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Mporpammy ancumnnnHbl paspaboTan(a)(n) npenoaasartens, 6/c WycTtoea 9.B. Kadenpa
aHrNNACKOro A3blka B COLMOryMaHNTapHoOM cgoepe oTaeneHne Boicwas wkona MHOCTPaHHbIX S3bIKOB
n nepesoda , Ellina.Shustova@kpfu.ru ; npenogasartens, K.H. KO3myxameToBa J1.H. Kacenpa
aHrNNACKOro A3blka B COLMOryMaHNTapHoOn cgoepe oTaeneHne Boicwas wkona MHOCTPaHHbIX S3bIKOB
n nepesoga , LNJuzmuhametova@kpfu.ru

1. LUenn ocBOEHNS AUCLUMINHBI

OCHOBHOI Lienblo Kypca SBNSeTCs MOBbIWEHNE YPOBHS BNaAeHUs MHOCTPAHHbBIM S3bIKOM 1
oBnageHue 6akanaspamu HeOOX0OMMbIM YPOBHEM KOMMYHUKATUBHOWN KOMNETEHLUN ONS PELleHUS]
coumanbHO-KOMMYHUKATUBHBIX 3a0a4 B pasfiMyHbix 06nacTax npoddeccroHanbHOM 1 Hay4HO
0esiTeNbHOCTU NpK 00LWEeHNM ¢ 3apyOexXHbIMU NapTHepaMu, a Takxe Ons fanbHenlero
camoobpaszoBaHusi.

Hapsoy ¢ npakTnyeckoii Lenbto AaHHbIn Kype cTaBut obpasoBaTesibHble U BOCMMTATENbHbIE LENN:
NOBbIWEHWE YPOBHS 00Lel KynbTypbl 1 06pa3oBaHMs CTYAEHTOB, Ky/bTypPbl MbIWAEHWS, OOLWEHNS 1
peun.

3agadyamm Kypca SBASOTCS NOAroToBKa CTyAeHTOB-6akanaspoB K UCMONb30BaHNIO aHMIMCKOro
A3blka KaK CPeacTBa MEXKYNbTYPHON KOMMYHUKALIMMN 1 CPEACcTBa NPOGECCUOHANBHON
0EeATeNbHOCTH.

B 3apavy npakTnyeckoro oBnageHus s3blkoM BXOAUT OOPMUPOBAHNE HABbLIKOB 1 YMEHWI
CaMOoCTOATENbHO paboTaTth C LOKYMEHTaMM U CrieunanbHON NMTepaTypoil Ha aHrNMACKOM S3bIKE C
Lenblo NonyYyeHnsa npogpeccmoHanbHom nHgpopmarmm, nogaepxaHns npogoeccnoHanbHbIX
KOHTaKTOB W BEAEHNS UCCNEn0BATENBCKON paboThl.

2. MecTO AMcUMNNNHBI B CTPYKTYype OCHOBHOM 06pa3oBaTtefibHOM NPOrpammbl BbICLLETO
npocpeccuoHanbHOro o6pasoBaHus

JaHHas yyebHas oncumnnnHa BkodeHa B pasnen " 53.6.7 MpodgeccnoHanbHbIA" OCHOBHOM
obpaszoBartenbHoi nporpammbl 031600.62 Peknama v cBsi3n ¢ 00WECTBEHHOCTLIO N OTHOCKTCS K
6a3oBoit (obwenpodeccnoHanbHom) yactn. OcsamBaetcsa Ha 1, 2, 3, 4 kypcax, 1,2, 3,4,5,6,7, 8
CEMECTpbI.

HacTosiwas nporpamMma HOCUT MHTErPaTUBHBIA XxapakTep U NpegHa3HavYeHa onas CTyneHToB
HeA3blKOBbIX CreunanbHOCTen yHBepcuTeTa, MPoaoNXaoWmX N3y4atb MHOCTPAHHBIR S3bIK B BY3e€.

3. KomneteHuuu obyyatoLerocs, hopMmpyemble B pe3ynbTtate 0CBOEHUS AUCLUMIUHDI
/mopynsi

B pe3ynbTate 0CBOEHUSI AMCLMNINHBI (OOPMUPYIOTCS CReaytowme KOMNeTeHUNN:

LLincpp komnereHumu npwoﬁpgg::nlggl)ﬁg;ﬁaewuuuu
OK14 6
(OBILEKyNbTYPHbIE - CNOCOBHOCTbLIO BNAAeTb OJHMM U3 MHOCTPAHHbIX S3bIKOB HA
KOMNETEHLIN) YPOBHE HE HMXE PasroBOPHOro
- obnanaet 6230BbIMM HaBbIKaMMN OOWEHWS, YMEHNEM
yCTaHaBnMeaTtb, NOALEPXMBATb N PA3BMBATb MEX/INYHOCTHbIE
NnK9 OTHOLIEHWS, AENOBble OTHOWEHNS C NPeacTaBUTENSaMM
(npochbeccunoHanbHbIe PasnnyYHbIX FOCYAapPCTBEHHbIX, (PUHAHCOBBIX, 0OLWECTBEHHbIX
KOMNeTeHLmm) CTPYKTYp, nonuTnyeckmx opraHnsauun, CMU,
NHGOPMALNOHHBIMU, PEKNAMHBIMU, KOHCANTUHIOBbIMU
areHcTBamu

B peaynbtate 0CBOEHUS ONCUMMINHBI CTYAEHT:
1. DONXeH 3HaTb:
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npasuna nepesoa rpaMMaTUyeckmx KOHCTPYKLWIM NPy YTEHUW OEN0BOM N HAay4YHOW nuTeparypsl,
BNafeTb OEeN0BOW N HAYYHOW TEPMUHONOTMEN.

2. DONIXEH yMeTb:

nepeBoanTb, pedoepmnpoBaTh N aHHOTMPOBATb AENOBYIO U HAYYHYIO nuTepaTypy; becenoBatb Ha
aHMIMIACKOM A13blke MO TEME M3Y4aeMoi ANCUUMIUHDI.

3. DONXEH BnaneThb:

NMUCbMEHHOM N YCTHOW peYbio Mpu YTEHUW OEN0BOM N HAy4YHOW NUTepaTtypbl; HaBblkaMy NOHUMAHUS
0enoBon U Hay4YHOW peymn Ha aHrMNNCKON A3blKe.

BNageTb OOHMM M3 UHOCTPAHHBIX A3bIKOB HA YPOBHE HE HMXE Pa3roBopHOro; obnanarb 6a3oBbiMy
HaBblkaMu 0BLWEHNS, yMEHEM YCTaHABNNBATb, MOALEPXMBATb U Pa3BMBaATb MEXINYHOCTHBIE
OTHOLLEHNS, AENOBbLIE OTHOWEHNS C NPEeACTaBUTENSMU PA3NNYHbIX FOCYAAPCTBEHHbIX, (OMHAHCOBbIX,
06LWeCTBEHHbIX CTPYKTYP, MONMTUYECKMX opraHudaunii, CMU, nHdopmMaLmMOHHbIMK, PEKNaMHbIMK,
KOHCaNTWHroBbIMW areHcTBamu

4. CTpyKkTypa 1 cogepxaHve AUCLUNMUHBI MOAyns

Obwas Tpya0eMKOCTb AUCLMINIMHBI cocTaBnseT 12 3a4eTHbix(ble) eanHunu(bl) 432 yaca(os).

dopma NPoOMEXyYTOYHOrO KOHTPONS AUCLUMMINHBI OTCYTCTBYET B 1 ceMecTpe; OTCYyTCTBYeT BO 2
CeMecTpe; OTCYTCTBYEeT B 3 CEMECTPE; 3a4eT B 4 ceMecTpe; 3a4eT B 5 ceMecTpe; 3a4eT B 6 CEMECTPE;
3a4eT B 7 CEMECTPE; 3K3aMeH B 8 ceMecTpe.

CyMMapHo no aucumnanHe MoXxHo nony4ntb 100 6annos, 13 HUX Tekywas paboTta oueHusaetcs B 50
6annos, utorosasi dopma KoHTpons - B 50 6annos. MMH1MManbHoe KONM4ecTBo ANst Aonycka K 3a4eTy
28 6annos.

86 6annos n bonee - "oTANYHO" (OTN.);

71-85 6annos - "xopowo" (xop.);

55-70 6annos - "ynoBneTBOpUTENBHO" (YAO0B.);

54 6anna n MeHee - "HeyOBNETBOPUTENBHO" (Heyn.).

4.1 CTpyKTypa 1 comepXxaHue ayauTopHon paboTbl N0 AUCLMNIMHE/ MOAYIO
TeMmaTnyeckum nnaH gUCUUNAUHBI/MOAYNA

Buabl un yachol
ayaMTOpHOM paboThbl,

Paspen
oot T e Texyuuue cbopMbi
N .D.I/II(\:’IL(I.)I/'IIJ‘I'IyJ"I.II/;I'HbI/ CeMecTplemectpa (B wacax) KOHTpONSA
neKu““nPaKT"‘lecmena6opaTopr|e
3aHATUA pa60TbI

Tema 1. History of the
1. |Media. Pa3sutune 1 1-18 0 8 0
NeKcuYyeckmnx HaBbIKOB.

Tema 2. The Press in
the Roman Empire and
2. [in medieval Europe. 1 1-18 0 8 0
Pa3suntne HaBbikOB
rOBOPEHNS.
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTOpHOM p

UX TPYLOEMKOCTb
(B yacax) KOHTpOns

abortbl,
Tekywime coopmbl

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tema 3. Books.
KoMmyHukaTnsHoe
yTeHne TeKCToB No
crneunanbHOCTK:
nayyatoulee,
NpPOCMOTPOBOE,
NnoncKoBoe,
aHanuTnyeckoe.

Tema 4. Magazines.
[MepeBon
Hay4HO-MccrnenoBaTenbC

. |[TeKCTOB Nno

cneunanbHOCTU C
aHrMMNCKOro a3blka Ha
PYCCKUA.

KX

Tema 5. Informal letter.
NncbMo.

Tema 6. Media and
communication
Pas3Butrne nekcmyeckmx
HaBbIKOB.

gomauiHee
0 3ajaHune

Tema 7. Tomorrow's
journalism: new
technology, new ethics?
Pa3Butne HaBbIKOB
rOBOPEHNS.

Tema 8. Don't blame TV.
KoMmmyHukaTtnsHoe
4yTeHWe TEKCTOB Mo
crneumnanbHOCTU:
nayyaroulee,
NPOCMOTPOBOE,
NomnCKOBOeE,
aHanuTnyeckoe.

gomauiHee
0 3aJaHune

Tema 9. Introduction into
PR.lepeson
Hay4HO-uccnenoBaTense

. [TeKCTOB No

cneunanbHOCTK C
aHrMncKoro A3blka Ha
PYCCKUA.

KNX

10.

Tema 10. Formal letter.
lNncbmo.

11.

Tema 11. What is Public
Relations? Passutune
NeKcM4ecKmMx HaBblKOB.

JomalHee
0 3agaHue

12

Tema 12. What do PR
professionals do?

‘(PasBuTme HaBbIKOB

rOBOPEHMS.

gomauiHee
0 3agaHune

PernctpaumoHHbin Homep 94186716
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTopHOM paboThbl,

MX TPYAO0EMKOCTb
(B yacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyeckue

3aHATUA pa60Tu

NabopaTopHbie

13.

Tema 13. handling PR
crises.
KomMyHukaTneHoe
4yTEeHMe TEKCTOB Mo
cneumanbHOCTH:
nayyaioulee,
NpPOCMOTPOBOE,
NMonCcKoBoe,
aHanuTN4yeckoe.

JomalHee
3adaHune

14.

Tema 14. Public
Relations and the

Press. lNepeBon
Hay4HO-MccnenoBartenbC
TEKCTOB MO
cneunanbHOCTN C
aHIMUACKOro s3blka Ha
PYCCKUA.

KX

JomMallHee
3agaHune

15.

Tema 15. Complaint
letter. MMncbmo.

NMCbMEHHas
paboTta

16.

Tema 16. TV and Radio.
Pa3Butne nekcunyeckumx
HaBbIKOB.

JomMallHee
3agaHune

17.

Tema 17. Outdoor
advertising. Passutue
HaBblkOB rOBOPEHUS.

JomMallHee
3adaHne

18.

Tema 18. The Press.
KoMmmyHukaTtnsHoe
4yTeHWe TEKCTOB Mo
crneumnanbHOCTU:
n3ydaroliee,
NPOCMOTPOBOE,
NomnCKOBOeE,
aHanuTnyeckoe.

JomMallHee
3agaHune

19.

Tema 19. Printed
documents. lNepeson,
Hay4HO-uccnenoBartenbe
TEKCTOB MO
crneunanbHoOCTH C
AHIMUIACKOro A3blka Ha
PYCCKUA.

KNX

JomauHee
3adaHune

20.

Tema 20. Essay.
lNncbmo.

MMCbMEHHas
paboTta
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

21.

Tema 21. Branded
content. Passutme
NEeKCUYecKmnx HaBbIKOB.
Mpennocbinkm
BO3HMKHOBeHNSA PR
OcHoBHble Buabl PR
MeTtonpl
PR-peatenbHOCTW.

22.

Tema 22. Branded
content. Pazsutue
HaBbIKOB FOBOPEHUS.
OcHoBHbIe aTanbl
nnaHMpoBaHNs
PR-kamnanun.
OcobeHHoCcTH
aHanMTM4ecKoro
obecneveHns PR Buabi
paboumnx
[MP-n0oKyMeHTOB.
OueHka
9OPEKTUBHOCTU
PR-kamnanun

23.

Tema 23. The Internet.
KoMMmyHmkaTnsHoe
YTeHne TEKCTOB NO
cneunanbHOCTK:
nayvarwluee,
NPOCMOTPOBOE,
NONCKOBOE,
aHanutnyeckoe.Mecto
n ponb
PR-cneuvanucrta B
CTPYKTYpe opraHusaumm
HenernposaHve
MOMTHOMOYKA B
opraHusauuu

24

Tema 24. The Internet.
[MepeBon
Hay4YHO-uUccnenoBarenbc
TEKCTOB NO
cneunanbHOCTU C
aHIMMNUACKOro s3blka Ha

‘lpycckuia.

[MpodheccmnoHanbHas
atuka PR-cneunanucra
[MpodheccroHanbHbie n
NIMYHOCTHbIE Ka4yecTBa
PR-cneunanucrta

KX

PernctpaumoHHbin Homep 94186716
Crpanuua 7 ua 31.

2
1184

AE
HH

PHEORM,

KETPOHHBH

o

<
B

EPCHTET

AHATTAMECKAR CrCTEMA KPY
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie

paborbl

25.

Tema 25. Opinion

essay. [Nncobmo.lNoHaTne
006LWEeCcTBEHHOro MHEHUS
1 ero ponb B
PR-peatenbHOCTM

26.

Tema 26. Buzz
marketing. Passutue
NeKCUYECKNX HaBbIKOB.
OcHoBHble Mogenu
Ceszen c
06LWeCTBEHHOCTBIO.
Buabl n doopmbl
KOMMYHMKaLnn
KoMMyHMKaTBHbIE
KaHanbl 1 nx
pasHOBUOHOCTU
KoMMyHVKaTBHbIN
npouecc n ero
OCHOBHbIE 3Tanbl

JomMallHee
3agaHune

27.

Tema 27. Buzz
marketing. PassuTne
HaBbIKOB FOBOPEHUSI.
MaccoBas
KOMMYHMKaLNSA:
CYLWHOCTb U NPU3HaKN
MoHsITME 1 cnocobbl
MONNTUYECKON
KOMMYHMKaLUnn
MaHunynsaums B
KOMMYHMKaLUnn

28.

Tema 28. Sales
promotions and
displays.
KoMmmyHukaTnsHoe
4yTeHMe TEKCTOB Mo
crneumnanbHOCTH:
n3ydaroliee,
NPOCMOTPOBOE,
NomnCcKOBOe,
aHanuTnyeckoe.
MapkeTuHr
MapkeTnHrosas
nHpopMaLunsa: NoHATNE
1 Bnabl OCHOBHblE
KaTeropvmm MapkeTuHra
Twunonoruga rpynn
06LWeCTBEHHOCTN.
CermeHTaums pbiHka ?
NMOHATUE W NPUHLMNbI

JomMallHee
3agaHune

PernctpaumoHHbin Homep 94186716
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

29.

Tema 29. Sales
promotions and
displays. lNepeson
Hay4HO-uccnenoBartenbe
TEKCTOB MO
crneunanbHOCTH C
aHrMUIACKOro A3blka Ha
pycckuin.bpeHaunHr
MNMoHsaTNE 1 PyHKLUMM
6peHanHra KoHuenums
6peHa-nmoepcTea
MNMoHsATNE OMPMEHHOr0
ctuns Ponb 6peHpa B
neaTenbHOCTU
opraHusauun (B
[aHHOM cryyae NoHATUS
6peHn n Toproeas
mMapka ynoTpebnsiorcs
Kak CUHOHWUMbI)

KNX

30.

Tema 30. Argumentative
essay. [lncbmo.
MenouiiHoe none
OcHoBHble pecypchbl
menuinHoro nons Llenn
N 3agayn
mMegunanccnenosaHum

31.

Tema 31. Direct mail
and e-mail. Passutne
NEeKCNYECKNX HaBbIKOB.
Pas3BuTme HaBbIKOB
rosopeHus. Bugpl
peknambl OCHOBHblE
aTanbl pa3paboTku
MONMNTUNYECKON
pPeKNamMHO-arnTaumoHHO|
KaMnaHuw.
CootHouweHne PR
peknambl 1 nponaraHabl

JomallHee
3adaHune

32.

Tema 32. Direct malil
and e-mail. Peknama:
Knaccugomkauuns
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl v yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb

(B yacax) KOHTpOns

Tekywime coopmbl

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

33.

Tema 33. Logos.
KoMMyHukaTBHOE
YyTeHne TeKCTOB Mo
cneunanbHOCTU:
naydarouiee,
NPOCMOTPOBOE,
nowuckoBoe,
aHanuTn4yeckoe.
Peknama Ha TB:
CYLIHOCTb 1
ocobeHHocTn Peknama
B nevyaTtHbix CMW:
CYLIHOCTb 1
ocobeHHocTn Peknama
Ha paamo: CYWHOCTb U
0cobeHHOoCTU
OcobeHHOCTU peknambi
Ha paguo

JomallHee
0 3agaHue

34.

Tema 34. Logos.
[MepeBon
Hay4HO-MccrnenoBaTenbC
TEKCTOB Mo
cneunanbHOCTM C
aHrMNNCKOro sA3blka Ha
pycckuii. Pexuccypa
peknambl: OCHOBHbIE
TEXHONOrnn

KX

35.

Tema 35. Article.
Mucbmo. NHTepHeT Kak
KaHan nocTaBku
KOHTEHTa: BO3MOXHOCTH
1 0COBEHHOCTH

36.

Tema 36. Public
Relations and lobbying.
Passutne nekcmyeckumx
HaBbIkoB. MaccoBas
nHgpopmauus. NoHaTtue
N CyWHOCTb. [MoHATHE 1
doyHKkumm CMA

gomauiHee
0 3ajaHune

37.

Tema 37. Event and
sports sponsorship.
Pas3Butne HaBbIKOB
rosopeHnsa. CMU kak
WHCTPYMEHT KaMnaHuu
Mo CBA3SM C
006LEeCTBEHHOCTbIO
Mpecc-penn3 n ero

OCHOBHbIE B bl

JomalHee
0 3agaHue
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTopHOM paboThbl,

MX TPYAO0EMKOCTb
(B yacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyecknellaboparopHbie
paborbl

3aHATUA

38.

Tema 38. Event and
sports sponsorship.
KoMmyHmkaTnsHoe
4yTeHWe TEKCTOB Mo
cneumnanbHOCTHU:
n3ydarwouiee,
NpOCMOTPOBOE,
nonckoBoe,
aHanuTmyeckoe.
OpraHnsaums un
nposeneHmne
npeseHTaunm

JomalHee
3adaHune

39.

Tema 39. Product and
Corporate Advertising.
[MepeBon
Hay4HO-uccnenoBartenbC
TEKCTOB Mo
cneunanbHOCTM C
aHIMNMNCKOro s3blka Ha
pycckuin. HCTUTYT
andpgpamaumm.
WNHcTtutyt
akkpeguTauum
OcHoBHbIe NokazaTenu
ayautopun CMU

KX

JomMallHee
3agaHune

40.

Tema 40. Report.
Mucbmo. Ceobona u
oTBeTcTBeHHocTb CMW
B PD

npe3eHTauus

Tema . NTorosas
doopma KOHTponsA

3a4ert

Tema . UTorosas
doopMa KOHTpoOns

3a4ert

Tema . NTorosas
doopma KOHTpons

3a4ert

Tema . UTorosas
doopma KOHTpoOns

3a4ert

Tema . NToroeas
doopma KOHTpons

9K3aMeH

NTtoro

260

4.2 CopepxaHvue oUCLUNMUHbI
Tema 1. History of the Media. PazButne nekcu4yeckmx HaBbIKOB.

npakTnyeckoe 3aHsitne (8 yaca(os)):

JanbHeliwee paclumpeHe CloBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
cnoBoobpas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMIIEHUSI CTYIEHTOB C
CPYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Has Npo3a, NyénuumucTka un T.4.) U pasinyHbIMK
cdhepamm o0bLeHns (pernctpamm).
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Tema 2. The Press in the Roman Empire and in medieval Europe. PasaBute HaBbiKOB
rOBOPEHUS.

npakTnyeckoe 3aHsitne (8 4aca(os)):

DYHKUNOHANbHO-PEYEBO 3TUKET - (POPMySbl PEYEBOr0 3TUKETA: NPUBETCTBUE, NPOoLLaHKE,
N3BNHEHWE, Bnaro4apHOCTK, MOXENaHNs, BEX/IMBbLIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHUS
B CUTyauusix 3HaKOMCTBa, NPeacTaBeHuns, -BCTPEeYN, BU3nTbl, LOroBopa, TenepoHHOro pasrosopa.
-CpencTBa yCTaHOBEHMS, NOAAEePXaHNS, NPepbiBaHMS, NPEKPALLEHNS PEYEBOro KOHTaKTa.

Tema 3. Books. KOMMyHUKaTMBHOE YTeHUe TeKCTOB MO CrneuuanbHOCTU: n3yvawllee,
NpoCMOTPOBOE, MOUCKOBOE, aHanuTu4yeckoe.

npakTnyeckoe 3aHsitne (8 4aca(os)):

YCcBOeHUIO nognexar: - onpeneneHne 0OCHOBHOIO COAepXaHUs TekcTa no 3HaKOMbIM OMOPHbIM
CnoBam, HTEPHaUMOHANbHOW NEKCMKE U C MOMOLbIO IMHFBUCTMYECKOro aHannsa
(MOpdponornyeckom CTpyKTypbl CloBa, COOTHOLWEHWS YNIEHOB MPEeanoXeHUs 1 T.4.).

Tema 4. Magazines. lNepeBoa, HayyHO-UccneaoBaTeslbCKMX TEKCTOB MO crneLuuanbHOCTU C
aHrIMUCKOro si3blka Ha pyCCKUW.

npakTnyeckoe 3aHsitne (8 4aca(os)):

lMpobnema apekBaTtHOCTK nepesoaa. lNonHas n HenonHas agekBaTHOCTb. Cneuunduka Hay4yHoro
doyHKUMNOHanbHOro ctmuns. Tema n pema. JIMHrBUCTUYECKNE N SKCTPANMHIBUCTUYECKNE TPYOHOCTH
nepesoaa.

Tema 5. Informal letter. NMucbmo.

npakTundeckoe 3aHsitne (4 yaca(os)):

[anbHeliliee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3I0XEeHWe pasHbiX BUOOB:
noknag, pegoepart-pesiome, pedpepar-0630p, COYMHEHNE-PACCYXAeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematku. Ocoboe BHUMaHME yaenseTcs pasBuTuio yMeHUs Iornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLIEHUS, YMEHUIO BbIBOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 6. Media and communication Pa3zButue nekcuyeckux HaBblKOB.
npakTudeckoe 3aHsitne (7 yaca(os)):

JanbHenwee paclwmpeHne cnoBapHOro 3anaca 3a C4eT akTUBHOrO UCNoMb30BaHNS CTyAeHTaMu
CNnoBo0bpa3oBaTeNbHbIX CPEACTB MHOCTPAHHOIO A3bika (CNOBOCNOXEHMS, adddomkcaumu,
KOHBEPCUK), a TakXe HEONOrm3MoB 1 3aMMCTBOBaHUI B Liensx 1) 03HAKOMNEHUS CTYLEHTOB C
OYHKUMOHANbHbLIMU CTUASIMU 513blKa (Mpecca, Hay4Has npo3a, NybnmumncTuka u T.4.) U pasnnuyHbiMm
chepamm obleHuns (pernctpamm).

Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3suTne HaBbIKOB rOBOpPEHUSI.

npakrtnyeckoe 3aHsitne (7 4aca(os)):

DyHKUMOHANbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLAHKE,
N3BNHEHWE, Bnaro4apHOCTK, MOXENAaHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, OrOBOPA, TENEGOHHOrO pa3roBopa.
-CpencTBa YCTaHOBNEHWS, MOAAEPXAHMS, NPEPbIBAHNS, MPEKPALLEHNS] PEYEBOr0 KOHTaKTa.

Tema 8. Don't blame TV. KomMyHUKaTuBHOE YTeHUe TEKCTOB MO CreuuanbHOCTU: n3yvaroluee,
NPOCMOTPOBOE, MOUCKOBOE, aHaNMTU4YecKoe.

npakTudeckoe 3aHsitne (8 yaca(os)):

YCBOEHMIO noanexar: - onpeaeneHne 0CHOBHOrO COAEPXaHns TeKCTa No 3HAKOMbIM OMOPHbIM
CnoBaM, UHTEPHALMOHANbHON NEKCKKE 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOppONOrMyeckor CTPYKTypbl CNOBa, COOTHOLWEHNS YNEHOB NPEeaNIOXEHNS U T.4.).

Tema 9. Introduction into PR.[MepeBon HayyHO-UccnepoBaTesibCKUX TEKCTOB MO
crneuunanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

npakTnyeckoe 3aHsitne (8 4yaca(os)):

MNMpobnema anekBaTtHOCTM NepeBoda. MNonHas 1 HenonHas afekBaTtHOCTb. Crneundguka Hay4Horo
OYHKLMOHaNbHOro ctuns. Tema n pema. JIMHrBMCTUYECKUE N SKCTPANNHIBUCTUYECKNE TPYLHOCTM
nepesoaa.

Tema 10. Formal letter. Mucbmo.
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npaktudeckoe 3aHsitne (4 yaca(os)):

[anbHeliliee COBEPLIEHCTBOBAHME YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEHNe pasHbIX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCY X AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematuku. Ocoboe BHUMaHWE yaenseTcs pasBmMTIio yMeHNs Nornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIGOpa afeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 11. What is Public Relations? Pa3sutue nekcuyeckmx HaBbIKOB.
npakTnyeckoe 3aHsitne (8 4yaca(os)):

JanbHenwee pacwvpeHne crnosapHOro 3anaca 3a cyet akTMBHOIO UCMNOJIb30BaHNSA CTyAeHTamMun
cnoBoobpa3zoBaTtenbHbIX CPeACTB MHOCTPAHHOIO A3blka (CNOBOCNOXEHUs, adodomkcauun,
KOHBEPCUN), a TaKXe HEONOTM3MOB M 3aUMCTBOBaHUI B Lensx 1) 03HaKOMNEHNS CTYOEHTOB C
PYHKLUMOHANbHBLIMU CTUASIMU 53blKa (Mpecca, Hay4Has npo3a, NybnmuucTuka v T.4.) U pasnuyHbiMm
chepamm 0bLeHns (pernctpamum).

Tema 12. What do PR professionals do? Pa3zsutne HaBblKkOB rOBOPEHMS.
npakTnyeckoe 3aHsitne (8 4aca(os)):

DyHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLLAHNKE,
N3BNHEHME, Bnaro4apHOCTKN, MOXENAHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsIX 3HAKOMCTBa, NPeACcTaBNeHUs, -BCTPEYN, BU3UTbI, OrOBOPA, TENEGOHHOr0 pa3roBopa.
-CpencTBa YCTAHOBNEHWS, MOAAEPXKAHMS, NPEPbIBAHNS, MPEKPALLEHNS PEYEBOrO KOHTaKTa.

Tema 13. handling PR crises. KOMMyHMKaTuBHOE YTEHUEe TEKCTOB MO cneLuasnbHOCTU:
n3yyaroLiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTnyeckoe.

npakTnyeckoe 3aHsitne (8 4aca(os)):

YcBoeHMo nognexar: - onpeneneHne OCHOBHOINO COAepXaHus TeKcTa No 3HaKOMbIM OMOPHbIM

cnosaMm, MHTepHaUNOHAaNbHO NEKCKKEe U C NMOMOLLbIO IMHIBUCTUYECKOro aHanmaa
(MOPGPONOrMY4ECKOon CTPYKTYPbl CNIOBa, COOTHOLWEHWS YIEHOB NPeaioXeHns 1 T.4.).

Tema 14. Public Relations and the Press. [NepeBon Hay4HO-UccnenoBaTe/ibCKUX TEKCTOB NO
cneumanbHOCTU C aHIMUMUCKOro A3blka Ha PyCCKUN.

npaKkTudeckoe 3aHsitne (8 yaca(os)):

MNpobnema aneksatHocTW nepesoaa. MNMonHas u HenonHas agekBaTtHOCTb. Cneunguka Hay4Horo
CpyHKLMOHanNbHoro ctuns. Tema n pema. JIMHrBUCTUYECKIE 1 9KCTPANMHIBUCTUYECKME TPYOHOCTA
nepesona.

Tema 15. Complaint letter. NMucbmo.
npakTudeckoe 3aHsitne (4 yaca(os)):

LanbHelillee COBEPLIEHCTBOBAHNE YMEHUS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEeHNe pasHbiX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COMMHEHVE-PACCYXAeHNe, aHHOTALMIO 1 Ap. B
npenenax Hay4How Tematuku. Ocoboe BHUMaHWe yaenseTcs pasBmMTuio yMeHNs Nornyeckoro
NOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIGOpa afeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 16. TV and Radio. Pa3Butne nekcuuyeckmx HaBbiKOB.
npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHeliwee paclumMpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
CnoBoo6pas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCNOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUI B LiENsX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKUMOHANbHBIMU CTUNSIMK i3blKa (Mpecca, Hay4Hast Npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
chepamm obLeHns (pernctpamum).

Tema 17. Outdoor advertising. Pazasutne HaBbIKkOB rOBOPEHUS.
npakTudeckoe 3aHsitne (7 yaca(os)):

dDyHKUMOHANBbHO-PEYEBO STUKET - DOPMYIbl PEYEBOrO 3TUKETA: MPUBETCTBME, NPOLLAHME,
N3BMHEHWeE, 61arofapHOCTK, NOXENAHNS, BEXMBbIV Nepecnpoc. -CTaHAaPThl PeYEBOro NoBeaeHNs
B CUTyauMsiX 3HAKOMCTBA, NPeACTaBNEHUS, -BCTPEYN, BU3UTbI, LOroBopa, TeneddoHHOro pasroeopa.
-CpeACcTBa yCTaHOBNEHUS, MOAAEPXAHNS, NPEePbIBAHNS, MPEKPALLEHNS PeYEBOr0 KOHTaKTa.

Tema 18. The Press. KoMMyHuKaTuBHOE YTeHMe TEKCTOB MO cneuuanbHOCTU: udyyaroLlee,
npocMoTpoBOe, MOUCKOBOE, aHanuTuyeckoe.

npakTnyeckoe 3aHsitne (8 yaca(os)):
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YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO COoepXaHns TeKCTa No 3HaKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALIMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdpoNormyecKol CTPYKTYpbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEeHUs U T.4.).

Tema 19. Printed documents. lNepeBon, Hay4yHO-UCCnenoBaTesIbCKMX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

npakTudeckoe 3aHsitne (8 yaca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundgurka Hay4YHoro
PYHKLMOHANBbHOro cTuns. Tema n pema. JIMHrBUCTUYECKUE N SKCTPANIMHIBUCTUYECKE TPYAHOCTU
nepesona.

Tema 20. Essay. Nucbmo.
npaktnyeckoe 3aHsitne (4 4aca(os)):

JanbHenwee coBeplweHCTBOBAHNE YMEHUS NMPOAYLMPOBATb MMCbMEHHOE N3N0XEHME Pa3HbIX BUOOB:
noknag, pecpepar-pestome, pepepar-o630p, COYNMHEHNE-PACCYXAEHNE, aHHOTaUMO 1 Op. B
npenenax Hay4yHoi Tematnkn. Ocoboe BHMUMaAHME yOENseTCsl Pa3BUTUIO YMEHUS NOMMYECKOro
MOCTPOEHUS MNCbMEHHOI0 CO0BbLEHMS, YMEHNIO BbIOOpA aOeKBaTHbIX S3bIKOBbIX CPEACTB.

Tema 21. Branded content. Paszsutue nekcuyeckux HaebikoB. [1peanocbiyiKku BOSHUKHOBEHUSA
PR OcHosHble Buabl PR Metoabl PR-pestenbHoCTW.

npakTnyeckoe 3aHsitne (8 4aca(os)):

JanbHeiwee pacwmnpeHne CNoBapHOro 3anaca 3a c4eT akTUBHOMO UCMONIb30BaHUS CTyAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO Si3blka (CNOBOCNOXEHMS!, adddounkcauunu,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMNIEHUSI CTYIEHTOB C
PYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnumumcTka u T.4.) U pasinyHbIMK
coepamm obLeHns (perncrTpamum).

Tema 22. Branded content. Paszsutune HaBbiKOB roBopeHusi. OCHOBHbIe 3Tanbl N1aHUPOBaHUSA
PR-kamnaHun. Ocob6eHHOCTU aHanuTnYeckoro obecneveHusi PR Bugpbl pabounx
MNMP-pokymeHTOB. OUueHKka achpekTMBHOCTU PR-KaMmnaHum

npakTnyeckoe 3aHsitne (8 4yaca(os)):

dDyHKUMOHANbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TMKETA: MPUBETCTBUE, NPOLLaHme,
N3BNHEHWE, bnarofapHOCTK, NOXENaHNs, BEXNIMBbLIA Nepecnpoc. -CTaHaapTbl PEYEBOro NOBEAEHNS
B CUTyaumMsx 3HAKOMCTBa, MPeacTaBNeHus:, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeacTBa YCTaHOBNEHWS, MOAAEPXaHWS, NPEPbIBAHNS, MPEKPAaLLEHNs PEYEBOro KOHTaKTa.

Tema 23. The Internet. KommyHuKkaTuBHoe YteHue TeKCTOB MO creuuanbHOCTU: n3yyarollee,
NpPOCMOTPOBOE, NOUCKOBOEe, aHanutudyeckoe.Mecto n ponb PR-cneuunanucra B CTpykType
opraHunsauuu LlenernposaHue NoJIHOMO4YUN B OpraHu3aumm

npakTnyeckoe 3aHsitne (8 yaca(os)):

YCBOEHMIO Nnoanexar: - onpeneneHne 0CHOBHOrO CoOoepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, UHTEPHALMOHANbHOM NEKCKKEe 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpPONOrMyecKor CTPYKTYpbl CNOBa, COOTHOLWEHNS YNIEHOB NPeaIOXEHUs U T.4.).

Tema 24. The Internet. lNepeBon Hay4yHO-UCCNepoOBaTEIbCKUX TEKCTOB MO CneuuanbHOCTU C
aHrnumckoro sAisbika Ha pycckui. NpodpeccuoHanbHas atuka PR-cneuvanucra
NMpodpeccmoHanbHbie U NTMYHOCTHbIE KadyecTBa PR-cneunanucra

npakTudeckoe 3aHsitne (8 yaca(os)):
Mpobnema anekBaTHOCTM NepesoAa. MNonHas n HenonHas agekBaTtHoCTb. Cneundomka Hay4YHoro

doyHKUMOHanbHOro ctuns. Tema n pema. JIMHrBucTnyeckmne N aKCTpanvHrBuCcTnyeckmne TpygHoCTu
nepesoga.

Tema 25. Opinion essay. MucbMo.MoHATUE 06LLECTBEHHOrO MHEHUS! U €ro poJb B
PR-pesatenbHoOCTU

npakTnyeckoe 3aHsitne (4 4aca(os)):

JanbHenwee coBepweHCTBOBAHNE YMEHUS NMPOAYyLMPOBaTb MMCbMEHHOE N3N0XEHME Pa3HbIX BUOOB:
noknam, pecpepart-pesiome, pedoepart-0630p, CONNHEHNE-PACCYXAEHNe, aHHOTaUWo 1 Op. B
npenenax Hay4yHon Tematnkn. Ocoboe BHMMaHUE yOenseTcs pasBmMTUO YMEHUS NOrMYECKOro
MOCTPOEHMS MMCbMEHHOr0 CO0bLWEHMS, YMEHMIO BbIOOpa aaekBaTHbIX S3bIKOBbIX CPEACTB.
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Tema 26. Buzz marketing. Pa3Butne nekcuyeckux HaBbikoB. OCHOBHble mogenu Cesa3sen ¢
o6LLecTBEHHOCTbIO. Buabl n hopMbl KOMMyHMKauMn KOMMyHUKaTUBHbIE KaHanbl U UX
pasHoBuaHOCTM KOMMYHUKaTUBHbIA NPOLLECC U ero OCHOBHbIE 3Tanbl

npaktnyeckoe 3aHsitne (7 4aca(os)):

JanbHeliwee paclumpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWs CTyAeHTaMu
cnoBoobpas3oBaTebHbIX CPELCTB MHOCTPAHHOMO S3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TAKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMIEHUSI CTYIEHTOB C
CPYHKLUMOHANbHBIMU CTUNSIMK i3blKa (Mpecca, Hay4Has Npo3a, NyénuumucTka u T.4.) U pasinyHbIMK
cdhepamm o0bLeHns (pernctpamm).

Tema 27. Buzz marketing. Passutue HaBbikoB rosopeHus. MaccoBasi KOMMyHUKaLUsA:
CYLLLHOCTb M Npu3Haku MoHsTMe n cnocobbl NONMTUYECKON KOMMYHUKauum MaHunynsuus B
KOMMYHUKaL UM

npaktnyeckoe 3aHsitne (7 4aca(os)):

DyHKUMOHANBHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLAHNKE,
N3BNHEHME, Bnaro4apHOCTK, NOXENAHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsX 3HAKOMCTBa, NPeAcTaBNeHUs, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOr0 pa3roBopa.
-CpeLncTBa YCTAHOBNEHWS, MOAAEPXKAHMS, NPEPbLIBAHNS, MPEKPALLEHNS PEYEBOr0 KOHTaKTa.

Tema 28. Sales promotions and displays. KOMMyHMKaTMBHOE YTeHMe TEKCTOB MO
crneuuvanbHOCTU: U3yvalollee, MPOCMOTPOBOE, MOUCKOBOE, aHanutudyeckoe. MapkeTuHr
MapkeTnHrosasi UHcbopmauus: NoOHATUE U BUAbl OCHOBHbIE KaTeropum MapKeTuHra
Tunonorus rpynn o6ww,ectBeHHOCTU. CermeHTaums pbiHKa ? NOHATME U NPUHLMNDI

npakTnyeckoe 3aHsitne (8 4yaca(os)):

YcBoeHMo nognexar: - onpeneneHne 0OCHOBHONO COAepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, MHTEPHAUNOHANIbHON NeKCUKe U C MOMOLLbIO TMHIBUCTUYECKOro aHannaa
(MOPQPONOrM4eCcKom CTPYKTYpbl CNOBa, COOTHOLWEHWS YIEHOB NMPeasioXEHNs U T.4.).

Tema 29. Sales promotions and displays. NepeBoa Hay4yHO-UccnenoBaTeNibCKUX TEKCTOB MO
cneumanbHOCTU C aHIMUUCKOro si3blka Ha pycckuin.bpeHauHr MNMoHsaTHe n oyHKUUN
6peHauHra KoHuenuus 6peHa-nuaepcrtea MoHsatne coupmeHHoro ctunsa Ponb 6peHpa B
OesTenbHOCTU opraHu3sauum (B paHHOM cnyyae NnoHATUS OpeHA ¥ ToproBas Mapka
ynoTpeonsaTcs Kak CUHOHUMbI)

npaKkTundeckoe 3aHsitne (8 yaca(os)):

MNpobnema afnekBaTtHOCTM Nepesoda. MNonHas n HenonHas afekBaTtHOCTb. Cneundguka Hay4Horo
PyHKLIMOHANbHOro cTuns. Tema n pema. JIMHFBUCTUYECKUE M SKCTPANIMHIBUCTUYECKME TPYAHOCTU
nepesona.

Tema 30. Argumentative essay. NMucbmo. MeaunHoe none OCHOBHbIe pecypcbl MeAUAHOIo
nons Llenn v 3apaum meguanccnenoBaHum

npakTudeckoe 3aHsitne (4 yaca(os)):

[anbHeliluee COBEPLIEHCTBOBAHNE YMEHNS NPOAYLIMPOBATL MMCbMEHHOE U3NI0XEeHNe pasHbiX BUOOB:
noknag, pegoepart-pesiome, pedpepar-0630p, COMMHEHME-PACCY X AEHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematukn. Ocoboe BHUMaHWe yaensieTcs pasBmMTuio yMeHNs Nornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLEHUS, YMEHUIO BbIGOpa afeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 31. Direct mail and e-mail. Pa3zButue nekcmyeckmx HaBblkoB. Pa3Butue HaBbiKOB
roBopeHusi. Bugbl peknambl OCHOBHbIE 3Tanbl pa3paboTKyu NONUTUYECKON
peknamHo-arutauMoHHon KamnaHuu. CootHowweHune PR peknambl n nponaraHabl

npakTnyeckoe 3aHsitne (8 yaca(os)):

JanbHeliwee pacluMpeHre CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWS CTyAeHTaMu
cnoBoo6pas3oBaTebHbIX CPELCTB MHOCTPAHHOMO A3blka (CNOBOCIOXEHMS, adhdomkcaumm,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LieNsiX 1) 03HAKOMNIEHUSI CTYIEHTOB C
CPYHKUMOHAaNbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NyénuumucTka v T.4.) U pasinyHbIMK
chepamm o0bLeHns (pernctpamm).

Tewma 32. Direct mail and e-mail. Peknama: knaccudoukauus
npakTudeckoe 3aHsitne (8 yaca(os)):
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dDyYHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLaHme,
N3BNHEHWE, Bnaro4apHOCT, MOXENaHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, NPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, OFOBOPA, TENEGOHHOrO pa3roBopa.
-CpeacTBa YCTaHOBNEHWS, MOAAEPXAHWS, NPEPbIBAHNS, MPEKPAaLLEHNS PEYEBOro KOHTaKTa.

Tema 33. Logos. KoMMyHMKaTUBHOE YTeHUe TEKCTOB MO cneuuanbHOCTU: n3yyatoLee,
NpPOCMOTPOBOE, MOMCKOBOE, aHanuTnyeckoe. Peknama Ha TB: cywlHOCTb U 0OCOOE€HHOCTH
Peknama B neyatHbix CMU: cywHOCTb 1 0c06eHHOCTU PeknaMa Ha pagmo: CyLLHOCTb U
ocob6eHHocT OcO6EeHHOCTU peKknambl Ha paavo

npakTudeckoe 3aHsitne (8 yaca(os)):

YcBOEHMIO noanexar: - onpeaeneHne 0CHOBHOMO CoOAepXaHus TekcTa No 3HaKOMbIM OMOPHbIM
CNnoBaM, NHTEPHaLUMNOHANbHOM NEKCKKEe U C NMOMOLLbIO IMHIBMCTUYECKOro aHanmaa
(MOPGONIOrMYecKoit CTPYKTYpPbl CNIOBa, COOTHOLWEHWS YIEHOB MPeasoXeHNs 1 T.4.).

Tema 34. Logos. lNepeBon Hay4yHO-UccnenoBaTesibCKMX TEKCTOB MO cneLuasnbHOCTU C
aHrMUNCKOro sidblka Ha pycckun. Pexuccypa peknambl: OCHOBHbIE TEXHOIOMUN

npaktnyeckoe 3aHsitne (8 4yaca(os)):

MNpobnema anekeaTHOCTW nepesoaa. MNMonHas u HenonHas agekBaTtHOCTb. Cneunduka Hay4HOro
CPYHKLIMOHaNbHOro ctuns. Tema u pema. JIMHrBUCTUYECKNE N SKCTPANIMHIBUCTUYECKME TPYLHOCTA
nepesoaa.

Tewma 35. Article. lMucbmo. UHTepHeT KaK KaHan A0CTaBKU KOHTEHTa: BO3MOXHOCTU U
ocobeHHOCTU

npakTnyeckoe 3aHsitne (4 4aca(os)):

[anbHeliliee COBEPLIEHCTBOBAHNE YMEHWS NPOAYLIMPOBATbL MMCbMEHHOE U3I0XEeHNe pasHbiX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCYXAeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4Hou Tematku. Ocoboe BHUMaHME yaensieTcs pasBmMTMio yMeHUs Tornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIBOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

Tema 36. Public Relations and lobbying. Pazsutue nekcunyeckux HaBbikoB. MaccoBas
nHcpopmaums. NMoHsaTne u cywHocTb. NMoHaTne u cpyHkumm CMU

npaktnyeckoe 3aHsitne (3 yaca(os)):

JanbHenwee paclwmpeHne CnoBapHOro 3anaca 3a C4eT akTUBHOrO UCNoMb30BaHNS CTyAeHTaMu
CNnoBoobpa3oBaTeNbHbIX CPEACTB MHOCTPAHHOIO A3bika (CNOBOCNOXEHMS, adddomkcaumu,
KOHBEPCUW), a TakXe HEONOrM3MOB 1 3aMMCTBOBaHUI B Liensx 1) 03HAKOMNEHNS CTYLEHTOB C
OYHKUMOHANbHbLIMU CTUASIMU 513blka (Mpecca, Hay4YHas npo3a, NybnmumncTuka u T.4.) U pasnuyHbiMm
chepamm obeHuns (pernctTpamm).

Tema 37. Event and sports sponsorship. Pazsutne HaBbikoB rosopeHusi. CMU kak
MHCTPYMEHT KaMnaHuM Nno CBSA35IM C 00L,.ecTBeHHOCTbIO Mpecc-penn3 u ero OCHOBHbIE BUAbI

npaktnyeckoe 3aHsitne (3 4yaca(os)):

DyHKUMOHANBbHO-PEYEBO STUKET - POPMYJbl PEYEBOrO 3TUKETA: MPUBETCTBUE, NPOLAHKE,
N3BNHEHWE, Bnaro4apHOCTK, NOXENAaHNS, BEX/IMBbIA Nepecnpoc. -CTaHAapTbl PEYEBOro NOBEAEHNS
B CUTyauMsiX 3HAKOMCTBa, MPeAcTaBNeHUs:, -BCTPEYN, BU3UTbI, LOTOBOPA, TENEGOHHOr0 pa3roBopa.
-CpencTBa YCTaHOBNEHWS, MOAAEPXAHMS, NPEPbIBAHNS, MPEKPALLEHNSI PEYEBOro KOHTaKTa.

Tema 38. Event and sports sponsorship. KoMMyHukaTtuBHoe YteHue TeKCToB Mno

cneumanbHOCTU: U3yyatroLee, MPOCMOTPOBOE, MOMCKOBOE, aHanuTuyeckoe. OpraHusaums n
nposeneHue npeseHTauun

npakTudeckoe 3aHsitne (3 yaca(os)):

YCBOEHMIO noanexar: - onpeaeneHne 0CHOBHOrO COAEPXaHMs TEKCTa Mo 3HAKOMbIM OMOPHbIM
CnoBaM, UHTEPHALMOHANbHOM NEKCKKE 1 C MOMOLLbIO TMHIBUCTMYECKOro aHanmaa
(MOpdponormyeckor CTPYKTypbl CNoBa, COOTHOLWEHNS YEHOB NPEeaNIOXEHNS U T.4.).

Tema 39. Product and Corporate Advertising. lepeBon Hay4yHO-UccnenoBarTe/ibCKUX TEKCTOB
no cneuuanbHOCTU C aHIMUMUCKOro s3blka Ha pycckun. UHcTutyT auchbdpamauun. UHCTUTYT
akkpegutauum OCHOBHble nokasartenu ayauropumn CMU

npaktnyeckoe 3aHsitne (3 4aca(os)):
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MNpobnema anekBaTtHOCTM NepeBoda. MNonHas 1 HenonHas afekBaTtHOCTb. Cneundguka Hay4Horo
OYHKLMOHaNbHOro ctuns. Tema n pema. JIMHrBMCTUYECKUE N 9KCTPANNHIBUCTUYECKNE TPYLHOCTH
nepesoaa.

Tema 40. Report. NMucbmo. CeBobona n orBetctBeHHocTb CMU B PO
npakTudeckoe 3aHsitne (2 yaca(os)):

[anbHeliliee COBEPLIEHCTBOBAHME YMEHWS NPOAYLIMPOBATbL MMCbMEHHOE U3NI0XEeHWe pasHbiX BUOOB:
noknag, pegoepar-pesiome, pedpepar-0630p, COYMHEHVE-PACCY X AeHNe, aHHOTALMIO 1 Op. B
npenenax Hay4How Tematuku. Ocoboe BHUMaHWe yaenseTcs pasBmMTMio yMeHNs ornyeckoro
MOCTPOEHUS MUCbMEHHOTO COOBLLEHUS, YMEHUIO BbIGOpa aaeKBaTHbIX A3bIKOBbIX CPEACTB.

4.3 CTpyKTypa 1 copepXxaHue caMOCTOSATe/IbHOM paboTbl AUCLUMIUHBI (MOLYNSA)

Buabi
N Paspen Cemect Hepens | camocTosiTensHon [TpyA0eMKOCTb ;‘:m:y;?:;ﬁzg;
AducumnnuHel pcemecrpa paborthbl (B yacax) a60Tbi
CTYL,EHTOB P
Tema 6. Mecﬁa and NOQrOTOBKA
6 communication 5 1-17 |nomawrero 1 JomaliHee
" |Pa3Butme nekcm4eckmx 3amaHue
3agaHus
HaBbIKOB.
Tema 8. Don't blame TV.
KommyHukatnsHoe
yTeHne TeKCToB Mo
MoAroToBka
8 cneumanbHOCTU: 5 117 uoﬂamHero 1 gomauiHee
" [n3yyarouee, 3agaHuve
3agaHus
NPOCMOTPOBOE,
MOVCKOBOE,
aHanuTuyeckoe.
Tema 11. What is Public noaroToBka
. MalLlH
11.|Relations? Pa3sutue 3 1-18 |momaluHero 15 gg,u;-meee
NEKCUYECKMNX HABbIKOB. 3apaHus
Tema 12. Wh PR
emMa 1. at d,? NoOroToBKa
12 professionals do* 3 1-18 |nomawrero 15 JgomaliHee
‘[PazBuTme HaBbIKOB 3ajaHune
3agaHus
rOoBOpPEHMS.
Tema 13. handling PR
crises.
KoMMmyHukaTnsHoe
YTeHne TeKCToB Nno noaroToBka
MalLlH
13.|cneumanbHocTN: 3 1-18 |momaluHero 15 ggﬂ:Hm:e
nayyarouiee, 3agaHus
NPOCMOTPOBOE,
nonckosoe,
aHanmTnyeckoe.
Tema 14. Public
Relations and the
Press. lNepeBon
MOAroToBkKa
14 Hay'-lHO-VICCJ'Ie,EI,OBaTeJ'IbCKVIXS 1-18 uoﬂamHero 15 gomaliHee
‘[TekcToB no 3agaHuve
3agaHus
cneumanbHOCTU C
aHMMUNCKOro s3blka Ha
PYCCKWIA.
. MOAroToBKa K
15 Tema 15. Complaint 3 1-18 H(M)'g'bl?lle%HC?Vl 4 NMMCbMEHHas
\letter. MucbMo. pabore paboTta
7 - PAEKTPOHHBIH
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Buabi
N Paspen Cemect Hepens | camocTosiTensHon [TpyAo0eMKOCTb ;%%%::):?:;Ezg;
AducumnnuHbl pcemecrpa paborthbl (B yacax) 260TbI
CTYL,EHTOB P
1 Tema 16. TV and Radio. noaroToBka noMalHee
6.|PasBuntmne nekcnyeckmx 4 1-17 |pmomaluHero 2 sanaHme
HaBbIKOB. 3agaHus
Tema 17. Outdoor noaroToBka
17.|advertising. Paszsutne 4 1-17 |onomawHero 2 ggzaaﬁ;eee
HaBbIKOB FOBOPEHNS. 3agaHus
Tema 18. The Press.
KoMMyHukaTneHoe
YTeHMe TEeKCTOB Mo
MnoaOroToBK
18 cneumanbHOCTU: 4 117 ugﬂaijgerg 5 JgomauliHee
‘In3yvarowee, 3ananms 3agaHue
NPOCMOTPOBOE,
nonckoBsoe,
aHanuTuyeckoe.
Tema 19. Printed
documents. Nepeson
Hay4YHO-nccnenoBaTenbCKnx MOAroToBKa
19.[TekcToB NO 4 1-17 |pnomaluHero 2 ggﬁ:.ﬂ]m“:e
cneumanbHOCTU C 3agaHus
AHIMMWUNCKOro s3blka Ha
PYCCKWIA.
Tema 20. Essay. MOAroToBka K nMCbMeHHas
20. MucbMo 4 1-17 |NMMCbMEHHOW 2 260714
: paboTte P
Tema 26. Buzz
marketing. Passutue
NEeKCNYeCcKMX HaBbIKOB.
OCHOBHble Mogenu
Cssaseli ¢
00LLEeCTBEHHOCTbIO.
26 Buabl v popMbl 6 117 Egﬂ;ﬂgeBrKg 1 AomalluHee
‘|KOMMyHUKaL MK SanaHms 3amaHue
KoMMyHmkaTnBHbIE
KaHanbl N nx
pPa3HOBMOHOCTM
KOMMyHMKaTUBHbI
npowecc n ero
OCHOBHbIe aTanbl
PervcrpaumoHHbiii Homep 94186716 OBAEKTPOHHEH
Bl VHHBEPCHTET
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi

caMoCTOsITe/IbHOM

paboTbl
CTY0EeHTOB

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

28.

Tema 28. Sales
promotions and
displays.
KomMyHukaTneHoe
YTeHWe TeKCTOB MO
crneunanbHOCTH:
n3yyawouee,
NPOCMOTPOBOE,
MOMCKOBOE,
aHannTU4eckoe.
MapkeTuHr
MapkeTnHrosas
NHopMaLms: NoOHATNE
1 Buabl OCHOBHbIE
KaTeropmm MapkeTuHra
Twunonorus rpynn
00LWEeCTBEHHOCTH.
CermeHTaums poiHka ?
MNOHATNE W NPUHLMNGI

noarotToBka
JomMallHero
3a4aHns

JomMallHee
3anaHune

31.

Tema 31. Direct mail
and e-mail. Passutune
NEKCNYECKMX HaBbIKOB.
Pa3BuTtne HaBbIKOB
roBopeHus. Buabl
peknambl OCHOBHbIE
aTanbl paspaboTku
NOMNTNYECKOW
peknaMHo-aruTaunoHHOH
KaMmnaHuu.
CooTtHoweHne PR
peknambl 1 nponaraHabl

noarotToBka
JomallHero
3a0aHns

JomallHee
3a0aHne

33.

Tema 33. Logos.
KoMMyHukaTneHoe
YyTeHne TeKCTOB Mo
cneunanbHOCTU:
n3yyatoulee,
NPOCMOTPOBOE,
NONCKOBOE,
aHanuTuyeckoe.
Peknama Ha TB:
CYLLHOCTb 1
ocobeHHocTn Peknama
B nevyatHbix CMW:
CYLLHOCTb 1
ocobeHHocTn Peknama
Ha paamo: CYLHOCTb U
0cobeHHOoCTH
OcobeHHOCTN peknambl

Ha pammo

noaroToBka
JomMallHero
3a4aHns

JomMallHee
3agaHune

PernctpaumoHHbin Homep 94186716
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi

caMoCTOsITe/IbHOM

paboTbl
CTY0EeHTOB

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

36.

Tema 36. Public
Relations and lobbying.
Pas3Butmne nekcuyeckux
HaBblkOB. MaccoBas
nHcpopmauus. MNoHaTre
N CywHOCTb. MMoHATME 1
doyHkumm CMA

noarotToBka
JomMallHero
3a4aHns

13

JomMallHee
3anaHne

37.

Tema 37. Event and
sports sponsorship.
Pa3BunTne HaBbIKOB
rosopeHuns. CMU kak
WHCTPYMEHT KaMnaHum
MO CBSA3SIM C
00LEeCTBEHHOCTbIO
[Mpecc-penns u ero
OCHOBHbIE BUAbI

noarotToBka
JomalliHero
3a0aHns

13

JomallHee
3a0aHne

38.

Tema 38. Event and
sports sponsorship.
KomMMyHukatneHoe
YTeHne TEKCTOB Mo
cneumanbHOCTH:
n3yyarouiee,
NPOCMOTPOBOE,
MOWCKOBOE,
aHanuTnyeckoe.
OpraHusaums n
npoeeneHve
npeseHTaunm

noaroToBka
JomMallHero
3a4aHns

13

JomMaliHee
3agaHune

39.

Tema 39. Product and
Corporate Advertising.
[Mepeson
Hay4YHO-UccnenosartenbC
TEKCTOB MO
crneumnanbHOCTK C
aHIMNNCKOro s3blka Ha
pycckuim. HCTUTYT
andppamaumn.
NHCcTuTyT
akkpeguTaumm
OCHOBHble nokasaTtenu
ayouTtopun CMU

KX

noarotToBka
JomalliHero
3a0aHns

13

JomMallHee
3an0aHne

40.

Tema 40. Report.
Mucbmo. Ceobona u
oTBeTcTBEHHOCTH CMU
B PD

NOAroToBKa K
npeseHTaummn

npe3eHTauuns

NTtoro

136

5. O6pasoBarenbHble TEXHONOIUU, BK/IOYAA MHTEPaKTUBHbIE hOpPMbl 06yUeHUs
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OcBoeHne ancumnanHbl "VIHOCTpaHHbIM S3blK NPOdeccoHanbHOro oblweHus" npeanonaraet
MCronb30BaHWe Kak TPaANLMOHHBIX (MPakTUYecKne 3aHATUS C UCMONb30BAHMEM METOAMNYECKMX
MaTepuanos), Tak U MHHOBALUMOHHbIX 06pa3oBaTe/ibHbIX TEXHOMOMMIA C NCMONIb30BaHNEM B yHEOHOM
npouecce akTUBHbIX N MUHTEPaKTUBHbIX OOPM NMPOBEOEHNS 3aHATUI: BbINONHEHNE psaa
NpakTU4eCcKnx 3aJaHnin C UCNONb30BaHMEM NPOJIECCHMOHANbHbIX MPOrPaMMHbIX CPEACTB CO34aHNSA U
BELEHNS 3NEKTPOHHbIX 623 faHHbIX; MyNbTUMEANAHbBIX NPOrPaMM, BKIOYAIOWMX NOAFOTOBKY 1
BbICTYMNJIEHUS CTYOEHTOB HA CEMUHAPCKUX 3aHATUSX C OOTO-, ayano- 1 Bugeomarepvanamm rno
npennoXeHHON TeMaTtuke.

6. OLeHOYHble CpeacTBa ANs TEKYLLLEro KOHTPONS ycneBaeMoCTh, MPOMeXYTOYHOW
aTTecrauum rno MToramMm OCBOeHUsi AUCLUIMINHDBI U y4eOHO-MeToauyeckoe obecneyeHune
camocTosiTe/IbHOM paboTbl CTYAEHTOB

Tewma 1. History of the Media. PazButue nekcuyeckmx HaBblKOB.

Tema 2. The Press in the Roman Empire and in medieval Europe. Pazsutne HaBbIKOB
rOBOPEHUS.

Tema 3. Books. KOMMyHMKaTUBHOE YTeHUEe TEKCTOB MO crneuuanbHOCTU: n3yyarllee,
npocMoTpoBoOe, NOMCKOoBOEe, aHaInTnyeckoe.

Tema 4. Magazines. NepeBoa Hay4yHO-UCCNen0BaTENbCKUX TEKCTOB MO CreuuanbHOCTU C
aHrNMMUCKOro s3blka Ha pycCKuw.

Tema 5. Informal letter. NMucbmo.
Tema 6. Media and communication Pa3Butue nekcmyeckux HaBbIKOB.
JoMalHee 3aaaHune , NpUMepHble BOMpPOCHI:

Ex.6, p.38 Translate into English. 1. YTo6bl 06ecneunTb cBO6OAHBI NOTOK MHCDOPMaLMK,
HeobxoaMMo cobnoaate Npasuia XypHanMcTckon aTmku. 2. HoBoe npaBuTenbCTBO cpasy Xe
yCTaHOBWNO CBOM 3akOHbl. 3. Kak 3[40p0B0, 4TO ceilyac cylwecTByeT nHTepHeT! 9To gaeTt cBOOOAHbI
noctyn K ntoboi nHdopmauum B yaobHoe ansi tebs Bpemsi. 4. S cumTalo. 4TO peknama - 310 xopowast
BO3MOXHOCTb JOHECTU HEOOX0AMMYI0 MHGDOPMALIMIO A0 WMPOKOR ayamtopun niogei. 5. B HacToswee
Bpemst CMU paboTtaet akT1BHO B N1t060OM BbIOPAHHOM VMK HAaNpaBneHWUN.

Tema 7. Tomorrow's journalism: new technology, new ethics? Pa3sutne HaBbIKOB rOBOPEHMSI.

Tema 8. Don't blame TV. KommyHuKkaTtuBHoe 4TeHue TeKCTOB Mo creuuanbHOCTU: n3yyarollee,
npocMoTpoBOe, MOUCKOBOE, aHanuTu4yecKkoe.

JOoMallHee 3aaHune , NpuMepHblie BONPOChHI:

Many critics argue that television plays a role in shaping our social mores ? that rising crime rates
can be traced to the violence depicted on prime-time programs and that racial divisions in our society
are exacerbated by the stereotypical images of minorities we see in the entertainment and news
media. In the following selection, though, Jeff Greenfield challenges these assumptions about
television's effects. "Powerful as it is," he says, "television has shown little ? power over the most
fundamental values of Americans." Jeff Greenfield, a political and media analyst for ABC New and a
nationally syndicated columnist, has offered commentary on a wide variety of issues, including media
coverage of presidential campaigns, new reporting and editing techniques, libel suits against the
press, and the television ratings system. He won a 1986 Emmy Award for background analysis on
"Nightline's" South Africa series. One of the enduring pieces of folk wisdom was uttered by the
nineteenth-century humorist Artemus Ward, who warned the readers: "It ain't what you don't know
that hurts you; it's what you know that just ain't so." There's good advice in that warning to some of
television's most vociferous critics, who are certain that every significant change in American social
and political life can be traced, more or less directly, to the pervasive influence of TV. It has been
blamed for the decline of scores on scholastic achievement tests, for the rise in crime, for the decline
in voter turnout, for the growth of premarital and extramarital sex, for the supposed collapse of family
life and the increase in the divorce rate. This is an understandable attitude. For one thing, television
is the most visible, ubiquitous device to have entered our lives in the last forty years. It is a medium in
almost every American home, it is on in the average household some seven hours a day, and it is
accessible by every kind of citizen from the most desperate of the poor to the wealthiest and most
powerful among us. ....
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Tema 9. Introduction into PR.[MepeBon HayyHO-UccnepoBaTesibCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUMN.

Tema 10. Formal letter. NMucbmo.
Tema 11. What is Public Relations? Pa3sutue nekcuyeckmx HaBblKOB.
JoMallHee 3agaHue , NpUMepHble BOMPOChHI:

EX. 2, p.49 Translate and transcribe the following words, learn them by heart. Find the sentences
where they were used and write them out. Individual, to schedule, publicity tour, basic definition, to
maintain, public, potential clients, a voter, to require, concern, a tool, publicity, duty, to draft, to target,
limit, to underestimate, annual, to shape, an ally, community, executive, cable, tough.

Tema 12. What do PR professionals do? Pa3zsutne HaBbIKkOB rOBOPEHMS.
foMallHee 3afaHune , NpyMepHbIe BONPOCHI:

Ex.9, p.53 After you?ve read the text and shared your idea about public relations, read the quotes of
the famous PR specialists and comment on them. ?Some are born great, some achieve greatness,
and some hire public relations officers? Daniel J. Boorstin (American social historian and educator)
?For a successful technology, reality must take precedence over public relations, for nature cannot
be fooled? Richard Feynman (American theoretical physicist)

Tema 13. handling PR crises. KOMMyHMKaTUBHOE YTEHUE TEKCTOB MO cneLuasnbHOCTU:
n3yyaroLiee, NPOCMOTPOBOE, MOUCKOBOE, aHanuTnyeckoe.

noMalHee 3afnaHne , NpUMepPHbIe BOMPOCHI:

Ex.8, p.51 Read some more information about public relations from the point of view of Linux
Community. Add to the material you?ve already learnt and be ready to give your own idea of the
subject. You have news to share?information that would benefit the Linux community. You have
some idea of the people you want to reach with your news and views. Now the problem becomes:
How to reach them in the most effective way? The better the communications between you and your
audience, the higher the profile of your organization. Generating publicity is not as complex as you
might think. Most of the success of public relations centers on knowing what to do and when.
Implementing these initiatives can dramatically increase awareness of your business. Public relations
(PR) is often confused with advertising, merchandising, promotion, or any of a dozen other buzz
words in the marketing communications vocabulary. (By the way, marketing communications is a
broad term that encompasses all of these disciplines.) Public relations is about doing something
newsworthy that you want to communicate, and then telling your audience (or very likely, several
audiences) what you have done. One of the most common public relations vehicles is the brief "New
Product" announcement you see in magazines and trade publications. Often only a few lines or a
paragraph in length, these announcements herald the launch of future products or services. These
short announcements are typically triggered by a new product release, which may be accompanied
by various forms of communications such as internal announcements to the organization's
employees and external news releases to the media, stockholders, user community, and other
groups. News releases trigger a chain of events that result in visibility. There are some important
terms that may help you understand public relations. News media refers to all the places where
people read or hear about news, including newspapers, magazines, television, radio, and the
Internet. news release,A sometimes referred to as a press release, is a printed or electronic
document issued by organizations who want to communicate news to editors, journalists, industry
writers, or other media groups. Journalists write about the story for publication (if it is considered
newsworthy), while editors control whether the story actually appears in a newspaper, magazine,
website, or broadcast. A news release contains important facts, quotes from key people, dates that
the news happened (or will happen), and contacts for additional information. The news release is
concise and usually runs no longer than two pages. Public relations, then, can be thought of as the
process that delivers your news to the people you want to reach through a broad, influential, and
far-reaching news media community.

Tema 14. Public Relations and the Press. [NepeBon Hay4yHO-UccnenosaTe/ibCKUX TEKCTOB NO
cneumanbHOCTU C aHIMUMUCKOro A3blka Ha PyCCKUN.

JoMalllHee 3a4aHune , npnMepHbie BONPOChHI:
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Public relations can't function without the press. PR professionals spend most of their day
maintaining existing relationships and cultivating new ones with journalists and other members of the
mass media. Journalists are bombarded with press releases - the Los Angeles Times receives
hundreds a week. Reporters are most likely to pay attention to those from a trusted source. For a PR
person to win that trust, he issues press releases targeted to the journalist's "beat," or expertise.
Press releases should read like actual stories, not just bullet points extolling the client's virtues. There
has to be something truly newsworthy about the release or it will be ignored. Technically, journalists
don't need press releases and PR contacts to do their jobs, but it can make the task of filling a daily
newspaper or nightly news broadcast much easier. A well-written press release with a real news
hook can translate directly into a story, saving a journalist valuable time tracking down sources and
assembling facts. In a perfect PR world, clients never make mistakes and the press never asks for
information that isn't on the official statement. But when the media comes calling, PR departments
and publicists are the first line of defense. It's a hard fact of life for the PR professional. You crave
media attention when the news is good and flee from the spotlight when things go bad. As we
discussed earlier, a good PR department will have a plan in place and a skilled spokesman on hand
to make sure that the press hears something other than the classic "No comment." If a client feels a
newspaper is misrepresenting the facts, the PR professional does have some weapons in his
arsenal. One option is to write an Op-Ed piece telling the client's side of the story and submit it to the
newspaper for publication. If the newspaper won't accept the editorial, another option is something
called an advertorial. Advertorials are paid advertisements that look and read like a regular Op-Ed
piece in a newspaper. Different newspapers have different policies about what kind of information
can appear in a paid ad, but many will simply print an advertorial with a special banner that's says
"advertisement." Ethical or not, studies have shown that readers still have a hard time distinguishing
between advertorials and regular editorials.

Tema 15. Complaint letter. NMucbmo.
nncbMeHHas paboTa , NpUMepHbIe BONPOCHI:

You may write a letter of complaint if you are dissatisfied with a defective product, poor service, or a
negative situation that happened. Before writing a complaint letter find out who has the power to do
something about your situation. Step 1 Include a heading, the inside address (the person or company
you are writing to) and a salutation (Dear...). Step 2 Describe in detail why you are not satisfied with
some product/service. | am writing to complain about.../I must express my dissatisfaction with... Step
3 Include the following information: the date and time of the incident; the names of those involved; the
name of product/service. If you are writing about a defective product, make sure to include model or
serial numbers. Step 4 Say what solution you would like (a refund, a new product, an apology, etc). |
am afraid | must ask you to.../I would like you to... Step 5! To show that you are serious about your
complaint, tell them you can report them to the appropriate government authority. Let them know that
by disregarding your letter, they can lose customers in the form of your family and friends. Step 6
Thank them for their time and attention. Thank you for reading this letter. /Thank you for taking the
time to read this letter. Step 7 Write your name and how you can be reached (your telephone number
/e-mail address). Step 8 Sign your letter, Yours, Sincerely, + your full name / Yours, Faithfully, + your
full name. Step 9 Include photocopies of any relevant document such as receipts or copies of checks
and enclose them with your letter. Additional tips. Your letter should be brief and to the point. ? Avoid
putting emotions into your letter. ? Use polite language and formal grammar. ? 1. Choose any
situation and write a complaint letter (100-140 words). A. You visited a new swimming-pool in your
town and you were disappointed with the service you received. B. You bought a stationary bike and
ordered home delivery. When the gym apparatus was delivered, you found out that it was defective.
C. You visited anew sports shop and the shop assistant

Tema 16. TV and Radio. PazButue nekcuyeckmnx HaBbIKOB.

LoMallHee 3afaHune , NPUMepPHbIE BONPOCHI:

Ex.1.4.1, p.7 Match the words and phrases (1-5) to the definitions (a-c). Look at A, B and C opposite
to help you. 1 advertiser-funded programmes 2 audience 3 commercial break 4 daypart 5 free-to-air
a) TV channels offered free to users, without subscription; b) the population or target group viewing a
television programme or an advertisement; ¢) shows which are fully or partly paid for by an
advertiser; d) a broadcast time period, e.g. daytime: 0900-1630; e) the time during which ads are
shown between programmes.

Tema 17. Outdoor advertising. PazaButne HaBbIKkOB rOBOPEHUS.
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JoMallHee 3aJaHne , NPUMEpPHbIE BOMPOChI:
Ex.2.3.4, p.14 Describe a poster you have seen recently. Why did this ad catch your eye?

Tema 18. The Press. KoMMyHuKaTuBHOE YTeHUe TEKCTOB MO cneuuanbHOCTU: udyyarollee,
npocMoTpoBoe, MOUCKOBOE, aHanuTu4yeckoe.

LoMallHee 3afnaHue , NpUMepHbIe BOMPOCHI:

Ex.3.1.1, p.16 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Most newspapers are dailies, printed every day. Some are weeklies, printed once a week. The
national daily press includes titles like The Sun and The Times in the UK and is available all over the
country. The regional press is only available in certain parts of the country - for example, the South
Wales Echo. The local press is similar to the regional press but for a smaller geographical area - for
example, the Basingstoke Gazette is only for sale in the town of Basingstoke. Tabloids arc
newspapers with a smaller format than broadsheets. Originally broadsheets carried more economic
and political reports and were more serious. Most UK newspapers today are tabloid or Berliner,
slightly bigger than a tabloid. However, the term tabloid press is still used to refer to less serious
newspapers which contain sensational stones, short articles or reports, and a lot of photographs.
Some newspapers are not sold but given away free. These freesheets are funded entirely by the
advertising they carry.

Tema 19. Printed documents. lNepeBon, Hay4yHO-UCCnenoBaTeIbCKMX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

nomalliHee 3afaHve , NpUMepHble BOMPOChI:

Ex.4.1.1, p.21 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Printed documents (or printed material) are usually prepared by a graphic studio. Graphic
designers design the page, or layout, and prepare a dummy or a mock-up which shows how the
finished job will look. They work to graphic guidelines to ensure that all the marketing collateral
(which includes sales aids such as brochures and magazine ad inserts) has the same look. The copy
(the text) is written directly by the marketing team, or by specialized copywriters working for a
communications agency. This process is known as copywriting. The copy is proofread to find and
correct mistakes. The graphic chain refers to the process of printing documents, or the print job, from
the initial contact with the printers to the final run when the finished material is printed. The process
starts with establishing an estimate, the price for the print fob. The print run, or number of documents
to be printed, must also be decided. A long run prints a large number of documents. Some printers
accept short runs of only ten documents. It is important to fix or set deadlines for job completion. It is
also essential to respect deadlines so that each stage of the job is completed on time.

Tema 20. Essay. Nucbmo.
nMcbMeHHas paboTa , NpYMepHble BONPOCHI:

An essay is a piece of writing, which clearly expresses the authors personal opinion about a definite
subject of general interest. Essays are non-fictional but often subjective. They can also include
narrative. The main goal of an essay is to shape the reader's opinion. The basic features of an essay
are brevity, clarity of the message, subjectivity, appeal to a wide audience and strong impact. There
are different types of essays: 1) descriptive essays; 2) comparative essays; 3) persuasive essays; 4)
opinion essay; 5) argumentative essays; 6) critical essays; 7) analytical essays, and so on. Your
essay must include: ? formal language; ? active verbs; ? correct grammar and spelling. Your essay
must NOT include: ? contractions or abbreviations; ? simplistic vocabulary; ? slang expressions; ?
spelling and grammatical errors.

Tema 21. Branded content. Paszsutue nekcuyeckux HaBbikoB. [1peanocbiiKu BOSHMKHOBEHUA
PR OcHosHble Buabl PR Metoabl PR-pesitenbHoOCTW.

Tema 22. Branded content. Pa3zsutune HaBbikoB roBopeHusi. OCHOBHbIe 3Tanbl N1IaHUPOBaHUSA
PR-kamnaHum. OcobeHHOCTU aHanuTuYeckoro obecneveHusi PR Bugpbl pabounx
MNMP-pokymeHTOB. OueHka achpekTMBHOCTU PR-KaMmnaHum

Tema 23. The Internet. KommyHukaTtuBHoe YteHue TeKCTOB MO creuuanbHOCTU: n3yyarollee,
MpPOCMOTPOBOE, NOUCKOBOEe, aHanutudyeckoe.Mecto n ponb PR-cneuunanucra B CTpykType
opraHunsauuun [lenernposaHue NoIHOMOYUN B OpraHu3aumm

Tema 24. The Internet. lNepeBon Hay4yHO-UCCNepoOBaTeIbCKUX TEKCTOB NO cneunanbHOCTU C

aHrnumnckoro sisbika Ha pycckui. NpodpeccuoHanbHas atuka PR-cneuvanucra
NMpodbeccmoHanbHble U NMYHOCTHbIE KayecTBa PR-cneunanucra
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Tema 25. Opinion essay. NMucbMo.lMoHATUE 06LLECTBEHHOIrO MHEHUS! U €ro poJb B
PR-pesatenbHoOCTU

Tema 26. Buzz marketing. Pazsutue nekcuyeckux HaBsblikoB. OCHOBHble mogenu Ces3en c
ob6uLecTBEHHOCTbIO. Buabl n hopMbl KOMMYyHMKauMn KOMMyHUKaTUBHbIE KaHarnbl U UX
pa3HoBugHocTM KOMMyHMKaTMBHbIN NPOLLECC U ero OCHOBHbIE 3Tanbl

noMallHee 3afaHue , NpUMepHbIe BOMPOCHI:

Ex.7.5.2, p. 40 Match the two parts of the sentences. Look at A, B, C and D opposite to help you. 1
Procter & Gamble has released viral; 2 In addition to launching the Nosctuf.org website, the
campaign includes paid search ads, and two viral videos on the peer; 3 The Sony Bravia advert with
paint exploding over a block of flats spread; 4 The general; 5 The film has been uploaded onto peer
to peer sites and widely discussed in char; 6 The JetBlue airline recruited a network of buzz; 7
Influential students pass; 8 A portal allows ambassadors to share ideas and communicate with other
students in their social. a) agents called CrewBlue Campus Ambassadors; b) rooms; c) along the
airline's brand message on university campuses; d) public was allowed to attend the shooting of the
new campaign and the film was released on die Bravia website; ) commercials Chat aim to
persuade men to shave; f) on the internet; g) to peer site YouTube.com; h) networks.

Tema 27. Buzz marketing. Pa3asutue HaBbikoB roBopeHus. MaccoBass KOMMyHUKaLNA:
CYLWLHOCTb U Npu3Haku NMoHsATMEe u cnocobbl NONMTUYECKOM KOMMYHUKauun MaHunynaums B
KOMMYHMKaL UK

Tema 28. Sales promotions and displays. KoMmMyHukaTtMBHOe YTeHMe TeKCTOB No
cneuvanbHOCTU: n3y4yaroLiee, NPOCMOTPOBOE, MOMCKOBOE, aHanuTtndeckoe. MapkeTuHr
MapkeTuHrosast uHcpopmaLms: NOHATME U BUAbl OCHOBHblE KaTeropum mapketuHra Tunonorus
rpynn o6uLecTBeHHOCTU. CermeHTauus pbiHKa ? NOHATME U NPUHLMUNDI

nomallHee 3afaHve , NpUMepHble BOMPOChI:

Ex.8.1, p. 43 Text A. Sales promotions 8.1.1 Read and translate the text using the dictionary. Be
ready to do the assignments that follow Marketers and consumers are people talking about sales
promotions: We run a prize draw, or competition) every year in the summer. It s free to enter, so we
have to label the packs with no purchase necessary to show that consumers don?t have to buy the
product to enter. This year we?re thinking of changing the rules. We?d like to include an element of
skill by asking the entrants to answer a simple question in order to take part. This way we can require
a proof of purchase, like a receipt, from the entrants. | bought these biscuits because | had a
money-off coupon. Thirty pence off, now that's not bad. My son got it from the internet. It?s one of
these new e-coupons. You know - an online coupon. | always buy my shampoo when there is a
special offer, like three for two. It?s even better if it s buy one get one free, or BOGOF. As the
marketing manager for a breakfast cereal, | like to use gifts with purchase to target children. We often
put a small plastic toy inside the packet. My local supermarket always goes crazy in the summer with
seasonal promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all
the in-store promotions. Ex.8.1.1, p.43 Read and translate the text using the dictionary. Be ready to
do the assignments that follow Marketers and consumers are people talking about sales promotions:
We run a prize draw, or competition) every year in the summer. It s free to enter, so we have to label
the packs with no purchase necessary to show that consumers don?t have to buy the product to
enter. This year we?re thinking of changing the rules. We?d like to include an element of skill by
asking the entrants to answer a simple question in order to take part. This way we can require a proof
of purchase, like a receipt, from the entrants. | bought these biscuits because | had a money-off
coupon. Thirty pence off, now that's not bad. My son got it from the internet. 1t?s one of these new
e-coupons. You know - an online coupon. | always buy my shampoo when there is a special offer,
like three for two. I1t?s even better if it s buy one get one free, or BOGOF. As the marketing manager
for a breakfast cereal, | like to use gifts with purchase to target children. We often put a small plastic
toy inside the packet. My local supermarket always goes crazy in the summer with seasonal
promotions for sun cream and leg wax. Sometimes you can?t find the milk, because of all the in-store
promotions.

Tema 29. Sales promotions and displays. NepeBoa Hay4yHO-UccnenoBaTeNbCKUX TEKCTOB MO
cneunanbHOCTU C aHIMMUIUCKOro fi3blka Ha pycckun.BpeHauHr NMoHsiTue n pyHKUMM 6peHanHra
KoHuenuus 6peHp-nupepctea NMoHsaTne comupmeHHoro ctuns Ponb 6peHaa B fesiTeNibHOCTU
opraHusauuu (B paHHOM cny4yae noHsTUS 6peHA M Toproeasi Mapka ynortpebnsitorcs Kak
CUHOHUMbI)
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Tema 30. Argumentative essay. NMucbmo. MeauinHoe none OCHOBHbIe pecypcbl MeAUAHOIro
nons Lkenu v 3apauv megmnanccnenosaHumn

Tewma 31. Direct mail and e-mail. PazaButue nekcuyeckux HaBblKoB. Pa3aButne HaBbiKOB
rosopeHusi. Buabl peknambl OCHOBHbIE 3Tanbl pa3paboTku NONUTUYECKOWN
peknamHo-arutaumoHHon kamnaHmu. CootHowleHne PR peknambl n nponaraHabl

noMallHee 3afaHue , NpUMepHbIe BOMPOCHI:

Ex.9.4.2, p.50 Two marketers are talking about direct mail. Complete the sentences and then put
them in the correct order to make a conversation. Look at A and B opposite to help you. 1 Well, if we

on??????..interaction. 6 How about "Order today and receive a free gift"? Do you that
would?..???our customers to respond?

Tewma 32. Direct mail and e-mail. Peknama: knaccudoukauus

Tema 33. Logos. KoMMyHMKaTUBHOE YTeHUe TEKCTOB MO CneuunanbHOCTU: n3yyatoLee,
NpPoOCMOTPOBOE, MOMCKOBOE, aHanuTnyeckoe. Peknama Ha TB: cywLHOCTb U 0OCOOEHHOCTH
Peknama B neyatHbix CMU: cywHOCTb 1 0c06eHHOCTU PeknaMa Ha paguvo: CyLHOCTb U
ocob6eHHOocTU OCcOBEHHOCTU peKknambl Ha paavo

nomallHee 3afaHve , NpUMepHble BOMPOCHI:

Ex.10.1.1,p.52 Read and translate the text using the dictionary. Be ready to do the assignments that
follow The best corporate logo design or company logo design is simple (not complicated) and
memorable (easy to remember). An eye-catching, or attractive and noticeable, image will be
remembered and recognized regardless of size. - A descriptive design uses an image to depict, or
represent, the company's name or business. The Batman logo is a good example of a descriptive
design. - An abstract design is a symbolic representation and doesn't show a product or service. The
Nike Swoosh is a good example. - A typographic design uses the company's name or initials. This
kind of design is also called a logotype. Good examples are the Ford Motor Company or the Golden

Tema 34. Logos. lNepeBon HayyHO-UccnenoBaTesibCKUX TEKCTOB MO CneLumnanbHOCTU C
aHrMUNCKOro sidblka Ha pycckun. Pexuccypa peksambl: OCHOBHblE TEXHOIOMUN

Tewma 35. Article. NMucbmo. UHTepHeT KaK KaHan A0CTaBKU KOHTEHTa: BO3MOXHOCTU U
0cob6eHHOCTU

Tema 36. Public Relations and lobbying. Pazsutue nekcnyeckux HaBbikoB. MaccoBas
nHcpopmaums. NMoHsaTne u cywHocTb. NMoHaTne u pyHkumm CMU

noMalHee 3afaHne , NpUMepHbIe BOMPOCHI:

Ex.11.6.3, p.61 Choose the correct words from the brackets to complete the report from a pressure
group. Look at B and E opposite to help you. We are continuing our campaign to (1)???7?. (mobilize /

/ bribing / testimony) so that we will be more convincing when speaking to the press. 11.6.4 A
government report concluded that lobbying is part of a healthy democracy. Do you agree? Find three
reasons for or against to support your point of view.

Tema 37. Event and sports sponsorship. Pazsutne HaBbikoB rosopeHusi. CMU kak MHCTPYMEHT
KaMmnaHum rno CBA3sM ¢ obLiecTBeHHOCTbIo Mpecc-penns n ero OCHOBHbIE BUAbI

JfoMallHee 3aJaHve , NPUMepPHbIE BONPOCHI:

Ex.12.4.3, p.66 Look at the website of a large company in your country. What kind of events, charities
or sports do they sponsor? What does this say about the target market?

Tema 38. Event and sports sponsorship. KoMMyHukaTtuBHoe YteHue TeKCToB Nno
cneumanbHOCTU: U3yyatroLee, MPOCMOTPOBOE, MOMCKOBOE, aHanuTuyeckoe. OpraHusaums n
nposeneHue npeseHTauun
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noMalHee 3afaHne , NpUMeEpPHbIE BOMPOCHI:

12.1 Text A. Sponsorship Ex.12.1.1, p.63 Read and translate the text using the dictionary. Be ready
to do the assignments that follow The website marketinsprofs.com says the following about
sponsorship: Sponsorship is a type of partnership, where two or more organizations join together n a
common venture. Companies sponsor all kinds of events. Corporate sponsors provide financial
support and other resources in exchange for the right to associate their brand with the event. -
Sponsorships provide effective targeting. For example, UBS Financial Services Group has built a
longstanding relationship with (he Zurich Opera House over the /ears. This enables UBS to reach
wealthy customers and prospects. - Sponsorships associate a brand with the culture, image and
attitude of an event team or personality (often referred to as a property). The sponsor can leverage,
or use to maximum advantage, the qualities and characteristics of the property. - Sponsorships are
interactive - the brand and the consumer can meet. Official sponsors can set up hospitality packages,
for example, sponsors of Formula One and other motor races often organize VIP receptions for the
most important guests in the hospitality tent. The success of the sponsorship depends on the
strength and integrity of the sponsored organization, or sponsee. There are some risk factors, such
as the potential negative impact on your brand. For example, sponsoring a football event could have
a negative impact on the brand image if fans behave badly. You may need to sever relationships -
stop your partnership - with the sponsee. What to spend on sponsorship Global sponsorship
spending (or expenditure) is now over $20 Pillion, Sponsorship spending includes both buying rights
(acquiring or securing sponsorship rights) and also exploiting the rights (getting the most out of
owning the rights by developing exploitation activities, such as producing adverts or manufacturing
gilts). Being a unique (or exclusive) sponsor, where the sponsor has the exclusive rights, costs more
than being a joint sponsor, where the nights are shared with another brand.

Tema 39. Product and Corporate Advertising. lepeBon Hay4yHO-UccnenoBaresibCKUX TEKCTOB
no cneuuanbHOCTU C aHIMUMUCKOro A3bika Ha pycckun. UHctutyT auchbdpamauun. UHCTUTYT
akkpegutaumm OCHOBHble rnokasartenu ayauropum CMU

LoMallHee 3afaHne , NpUMepHbIe BOMPOCHI:

Ex.13.1.1, p.68 Read and translate the text using the dictionary. Be ready to do the assignments that
follow Product advertising is an important part of the marketing mix. Its aim is to increase sales by
making a product or service known to a wider audience and by emphasising its positive qualities. A
company can advertise in a variety of ways, depending on how much it wishes to spend and the size
and type of audience it wishes to target. The different media for advertising include television, radio,
newspapers, magazines, the Internet and direct mail. The design and organization of advertising
campaigns is usually the job of an advertising agency. Corporate advertising is not directly concerned
with increasing sales of a particular product or service, but more with the brand image, or picture, a
company wants to present to the public. Public relations (PR) experts specialize in organising
activities and events which generate positive publicity for companies. Unusual advertising campaigns
sometimes get extra publicity for the company by way of media reports about the campaign.

Tema 40. Report. NMucbmo. CBobona n orBetctBeHHocTb CMU B PO
npeseHTauuns , NpUMepHble BONPOCHI:

A report is a document which presents specific, focused content - often the result of an experiment,
investigation, or inquiry - to a specific audience. The audience may be public or private, an individual
or the public in general. Reports are used in government, business, education, and science. They
often use persuasive elements, such as graphics, images, or specialized vocabulary in order to
persuade that specific audience to undertake an action. Your report must include: ? formal language;
? correct grammar and spelling; ? clear headings for each paragraph; ? suitable expressions that are
correct in the context. Your report must NOT include: ? informal language; ? contractions; ? many
phrasal verbs; ? spelling and grammatical errors.

Tema . UToroBasi oopma KOHTpOns

Tema . UToroesasi popma KOHTpons

Tema . UToroeas coopma KOHTpons

Tema . UToroBas coopma KOHTpoOns

Tema . UToroeas doopma KOHTpons

anMeprle BOMPOCbI K 3a4eTy N 3K3aMeEHY:
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1) KOMMyHUKATMBHOE YTEHME: TEKCT HAay4HOro xapakTtepa He 6bonee 1200 n.3. HA NMOMCKOBOE YTEHUE
(c nocnepyrOWMM MMCbMEHHBIM OTBETOM Ha BOMPOCHI) UN HA YCTHOE pedoepupoBaHune - 15 MUHyT;

Public relations as a distinct occupation is almost exclusively a development of the twentieth century
and the mass society which characterizes it. Big governments, big corporations, and big institutions
of all kinds have proliferated since 1900. The managers of these big organizations often feel remote
from the groups they serve. Headquarters, whether it be of a government bureau or a business
corporation, is often psychologically and physically distant from its publics. In recent years many
managements have employed public relations specialists within their organizations (or as outside
consultants) in an effort to overcome hostility, misinformation, or just plain apathy toward
themselves.

Business corporations in the United States tend to be larger consumers of public relations services
than government bureaus, labor unions, or nonprofit social and voluntary groups. Why should this be
s0? In the case of government agencies, both state and federal, the party out of power is reluctant to
permit too much money to be allocated for information and public relations activities which may
enhance the opposition's ability to retain power.

2) becena no TemaM, N3y4eHHbIM B CEMECTPE.
History of the Media.

What is Public Relations?

Public Relations and the Press.

TV and Radio.

The Internet.

Logos.

Public Relations and lobbying.

Event and sports sponsorship.

Product and Corporate Advertising.

7.1. OcHOoBHas nuTeparypa:

1. lawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Jlawtabosa, O. A. Wnpobokosa, M. A.MnpoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 c. - http://www.bibliorossica.com/book.html?currBookld=8427

2. NBaHoBa, C.I". English for advertising business management: yuebHoe nocobue /C.I". /IBaHOBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 c.-
http://www.bibliorossica.com/book.html?currBookld=8437

3. A Complete Guide to Modern Writing Forms. CoBpeMeHHble chopMaTbl MMCbMa B aHTINACKOM

a3blke: YuebHuk / A.KO. MNoneHosa, A.C. Yucnoea. - M.: MUHOPA-M: AkanemueHTp, 2012. - 160 c. -
http://www.znanium.com/bookread.php?book=235606

7.2. lononHutenbHasa nuteparypa:

1. [lenoBoe oblweHne Ha MHOCTpaHHOM s3blke: Metoauka obyyermns / H.M. F'pomosa. - M.: Maructp:
NH®PA-M, 2010. - 286 c. http://www.znanium.com/bookread.php?book=192695

2. inknna T.B v gp. ; Pen. Nnkuna T.B. AHrnuinckas rpammartmka B qookyce nucbma n peyu :
y4yebHoe nocobue. B 2 yactsx. Hactb 1. YposHu B1-B2. - M.: MTUMO - YHusepcuTeT, 2011. - 252c¢.
- http://www.bibliorossica.com/book.html?currBookld=7183

3. Winknna T.B v gp. ; Pen. Wnkuna T.B. AHrnuiickas rpammartmka B qoOKyce nnucbma v peyu :
yuyebHoe nocobue. B 2 yactsax. Yactb 2. YposHu B1-B2. - M.: MTUMO - YHusepcutert, 2011. - 252¢.
- http://www.bibliorossica.com/book.html?currBookld=7182

4. MeTogunyeckme pekoMeHaaLmm rno aHruUncKoMy s3blky A5 acnMpaHToB 1 comckaTenen / [CocT.:
. A. baraytouHoBa, W. W. NlyknHal; KasaH. roc. yH-T. - KasaHsb : [6. 1.], 2005. - 50 c.
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7.3. UHTepHeT-pecypcChbl:

All About Public Relations ... - http://www.aboutpublicrelations.net/mpreviss.htm
Journal of Public Relations Research - Journal of Public Relations Research
Public Relations Review - http://www.journals.elsevier.com/public-relations-review/
What is Public Relations? - http://www.wisegeek.com/what-is-public-relations.htm
www.eLIBRARY.ru - www.eLIBRARY.ru

www.newsweek.com - www.newsweek.com

8. MarepuanbHo-TexHu4Yeckoe obecrneyeHme QUCLMMINHBI(MOAYNS)

OcBoeHne ancumnInHbl "VIHOCTpaHHbIM S3blK NPOdeccoHanbHOro obweHus" npeanonaraet
MCMONb30BaHNE CNeyOWEro MaTepuanbHO-TEXHNYECKOro obecneyeHns:

KomnbtoTepHbIl knacc, npeactaensowmii coboi paboyee Mecto npenoaasaTens n He MeHee 15
paboyrx MECT CTYAEHTOB, BK/IOYAIOLWMX KOMMbIOTEPHbIMA CTOM, CTYN, NePCOHAasbHbIA KOMMbIOTEP,
NMLEH3MOHHOE NporpaMMHoe obecneyveHne. Kaxablii KOMAbOTEP MMEET WNPOKOMONOCHBIA JOCTYMN B
ceTb VIHTepHeT. Bce KoMMbioTepbl MOAK/IOYEHbBI K KOPNOPaTMBHOW KOMMbIOTEPHON cetTn KDY n
HaxoOaTcsa B €AMHOM JIOMEHeE.

JNIMHragpOHHbIN KabnHEeT, NPpeacTaBNAWMA CobOo YHNBEPCANbHbIN TMHFAGOHHO-NPOrPaMMHBbIIA
KOMMnekc Ha 6a3e KOMMbIOTEPHOrO Knacca, CoOCToAWMiA 3 paboyero Mecta npenongasarens (CTon,
CTYN, MOHUTOP, NEPCOHaNbHbIA KOMMNbIOTEP C NporpaMmHbiM obecnedeHmem SANAKO Study Tutor,
rONoOBHAS rapHUTypa), U He MeHee 12 paboynx MeCT CTYEHTOB (CrneunanbHbIiA CTON, CTYN, MOHUTOP,
nepcoHanbHbIA KOMNboTEP ¢ NporpamMmHbiM obecneveHem SANAKO Study Student, ronosHas
rapHuTypa), CETEBOro KOMMyTaTopa Ans CTPYKTypUpOBaHHO KabenbHoW CUCTEMbl KabuHeTa.

JNIMHracpoHHbI KabnHeT NpencTaBnsieT cobo KOMNNEKC MyNbTUMEANAHOrO 060pyn0BaAHMS 1
nporpaMMHoro obecnedyeHns onst 06y4eHnst NHOCTPaHHbIM si3blkaM, BKNOYAOWMA MporpaMMHoe
obecneyeHne ynpasnexus knaccom n SANAKO Study 1200, koTopble ar0T BO3MOXHOCTb
NCMNONb30BaHNS B y4eOHOM NpoLEecce NHTePaKTUBHbIE TEXHONOMMN 0BYy4YEeHNs C UCMOMNb30BaHNe
COBPEMEHHbBIX MyNbTUMEAMINHBIX CPEACTB, pecypcoB VIHTepHeTa.

MporpammHubii komnnekc SANAKO Study 1200 naet BO3MOXHOCTb MHHOBALMOHHOMO BEAEHWS
y4ebHOro npouecca, oH npeanaraeT WWPOKUIA CNeKTP BUAOB AESTENbHOCTA (3a4aHniA),
nooaepXunsarowWwmx Kak NpakTUKN CnywaHns, Tak u TPEHUHIN PeY4eBON aKTUBHOCTU: MPakTUKa YTeHus,
npocnywmeaHve, cnefoBaHne obpasLy, 06cyXaeHue, Kpyrnblid CTON, UCNONb30BaHne VIHTepHeTa,
camoobyyeHune, TecTupoBaHue. NpenoaasaTenb SBNSETCS LEHTPaNbHON oMrypol npouecca
0byuyeHuns. EMy npenocTaBnstoTCs MHCTPYMEHTbI ynpaBneHuns knaccoM. OH Takxe MOXeT
MNCNOMb30BaTb MHOMOYUCIEHHbIE METOObI OLEHKN OOCTUXEHUI y4allMXCa 1 CNeanTb 3a UxX
anHammkon. SANAKO Study 1200 npenoctaBnser yqawmMcs Hauny4iwme BO3MOXHOCTN Ans
BbINOMIHEHUS PeYeBbIX YNPaXHEHNA 1 3a0aHNA, OCHOBaHHbIX HA TeKCTax, ayamo- u
Bugeomarepuanax. Bcs ayamtopus Mmoxet ObiTb pasneneHa Ha noarpynnbl. 9To NO3BONseT
OpraHn3oBaTb OTAENbHYKO TPAEKTOPUIO OByYEHMS NS KaxX A0 NoArpynnbl. Yyawmecs MoryT
paboTtatb CaMOCTOATENbHO, B aBTOHOMHOM PEXMME, MPU 3TOM NpenonaBaTefib MOXeT
KOHTponuposatb ux gencteus. B coctas nporpammHoro komnnekca SANAKO Study 1200 Takxe
BXoAuT Moaynb Examination Module - mooynb co3gaHuns v ynpasneHus Tectamm ons npoBepku
KOHKPETHbIX HAaBbIKOB 1 CNOCOBHOCTEN yyalerocs. [MOKoCTb JaHHOrO MOyNs NO3BONSET
npenogaeartensam nerko BapbvpoBaTh TUMbI BOMPOCOB B TECTE U peakTnpoBaTth CyLeCcTByowWwme
TeCTbl.

Takxe B coctas nporpammHoro komnnekca SANAKO Study 1200 Takxe BXxoauT MoLynb obpaTHo
CBS131, C MOMOLLbIO KOTOPbIX MOXHO B MPOLECCE 3aHATUS NPOBECTM 9KCMPECC-0npoc ayantopun 6ea
MOAroTOBKM BONbLWOro TECTA, a TaKXe y3HaTb MHEHME ayaANTOPUKX MO Kakon-nnbo teme.

Kaxablii KOMNbloTEP NMMHrACPOHHOro Knacca MMeET WNPOKOMONOCHbIA AOCTYN K ceTu VIHTepHeT,
NVMLEH3NOHHOE NporpaMmmMHoe obecneyeHne. Bece yHMBepcanbHble NMHradg)OHHO-MPOrpPaMMHbIE
KOMMNEKCbI NOAKMOYEHbI K KOPNOpaTUBHOM KOMMbOTEPHOW ceTn KDY 1 HaxoasTca B €AUHOM
LIOMEHE.
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YyebHo-MeToan4eckas nutepartypa ans 4aHHOW ONCLUMMINHBI UIMEETCS B HAIMYUN B
3NEeKTPOHHO-6MbNMoTeYHol cucteme " brubnuoPoccurka", 4OCTYN K KOTOPOW NpenocTaBneH
ctyneHTam. B 9bC " bubnunoPoccuka " npeacTaBneHbl KONNEKLUMN akTyanbHON Hay4HOM 1 y4ebHOo
nuTepaTtypbl N0 ryMaHMTapHbIM HayKaMm, BKtovatowme B cebst nybnmkaumm BenyLmx POCCURCKNX
N30aTenbCTB ryMaHUTapHOW nuTepaTypbl, U3AaHUS Ha aHTIMACKOM S3blKe BeOyLWmX aMepuKaHCKnx u
€BPONeNCcKMX N30atenbCTs, a TakxXe peakme U ManoTMpaxHble N3naHnsa pOCCUACKUX PerMoHanbHbIX
By30B. 9bC "BbubnnoPoccurka" obecneynBaeT WMPOKMiA 3aKOHHbI AOCTYN K HEO6X0AMMbIM ANst
obpazoBaTe/ibHOro npoLecca N3naHnsM ¢ UCMONb30BAHNEM MHHOBALMOHHBIX TEXHONOMNIA 1
COOTBETCTBYET BCEM TpeboBaHNSAM henepanbHbIX FoCynapCTBEHHbIX 06pasoBaTebHbIX CTaHAapPTOB
Bbiclero npodpeccuoHanbHoro obpasosarus (PrOC BIMO) HoBOro nokoneHus.

YyebHo-MeToanYeckas nutepartypa ans 4aHHOW ONCLMMNAUHBI UIMEETCS B HAMYUN B
3NeKTPOHHO-6ubnnoteyHol cucteme "ZNANIUM.COM", pocTyn K KOTOPOW NpefoCTaBNEH CTyAEHTaM.
9BC "ZNANIUM.COM" conepXuT nponsseneHnst KpynHEeNWmnxX POCCUNCKNX Y4EHbIX, PyKOBOOUTENEN
rocynapCTBeHHbIX OpraHoB, nNpenogasartenei Beayumx By30B CTpaHbl, BbICOKOKBANMMULMPOBAHHbIX
CMeunanncToB B pasnunyHbix cdoepax brnsHeca. PoHL 6nbnmMoTekn chopMMpPOBaH C y4ETOM BCEX
N3MEHEHMNI 06pa3oBaTENbHbIX CTAHAAPTOB M BKKOYAET y4ebHMKM, yyebHble nocobus, YMK,
MOHOrpadoun, asTopedoeparbl, guccepraumm, SHUMKNONEONN, CAOBapu U CNPaBOYHNKN,
3aKkoHo4aTeNnbHO-HOPMAaTMBHbIE OOKYMEHTbI, CNeunanbHbie Nnepnognyeckme n3gaHms n n3naHus,
BbiNyckaeMble nsgatenbcrsamm By30B. B HacToswee Bpems 965C ZNANIUM.COM cooTteetcTByeT
BCceM TpeboBaHMAM hefepanbHbIX roCyAapCTBEHHbIX 0Opa3oBaTeNbHbIX CTAHAAPTOB BbICLIErO
npogoeccrnoHanbHoro obpasosanust (PrOC BI1O) HoBoro nokoneHus.

Mpw M3y4yeHnn 0aHHOro Kypca peKOMEeHLyeTCS UCMNoNb30BaTh:

[ coBpemeHHbIe TexHUYeckMe cpeacTBa 06yyeHus;

[l koMnbloTepHbIE kKnacchl ¢ HOCTYNOM K VIHTEpHETY;

[ HoBble MHpopMaLoHHbIe TexHonorumn (Power Point, Movie maker, etc).

[ YHUBEPCUTETCKYIO 3NEKTPOHHYI0 0byyatowyto nnatpopmy MOODLE (www.vksait.ksu.ru)
AynnoBunsyanbHble cpeactea obyyveHnsi: CD npourpbiBateny, BUAEOMarHMTooH, TENEBU30P

|/|CI'IOﬂb3YFOTC$I ONns peanvMsaunmmn npuHUUNa HarnagHoOCTU, BOCMOMHAKT OTCYTCTBUE S3bIKOBOW cpenbl,
noBbIWAKT MOTUBALMIO.

NcnonbayloTcs ons passuTns HaBbIKOB ayAMPOBaHNS, FTOBOPEHMS, NUCbMA.

MpoekTop, HOYTOYK VcnonbayoTcs Onst BEMOHCTPaUUM Npe3eHTauuii, NoAroTOBIEHHbIX
npenonasaTtensiMn 1 CTyaeHTaMu.

KomnbtoTepHbIli knacc Vicnonb3yeTcs Ans opraHn3aumm caMocTosTelbHOM paboTbl CTYAEHTOB, Ons
BbIMONHEHMS PAAa MHTEPAKTUBHBIX 3a4aHUIA.

Mporpamma coctaeneHa B cooteeTcTBum ¢ TpeboBaHnsammn ®rOC BINO n yyebHbiM nnaHoM no
HanpaBneHnto 031600.62 "Peknama 1 cBsA31 ¢ 06WeCTBEHHOCTBID" U Npoduo NoaroToBkn Peknama
N CBSI3N C 0OLWECTBEHHOCTLIO B KOMMEPYECKol coepe .
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Crpanuua 30 ns 31. 111 yHlf[

S OEMALR G



Mporpamma aucumnnmHbl "VIHOCTpaHHbIM S3bIK NpodoeccroHanbHoro obweHns”; 031600.62 Peknama v cBA3M ¢ 06WECTBEHHOCTbIO;

npenogaeatens, 6/c Wycrtoea 3.B. , npenogaearens, k.H. KO3mMyxameToea J1.H.

ABTOpP(bI):
LlycTtoea 3.B.

tO3myxameTtoBa J1.H.

PeueH3eHT(bl):
Mann".®.

PervnctpaunoHHbiii Homep 94186716

CrpaHnua 31 13 31.
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AHATTAMECKAR CrCTEMA KPY



