. Event and sports sponsorship. KoMMyHukatmuBHoe 4YteHmne TeKCTOB No
cneumanbHOCTU: U3yyaroLliee, MPOCMOTPOBOE, MOMCKOBOE, aHanuTuyeckoe. OpraHusaums v
nposeneHue npe3eHTauun

npakTundeckoe 3aHsitne (3 yaca(os)):

YcBOEHMIO noanexar: - onpeaeneHne 0CHOBHOIO CoOAepXaHus TeKcTa No 3HaKOMbIM OMOPHbIM
CcnoBaM, NHTEPHaLUMNOHANbHO NEKCKKE U C NMOMOLLbIO IMHIBMCTUYECKOro aHanmaa
(MOPGONOrM4ECKo CTPYKTYPbl CNIOBa, COOTHOLWEHWS YIEHOB NPeasioXeHNs 1 T.4.).

Tema 39. Tema 39. Product and Corporate Advertising. lNepeBoa Hay4yHO-UCCNenoOBaTeNIbCKUX
TEKCTOB MO crneuuanbHOCTU C aHIMUMNCKOro A3bika Ha pycckun. UHcTutyT audpchamaumu.
MHcTutyT akkpeauTtauum OCHOBHble noka3artenu ayautopum CMU

npakTudeckoe 3aHsitne (3 yaca(os)):

Hpo6neMa afekBaTHOCTWK nepesoda. [MonHas n HenonHas afekBaTHOCTb. CI'IeLI,I/IqJI/IKa Hay4HOro
(PYHKLNOHANBbHOIoO CTUNS. Teman pema. JInHrenctnyeckue n SKCTPAIMHIBUCTUHECKMNE TPYOAHOCTN
nepesona.

Tema 40. Tema 40. Report. Mnucbmo. CBo6ona n orBerctBeHHocTb CMU B P
npaktnyeckoe 3aHsitne (2 4aca(os)):

JanbHeliliee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3MI0XEeHWe pasHbIX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCYXAeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4Hon Tematkn. Ocoboe BHUMaHWE yaenseTcs pasBmMTuio yMeHNs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHUIO BbIBOpa afeKBaTHbIX A3bIKOBbIX CPEACTB.

4.3 CTpyKTypa 1 copepxaHume caMOCTOSITeNIbHOM paboTbl AUCUMMINHBI (MOLYNSA)

Buabi
N Paspen Cemectp Hepens | camocTtosiTensHon [TpyAo0eMKOCTb g;?gg::)';g:;gﬂg;
AducumunnuHbl ceMecTpa pabortbl (B yacax) pa6oTbl
CTYAEHTOB

Tema 6. Tema 6. Media NOAroTOBKa

6. [and communication 5 1-17 |nomawnero 1 nomaliHee

" |Pa3Butme nekcmyeckmx sananms 3anaHne

HaBbIKOB.
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Buabi
N dDopMbl KOHTPONSA
Paspen Hepens | camocTosiTensHon [TpyAo0eMKOCTb b
N AducumnnuHbl CeNIechcemecrpa paborthbl (B yacax) caMOCTa%’gfb':bHo"'
CTYyAOEeHTOB p
Tema 8. Tema 8. Don't
blame TV.
KoMMmyHukaTneHoe
YTeHMe TEeKCTOB Mo noaroToBka
8. [cneunanbHOCTW: 2 1-17 |momawHero 1 ggx:;”;:e
nayyarouiee, 3agaHus
NPOCMOTPOBOE,
nonckosoe,
aHanuTuyeckoe.
Tema 11. Tema 11.
11 |What is Public 3 1-18 Egﬂ;ﬂﬁ:r'(g 15 nomailHee
‘(Relations? Passutue 3apaHue
3agaHus
NeKCNYEeCKMX HaBbIKOB.
Tema 12. Tema 12.
What do PR noaroToBka
; MalLlH
12.|professionals do? 3 1-18 |momaluHero 15 ggﬂ,:HVIeee
PasButne HaBbikoB 3agaHus
roBOpPEHMS.
Tema 13. Tema 13.
handling PR crises.
KoMmyHukatneHoe
YTeHne TeKCToB Nno MOAroToBKa
MaLlH
13.|cneumanbHocTN: 3 1-18 |momaluHero 15 ggﬂ:Hmeee
naydarouiee, 3agaHus
NPOCMOTPOBOE,
NONCKOBOE,
aHanuTuyeckoe.
Tema 14. Tema 14.
Public Relations and the
Press. NepeBog
Hay4HO-uUccnenoBaTelbCKmx MoAroToska JomauliHee
14. 3 1-18 |DomalHero 15
TEKCTOB Mo 3agaHue
3agaHus
cneumanbHOCTU C
aHrMMNCKOro A3blka Ha
PYCCKUNA.
Tema 15. Tema 15. noaroToBka K
. - HHas
15.|Complaint letter. 3 1-18 |MMCbMeHHOoM 4 gggg:‘: a
MucbMmo. pabote
Tema 16. Tema 16. TV noaroToBka
16.land Radio. Passutue 4 1-17 |momawHero 2 ggz::JMHeee
NEKCUYECKMX HABbIKOB. 3agaHus
Tema 17. Tema 17.
. MoaOroToBkK
Outdoor advertising. olroroska nomMawHee
17. 4 1-17 |DnomalluHero 2
PasButne HaBbikOB 3a0aHune
3agaHus
rOBOpPEHUS.
o 9AEKTPOHHGB H
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi
caMoCTOsITe/IbHOM
paboTbl
CTYAEHTOB

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

18.

Tema 18. Tema 18. The
Press.
KoMMmyHukaTneHoe
YTeHne TeKCToB Nno
cneunanbHOCTW:
nayyatouee,
NPOCMOTPOBOE,
NOMNCKOBOE,
aHanmTnyeckoe.

noarotToBka
JomMallHero
3a4aHns

JomMallHee
3anaHne

19.

Tema 19. Tema 19.
Printed documents.
[Mepeson
Hay4HO-uccnenoBaresnbC
TEKCTOB NO
cneunanbHOCTU C
AHMMUNCKOro s3blka Ha
PYCCKWIA.

KX

noarotToBka
JomalliHero
3a0aHns

JomallHee
3a0aHne

20.

Tema 20. Tema 20.
Essay. Nncbmo.

MOAroToBKa K
NMUCbMEHHON
paboTte

NMCbMEHHas
paboTta

26.

Tema 26. Tema 26. Buzz
marketing. Passutue
NIEKCMYECKMX HaBbIKOB.
OcHoOBHbIe MOOenNu
Cesazeln c
06LWeCTBEHHOCTbIO.
Buabl n doopmbl
KOMMYH/KaLnn
KoMMyHmkaTnBHbIE
KaHanbl N Nx
Pa3HOBUOHOCTU
KOMMyHMKaTUBHbIN
npoLiecc 1 ero
OCHOBHbI€ 3Tarbl

noarotToBka
JomalliHero
3a0aHns

JomMallHee
3an0aHne

28.

Tema 28. Tema 28.
Sales promotions and
displays.
KomMMyHukaTneHoe
YTeHue TEKCTOB Mo
cneumanbHOCTH:
n3yyarouiee,
NPOCMOTPOBOE,
MOWCKOBOE,
aHanuTnyeckoe.
MapkeTuHr
MapkeTnHrosas
NHJpopMaLINA: NOHATNE
1 Bnabl OCHOBHblE
Kareropuv MmapkeTuHra
Twunonorus rpynn
00LEeCTBEHHOCTH.
CermeHTaums pbiHka ?

NOHATNE N NPUHLUUMNDbI

noarotToeka
JomMallHero
3a4aHns

JomMallHee
3agaHune

PernctpaumoHHbin Homep 941824215
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi
caMoCTOsITe/IbHOM
paboTbl
CTYAEHTOB

TpynoeMKOCTb
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

31.

Tema 31. Tema 31.
Direct mail and e-mail.
Pa3Butmne nekcmyeckmx
HaBbIKOB. Pa3sutue
HaBbIKOB rOBOPEHUSI.
Buagpbl peknamsl
OcHoOBHbIe 3Tanbl
pa3paboTkm
MONMNTNYECKOMN
peKnaMHo-arnTaumoHHoON
KamnaHuu.
CooTtHoweHne PR
peknambl 1 nponaraHabl

noarotToBka
JomMallHero
3aaHns

JomMallHee
3anaHune

33.

Tema 33. Tema 33.
Logos.
KommyHukatnsHoe
YyTeHMe TeKCTOB Mo
cneunanbHOCTU:
n3yvaroulee,
NPOCMOTPOBOE,
NMONCKOBOE,
aHannTu4yeckoe.
Peknama Ha TB:
CYLIHOCTb 1
ocobeHHocTn Peknama
B nevyaTtHbix CMW:
CYLIHOCTb 1
ocobeHHocTn Peknama
Ha paauo: CYLHOCTb U
0cobeHHOoCTH
OcobeHHOCTN peknambl
Ha paguo

noarotToBka
JomalliHero
3a0aHns

JomallHee
3a0aHne

36.

Tema 36. Tema 36.
Public Relations and
lobbying. PassuTtue
NEKCUYECKMX HABbIKOB.
Maccosas
nHpopmauums. NoHsATue
N CYWHOCTb. MNMoHaTHE 1
dyHkumm CMA

noaroToBka
JomMallHero
3a4aHns

13

JomMaliHee
3agaHune

37.

Tema 37. Tema 37.
Event and sports
sponsorship. Passutue
HaBblkOB FOBOPEHMS.
CMW kak MHCTPYMEHT
KaMnaHum no CBS3sIM C
00LEeCTBEHHOCTbIO
lMpecc-penns u ero
OCHOBHbIE BU bl

noarotToBka
JomalliHero
3a0aHns

13

JomMallHee
3an0aHne

PernctpaumoHHbin Homep 941824215
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Buabi
Hepens | camoctositenbHon [TpynoemMKOCTb
ceMecTpa paboTbl (B yacax)
CTYAEHTOB

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

N Paspen

OucumnnuHbl CemecTp

Tema 38. Tema 38.
Event and sports
sponsorship.
KommyHukaTeHoe
YTeHWe TeKCTOB MO
crneunanbHOCTH: NOAroToBKa
38.[u3yyvatouee, 8 1-14 |pomaluHero 13
NPOCMOTPOBOE, 3afaHus
MOVCKOBOE,
aHannTU4eckoe.
OpraHusaums u
npoeeneHve
npeseHTaunm

Tema 39. Tema 39.
Product and Corporate
Advertising. Nepesoa
Hay4YHO-MccnenoBaTenbCckmx
TEKCTOB MO
cneumnanbHOCTU C noaroToska
39.|[aHrnmMnckoro a3blka Ha 8 1-14 |onomawHero 13
pycckuii. HCTUTYT 3anaHus
andppamaumn.
WNHcTutyT
akkpeguTaumm
OcHoBHble NokazaTenu
ayouTtopun CMU

Tema 40. Tema 40.
Report. NMucbmo.
40./Csobona un 8 1-14 EBQQZL?ZE?A; 4 npe3eHTauus
otBeTcTBEHHOCTb CMU

B P®

NTtoro 136

JomMallHee
3anaHune

JomallHee
3a0aHne

5. O6pasoBarenbHble TEXHONOrMU, BK/IOYAA MHTEPaKTUBHbIE hOpPMbl 06yUeHUs

OcBoeHne ancumnnamHbl "VIHOCTpaHHbIN S3blK NPOdEeCCMOHaNnbLHOro obweHns" npeanonaraet
MCNONb30BaHNE KaK TPAAMLMOHHbBIX (MPaKTNYECKne 3aHATUS C NCMONb30BAHNEM METOLANYECKUX
Matepranos), Tak U MHHOBALMOHHbIX 06pa3oBaTesbHbIX TEXHONOMMIA C NCNONMb30BaHNEM B yHEOHOM
npouecce akTUBHbIX U UHTEPAKTUBHbIX POPM NPOBEAEHUS 3aHSATUIA: BbINOIHEHNE psaa
NpakTUYeCKNX 3aaHnin C NICNONb30BaHNEM NPOGPECCUOHANbHBIX MPOrPaMMHbIX CPEACTB CO34aHUS U
BEOEHMNS 3NEKTPOHHbIX 623 AaHHbIX; MyNbTUMEAUAHBIX MPOrpaMMm, BKIOYAOLWNX NOATOTOBKY U
BbICTYMNEHNS CTYAEHTOB Ha CEMMHAPCKMX 3aHSATUSIX C gOOTO-, ayano- U Buaeomatepmanamm rno
npennoXeHHON TeMaTtuke.

6. OueHOUYHble cpeacTBa OJ1sl TEKYLLLEro KOHTPOJS yCreBaeMoCTH, NPOMEXYTOYHOMN
aTTecTauum rno UToram OCBOEHUS OUCLIMIMIIMHBI U y4eBHO-MmeToanyeckoe obecneyeHme
CaMOCTOSITe/IbHOW paboTbl CTYAEHTOB

Tema 1. Tema 1. History of the Media. Pa3Butune nekcnyeckmx HaBbIKOB.

Tema 2. Tema 2. The Press in the Roman Empire and in medieval Europe. Pa3sutue HaBblKOB
roBOpeHus.

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY
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Tema 3. Tema 3. Books. KommyHukatuBHoe 4yteHue TeKCTOB Mo creuuanbHOCTU: n3yvaiollee,
npocMoTpoBOe, MOUCKOBOE, aHanuTu4yeckoe.

Tema 4. Tema 4. Magazines. lNepeBon Hay4yHO-UccnenoBarefibCKUX TEKCTOB MO cneumnanbHOCTU
C aHIIMUCKOro s13blKa Ha PyCCKUW.

Tema 5. Tema 5. Informal letter. NMucbmo.
Tema 6. Tema 6. Media and communication Pa3Butue nekcmyeckmx HaBblKOB.
JoMallHee 3agaHune , NpUMepHbIe BOMPOCHI:

Ex.6, p.38 Translate into English. 1. YTo6bl 06ecneunTb cBO6OAHBIV NOTOK MHCPOPMaLWK,
HeobxoanMo cobnoaath Npasuia XypHanMcTckoin aTuku. 2. HoBoe NpaBuTenbCTBO cpasy Xe
yCTaHOBWMNO CBOM 3akOHbl. 3. Kak 3[40p0B0, 4TO ceilyac cylecTByeT nHTepHeT! 9To gaet cBOOOAHbIA
noctyn K ntoboi nHdopmauum B ynobHoe ansi tebs Bpemsi. 4. A cumTalo. 4TO peknama - 310 xopowas
BO3MOXHOCTb JOHECTU HEOOX0AMMYIO MHGDOPMALIMIO A0 WMPOKOR ayamtopun niogei. 5. B HacToswee
Bpemst CMU paboTtaet akT1BHO B 1t06OM BbIBPAHHOM VMW HaNpaBneHUN.

Tema 7. Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3sutne HaBbiKOB
roBOpeHus.

Tema 8. Tema 8. Don't blame TV. KoMMyHUKaTuBHOE YTeHMe TEKCTOB MO crneuuanbHOCTH:
u3yyalollee, NPOCMOTPOBOE, MOUCKOBOE, aHanIMTUyeckoe.

nomallHee 3afaHve , NpUMepHble BOMPOChI:

Many critics argue that television plays a role in shaping our social mores ? that rising crime rates
can be traced to the violence depicted on prime-time programs and that racial divisions in our society
are exacerbated by the stereotypical images of minorities we see in the entertainment and news
media. In the following selection, though, Jeff Greenfield challenges these assumptions about
television's effects. "Powerful as it is," he says, "television has shown little ? power over the most
fundamental values of Americans." Jeff Greenfield, a political and media analyst for ABC New and a
nationally syndicated columnist, has offered commentary on a wide variety of issues, including media
coverage of presidential campaigns, new reporting and editing techniques, libel suits against the
press, and the television ratings system. He won a 1986 Emmy Award for background analysis on
"Nightline's" South Africa series. One of the enduring pieces of folk wisdom was uttered by the
nineteenth-century humorist Artemus Ward, who warned the readers: "It ain't what you don't know
that hurts you; it's what you know that just ain't so." There's good advice in that warning to some of
television's most vociferous critics, who are certain that every significant change in American social
and political life can be traced, more or less directly, to the pervasive influence of TV. It has been
blamed for the decline of scores on scholastic achievement tests, for the rise in crime, for the decline
in voter turnout, for the growth of premarital and extramarital sex, for the supposed collapse of family
life and the increase in the divorce rate. This is an understandable attitude. For one thing, television
is the most visible, ubiquitous device to have entered our lives in the last forty years. It is a medium in
almost every American home, it is on in the average household some seven hours a day, and it is
accessible by every kind of citizen from the most desperate of the poor to the wealthiest and most
powerful among us. ....

Tema 9. Tema 9. Introduction into PR.l[epeBon Hay4yHO-UCCnepoBaTeslbCKUX TEKCTOB NO
crneumanbHOCTU C aHIMUNCKOro fA3blka Ha PyCCKUN.

Tema 10. Tema 10. Formal letter. Mucbmo.
Tema 11. Tema 11. What is Public Relations? Pa3Butue nekcmyeckmx HaBbIKOB.
JoMalwHee 3afaHune , NpUMepHble BOMpPOCHI:

EX. 2, p.49 Translate and transcribe the following words, learn them by heart. Find the sentences
where they were used and write them out. Individual, to schedule, publicity tour, basic definition, to
maintain, public, potential clients, a voter, to require, concern, a tool, publicity, duty, to draft, to target,
limit, to underestimate, annual, to shape, an ally, community, executive, cable, tough.

Tema 12. Tema 12. What do PR professionals do? Pa3suTne HaBbIKOB rOBOPEHUSI.
JoMallHee 3aaaHune , npuMepHble BOMpPOCHI:

KTPOHHEBH
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Ex.9, p.53 After you?ve read the text and shared your idea about public relations, read the quotes of
the famous PR specialists and comment on them. ?Some are born great, some achieve greatness,
and some hire public relations officers? Daniel J. Boorstin (American social historian and educator)
?For a successful technology, reality must take precedence over public relations, for nature cannot
be fooled? Richard Feynman (American theoretical physicist)

Tema 13. Tema 13. handling PR crises. KoMMyHMKaTUBHOE YTeHUe TEKCTOB Mo cneLunanbHOCTU:
u3yyalollee, NPOCMOTPOBOE, MOUCKOBOE, aHaNIMTUYecKoe.

noMallHee 3afaHue , TpUMepHbIe BOMPOCHI:

Ex.8, p.51 Read some more information about public relations from the point of view of Linux
Community. Add to the material you?ve already learnt and be ready to give your own idea of the
subject. You have news to share?information that would benefit the Linux community. You have
some idea of the people you want to reach with your news and views. Now the problem becomes:
How to reach them in the most effective way? The better the communications between you and your
audience, the higher the profile of your organization. Generating publicity is not as complex as you
might think. Most of the success of public relations centers on knowing what to do and when.
Implementing these initiatives can dramatically increase awareness of your business. Public relations
(PR) is often confused with advertising, merchandising, promotion, or any of a dozen other buzz
words in the marketing communications vocabulary. (By the way, marketing communications is a
broad term that encompasses all of these disciplines.) Public relations is about doing something
newsworthy that you want to communicate, and then telling your audience (or very likely, several
audiences) what you have done. One of the most common public relations vehicles is the brief "New
Product" announcement you see in magazines and trade publications. Often only a few lines or a
paragraph in length, these announcements herald the launch of future products or services. These
short announcements are typically triggered by a new product release, which may be accompanied
by various forms of communications such as internal announcements to the organization's
employees and external news releases to the media, stockholders, user community, and other
groups. News releases trigger a chain of events that result in visibility. There are some important
terms that may help you understand public relations. News media refers to all the places where
people read or hear about news, including newspapers, magazines, television, radio, and the
Internet. news release,A sometimes referred to as a press release, is a printed or electronic
document issued by organizations who want to communicate news to editors, journalists, industry
writers, or other media groups. Journalists write about the story for publication (if it is considered
newsworthy), while editors control whether the story actually appears in a newspaper, magazine,
website, or broadcast. A news release contains important facts, quotes from key people, dates that
the news happened (or will happen), and contacts for additional information. The news release is
concise and usually runs no longer than two pages. Public relations, then, can be thought of as the
process that delivers your news to the people you want to reach through a broad, influential, and
far-reaching news media community.

Tema 14. Tema 14. Public Relations and the Press. [lepeBon, Hay4yHO-uccnepoBaTenbCKUX
TEeKCTOB MO CneunanbHOCTU C aHIMMUIUCKOro A3blKa Ha PyCCKUN.

noMalHee 3afaHne , NpUMepPHbIe BOMPOCHI:

PerncrtpaumnoHHbin Homep 941824215 SAEKTPOHHBH
o - P Bl YHUBEPCHTET

CTpaHV“-la 23 n3 32 AR 4 O SHHO AHANVTAHECAAR CHTTEMA, Ky



Mporpamma amcumnamHbl "MIHOCTpaHHbI S3blk NpoddeccuoHanbHoro obwexuns"; 031600.62 Peknama 1 cBa3n ¢ 06WEeCTBEHHOCTbIO;
npenonaeatens, 6/c beknmbeToa H.M. , npenonasarens, 6/c Banuesa I'.®. , ctapwwii npenoaasatens, 6/c Megoasesa M.A. |
npenogaesatenb, 6/c ApynnuHa I.A.

Public relations can't function without the press. PR professionals spend most of their day
maintaining existing relationships and cultivating new ones with journalists and other members of the
mass media. Journalists are bombarded with press releases - the Los Angeles Times receives
hundreds a week. Reporters are most likely to pay attention to those from a trusted source. For a PR
person to win that trust, he issues press releases targeted to the journalist's "beat," or expertise.
Press releases should read like actual stories, not just bullet points extolling the client's virtues. There
has to be something truly newsworthy about the release or it will be ignored. Technically, journalists
don't need press releases and PR contacts to do their jobs, but it can make the task of filling a daily
newspaper or nightly news broadcast much easier. A well-written press release with a real news
hook can translate directly into a story, saving a journalist valuable time tracking down sources and
assembling facts. In a perfect PR world, clients never make mistakes and the press never asks for
information that isn't on the official statement. But when the media comes calling, PR departments
and publicists are the first line of defense. It's a hard fact of life for the PR professional. You crave
media attention when the news is good and flee from the spotlight when things go bad. As we
discussed earlier, a good PR department will have a plan in place and a skilled spokesman on hand
to make sure that the press hears something other than the classic "No comment." If a client feels a
newspaper is misrepresenting the facts, the PR professional does have some weapons in his
arsenal. One option is to write an Op-Ed piece telling the client's side of the story and submit it to the
newspaper for publication. If the newspaper won't accept the editorial, another option is something
called an advertorial. Advertorials are paid advertisements that look and read like a regular Op-Ed
piece in a newspaper. Different newspapers have different policies about what kind of information
can appear in a paid ad, but many will simply print an advertorial with a special banner that's says
"advertisement." Ethical or not, studies have shown that readers still have a hard time distinguishing
between advertorials and regular editorials.

Tema 15. Tema 15. Complaint letter. NMucbmo.
nMcbMeHHas paboTa , NpYMepHble BOMPOCHI:

You may write a letter of complaint if you are dissatisfied with a defective product, poor service, or a
negative situation that happened. Before writing a complaint letter find out who has the power to do
something about your situation. Step 1 Include a heading, the inside address (the person or company
you are writing to) and a salutation (Dear...). Step 2 Describe in detail why you are not satisfied with
some product/service. | am writing to complain about.../I must express my dissatisfaction with... Step
3 Include the following information: the date and time of the incident; the names of those involved; the
name of product/service. If you are writing about a defective product, make sure to include model or
serial numbers. Step 4 Say what solution you would like (a refund, a new product, an apology, etc). |
am afraid | must ask you to.../I would like you to... Step 5! To show that you are serious about your
complaint, tell them you can report them to the appropriate government authority. Let them know that
by disregarding your letter, they can lose customers in the form of your family and friends. Step 6
Thank them for their time and attention. Thank you for reading this letter. /Thank you for taking the
time to read this letter. Step 7 Write your name and how you can be reached (your telephone number
/e-mail address). Step 8 Sign your letter, Yours, Sincerely, + your full name / Yours, Faithfully, + your
full name. Step 9 Include photocopies of any relevant document such as receipts or copies of checks
and enclose them with your letter. Additional tips. Your letter should be brief and to the point. ? Avoid
putting emotions into your letter. ? Use polite language and formal grammar. ? 1. Choose any
situation and write a complaint letter (100-140 words). A. You visited a new swimming-pool in your
town and you were disappointed with the service you received. B. You bought a stationary bike and
ordered home delivery. When the gym apparatus was delivered, you found out that it was defective.
C. You visited anew sports shop and the shop assistant

Tema 16. Tema 16. TV and Radio. Pa3Butne nekcmyeckux HaBbIiKOB.

LoMallHee 3afaHune , NPUMepPHbIE BONPOCHI:

Ex.1.4.1, p.7 Match the words and phrases (1-5) to the definitions (a-c). Look at A, B and C opposite
to help you. 1 advertiser-funded programmes 2 audience 3 commercial break 4 daypart 5 free-to-air
a) TV channels offered free to users, without subscription; b) the population or target group viewing a
television programme or an advertisement; ¢) shows which are fully or partly paid for by an
advertiser; d) a broadcast time period, e.g. daytime: 0900-1630; e) the time during which ads are
shown between programmes.

Tema 17. Tema 17. Outdoor advertising. Pa3suTe HaBbIKOB rOBOpPEHUSI.
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JoMallHee 3aJaHne , NPUMEpPHbIE BOMPOChI:
Ex.2.3.4, p.14 Describe a poster you have seen recently. Why did this ad catch your eye?

Tema 18. Tema 18. The Press. KOMMyHUKaTMBHOE YTeHUE TEKCTOB MO creuuanbHOCTH:
n3yyaroLliee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTu4YecKoe.

LoMallHee 3afnaHue , NpUMepHbIe BOMPOCHI:

Ex.3.1.1, p.16 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Most newspapers are dailies, printed every day. Some are weeklies, printed once a week. The
national daily press includes titles like The Sun and The Times in the UK and is available all over the
country. The regional press is only available in certain parts of the country - for example, the South
Wales Echo. The local press is similar to the regional press but for a smaller geographical area - for
example, the Basingstoke Gazette is only for sale in the town of Basingstoke. Tabloids arc
newspapers with a smaller format than broadsheets. Originally broadsheets carried more economic
and political reports and were more serious. Most UK newspapers today are tabloid or Berliner,
slightly bigger than a tabloid. However, the term tabloid press is still used to refer to less serious
newspapers which contain sensational stones, short articles or reports, and a lot of photographs.
Some newspapers are not sold but given away free. These freesheets are funded entirely by the
advertising they carry.

Tema 19. Tema 19. Printed documents. lNepeBon Hay4YyHO-UCCNenoOBaTeIbCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

nomalliHee 3afaHve , NpUMepHble BOMPOChI:

Ex.4.1.1, p.21 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Printed documents (or printed material) are usually prepared by a graphic studio. Graphic
designers design the page, or layout, and prepare a dummy or a mock-up which shows how the
finished job will look. They work to graphic guidelines to ensure that all the marketing collateral
(which includes sales aids such as brochures and magazine ad inserts) has the same look. The copy
(the text) is written directly by the marketing team, or by specialized copywriters working for a
communications agency. This process is known as copywriting. The copy is proofread to find and
correct mistakes. The graphic chain refers to the process of printing documents, or the print job, from
the initial contact with the printers to the final run when the finished material is printed. The process
starts with establishing an estimate, the price for the print fob. The print run, or number of documents
to be printed, must also be decided. A long run prints a large number of documents. Some printers
accept short runs of only ten documents. It is important to fix or set deadlines for job completion. It is
also essential to respect deadlines so that each stage of the job is completed on time.

Tema 20. Tema 20. Essay. lNucbmo.
nMcbMeHHas paboTa , NpYMepHble BONPOCHI:

An essay is a piece of writing, which clearly expresses the authors personal opinion about a definite
subject of general interest. Essays are non-fictional but often subjective. They can also include
narrative. The main goal of an essay is to shape the reader's opinion. The basic features of an essay
are brevity, clarity of the message, subjectivity, appeal to a wide audience and strong impact. There
are different types of essays: 1) descriptive essays; 2) comparative essays; 3) persuasive essays; 4)
opinion essay; 5) argumentative essays; 6) critical essays; 7) analytical essays, and so on. Your
essay must include: ? formal language; ? active verbs; ? correct grammar and spelling. Your essay
must NOT include: ? contractions or abbreviations; ? simplistic vocabulary; ? slang expressions; ?
spelling and grammatical errors.

Tema 21. Tema 21. Branded content. Pa3Butne nekcuyeckux HaebikoB. [peanocbinku
BOo3HUKHOBeHUs1 PR OcHoBHble Buabl PR Metonbl PR-gestenbHOCTH.

Tema 22. Tema 22. Branded content. PazButne HaBbikOB roBopeHusi. OCHOBHbIe 3Tanbl
nnaHupoBaHusi PR-kamnaHnmn. Ocob6eHHOoCcTH aHanuTuyeckoro obecneueHnsi PR Bupgbl pabounx
MNMP-pokymeHTOB. OueHka achpekTMBHOCTU PR-KaMmnaHum

Tema 23. Tema 23. The Internet. KOMMyHMKaTUBHOE YTeHMe TEKCTOB MO cneLnanbHOCTU:
n3yvaiollee, NpocMoTpoBOe, Nouckosoe, aHanutnyeckoe.Mecto u ponb PR-cneunanucra B
CTPYKType opraHusauuu IleneruposaHue nosHOMO4YMA B opraHu3auum

Tema 24. Tema 24. The Internet. NepeBon Hay4yHO-UccnenoBaTeNbCKUX TEKCTOB MO

crneuuanbHOCTU C aHIMUNCKOro si3blka Ha pycckui. lNpodpeccmoHanbHas 3aTMka
PR-cneuuvanucra lNpodpeccrmoHanbHbie U IMYHOCTHbIE KayecTBa PR-cneuunanucra
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Tema 25. Tema 25. Opinion essay. MucbMo.loHATUE 06LLECTBEHHOr0 MHEHUS! U €ro poJib B
PR-pesatenbHoOCTU

Tema 26. Tema 26. Buzz marketing. Pa3sutne nekcuyeckux HaeblikoB. OCHOBHble MOaenu
Cssizen ¢ 06L,eCTBEHHOCTbIO. Buabl n hopMbl KOMMyHUKauMn KoMMyHUKaTUBHbIE KaHalbl U
MX pa3HOBUAHOCTU KOMMYHMKaTMBHbIA NPOLLECC U ero OCHOBHbIE 3Tarbl

noMallHee 3afaHue , NpUMepHbIe BOMPOCHI:

Ex.7.5.2, p. 40 Match the two parts of the sentences. Look at A, B, C and D opposite to help you. 1
Procter & Gamble has released viral; 2 In addition to launching the Nosctuf.org website, the
campaign includes paid search ads, and two viral videos on the peer; 3 The Sony Bravia advert with
paint exploding over a block of flats spread; 4 The general; 5 The film has been uploaded onto peer
to peer sites and widely discussed in char; 6 The JetBlue airline recruited a network of buzz; 7
Influential students pass; 8 A portal allows ambassadors to share ideas and communicate with other
students in their social. a) agents called CrewBlue Campus Ambassadors; b) rooms; c) along the
airline's brand message on university campuses; d) public was allowed to attend the shooting of the
new campaign and the film was released on die Bravia website; ) commercials Chat aim to
persuade men to shave; f) on the internet; g) to peer site YouTube.com; h) networks.

Tema 27. Tema 27. Buzz marketing. PazButue HaBblkoB roBopeHusi. MaccoBasi KOMMyHUKaLUus:
CYLWLHOCTb U Npu3Haku NMoHsATMEe u cnocobbl NONMTUYECKOM KOMMYHUKauun MaHunynaums B
KOMMYHMKaL UK

Tema 28. Tema 28. Sales promotions and displays. KommyHMKaTMBHOe YTeHUe TEKCTOB Mo
cneuvanbHOCTU: n3y4yaroLiee, NPOCMOTPOBOE, MOMCKOBOE, aHanuTtndeckoe. MapkeTuHr
MapkeTuHrosast uHcpopmaLms: NOHATME U BUAbl OCHOBHblE KaTeropum mapketuHra Tunonorus
rpynn o6uLecTBeHHOCTU. CermeHTauus pbiHKa ? NOHATME U NPUHLMUNDI

nomallHee 3afaHve , NpUMepHble BOMPOChI:

Ex.8.1, p. 43 Text A. Sales promotions 8.1.1 Read and translate the text using the dictionary. Be
ready to do the assignments that follow Marketers and consumers are people talking about sales
promotions: We run a prize draw, or competition) every year in the summer. It s free to enter, so we
have to label the packs with no purchase necessary to show that consumers don?t have to buy the
product to enter. This year we?re thinking of changing the rules. We?d like to include an element of
skill by asking the entrants to answer a simple question in order to take part. This way we can require
a proof of purchase, like a receipt, from the entrants. | bought these biscuits because | had a
money-off coupon. Thirty pence off, now that's not bad. My son got it from the internet. It?s one of
these new e-coupons. You know - an online coupon. | always buy my shampoo when there is a
special offer, like three for two. It?s even better if it s buy one get one free, or BOGOF. As the
marketing manager for a breakfast cereal, | like to use gifts with purchase to target children. We often
put a small plastic toy inside the packet. My local supermarket always goes crazy in the summer with
seasonal promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all
the in-store promotions. Ex.8.1.1, p.43 Read and translate the text using the dictionary. Be ready to
do the assignments that follow Marketers and consumers are people talking about sales promotions:
We run a prize draw, or competition) every year in the summer. It s free to enter, so we have to label
the packs with no purchase necessary to show that consumers don?t have to buy the product to
enter. This year we?re thinking of changing the rules. We?d like to include an element of skill by
asking the entrants to answer a simple question in order to take part. This way we can require a proof
of purchase, like a receipt, from the entrants. | bought these biscuits because | had a money-off
coupon. Thirty pence off, now that's not bad. My son got it from the internet. 1t?s one of these new
e-coupons. You know - an online coupon. | always buy my shampoo when there is a special offer,
like three for two. I1t?s even better if it s buy one get one free, or BOGOF. As the marketing manager
for a breakfast cereal, | like to use gifts with purchase to target children. We often put a small plastic
toy inside the packet. My local supermarket always goes crazy in the summer with seasonal
promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all the in-store
promotions.

Tema 29. Tema 29. Sales promotions and displays. NepeBog Hay4yHO-UccnepoBaTeNbCKUX
TEKCTOB MO CreuuanbHOCTU C aHIMUUCKOro A3blka Ha pycckuin.bpeHauHr MNMoHsaTMe N pyHKLUMUU
6peHanHra KoHuenuus opeHa-nuaepctea MNMoHsiTue oupmeHHoro ctuns Ponb 6peHaa B
DesiTeNnbHOCTU opraHusauum (B paHHOM cny4yae NOHATUSA 6peHA N ToproBas Mapka
ynoTpeo6nsoTcsa Kak CUHOHUMbI)
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Tema 30. Tema 30. Argumentative essay. NMucbmo. MeguitHoe none OCHOBHbIE pecypcChbl
MenunHoro nonsa Llenu n 3agaum meananccnenoBaHun

Tema 31. Tema 31. Direct mail and e-mail. Pazsutne nekcuyeckux HaebikoB. PazButne HaBbIKOB
rosopeHusi. Buabl peknambl OCHOBHbIE 3Tanbl pa3paboTku NONUTUYECKOWN
peknamHo-arutaumoHHon kamnaHmu. CootHowleHne PR peknambl n nponaraHabl

noMallHee 3afaHue , NpUMepHbIe BOMPOCHI:

Ex.9.4.2, p.50 Two marketers are talking about direct mail. Complete the sentences and then put
them in the correct order to make a conversation. Look at A and B opposite to help you. 1 Well, if we

on??????..interaction. 6 How about "Order today and receive a free gift"? Do you that
would?..???our customers to respond?

Tema 32. Tema 32. Direct mail and e-mail. Peknama: knaccucukauus

Tewma 33. Tema 33. Logos. KoMMyHUKaTuBHOE YTeHMe TEKCTOB MO CrneuuanbHOCTU: u3yvyaiollee,
NpPoOCMOTPOBOE, MOMCKOBOE, aHanuTnyeckoe. Peknama Ha TB: cywLHOCTb U 0OCOOEHHOCTH
Peknama B neyatHbix CMU: cywHOCTb 1 0c06eHHOCTU PeknaMa Ha paguvo: CyLHOCTb U
ocob6eHHOocTU OCcOBEHHOCTU peKknambl Ha paavo

nomallHee 3afaHve , NpUMepHble BOMPOCHI:

Ex.10.1.1,p.52 Read and translate the text using the dictionary. Be ready to do the assignments that
follow The best corporate logo design or company logo design is simple (not complicated) and
memorable (easy to remember). An eye-catching, or attractive and noticeable, image will be
remembered and recognized regardless of size. - A descriptive design uses an image to depict, or
represent, the company's name or business. The Batman logo is a good example of a descriptive
design. - An abstract design is a symbolic representation and doesn't show a product or service. The
Nike Swoosh is a good example. - A typographic design uses the company's name or initials. This
kind of design is also called a logotype. Good examples are the Ford Motor Company or the Golden

Tema 34. Tema 34. Logos. NMepeBon, Hay4yHO-UccnenoBarefibCKUX TEKCTOB MO cneuuanbHOCTU C
aHrIMUCKOro si3blka Ha pycckun. Pexuccypa peknamMbl: OCHOBHble TeXHOOrMmn

Tema 35. Tema 35. Article. lMucbmo. UHTepHeT Kak KaHan AoCTaBKU KOHTEHTa: BO3MOXHOCTHU U
0cob6eHHOoCTH

Tema 36. Tema 36. Public Relations and lobbying. PasButne nekcuyeckmux HaBbikoB. MaccoBasi
nHcpopmaums. NMoHsaTne u cywHocTb. NMoHaTne u pyHkumm CMU

noMalHee 3afaHne , NpUMepHbIe BOMPOCHI:

Ex.11.6.3, p.61 Choose the correct words from the brackets to complete the report from a pressure
group. Look at B and E opposite to help you. We are continuing our campaign to (1)???7?. (mobilize /

/ bribing / testimony) so that we will be more convincing when speaking to the press. 11.6.4 A
government report concluded that lobbying is part of a healthy democracy. Do you agree? Find three
reasons for or against to support your point of view.

Tema 37. Tema 37. Event and sports sponsorship. Pa3sutue HaBbikoB rosopeHusi. CMU kak
MHCTPYMEHT KaMnaHum Nno CBSA35IM C 00L,.ecTBeHHOCTbIO Mpecc-penn3 u ero OCHOBHbIE BUAbI
JfoMallHee 3aJaHve , NPUMepPHbIE BONPOCHI:

Ex.12.4.3, p.66 Look at the website of a large company in your country. What kind of events, charities
or sports do they sponsor? What does this say about the target market?

Tema 38. Tema 38. Event and sports sponsorship. KoMMyHukatueHoe 4YteHmne TeKCTOB No
cneumanbHOCTU: U3yyatroLee, MPOCMOTPOBOE, MOMCKOBOE, aHanuTuyeckoe. OpraHusaums n
nposeneHue npeseHTauun
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noMalHee 3afaHne , NpUMeEpPHbIE BOMPOCHI:

12.1 Text A. Sponsorship Ex.12.1.1, p.63 Read and translate the text using the dictionary. Be ready
to do the assignments that follow The website marketinsprofs.com says the following about
sponsorship: Sponsorship is a type of partnership, where two or more organizations join together n a
common venture. Companies sponsor all kinds of events. Corporate sponsors provide financial
support and other resources in exchange for the right to associate their brand with the event. -
Sponsorships provide effective targeting. For example, UBS Financial Services Group has built a
longstanding relationship with (he Zurich Opera House over the /ears. This enables UBS to reach
wealthy customers and prospects. - Sponsorships associate a brand with the culture, image and
attitude of an event team or personality (often referred to as a property). The sponsor can leverage,
or use to maximum advantage, the qualities and characteristics of the property. - Sponsorships are
interactive - the brand and the consumer can meet. Official sponsors can set up hospitality packages,
for example, sponsors of Formula One and other motor races often organize VIP receptions for the
most important guests in the hospitality tent. The success of the sponsorship depends on the
strength and integrity of the sponsored organization, or sponsee. There are some risk factors, such
as the potential negative impact on your brand. For example, sponsoring a football event could have
a negative impact on the brand image if fans behave badly. You may need to sever relationships -
stop your partnership - with the sponsee. What to spend on sponsorship Global sponsorship
spending (or expenditure) is now over $20 Pillion, Sponsorship spending includes both buying rights
(acquiring or securing sponsorship rights) and also exploiting the rights (getting the most out of
owning the rights by developing exploitation activities, such as producing adverts or manufacturing
gilts). Being a unique (or exclusive) sponsor, where the sponsor has the exclusive rights, costs more
than being a joint sponsor, where the nights are shared with another brand.

Tema 39. Tema 39. Product and Corporate Advertising. lNepeBoa Hay4yHO-UccnenoBaTenbCKUX
TEKCTOB MO crneuuanbHOCTU C aHIMUMNCKOro A3blka Ha pycckun. UHcTutyT audpchamaumu.
MHcTutyT akkpeauTtauum OCHOBHble noka3artenu ayautopumn CMU

LoMallHee 3afaHne , NpUMepHbIe BOMPOCHI:

Ex.13.1.1, p.68 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Product advertising is an important part of the marketing mix. Its aim is to increase sales by
making a product or service known to a wider audience and by emphasising its positive qualities. A
company can advertise in a variety of ways, depending on how much it wishes to spend and the size
and type of audience it wishes to target. The different media for advertising include television, radio,
newspapers, magazines, the Internet and direct mail. The design and organization of advertising
campaigns is usually the job of an advertising agency. Corporate advertising is not directly concerned
with increasing sales of a particular product or service, but more with the brand image, or picture, a
company wants to present to the public. Public relations (PR) experts specialize in organising
activities and events which generate positive publicity for companies. Unusual advertising campaigns
sometimes get extra publicity for the company by way of media reports about the campaign.

Tema 40. Tema 40. Report. Mnucbmo. Ceob6ona n orBetctBeHHocTb CMU B PP
npeseHTauuns , NpUMepHble BONPOCHI:

A report is a document which presents specific, focused content - often the result of an experiment,
investigation, or inquiry - to a specific audience. The audience may be public or private, an individual
or the public in general. Reports are used in government, business, education, and science. They
often use persuasive elements, such as graphics, images, or specialized vocabulary in order to
persuade that specific audience to undertake an action. Your report must include: ? formal language;
? correct grammar and spelling; ? clear headings for each paragraph; ? suitable expressions that are
correct in the context. Your report must NOT include: ? informal language; ? contractions; ? many
phrasal verbs; ? spelling and grammatical errors

Tema . UToroBasi oopma KOHTpOns

Tema . UToroesasi popma KOHTpons

Tema . UToroeas coopma KOHTpons

Tema . UToroBas coopma KOHTpoOns

Tema . UToroeas doopma KOHTpons

anMeprle BOMPOCbI K 3a4eTy N 3K3aMeEHY:
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1) KOMMyHUKATMBHOE YTEHME: TEKCT HAay4HOro xapakTtepa He 6bonee 1200 n.3. HA NMOMCKOBOE YTEHUE
(c nocnepyrOWMM MMCbMEHHBIM OTBETOM Ha BOMPOCHI) UN HA YCTHOE pedoepupoBaHune - 15 MUHyT;

Public relations as a distinct occupation is almost exclusively a development of the twentieth century
and the mass society which characterizes it. Big governments, big corporations, and big institutions
of all kinds have proliferated since 1900. The managers of these big organizations often feel remote
from the groups they serve. Headquarters, whether it be of a government bureau or a business
corporation, is often psychologically and physically distant from its publics. In recent years many
managements have employed public relations specialists within their organizations (or as outside
consultants) in an effort to overcome hostility, misinformation, or just plain apathy toward
themselves.

Business corporations in the United States tend to be larger consumers of public relations services
than government bureaus, labor unions, or nonprofit social and voluntary groups. Why should this be
s0? In the case of government agencies, both state and federal, the party out of power is reluctant to
permit too much money to be allocated for information and public relations activities which may
enhance the opposition's ability to retain power.

2) becena no TemaM, N3y4eHHbIM B CEMECTPE.
History of the Media.

What is Public Relations?

Public Relations and the Press.

TV and Radio.

The Internet.

Logos.

Public Relations and lobbying.

Event and sports sponsorship.

Product and Corporate Advertising.

7.1. OcHoBHas nuTeparypa:

BnaroseleHckasa A.A., TabuHa [0.B., XakumasaHosa I.d., XosaHckasa E.C. What is effective PR?:
YyebHoe nocobue no aHrn. 3. - Kasanb: KI'Y, 2010. - 100c. 195 aka.

KywHukosa [.K. [MpakTvkyMm ons caMoCcTosiTeNIbHOro NOBTOPEHNS rNarofibHOM CUCTEMbI aHTIMACKOro
a3blka: yyebHoe nocobue. - M.: N3a-Bo: dnuHTa; Hayka, 2011 r. - 95c.
http://znanium.com/bookread.php?book=406235

MuHbsap-Benopyyesa A.l. Yunmcsa nucatb no-aHrnninickn: NMucbMeHHas HaydHas pedb: y4ebHoe
nocobwe. - M.: 3a-Bo: ®nuHTa; Hayka, 2011. - 128 c. -
http://znanium.com/bookread.php?book=455430

3ariuesa J1.A. AHrnniAicknii a3bik B pekname: y4ebHoe nocobue. - M.: N3a-so: ®nuHTa; MIMCY, 2012.
- 110 c. - http://znanium.com/bookread.php?book=455085

7.2. JlononHuTenbHasa nuteparypa:

N aonombl n dopasosble rnaronbl B 4eN0BOM 00WeHnW (aHrnniAcknii s3bik): YuebHoe nocobue / 3.B.
MaHbkoBeckas. - M.: UH®PA-M, 2011. - 184 ¢

http://znanium.com/bookread.php?book=205580

7.3. UHTepHeT-pecypcChbl:

All About Public Relations ... - http://www.aboutpublicrelations.net/mpreviss.htm
eLIBRARY - www.eLIBRARY.ru

Newsweek - www.newsweek.com
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Public Relations Review - http://www.journals.elsevier.com/public-relations-review/
What is Public Relations? - http://www.wisegeek.com/what-is-public-relations.htm

8. MarepuanbHo-TexHU4eckoe obecrneueHne QUCLMUNINHbI(MOAYS)

OcBoeHne ancumnanHbl "VIHOCTpaHHbIM S3blK NPOKECCMOHaNbLHOMo 0bWweHns" Nnpeanonaraet
NCMNONb30BaHNE CNEeayoLWEro MaTepmnanbHO-TEXHNYECKOro obecneyeHms:

KomnbtoTepHbIl knacc, npeacraenswowmii coboi paboyee Mecto npenogasaTtens n He MeHee 15
paboyrx MECT CTYAEHTOB, BK/IOHAIOLWMX KOMMbIOTEPHbIN CTON, CTYN, NEPCOHANbHbIA KOMMbLIOTEP,
NVLEH3NOHHOE NporpaMMHoe obecneyeHre. Kaxablii KOMAbIOTEP MMEET WNPOKOMONOCHBIA JOCTYN B
ceTb NHTepHeT. Bce koMnbioTepbl NOAKNOYEHbI K KOPNOpaTMBHON KOMMbioTepHON ceTn KDY n
HaxoO4sTCs B €4MHOM OOMEHe.

JNInHradpoHHbIN KabHeT, NpeacTaBNAWMIN COBOM YHNBEPCANbHbINA TMHIFAGOHHO-NPOrPaMMHBbIIA
KOMMneKc Ha 6a3e KOMMbIOTEPHOro knacca, CoCToAWwmn n3 paboyero mecta npenogasarens (CTorn,
CTYN, MOHUTOP, MEPCOHaNbHbIA KOMMNbIOTEP € NporpamMmHbiM obecnedeHmem SANAKO Study Tutor,
ronoBHas rapHuTypa), n He MeHee 12 pabo4mnx MeCT CTYLEHTOB (CreunanbHbIA CTON, CTyN, MOHUTOP,
nepcoHanbHbIA KOMMblOTep ¢ nporpamMmHbiM obecnedeHnem SANAKO Study Student, ronosHas
rapHuTypa), CeTeBOro KOMMyTaTtopa Ans CTPYKTYPUPOBaHHON kabenbHOM cucTembl KabuHeTa.

NIMHrachoHHbIN KabnHeT NpeacTaBnseT cobor KOMNNEKC MyNbTUMEANAHOrO 060pynOBaAHMS U
nporpaMMHoro obecneyeHns ons 0by4eHns MHOCTPaHHbLIM i3blkaM, BKNOYAOWMIA NporpaMMHoe
obecneyeHne ynpasnerus knaccom n SANAKO Study 1200, koTopble 4ar0T BO3MOXHOCTb
NCMNONb30BaHNS B y4eOHOM NPOLECCE NHTEPAKTUBHbIE TEXHONOMMN 00Y4YEHNS C UCMONb30BaHNE
COBPEMEHHbIX MyNbTUMEAMNHbBIX CPEACTB, pecypcos VHTepHeTa.

MporpammHbii komnnekc SANAKO Study 1200 naet BO3MOXHOCTb MHHOBALMOHHOIO BEAEHWS
y4ebHOro npouecca, oOH npeanaraeT WUPOKWIA CNeKTp BUOOB AEeATENbHOCTU (3a8aHunii),
nooaepXunBatrowWwmx Kak NpakTUKN CywWwaHns, Tak N TPEHUHIN PEYEBON aKTUBHOCTU: NPakTUKa YTeHus,
npocnywmnsaHne, cnefoBaHne obpasuy, obcyxaeHue, Kpyriblii CTon, ncnonb3osaHve VIHTepHeTa,
camoobyyeHune, TecTnpoBaHue. lNMpenoaaeartens SBNSETCS LEHTPaNbHOM ourypor npowecca
obyyeHusi. EMy npenoctaBnsoTCs MHCTPYMEHTbI ynipaBneHns knaccoM. OH TakxXe MoXeT
MCNONb30BaTb MHOMOYUCIEHHBIE METOObI OLEHKN OOCTUXEHWIA yYalLMXCa U CNeanTb 3a UX
anHammkon. SANAKO Study 1200 npefnoctaBnseT yqawmMcs Hanny4iwme BO3MOXHOCTN Ang
BbIMNOMHEHUS PEeYEBbIX YNPaKHEHNA 1 3a4aHNA, OCHOBAHHbIX HA TEKCTax, ayamo- u
Buageomartepuanax. Bcs ayaontopms MoXet 6biTb pasgeneHa Ha noarpynnbl. 9T0 NO3BONSET
opraHn3oBaTb OTAENbHYK TPAEKTOPUIO 0BYYeHUs ANs KaX A0 NOArpynnbl. Yyawmecs Moryt
paboTaTb CaMOCTOSITENBHO, B @aBTOHOMHOM PEeXUMe, NPy 3TOM NpenoaaBartefib MOXeT
KOHTpOnMpoBatb ux gerncteus. B coctas nporpammHoro komnnekca SANAKO Study 1200 Takxe
BXoaMT Moaynb Examination Module - Mmogynb co3fnaHus n ynpaeneHns Tectamy ons npoBepku
KOHKPETHbIX HaBblKOB 1 CNOCOOHOCTEN yyawerocs. [MbKoCcTb AaHHOro MOAYyNs MO3BONSET
npenofaBaTtensam nerko BapbvpoBaThb TUMbl BOMNPOCOB B TECTE U peaakTMpoBaTth CyLEeCTByoWwWme
TeCThbl.

Takxe B coctae nporpammHoro komnnekca SANAKO Study 1200 Takxe BXoAuT Moay/b obpaTHOA
CB$131, C MOMOLLbIO KOTOPbIX MOXHO B MPOLIECCE 3aHATMS MPOBECTM 3KCMNPECC-0NpoC ayantopmm 6e3
MOAroTOBKM BONbLWOro TeCTa, a TakXe y3HaTb MHEHME ayanTopuK No Kakoin-nnbo teme.

Kaxabin KOMMbOTEP NMUHragPOHHOro Knacca nmeet LIJVIpOKOI'IOJ'IOCHbIVI OOCTyn K ceTn MHTepHeT,
NNMUEH3NOHHOE MnporpamMmmHoe obecneveHne. Bce YHMBepcanbHble NMHragoOHHO-NPOrpaMMmHbIe
KOMMNekKebl NoaKM4YeHbl K KOpI'IOpaTVIBHOVI KOMI'IbI-OTepHOI7I cetn KDY n Haxooatca B €4MHOM
OJOMeEHe.

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY

PernctpaumnoHHbii Homep 941824215 5AE
il YHH

Crpanuua 30 n3 32. SRR 3.0

A



Mporpamma amcumnamHbl "MIHOCTpaHHbI S3blk NpoddeccuoHanbHoro obwexuns"; 031600.62 Peknama 1 cBa3n ¢ 06WEeCTBEHHOCTbIO;
npenonaeatens, 6/c beknmbeToa H.M. , npenonasarens, 6/c Banuesa I'.®. , ctapwwii npenoaasatens, 6/c Megoasesa M.A. |
npenogaesatenb, 6/c ApynnuHa I.A.

YyebHo-MeToan4eckas nutepartypa ans 4aHHOW ONCLUMMINHBI UIMEETCS B HAIMYUN B
3NEeKTPOHHO-6MbNMoTeYHol cucteme " brubnuoPoccurka", 4OCTYN K KOTOPOW NpenocTaBneH
ctyneHTam. B 9bC " bubnunoPoccuka " npeacTaBneHbl KONNEKLUMN akTyanbHON Hay4HOM 1 y4ebHOo
nuTepaTtypbl N0 ryMaHMTapHbIM HayKaMm, BKtovatowme B cebst nybnmkaumm BenyLmx POCCURCKNX
N30aTenbCTB ryMaHUTapHOW nuTepaTypbl, U3AaHUS Ha aHTIMACKOM S3blKe BeOyLWmX aMepuKaHCKnx u
€BPONeNCcKMX N30atenbCTs, a TakxXe peakme U ManoTMpaxHble N3naHnsa pOCCUACKUX PerMoHanbHbIX
By30B. 9bC "BbubnnoPoccurka" obecneynBaeT WMPOKMiA 3aKOHHbI AOCTYN K HEO6X0AMMbIM ANst
obpazoBaTe/ibHOro npoLecca N3naHnsM ¢ UCMONb30BAHNEM MHHOBALMOHHBIX TEXHONOMNIA 1
COOTBETCTBYET BCEM TpeboBaHNSAM henepanbHbIX FoCynapCTBEHHbIX 06pasoBaTebHbIX CTaHAapPTOB
Bbiclero npodpeccuoHanbHoro obpasosarus (PrOC BIMO) HoBOro nokoneHus.

YyebHo-MeToanYeckas nutepartypa ans 4aHHOW ONCLMMNAUHBI UIMEETCS B HAMYUN B
3NeKTPOHHO-6ubnnoteyHol cucteme "ZNANIUM.COM", pocTyn K KOTOPOW NpefoCTaBNEH CTyAEHTaM.
9BC "ZNANIUM.COM" conepXuT nponsseneHnst KpynHEeNWmnxX POCCUNCKNX Y4EHbIX, PyKOBOOUTENEN
rocynapCTBeHHbIX OpraHoB, nNpenogasartenei Beayumx By30B CTpaHbl, BbICOKOKBANMMULMPOBAHHbIX
CMeunanncToB B pasnunyHbix cdoepax brnsHeca. PoHL 6nbnmMoTekn chopMMpPOBaH C y4ETOM BCEX
N3MEHEHMNI 06pa3oBaTENbHbIX CTAHAAPTOB M BKKOYAET y4ebHMKM, yyebHble nocobus, YMK,
MOHOrpadoun, asTopedoeparbl, guccepraumm, SHUMKNONEONN, CAOBapu U CNPaBOYHNKN,
3aKkoHo4aTeNnbHO-HOPMAaTMBHbIE OOKYMEHTbI, CNeunanbHbie Nnepnognyeckme n3gaHms n n3naHus,
BbiNyckaeMble nsgatenbcrsamm By30B. B HacToswee Bpems 965C ZNANIUM.COM cooTteetcTByeT
BCceM TpeboBaHMAM hefepanbHbIX roCyAapCTBEHHbIX 0Opa3oBaTeNbHbIX CTAHAAPTOB BbICLIErO
npogoeccrnoHanbHoro obpasosanust (PrOC BI1O) HoBoro nokoneHus.

YyebHo-MeToan4eckas nutepartypa ans 4aHHOW ANCLUMMNINHBI UIMEETCS B HAMYUN B
3NEKTPOHHO-6MbNMoTEYHON cucTeMe MapatenbcTtea "MlaHb" , AOCTYMN K KOTOPOW NpenocTaB/eH
ctyneHTam. 9bC MNapatenbcta "/laHb" BKOYaeT B cebs aNeKTPOHHbIE BEPCUMUN KHUI U3AaTeNbCTBa
"IlaHb" 1 Opyrux Beaywmux n3natenbcTB y4ebHom nuTepaTtypbl, a TakXXe 9NeKTPOHHbIE BepCUmn
Nepruoanyecknx N3aaHnim no eCTeCTBEHHbIM, TEXHUYECKNM U r'yMaHUTapHbiM Haykam. OBC
NapatenbcTBa "/laHb" obecneynBaeT LOCTYN K HAy4HOI, y4ebHON nnTepaType 1 Hay4HbIM
nepuoanyecknm n3oaHmsam no MakCManbHOMY KONMMYECTBY NPOoUbHbLIX HanpasneHui ¢
cobntoeHneM BCex aBTOPCKUX M CMEXHbIX Npas.

Mpwn n3y4yeHnn [aHHOro Kypca pekOMeHAyeTCS UCNONb30BaTh:

[ coBpeMeHHble TexHMueckne cpencTsa 0By4eHUs;

[ komnbloTepHbIe knacehl ¢ AOCTYNOM K VIHTEpHETY;

[l HoBble MHpopMaLOHHbIE TexHonorumn (Power Point, Movie maker, etc).

[ yHuBepcuTeTckyto anekTpoHHyto obyyaiollyio nnatpopmy MOODLE (www.vksait.ksu.ru)

MNporpamma coctaeneHa B cooTBeTCTBUM € TpeboBaHnsamm ®IFOC BINO un yyebHbIM NnaHom no
HanpaeneHunto 031600.62 "Peknama 1 cBsi3n ¢ 06WecTBEHHOCTbIO" 1 Npodounio NoarotToBkn Peknama
N CBSA3M C 0OLWECTBEHHOCTbLIO B CUCTEME rOCYAAPCTBEHHOMO Y MyHULIMNANBbHOIO YNpaBneHus .

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY

PernctpaumnoHHbii Homep 941824215 5AE
CrpaHnua 31 n3 32. 111 yHlf[

S OEMALR G



Mporpamma aucumnnuHbl "VIHOCTpaHHbIf S3bIK NpodbeccroHansHoro obweHns”; 031600.62 Peknama v cBA3M ¢ 06WECTBEHHOCTbIO;
npenonaeatens, 6/c beknmbeToa H.M. , npenonasarens, 6/c Banuesa I'.®. , ctapwwii npenoaasatens, 6/c Megoasesa M.A. |
npenogaesatenb, 6/c ApynnuHa I.A.

ABTOpP(bI):
Medponbesa M.A.
Banuesa ..
Beknmbetoea H.M.

ApynnunHa O.A.

v 201 __ .
PeueH3eHT(bl):
Maknakosa H.B.

" 201 __ .

PerncrpaumnoHHbli Homep 941824215 DAEKTPOHHEH
Crpanunua 32 n3 32. il yLH,lfIP EPCHTET

AHATTAMECKAR CrCTEMA KPY



