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Mporpammy avcumnnuHbl paspaboTtan(a)(1) AoueHT, K.H. (aoueHT) CaduynnmnHa N.A. kadenpa
TEOPUM N TEXHONOINIA N'yMaHUTaPHO-XYLOXECTBEHHOr0 06pa3oBaHnst OTAeNeHNe PYCCKOW 1
3apybexHoii gounonoruun uM. J1.H.Tonctoro , lisoyar.Safiullina@kpfu.ru

1. Uenn ocBOEHNS AUCLUMINHBI

Llenb npenoaaBaHnst OMCUMUMNMHBI - QOPMMPOBaHME Y CTYAEHTOB MHOSI3bIYHOM KOMMYHUKATMBHOM
KoMneTeHummn B cpepe bruaHeca u pasBuTre NMYHOCTU Byaywero cneumanucTa, cnocobHoro v
Xenarwuero oBnafeTb MHOCTPAHHbLIM A3bIKOM Kak CPeCTBOM OBLWEHNS C MHOCTPAHHbIMY
naptHepamu B Poccun n 3a pybexom.

2. MecTO AMCUMUNNUHBI B CTPYKTYype OCHOBHOM 06pa3oBaTtefibHOM NPOrpammbl BbICLLETO
npocpeccuoHanbLHOro o6pasoBaHus

JNaHHas yyebHas oncumnnnHa BktodeHa B pasgen " M2.[0B.8 NpodeccroHanbHbIi" 0CHOBHOM
obpasosatenbHoi nporpammbl 020700.68 Meonorns n 0THOCUTCS K AUCUMNAMHAM MO BbIGOPy.
OcBauBaeTcs Ha 2 kypce, 3 CeMecTp.

CTyOeHTbl LOMXHbI 3HATb NPAKTUYECKNIA KypC MHOCTPAHHOMO 513blka, NpakTUyeckas rpammaTika,
NCTOPWS 1 KYNbTypa CTpaH U3y4aeMblx S3blKOB, CTUNCTMKA PYCCKOro S3blka U KyNbTypa peyw,
OCHOBbI BU3HEeCca, NPaKTUYECKNIA KypPC NPOtECCUOHANBHO OPUEHTMPOBAHHOIO NepeBoia

3. KomneTteHuumn obyuatowterocsi, popmMupyemble B pe3ynbTate 0CBOEHUSA AUCLUMNIINHDI
/mopynsi

B pe3ynbTate 0CBOEHUSI AMCLMNINHBI (OOPMUPYIOTCS CReaytowme KOMNeTeHUNN:

B pesynbrate 0CBOEHUS OUCUUMINHBLI CTYOEHT:
1. DONXEH 3HaTb:

- NPaBUIbHO NCMNO/Ib30BaTb A3blKOBYHO HOPMY BO BCEX YETbIPpEX Bnaax peHeBOVI 0eATenbHOCTH
NPUMEHNTENIbHO K OeN0BOMY CTUJHO (ay,umpOBaHme, 4YTeHune, roeopeHue, I'II/ICbMO);

2. IONXEH yMeTb:
- HanucaTb OenoBoe NUCbMO, pedoepaTt, COYMHEHME, noknaa.
3. 0ONMXeH BnageTb:

- BNageTb YCTHOI7I Onanorn4eckom 1 MOHONOrn4eckom pedblo B npenenax 06wWeCcTBEHHO- coLmanbHoi
TeMaTnkm n WMpPOKOro Kpyra OenoBbiX TEM;

paclwunpeHne 1 3aKkpenneHne 3HaHuii, NonyYeHHbIX Ha NPaKTUYECKMX 3aHSATUSX MO aHrIMACKOMY
A3bIKY;

O3HaKoOM/ieHNne CTyaeHTOB C JiIieKCUYEeCKUMKN, rpaMMaTnHeCKNMmM N CTUANCTUHECKNMN 0CcOobeHHOCTAMU
0EenoBOoro aHrnMnckKoro A3blka;

pas3BUTUE 3HAHWI 1 HABLIKOB MPOGECCUOHANBHO OPUEHTUPOBAHHOIO 0bLeHns B cdhepe busHeca;
pas3BUTME HABbIKOB MUCbMEHHOM PeYn Ha OCHOBE [e/I0BOI LOKYMEHTaLmM.

4. CTpyKkTypa 1 cogepxaHvue AUCLUNMUHBI MOAyns
Obwas Tpya0EMKOCTb AUCLMIMIMHBI COCTaBNSET 3a4eTHbIX(ble) eamHuL(bl) 36 yaca(oB).
dopma NPOMEXYTOYHOrO KOHTPONS AUCLMMAUHBI 3a4€eT B 3 cemMecTpe.

CyMmMapHo no aucumnanHe MoXHoO nony4ntb 100 6annos, n3 HMX Tekywas paboTa oueHnaetcs B 50
6annos, utoroeas goopma KoHTpons - B 50 6annos. MuH1MManbHoe KONMYeCcTBO ANs AOMNycKa K 3a4eTy
28 bannos.

86 6annos n bonee - "oTANYHO" (OTN.);
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71-85 6annos - "xopowo" (xop.);
55-70 6annos - "ynosnetBoputenbHo" (yaooB.);
54 6anna n MeHee - "HeynoBNeTBOpUTENbHO" (Heya.).

4.1 CTpyKkTypa u cogepxaHue ayauTopHOW paboTbl N0 AMCLUNIMHE/ MOBYNIO
TemaTtnyecknn nnaH gUCUUNIUHbI/MOAYNS

Buabl n yacobl
Pasgen ayauTopHOM paborThbl,
N ,D,I/II(\:IIL:)VJIJ‘I'IVJ',I.IV;IIHI:I/ CemecTp cgneng(??:a ™ TF()X ﬁgg;l)l(()ocm TeK\.’(LcI:':Tepgr:,szbl
MpakTuueckuelllabopatopHbie
Jlekunu p3a|-|;|ms| p‘a)GOTEI
Tema 1. What is
1. business? 3 1 0 0 0
Tema 2. Meeting people.
2. Customers. 3 3 0 0 0
Tema 3. Careers in
8. business. Recruitment. 3 0 0 0
Tema 4. Products.
Advertising and
4. Marketing. Retailing. 3 0 0 0
Discussing the Price.
Tema 5. Writing
busmess Tetters
5 Business and the 3 0 0 0
Environment.
Tema 6. International
6. Trade Negotiations 3 0 0 0
Tema 7. Finance
7. Corporate-respoTTStbTTlty 3 0 0 0
Tema . Ntorosas 3a4yer
" |dopma KoHTpONA 3 0 0 0
NToro 0 0 0

4.2 CopepxaHue oUCLUNMUHbBI

Tema 1. What is business?

Tema 2. Meeting people. Customers.

Tema 3. Careers in business. Recruitment.

Tewma 4. Products. Advertising and Marketing. Retailing. Discussing the Price.
Tema 5. Writing busmess Tetters Business and the Environment.

Tewma 6. International Trade Negotiations

Tema 7. Finance Corporate-respoTTStbTTIty

5. O6pasoBarenbHble TEXHONOIUU, BK/IOYAA MHTEPaKTUBHbIE hOpPMbl 06yUeHUs

6. OueHOYHble CpeacTBa OJ1s TEKYLLLero KOHTPOJS yCrneBaeMoCT!, NPOMEXYTOYHOMN
aTTecTauum rno UToram OCBOEHUS OUCLMIMIIMHBI U y4ebHO-meToanyeckoe obecneyeHme
CaMOCTOSITE/IbHOW paboTbl CTYAEHTOB

PeructpaumnoHHbIin HoMep DAEKTPOHHEH
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Tema 1. What is business?

Tema 2. Meeting people. Customers.

Tewma 3. Careers in business. Recruitment.

Tema 4. Products. Advertising and Marketing. Retailing. Discussing the Price.
Tema 5. Writing busmess Tetters Business and the Environment.

Tewma 6. International Trade Negotiations

Tema 7. Finance Corporate-respoTTStbTTIty

Tema . UToroBasi oopma KOHTpOns

[MprMepHble BOMpPOCHI K 3a4eTy:
[MprMepHbIn NepeveHb BONPOCOB K 3a4eTy: 3agaHue 1. Writing

CocTtaBuTb OENOBOE MUCbMO HA aHINMIACKOM S3blke (06'beMOM 0o 600 I'I.), BKIKOHawuwme yka3aHHble
KOMMYHUKaTUBHbIE HAMEPEHNA 1N NpeHa3Ha4YeHHble KOHKPETHOMY ajpecary. CI/ITyaLI,I/II/IZ

1. Let the firm know that you are pleased with their sample and are going to place an order with
them if they reduce their price.

2. Let the firm know that though both the payment terms and the delivery dates are quite acceptable
you cannot place an order with them as you find their price high.

3. Write a letter to the sellers and state that you have read their advertisement of the new model and
you have get interested in it.

4. Compose a letter to your regular buyers and inform them that you have started producing a new
model of..., give its characteristics.

5. Write a letter of:

- a formal invitation

- accepting a formal invitation
- refusing a formal invitation

- congratulation

6. Compose a letter for you firm, who are producers of finned food products to an importer overseas.
Offer your standard lines and one new product.

7. Write a letter of a claim, connected with delay indelivery.

8. Write a letter to a foreign manufacturer of some artide you are familiar with. Enclose an order and
state your requirements regarding quantity, quality, appearance and delivery.

3anaHue 2. Speaking

MpumepHble cutyaummn: 1. Prepare a short presentation about your company including: ? an
overview of the company

? a description of the different sectors/business areas it operates in

? any famous company names or brand names

? any interesting facts about the company

2. Your partner is a colleaque. Ask for his/her help with the following situations.
1. Your customers are moving to your competitors because their prices are low.
2. A new overseas customer is coming to visit your company for the first time.
3. One of your members of staff is working until very late every evening.

4. A new product is not selling well. You think there may be a design fault. Now offer your partner
some help with his/her problems.

3. You want to speak to the Head of Sales at Bond & Go., a company which manufactures silk ties,
because you want to stock their ties in your department store. You telephone the company. The
Head of Sales is not in his office so you leave a message with Student B, a Sales Representative.

? Explain who you are and who you would like to speak to.
? Give a brief presentation of your company.

PeructpaumnoHHbIin HoMep DAEKTPOHHEH
CrpaHwnua 5 n3 8. il YHI:I Fl EP C{PI TET
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? Explain that you would like to stock Bond & Co's ties in your store.

Prepare the call, then telephone your partner. Try to 'sell' a positive image of your company.
4. Think of a product you would like to buy.

? Describe the customer profile.

? Describe its features and benefits.

? Give reasons for the benefits (use linking words of cause and effect).

5. Think of a job; your own job, or one you would like in the future. Write a list of:
? the responsibilities

? the perks or extra benefits

? details such as the ratio of men and women colleques

6. Work in groups. Do you agree or disagree with these statements?

1. Multinational companies should pay 'first world' prices for goods bought from developing
countries.

2. When the economic situation is bad it is acceptable for large companies to delay paying their
suppliers.

3. A European company should not send a woman to manage a sales office in a Muslim country.
4. Management should not tell its employees too much about its future plans.

7. Be ready to present a famous company:

1. Is Pepsi or Coca-Cola more dominant in your home market? Can you think of reasons why?
2. What tactics do they use to increase sales?

3. What other very competitive markets are there in your country? (e.g. chocolates and sweets, fast
food). Who are the main competitors?

4. Do you think these companies behave responsibly in their attempt to outsell their competitors?

7.1. OcHOoBHas nuTeparypa:

1. KutkoBa H.I". 9bdeKTUBHBIA KypC aHMMMACKOro S3bika Ans CTyAeHTOB-reonoros. Y4ebHoe
nocobve. N3a-8o "MeHenxep". 2006. - 230c.

2. Bacunbesa M.A. Y4yebHoe nocobue no 4TeHuto ans reorpadpos 1 reonoros. - M., 2001

4. NobpoHeukas 3.I". [pammaTnyeckmne TPyOAHOCTM aHIMNIACKOro s3bika. - KaszaHb: N3a-8o KIY,
2001.

5. KanyctnHa 9.B., MenbHukosa O.K., MikcaHosa I".P. The magic of geology: yuebHoe nocobue. -
KasaHb: KasaHckun yHueepcuteT, 2010. -40 c.

6. MeTon. pa3paboTtku no aHrn.a3. ons reon.doakynoteta "English for Geologists" Kanyctnna 9.B.,
MenbHukosa O.K.

7. Acklam R., Crace A. Total English: upper-intermediate. Student's book. - Pearson Education,
2007

8. Acklam R., Crace A. Total English: upper-intermediate. Workbook. - Pearson Education, 2007
9. Frances E. Cutting Edge: Upper-Intermediate Tests. - Essex: Pearson Education 1999.

10. Oxenden C., Latham-Koenig Ch. New English File Upper-Intermediate Student's Book. - Oxford
University press, 2007.

11. Oxenden C., Latham-Koenig Ch. New English File Upper-Intermediate Teacher's Book. - Oxford
University press, 2007.

12. Hewings M. Advanced Grammar in Use. - Cambridge: Cambridge University Press, 2002.
13. Johnston O., Farrell M. Ideas and Issues: Intermediate. - London: Chancerel, 1998.
14. Hannock M. English Pronunciation in Use. - Cambridge: Cambridge University Press, 2006.

7.2. JlononHuTenbHasa nuteparypa:
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1. Jack C. Richards. Interchange. English for International Communication. Level 1. - Cambridge
University Press, 1996.

2. Revise Your Grammar. CO0opHMK ynpaxHEHW N0 rpaMMaTuke aHrninckoro s3bika. - KasaHb,
1996.

3. KnemeHTtbeBa T.B. [NoBTopsiem BpeMeHa aHrnuickoro rnarona. - M.: poda, 1995.

4. CkankvH B.A. n op. Speak Everyday English. - M.: lNpocsewexne, 1972.

5. Urnatbesa T.H. Aurnuincknin a3bik. IHTeHCUBHbIN Kypc. - M.: Boicwas wkona, 1998.

6. V.F. Satinova. Read and Speak about Britain and the British. - MuHck: Boicwas wkona, 1997.
7. (Britain Industry, Trade, Br. Money System, Science and Technology in Britain)

8. G.V. Nostonchuk, V.M. Ivanova. The USA and the Americans. - MuHck: Bbicwas wkona,
1997.

9. Establishing a Business in Australia. - West pac Bank, 1996.

7.3. UHTEepHeT-pecypcChbl:

8. MarepuanbHo-TexHMYeckoe obecrneyeHne AUCLMUIMIIMHBLI/MOAYNS COrNacHO YTBEPXOAEHHOMY
y4ye6HOMY nnaHy

OcBoeHve ancumMnavHbl "VIHOCTpaHHbI S3bIK B chepe NpohecCoHanbHoM AeaTenbHoCTH"
npennonaraeT NCMNONb30BaHVE CNELyOWEro MaTepuanbHO-TEXHNYECKOro obecneyeHns:

MNporpamma coctaBneHa B cooTBeTCTBUM C TpeboBaHnsmMm @I OC BINO u yyebHbIM NnaHom no
HanpasneHnto 020700.68 ""eonorusa” n marnctepckon nporpamme CoBpeMEHHbIE reodon3nyeckmne
TEXHONOrMN NONCKOB 1 pasBefky MECTOPOXOEHWI YrNneBo40opOa0B .
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