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Mporpammy ancumnnnHbl paspaboTan(a)(n) ctapwuin npenonaeatens, 6/c Xapanyapko E.H.
Kadhenpa nHocTpaHHbIX A3bIKOB A1 COLMAanbHO-ryMaHUTAPHOro HanpasneHns otaeneHne Boicwas
LIKONa MHOCTPaHHbIX S3blIKOB U nepesoda , Elena.Harapudko@kpfu.ru

1. Uenn ocBOEHNS AUCLUMINHBI

OCHOBHOI Lienblo Kypca SBNSeTCS MOBbIWEHWNE YPOBHS BNaAeHUs MHOCTPAHHbIM S3bIKOM 1
oBnageHue 6akanaspamu HeOOX0OMMbIM YPOBHEM KOMMYHUKATUBHOWN KOMNETEHLUN ONS PELEHUS]
coumanbHO-KOMMYHUKATUBHBIX 3a0a4 B pasfiMyHbix 06nacTax npoddeccroHanbHOM 1 Hay4yHO
0EesiITeNbHOCTU NpU 00LWEeHNM ¢ 3apyOexXHbIMU NapTHeEpPaMu, a Takxe Ons fanbHenlero
camoobpasoBaHusi.

Hapsoy ¢ npakTnyeckoi Lenbto AaHHbIn Kype cTaBut obpasoBaTesibHbie 1 BOCMMTATENbHbIE LENN:
NOBbIWEHWE YPOBHS 00Lel KynbTypbl 1 06pa3oBaHMs CTYAEHTOB, Ky/bTypPbl MblIWAEHWS, OOLWEHNS 1
peun.

3agayamm Kypca SBASOTCS NOAroToBKa CTyAeHTOB-6akanaspoB K UCMONb30BaHNIO aHMIMACKOro
A3blka KaK CPeacTBa MEXKYNbTYPHON KOMMYHUKALIMMN 1 CPEACcTBa NPOGECCUOHANBHON
0eATeNbHOCTH.

B 3apayy npakTnyeckoro oBnageHus s3blkoM BXOAUT OOPMUPOBAHNE HABbLIKOB 1 YMEHWI
CaMOoCTOATENbHO paboTaTth C LOKYMEHTaMM U CNeunanbHON NMTepaTypoil Ha aHrNMACKOM A3bIKE C
Lenblo Nony4yeHnsa npogpeccmoHanbHom nHgpopmarmm, nogaepxaHns npogoeccnoHanbHbiX
KOHTaKTOB W BEEHNS UCCNEn0BATENBCKON paboThl.

2. MecTo AMcUMNANHBI B CTPYKTYype OCHOBHOM 06pa3oBaTtefibHOM NPOrpammbl BbICLLETO
npocpeccuoHanbHoro o6pasoBaHus

IaHHasa yyebHaa gucumnnunHa BkntodeHa B pasgen " 51.5.20 OucuunnmHel (Mogynn)" OCHOBHOW
obpaszoBartenbHoit nporpammbl 42.03.01 Peknama u cBsi3n ¢ 06WEeCTBEHHOCTbIO M OTHOCUTCS K
6a3oBoi1 (obwenpodeccrnoHanbHoi) Yyactn. OcsamBaeTcs Ha 3, 4 kypcax, 5, 6, 7, 8 ceMecTpbl.

HacTosiwas nporpamMma HOCUT MHTErPaTUBHBIA XxapakTep U NpegHa3HavYeHa onas CTyOeHToB
HeA3blKOBbIX CreunanbHOCTen yHBepcuTeTa, MpoaonXaoWmX N3y4atb MHOCTPAHHBIR S3bIK B BY3e€.

3. KomneteHuuu obyyarolerocs, hopMmpyemble B pe3ynbTate 0CBOEHUS AUCLUMIUHDI
/mopynsi

B pesynbTate 0CBOEHUSI AMCLMNINHBI (OOPMUPYIOTCS CReaytowme KOMNeTeHUNN:

PacwumdppoBka
LLinchp komneTeHumu npuobpeTaemMon KOMNETeHL MU
OK-5 CMOCOBHOCTBIO K KOMMYHMKALMMW B YCTHOW U NMCbMEHHOWA
(0bWweKynbTypHbIE doopmax Ha pyCCKOM N NHOCTPAHHOM A3blkax ONs peweHns
KOMreTeHuun) 3a0a4 MEeX/MYHOCTHOrO U MEXKYNbTypHOro B3anmMoaencTeuns

B pe3ynbtaTe 0CBOEHUS OUCUMUMANHBI CTYOEHT:
1. DONXEH 3HaThb:

npasuna nepesoa rpaMMaTUyecknx KOHCTPYKLNM NPy YTEHUW OeN0BOM N HAay4YHOW nuTeparypsl,
BNnafeTb OEeN0BON N HAYYHOW TEPMUHONOTMEN.

2. IONXEeH yMeTb:

nepeBoamnTb, pedpepupoBaTh 1 aHHOTMPOBATL OENOBYIO U Hay4HYIo nuTepatypy; becenosatb Ha
AHINIACKOM S3blKe NO TEME U3YyHaeMo ANCLMMINHDI.

3. 0ONXeH BnageTb:

NMNCbMEHHOM N YCTHOW peYbio Mpu YTEHUU OENOBOM N HAy4YHOW NUTepaTtypbl; HaBblkaMy NOHUMAHUS
NeNnoBOW 1 Hay4YHOW peyn Ha aHrMNNCKON a3blke.

4. nONXeH OEeMOHCTPNPOBaTb CMNOCOOHOCTb M FTOTOBHOCTb:
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BNafeTb OAHMM M3 MHOCTPAHHBIX A3bIKOB HA YPOBHE HE HMXE Pa3roBopHOro; obnanatb 6a3oBbiMU
HaBblkaMu 0BLWEHMS, yMEHEM YCTaHaBNMBATb, MOALEPXMBATb U Pa3BMBaTb MEXINYHOCTHBIE
OTHOLLEHWS, AENOBbIE OTHOWEHWS C NPeACcTaBUTENSIMU Pa3NNYHbIX FOCYAAaPCTBEHHbIX, OMHAHCOBbIX,
006LWeCTBEHHbIX CTPYKTYP, MONMTMYeckmx opranmsaunin, CMU, nHdopMauUMOoHHbIMK, PEKNaMHbIMK,
KOHCaNnTWHroBbIMK areHcTBaMu

4. CTpyKkTypa U cogepxaHue OUCLUMNIUHBI MOAYNS
Obwas TpyaoeMKoCTb AucUmMnInHbl coctaensiet 11 3a4eTHbix(ble) eanHnu(bl) 396 Yaca(os).

dopmMa NPOMEXYTOHHOr0 KOHTPONS ANCUMUMNINHBI 3a4€T B 5 ceMecTpe; 3a4eT B 6 ceMecTpe; 3a4eT B 7
ceMecTpe; 9K3aMeH B 8 cemecTpe.

CyMMapHo no amcumnanHe MoxHo nony4ntb 100 6annos, U3 HMX Tekylwas paboTta oueHmBaeTcs B 50
6anno., ntorosas popma KoHTpons - B 50 6annos. MnHMManbHoe KONMYeCTBO NS fOoMnycKa K 3a4eTy
28 6annos.

86 6annos 1 6onee - "oTANYHO" (OTN.);

71-85 6annos - "xopowo" (xop.);

55-70 6annos - "ynoBnetBoputenbHO" (YO0B.);

54 6anna n MeHee - "HeynOoBNETBOPUTENLHO" (Heya.).

4.1 CTpyKkTypa u coaepxaHue ayauTopHON paboTbl N0 AUCLMNIMHE/ MORYIO
Tematnueckuit NNaH GUCLUNINHBI/MOAYNSA

Buabl n yachbl
Pasgen ayauTopHOM paborThbl,
Henens MX TPyAOEeMKOCTb Tekywme oopMbl
N ,D,I/IIC\:,ILI,VIHHVIHI:I/ CemecTp|, eMg cTpa (B yacax) ‘ll(I:)-lHTpx ﬂp
oayn Nex vmI'Ipaxmqecmeﬂaéoparopuble
L 3aHATUSA pabortbl
Tema 1. History of the
1. |Media. Passutune 5 1-18 0 6 0
NTEeKCUYECKMX HaBbIKOB.
Tema 2. The Press in
the Roman Empire and
in medieval Europe.
2. PassuTne 5 1-18 0 6 0
rpamMmaTtnyeckmx
HaBbIKOB.
Tema 3. Books.
3. |Pa3Butre HaBbiKOB 5 1-18 0 6 0
ayoupoBaHus
Tema 4. Magazines.
4. |Pa3BuTne HaBblKOB 5 1-18 0 6 0
rOBOPEHMS.
Tema 5. Media and
communication
Pa3Butre HaBbikoB
> KOMMYHVKaT1BHOIO S 1-18 0 6 0
YTEHMS TEKCTOB Mo
crneunanbHOCTH
Tema 6. Informal letter.
6. FVICHMO. 5 1-17 0 4 0

KETPOHHBH
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Buabl n yachbl

ayauTOpHOM p

UX TPYLOEMKOCTb
(B yacax) KOHTpOns

abortbl,
Tekywime coopmbl

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tema 7. Tomorrow's
journalism: new
technology, new ethics
Pa3BunTre HaBbIKOB
9KCTEHCUBHOMO YTEHMS
no crneumanbHOCTH

Tema 8. Don't blame TV.
[MepeBon
Hay4HO-MccnenoBaTensbC

. |TeKCTOB Nno

cneunanbHOCTU C
aHrMMNCKOro a3blka Ha
PYCCKUA.

KX

Tema 9. Introduction into
PR. Pa3BuTtmne HaBblKOB
ayaomMpoBaHus no
cneunanbHOCTH

10.

Tema 10. What is Public
Relations? Passutne
HaBbIKOB
KOMMYHMKaTMBHOIO
YTEHUS TEKCTOB MO
crneunanbHOCTK

11.

Tema 11. What do PR
professionals do?
MNepeson
Hay4HO-uccnenoBartenbe
TEKCTOB MO
creunanbHoOCTH C
aHrNMIACKOro A3blka Ha
PYCCKUA.

KNX

12.

Tema 12. Formal letter.
[Nncbmo.

13.

Tema 13. handling PR
crises. 3akperneHve
NEeKCNYEeCKNX HaBbIKOB.
Mpennocbinkm
BO3HUKHOBEHUSA PR
OcHosHble Buabl PR
MeTonbl

PR-pesatenbHoCTW.

NMucbMeHHoe
0 JomallHee
3ajaHue

PernctpaumoHHbIn Homep
Crpanunua 5 ua 31.
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie
paborbl

Tekywime coopmbl
KOHTpOns

14.

Tema 14. Public
Relations and the
Press. 3akpennenue
rpamMMaTmnyecKmx
HaBblkoB. OCHOBHbIE
aTanbl NIaHNPOBAHNSA
PR-kamnanun.
OcobeHHoCcTH
aHannTN4ecKoro
obecneveHnss PRBuabl
paboumnx
[MP-nokymeHTOB.ESsay.
Mucbmo. OueHka
9OPEKTUBHOCTU
PR-kamnanumn

NMucbMeHHas
paboTta

15.

Tema 15. TV and Radio.
3akpenneHne HaBblkOB
aynouposaHus. Mecto n
ponb PR-cneunanucra B
CTPYKType opraHusaumm
HenervposaHue
NOMHOMOYNI B
opraHusauuu

NncbmeHHoe
oomauiHee
3agaHue

16.

Tema 16. Outdoor
advertising.
3akpenneHne HaBblKOB
rOBOPEHNS.
MpodhbeccmnoHanbHas
aTuka PR-cneunanncra
MpodheccunoHanbHble 1
NIMYHOCTHbIE KayecTBa
PR-cneunanucta

YCTHbIN onpoc

17.

Tema 17. The Press.
3akpenneHne HaBblkOB
KOMMYHMKaTMBHOIO
YTEHUS TEKCTOB MO
creunanbHOCTK
NoHsTne
06LWeCcTBEHHOro MHEHNS
N ero ponb B
PR-peatenbHOCTM

YCTHbIN onpoc

PernctpaumoHHbIn Homep
CtpaHnua 6 ns 31.
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Buabl 1 yacbl
ayauTopHOM paboThbl,
Henens MX TPy A0EMKOCTb Tekywume copmbl
cemecTpa (B yacax) KOHTpons
MpakTnyecknellaboparopHbie

3aHATUSA pabotbi

Paspen
N AducunnnuHol/ CemecTp
Moayns

Nekuunn

Tema 18. Printed
documents.
3akpenneHne HaBblKOB
ayaompoBaHus no
cneumnanbHOCTK.
OcHoBHble Moaenu
Cesazein c
18 06LEeCTBEHHOCTbIO. 6
"IBuabl n oopmbl
KOMMYHMKaLun
KoMMyHUKaTMBHbIE
KaHanbl N nx
pPa3HOBULHOCTM
KOMMyHUKaTMBHbI
npoLecc n ero
OCHOBHbIe 3Tanbl

Tema 19. Branded
content. [Nepeson
Hay4HO-MCccnenoBaTenbCKnx
TEKCTOB MO
crneunanbHOCTN C
aHINMNCKOro A3blka Ha
pycckun. Maccosas
KOMMYHUKaLNS:
CYWHOCTb U NpuU3Haku
MoHsATME 1 cnocobbl
MONNTUYECKON
KOMMYHMUKaLNN
MaHunynaums B
KOMMYHMUKaLNN

Tema 20. The Internet.
3akpensieHne HaBblkoB
KOMMYHWKATUBHOIO
YTEeHWs TEKCTOB MO
crneumanbHOCTH.
MapkeTnHr
0. MapKeTI/IHI'OB.aSI 6 117 0 8 0 YCTHbIN onpoc
NHopMaLMs: NOHATUE
1 Bugbl OCHOBHbIE
KaTeropvmm mMapkeTuHra
Tunonorus rpynn
00LWeCcTBEHHOCTH.
CermeHTaums pbiHka ?
NOHATME N NPUHLUMMbI

NMucbMeHHas
1-17 0 6 0 paboTta

19. YCTHbIN onpoc

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY

PernctpaunoHHbIn HoMep 5AE
CtpaHnua 7 ns 31. 111 yHlf[
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Paspen
AducunnnuHol/
Moayns

CemecTp

Henens
cemecTtpa

Bugbl n yachbl
ayauTopHOM paboThbl,
MX TPYAO0EMKOCTb
(B wacax)

Tekywime coopmbl
KOHTpOns

Nekuunn

MpakTnyeckue
3aHATUSA

NabopaTopHbie

paborbl

21.

Tema 21. Buzz
marketing.lNepeson
Hay4HO-uccnenoBartenbe
TEKCTOB MO
crneunanbHoOCTH C
aHrMUIACKOro A3blka Ha
pycckuin. bpeHaunHr
MoHsaTNE 1 PyHKLUMM
6peHanHra KoHuenums
6peHa-nmoepcTea
MNoHsATNE OMPMEHHOro
ctuns Ponb 6peHpa B
[eaTenbHOCTU
opraHusauun (B
NaHHOM cryyae NoHATUS
6peHa n Toproeas
mMapka ynoTpebnsorcs
Kak CUHOHWUMbI)

KNX

YCTHbIN onpoc

22.

Tema 22. Opinion
essay. [lncbmo.

NncbmeHHas
paboTta

23.

Tema 28. Sales
promotions and
displays.AsTomMatnsauus
HaBblKOB rOBOPEHMS

YCTHbIN onpoc

24

Tema 24. Direct mail
and e-mail.
ABTOMaTU3auuns
HaBbIKOB
KOMMYHWKaTUBHOIO
YTEHUS TEKCTOB MO

‘lcneunanbHOCTWN.

MepnuinHoe none
OcHoBHble pecypchbl
menuinHoro nons Llenn
1 3a0a4un
MeananccnenoBaHuim

YCTHbIN onpoc

25.

Tema 25. Logos.
ABTOMaTU3auUmN
HaBbIKOB ayAMpPOBaHUA
no cneunanbHOCTN
Buapbl peknamsl
OcHoBHbIe aTanbl
pa3paboTku
MONMNTNYECKON
peknaMHo-arnTaunoHHOH
KaMnaHuu.
CootHoweHne PR
peknambl 1 nponaraHgbl

NMncbMeHHas
paboTta

PernctpaumoHHbIn Homep
Crpanuua 8 ua 31.
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Buabl n yachbl

ayoMTopHOM paborThbl,
Paspen ¥ P p

Hepens UX TPYAOEMKOCTb Tekywme coopmbl
NI Beuannuue/ - CeMecTpoyecrpg (8 acax) Xovpars
Nekumm MpakTnyecknellaboparopHbie
3aHATUA pa60TbI
Tema 26. Public
Relations and
lobbying.FABTOMaTN3aLKYS
HaBbIKOB 9KCTEHCUBHOIO
4yTeHUs no
cneumnanbHOCTH.
Peknama:
Knaccugomnkaums
6. Peknama Ha TB: v 117 0 6 0 YCTHbI onpoc
CYLWHOCTb U

ocobeHHocTn Peknama
B nevyaTtHbix CMW:
CYLIHOCTb 1
ocobeHHocTn Peknama
Ha paamo: CYWHOCTb U
0cobeHHOoCTU
OcobeHHOCTU peknambi
Ha paguo

Tema 27. Event and
sports sponsorship.
[MepeBon
Hay4HO-MCCneaoBaTeNnbCKMx
TEKCTOB MO
cneunanbHOCTK C
aHIMNUACKOro s3blka Ha
pycckuii. Pexwuccypa
peknambl: OCHOBHbIE
TEXHONOrnn

. NMncbMeHHas
Tema 28. Article.
FNCHMO. 7 1-17 0 6 0 paboTta

o7 YCTHbIN onpoc

28.

Tema 29. Event and
sports sponsorship.
CoBeplieHcTBOBaHME
HaBbIKOB FOBOPEHUS.
NHTepHeT kak kaHan
[OCTaBKN KOHTEHTA:
BO3MOXHOCTM 1
0COBEHHOCTM

Tema 30. Public and
Corporate advertising.
CoBeplieHcTBOBaHME
HaBbIKOB
KOMMYHWKaTMBHOIO
30.|4TeHns TeKcToB NO 8 1-17 0 6 0
cneumnanbHOCTK.
MaccoBas
nHpopmauus. MNMoHsATme
N CyWwHOCTb. MoHATME 1
dyHKkumm CMA

9. YCTHbIN onpoc

YCTHbIN onpoc

KETPOHHBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY

PernctpaunoHHbIn HoMep 5AE
CtpaHnua 9 ns 31. 111 yHlf[
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Buabl 1 yacbl
Pasgen ayauTopHOM paboThbl,
Henens MX TPy A0EMKOCTb Tekywume copmbl

N 'uuﬁﬂngzsrb” CeMeCTpcemecrpa (B yacax) KOHTpOnsi
MpakTnyecknellaboparopHbie

3aHATUSA pabotbi

Nekuunn

Tema 31. Opranusaums
n nposeneHne lNMucbmeHHas

npes3eHTauni. )
31. CoBeplUeHCTBOBaHME 8 1-18 1 0 6 0 paboTa

HaBblKOB ayaAnpoBaHNA
no cneunanbHOCTN.

Tema 32. CMU kak
WHCTPYMEHT KaMnaHum
Mo CBA3SM C
006LEeCTBEHHOCTbIO
MMpecc-penuna n ero 8
OCHOBHbIE BMIbI.
CoBeplieHcTBOBaHME
HaBblKOB 9KCTEHCMBHOI0O
4YTEHNS No
crneumanbHOCTH.

Tema 33. CBobona v
oTBeTcTBeHHocTb CMW
B Pd.lMepeson
Hay4YHO-UccnenoBaTenbCKmx YCTHbI onpoc
33'TeKCTOB no 8 1-18 0 6 0
cneunanbHOCTU C
aHIMNIACKOro s3blka Ha
PYCCKUA.

Tema 34. Report. 8
[Mncobmo

Tema . UTorosas 3avert
doopMa KOHTpoOns 5 0 0 0

Tema . UTorosas 3aveTt
doopma KOHTpons : : 0 0

Tema . UTorosas 3ayet
doopma KOHTpons / 0 0 0

Tema . UTorosas 9K3aMeH
doopma KOHTpons 8 0 0 0

NToro 0 210 0

30 YCTHbIN onpoc

34. [MpeseHTaumns

4.2 CopepxaHvue oUCLUNMUHbI
Tema 1. History of the Media. PazButne nekcu4yeckmx HaBbIKOB.
npaktnyeckoe 3aHsitne (6 4yaca(os)):

PacwwupeHne cnoBapHoro 3anaca 3a c4eT akTUBHOrO UCMONb30BaHUS CTyAeHTaMm
cnoBoobpasoBaTenbHbIX CPEACTB UHOCTPAHHOIO S3blka (CNOBOCNOXEHMWS, adodmnkcaunu,
KOHBEpCUM), a TakKXXe HEONOrM3MOB 1 3aMCTBOBaHUIA B Liensix 1) 03HaKOMNEHUsi CTyAEHTOB C
PyHKLIMOHANbHBIMK CTUASIMK Ai3blKa (Mpecca, HayydHas Npo3a, nybnuuncTika v T1.4.) U pa3nnyHbIMm
chepamm obleHns (pernctpamm); 2) oby4eHust MCNoNb30BaHMIO afeKBaTHbIX CPeACTB BO3AENCTBMS
Ha cobecenHuka (ybexaeHue, arutaums v T1.4.); 3) nanbHenwero pasBuTns TOYHOCTU
BblckaablBaHMsl. OCHOBHbIE TEPMMWHbI WPOKON CNeEUManbHOCTY.

Tema 2. The Press in the Roman Empire and in medieval Europe. PasButune rpammarnyeckumx
HaBbIKOB.

npaktnyeckoe 3aHsitne (6 4aca(os)):

PeructpaumnoHHbIin HoMep DAEKTPOHHEH
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PassuTtre rpammarnyeckmnx HaebikoB [ pammartmyeckme TpyaHOCTN , CBOMCTBEHHbIE MUCbMEHHOMN
Hay4HoW peyu: [laccusHbIn 3anor. VIHrosble qoopMbl (CPaBHUTENbHbIA aHaNn3) U CNoXHble
KOHCTPYKLMWN Ha X 0CHoBE. NIHCpMHUTMB, OOpPMbI, COYHKLIMK 1 CNOXHbIE 060pOThl. Pa3nnyHble
3Ha4veHus rnaronos should n would. YcnosHble npeanoxeHus. dmatmyeckne n ananntTmyeckmne
KOHCTPYKLINN.

Tema 3. Books. Pa3suTme HaBbIKOB ayaupoBaHuUs
npakTudeckoe 3aHsitne (6 yaca(os)):

doHonornyeckoe, niekcuyeckoe, rpammaTtnyeckoe ayanposaHvie. KOMMyHKaTMBHOe ayaMpoBaHue
matepwanos CPEJHEN CTEMNEHW CITOXHOCTW B 3aBUCMOCTM OT YPOBHS BNAaAEHUS A3bIKOM:
-NOHMMaHVe obWero coaep>XXaHns NPOCNyLWaHHOW MHpopMauny -aeTanbHOe NOHUMaHne
NPOCNYLWaHHOro, -BOCCTAHOB/IEHNE MOMIHOrO TeKCTa B MMCbMEHHOM BMAE MNPV MHOrOKPaTHOM
NPOCNyLWNBAHNN -Bbl4NIEHEHWE U NOHUMaHWE onpeaeneHHon nHpopmMaunmn, orpaHUYeHHon
KOMMYHVKaTUBHbIM 3aaHNEM

Tema 4. Magazines. Pa3Butue HaBblKOB rOBOPEHUS.
npaktnyeckoe 3aHsitne (6 4yaca(os)):

DYHKUMOHANbHO-PEYEBOWN STUKET -CPOPMYSbl PEYEBOro aTUKEeTa: NPUBETCTBUE, NPOLLAHME,
N3BMHEHNE, bnaro0apHOCTW, NOXENAHNS, BEXNBbLIA Nepecnpoc. -CTaHOAapTbl PeY4EBOro NoBeaeHUs
B CUTyaUMsIX 3HAKOMCTBA, NpeAcTaBneHns, -BCTpe4u, BU3nTbl, JOroBopa, TenedOHHOro pasrosopa.

Tema 5. Media and communication Pa3s1uTe HaBbIkOB KOMMYHMKaTUBHOIO YTEHUSI TEKCTOB MO
cneuvanbHOCTU

npakTnyeckoe 3aHsitne (6 4aca(os)):

CnocobHOCTb MOHUMATb 1 U3BNEKaTb NHAOPMALIMIO N3 TEKCTOB: N3y4atolee, 03HaKOMUTENbHOE,
NPOCMOTPOBOE, aHanMTN4Yeckoe yteHne Tekctos CPEJHEN CTEMEHW CITOXHOCTU B
3aBUCUMOCTM OT YPOBHS BNaAEHNS S3bIKOM M3 0OWECTBEHHO-NONMMTUYECKON, COLNANbHO-KYNbTYPHOM
1 yuebHo-npocheccuoHanbHol cgoep Tunbl TEKCTa: MUKPOTEKCT, MAKPOTEKCT,
AManorn4eckoe/MOHONOrM4eckoe eAMHCTBO, MUCbMEHHbIA/YCTHbIM TekcT. CTPyKTypHas, CMbICNIOBas
N KOMMYHVKaTUBHAS LEeNOCTHOCTb TekcTa. OpraHn3aumns Tekcta B COOTBETCTBMM C
KOMMYHWKaTUBHOWN Lefbio BbiCKa3blBaHMs. COOTHOWEHME NPOCTbIX U CIOXHbIX MPeAnoXeHUN B
TeKkCcTe, onpenenseMoe ero KOMMyHUKaTMBHOM oyHKLUMEN.

Tema 6. Informal letter. NMucbmo.
npaktnyeckoe 3aHsitne (4 4aca(os)):
CtpaTerusi NopoXaeHns MMCbMEHHbIX COOOLWEHWIA: - MNAHNPOBAHME - KOMMNEHCALNS - MOHUTOPUHT

Tema 7. Tomorrow's journalism: new technology, new ethics PazaButue HaBbIKOB
9KCTEHCUBHOrO YTEeHUS Nno cneuuanbHOCTU

npaktnyeckoe 3aHsitne (6 4aca(os)):

PaclumpeHvie crnoBapHOro 3anaca 3a cHeT OCBOEHUS 1 UCMOMb30BAHNSA HAYYHOW TEPMUHONOMMK Mo
crneunanbHOCTV B COOTBETCTBYIOWEM KOHTEKCTE. [1pOCMOTPOBOE 1 MOUCKOBOE YTEHNE TEKCTOB
MOBbIWEHHOMO YPOBHS CMIOXHOCTW MO CMELManbHOCTU CMOXHOCTY C MOCNeayoWmnM 3a0aHneM Ha
roBOpeHue, a IMEeHHO, Npe3eHTaumen Mmateprana rno 3afaHHoN TeMe, rpaMOTHbLIM COCTaBNEHEM
aHHOTaUwuK, pestoMe unu pedpepara rno TeKCTy.

Tema 8. Don't blame TV. lNepeBon Hay4yHO-UCCNenoBaTe/IbCKUX TEKCTOB NO CneLunanbHOCTU C
aHrMUMNCKOro Ai3blka Ha PpyCCKUWN.
npakTudeckoe 3aHsitne (6 yaca(os)):

"pamMmaTtuyeckme TpyLHOCTU, CBONCTBEHHbIE MMCbMEHHOM Hay4HOI peyn: MaccuBHbIl 3anor.
WNHroBble oopMbl (CpaBHUTENbHbIA aHaNM3) U CNOXHbIE KOHCTPYKLIMU Ha MX 0cHoBe. Cnocobbl nx
nepeeoaa.

Tema 9. Introduction into PR. Pa3BuTue HaBblkOB ayanpoBaHus Mo cneuuanbHOCTU
npaktnyeckoe 3aHsitne (6 4aca(os)):

doHonornyeckoe, neKCcM4eckoe, rpammaTyeckoe ayanposaHune . KOMMyH/KaTMBHoe ayovpoBaHue
matepuanos MOBbILEHHON CTEMEHW CIIOXHOCTW & 3aBncumocTv ot YPOBHS BnageHus
A3bIKOM: -MOHMMaHNe obLero coaepXaHusi NPOCNyLWaHHON NHGPOPMALIMK -AeTaNbHOE NOHUMaHWE
NPOCNYLWaHHOr0, -BOCCTAHOBMIEHNE MOMHOr0 TeKCTa B MMCbMEHHOM BMAE MPU MHOrOKPaTHOM
npocnywmnBaHnn
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Tema 10. What is Public Relations? Pa3Butue HaBbiIkOB KOMMYHUKaTUBHOIO YTEHNUSA TEKCTOB
no cneuuanbHOCTH

npakTnyeckoe 3aHsitne (8 4aca(os)):

CnocobHOCTb MOHUMATb 1 U3BNEKaTb NHAOPMALIMIO N3 TEKCTOB: N3y4atolee, 03HaKOMUTENbHOE,
NPOCMOTPOBOE, aHanUTNYeckoe 4TeHne Tekctos NMOBBLIWEHHOW CTEMEHW CNOXHOCTU B
3aBUCUMOCTM OT YPOBHS BNaAEHNS S3bIKOM M3 06WECTBEHHO-MONMTUYECKON, COLManbHO-KYNbTYPHOM
1 yyebHo-npogheccuoHanbHol cgoep Tunbl TeKCTa: MUKPOTEKCT, MaKPOTEKCT,
Aanorn4eckoe/MOHONOrM4YecKoe eAMHCTBO, MMCbMEHHbIV/YCTHbIM TeKCT. CTPyKTypHas, CMbICNIOBas
N KOMMYHVKaTUBHAs LLENOCTHOCTb TekcTa. OpraHn3aumns Tekcta B COOTBETCTBMM C
KOMMYHVKaTUBHOWN LeNbio BbiCKa3biBaHMs. COOTHOWEHME NPOCTLIX U CAOXHbIX MPEeAN0OXEHNN B
TEeKCTe, onpenenseMoe ero KOMMyHUKaTUBHON yHKLUMEN.

Tema 11. What do PR professionals do? lNepeBon Hay4yHO-UccnepoBaTe/ibCKUX TEKCTOB NO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

npakTnyeckoe 3aHsitne (8 4aca(os)):

Tunbl TekcTa: MUKPOTEKCT, MaKpOTEKCT, AManorniyeckoe/MoHONoOrn4eckoe eauHCTBO,
MNCbMEHHbIA/YCTHBIA TEKCT.

Tema 12. Formal letter. Nucbmo.
npaktnyeckoe 3aHsitne (4 4aca(os)):

dopMbl NMCbMEHHOTO COO0BLWEHNS: ogouLManbHoe 1 HeodprumanbHoe nucbMo, CV, nnaH, KOHCMEeKT,
pesloMe TeKCTa, M3N0XEHNE ero coaepXaHuns ¢ KPUTUYECKO OLIEHKOM, pedoepupoBaHime 1
aHHOTMPOBAHNe.

Tema 13. handling PR crises. 3akpenneHue nekcuyeckux HaBbIKOB. [peanocbinku
Bo3HMKHoBeHUs PR OcHoBHble Buaobl PR Metonbl PR-pestenbHoCTW.

npakTundeckoe 3aHsitne (6 yaca(os)):

3HaKOMCTBO C TEPMUHONOMMYECKMMI CNOBapsSMMN 1 cnpasoYHukamu, Nonmucemunst. CUHOHUMUS.
AHTOHUMMSA. CnoBo 1 cnosoco4veTaHne. CBoOOAHbIE N YCTONYMBLIE CIOBOCOYETaHUS, CPeaCTBa
afekBaTHOCTU M UANOMATUYHOCTM YCTHOM 1 NCbMeHHO peun CnoBoobpasoBaHue. Hanbonee
ynoTpebutenbHble CyqqUKChl 1 MPUCTaBKKM, NOXHble CnoBa. 3akpenneHne Hambonee
ynoTpebutenbHoM NEKCMKK, pacluiMpeHne CNOBapHOro 3anaca 3a C4eT HapacTaHUs MAMOMATUYHOCTH
BblCKa3blBaHMA. 3HAKOMCTBO C 06LWeHay4HON NEKCUKOI. YCTONYMBBIE CIIOBOCOYETAHUS,
CBOCTBEHHbIE HAY4YHOMY CTUNIIO 0OWeHNs

Tema 14. Public Relations and the Press. 3akpenneHue rpammaTuyeckux HaBblkoB. OCHOBHbIE
aTanbl NnaHuposaHusa PR-kamnaHun. Oco6eHHOCTM aHanuTuyeckoro obecneyeHus PRBuapl
pabouunx MNMP-pokymeHTOB.Essay. NMucbmo. OueHka acpcpekTmBHOCTM PR-KamMnaHum

npakTudeckoe 3aHsitne (6 yaca(os)):

Tunbl TekcTa: MUKPOTEKCT, MaKpPOTEKCT, amnanormnyeckoe/MOHONOrn4yeckoe eanHCTBO,
HMCbMeHHbIVI/yCTHbIIZ TEeKCT. CprKTypHaFI, CMbICNnoBas U KOMMYHUKATUBHAA LUENOCTHOCTb TEKCTA.
OpraHmsauvm TeKcTa B COOTBETCTBUUN C KOMMYHUKATUBHON LENbIO BbICKA3bIBAHUA. CooTHoweHne
NPOCTbIX N CITOXHbIX npeunoerMVl B TEeKCTe, onpenensdemMoe ero KOMMYHUKATUBHOM C*)yHKLI,VIeVI.

Tema 15. TV and Radio. 3akpenneHune HaBbikoB ayaupoBaHus. Mecto n ponb PR-cneuunanucra
B CTPYKType opraHusauumu [lenernposaHve nosHOMO4YUM B opraHu3aumm

npakrtnyeckoe 3aHsitne (6 4yaca(os)):

doHonornyeckoe, nekcm4eckoe, rpammaTyeckoe ayanposaHune . KOMMyH/KaTMBHoe ayovpoBaHuie
maTtepuanos BbICOKOW CTEMEHW CNTOXHOCTW B 3aBMCMMOCTY OT yPOBHS BNAAEHNS S3bIKOM:
-NOHMMaHVe obLWero coaep>XxaHns NPOCNyLWaHHOR MHpopMauun -geTanbHoe NoOHMaHne
NPOCNYLWaHHOr0, -BOCCTAHOBMIEHNE MOMIHOrO TeKCTa B MMCbMEHHOM BMAE MPU MHOrOKPaTHOM
NPOCNYLWNBAHUN -Bbl4IEHEHWE U NOHUMaHWe onpeaeneHHon nHopMaunm, orpaHUYeHHoM
KOMMYHVKaTUBHbIM 3aaHNEM

Tema 16. Outdoor advertising. 3akpenneHue HaBbiKOB rosopeHus. lNpodeccmoHanbHas aTuKa
PR-cneuuvanucra lNpodpeccrmoHanbHbie U NIMYHOCTHbIE KayecTBa PR-cneuunanucra

npakTudeckoe 3aHsitne (6 yaca(os)):
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dDyHKUMOHANBbHO-PEYEBO STUKET -COPMYJIbl PEYEBOrO 3TMKETA: -CPEACTBA YCTAHOBNEHMS,
noanepXaHus, NpepbiBaHUS, NPeKPaLLEHNS PEYEBOrO KOHTAKTA, -BblpaXeHWe OCHOBHbIX PEYEBbIX
peakuuii cornacusi /Hecornacus, paaocT/oropyeHuns, yaMBeHNs, COMHEHWS, 00DpeHNs,
pPacTePsIHHOCTW, 3aNHTEPECOBAHHOCTU, MONOXMNTENBbHOM /0TpULATENBHO/ OLLEHKN, YyBEPEHHOCT!.

Tema 17. The Press. 3akpenneHne HaBbIkOB KOMMYHUKaTMBHOIO YTEHUs1 TEKCTOB NO
cneuunanbHocTh MNMoHsATHE 06LLEeCTBEHHOro MHEHUS! U ero ponb B PR-pesitenbHOCTM

npakTudeckoe 3aHsitne (8 yaca(os)):

CNOCOBHOCTb NOHMMATb 1 M3BNEKaTh MHPOPMALIMIO N3 TEKCTOB: n3yvatoliee, 03HaKOMUTENbHOE,
npocMoTpoBoe, aHanutuyeckoe YteHne tekctos BbICOKOW CTEMNEHW CITOXHOCTN 8
3aBUCUMOCTM OT YPOBHS BNaAEHNS S3bIKOM M3 0OWECTBEHHO-NONMMTUYECKONR, COLNANbHO-KYNbTYPHOM
1 yuebHo-nNpocheccuoHanbHol cgoep Tunbl TEKCTa: MUKPOTEKCT, MAaKPOTEKCT,
AManorn4yeckoe/MOHONOrM4eckKoe eAIMHCTBO, MUCbMEHHbIA/YCTHbIN TekcT. CTPyKTypHas, CMbICNOBas
N KOMMYHVKaTUBHAS LLeNOCTHOCTb TekcTa. OpraHn3aumns Tekcta B COOTBETCTBMM C
KOMMYHWKaTUBHOW Lefbio BbiCKa3biBaHMs. COOTHOWEHME NPOCTbIX N CIOXHbIX MPeanoXeHUN B
TEeKCcTe, onpenensemMoe ero KOMMyHUKaTMBHOM yHKLUMEN.

Tema 18. Printed documents. 3akpenneHne HaBbIKOB ayAUpOBaHUSA NO cneLnanbHOCTH.
OcHoBHble Mmogenu Cesize ¢ 06LLECTBEHHOCTbIO. Buabl U oopMbl KOMMYHUKaLUKN
KoMMyHUKaTUBHbIEe KaHalnbl 1 UX pa3HOBUAHOCTU KOMMYHUKaTUBHBIA NPOLLECC M ero
OCHOBHbI€e 3Tanbl

npaktnyeckoe 3aHsitne (6 4aca(os)):

YcBoeHuo nognexar: - onpeneneHne OCHOBHOINO COAepXaHus TeKCTa No 3HAKOMbIM OMOPHbIM
CNnoBaM, MHTEPHAUNOHANIbHON NeKCUKe U C MOMOLLbIO TIMHIBUCTUYECKOro aHannaa
(MOPQPONOrnM4eCcKom CTPYKTYpPbl CNOBa, COOTHOLWEHUS YIEHOB MPeasioXeHNs U T.4.).

Tema 19. Branded content. NepeBon Hay4yHO-UccnenoBaTeNbCKUX TEKCTOB MO CreuuanbHOCTU
C aHrMUICKOro si3blka Ha pycckmin. MaccoBasi KOMMYHMUKaLUSA: CYLLLHOCTb U NPU3HaKKN
MoHsiTMe n cnoco6bl NONUTUYECKON KOMMYHMKauum MaHunynaums B KOMMyHUKaUumn

npakTnyeckoe 3aHsitne (8 4aca(os)):

CTpyKkTypHas, CMbICNIOBasi U KOMMYHUKaTMBHASA LENOCTHOCTb TekcTa. OpraHu3aumns tekcra B
COOTBETCTBUU C KOMMYHUKATUBHOW LIeNblO BbiCKa3biBaHUSA. COOTHOWEHME NPOCTbIX M CNOXHbIX
npeanoXeHnin B TeKCTe, ornpenenssemMoe ero KOMMyHNKaTMBHOW CPyHKLINEN.

Tema 20. The Internet. 3akpenneHne HaBbIKOB KOMMYHMUKATUBHOIO YTEHUSA TEKCTOB MO
cneuunanbHocTn. MapkeTnHr MapkeTuHroBast UHchopMaLms: NOHATUE U BUAbl OCHOBHbIE
Kareropum MmapketuHra Tunonorus rpynn o6w,ectBeHHOCTU. CermMeHTaums pbiHKa ? NOHATHE N
MPUHLMUNbI

npakTnyeckoe 3aHsitne (8 4yaca(os)):

PaclumpeHune cnosapHOro 3anaca 3a c4eT OCBOEHMUS 1 MCMONb30BaHMS Hay4YHOW TEPMUHONOrK NO
crneunanbHOCTV B COOTBETCTBYIOWEM KOHTEKCTe. [TpoCMOTPOBOE U NMOMCKOBOE YTEHNE TEKCTOB
MOBbIWEHHOrO YPOBHS CNOXHOCTU MO CreumnanbHOCT CNOXHOCTU C Nocneayowmnm 3agaHnem Ha
roBOpEHUNe, a UMEHHO, Npe3eHTauunelt Mateprana no 3afaHHol TeMe, rpaMOTHbIM COCTaBNIEHNEM
aHHOTauuMK, pestoMe U pegoepara no TekcTy.

Tema 21. Buzz marketing.lNepeBoa HayyHO-UccnepnoBaTeNbCKMUX TEKCTOB MO crieLuanbHOCTU C
aHIMMNACKOro s3blka Ha pycckuin. BpeHauHr MoHsaTue n pyHkuumn 6peHamHra KoHuenuus
6peHp-nupepctBa MoHsATME chupmeHHoro ctunsa Ponb 6peHpa B AeATeNbHOCTM OpraHu3auum
(B maHHOM cny4yae NoHATUS OpeHA ¥ ToproBasi Mapka ynotpebnsitorcst Kak CAHOHUMbI)

npakTnyeckoe 3aHsitne (8 yaca(os)):

JanbHeliwee pacluMpeHe CNoBapHOro 3anaca 3a CHeT akTVBHOIO UCMONb30BaHWS CTyAeHTaMu
cnosoobpasoBaTenbHbIX CPEACTB MHOCTPAHHOIO Si3blka (CNOBOCNOXEHWS, adddoukcauunu,
KOHBEPCUM), a TaKXe HEONOrM3MOB 1 3aMCTBOBAHUIA B LiENsIX 1) 03HAKOMNIEHUSI CTYIEHTOB C
PYHKUMOHAaNIbHBIMU CTUNSIMK Si3blKa (Mpecca, Hay4Hast Npo3a, NybnuumMcTka u T.4.) U pasinyHbIMK
chepamm obLeHns (perncrtpamm).

Tema 22. Opinion essay. NM1ucbMmo.
npakTudeckoe 3aHsitne (6 yaca(os)):

PeructpaumnoHHbIin HoMep BAEKTPOHHELIH
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OcHoBbl akagemMmyeckoro nucbmMa. CoBepLIeHCTBOBaHNE YMEHNS NPOayLUMPOBaTh MMCbMEHHOE
N3N0XeHWe pasHblX BUOOB: AoKNaL, pedoepat-pestoMe, pedoepaT-0630p, COYMHEHNE-PACCYXAEHNE,
aHHOTaUMIO 1 Op. B Npenenax Hay4Hon Tematvku. Ocoboe BHMaHme yaensieTcs passutuio yMeHus
NIOTMYECKOro NOCTPOEHNS MMCbMEHHOrO COOBIWEHNS, YMEHMIO Bbibopa aaekBaTHbIX A3bIKOBbIX
CpencTs.

Tema 23. Sales promotions and displays.ABToMaTn3auusa HaBbIKOB FOBOPEHUS
npakTudeckoe 3aHsitne (6 yaca(os)):

DyHKUMOHANBHO-PEYEBO STUKET -CPOPMYJIbl PEYEBOrO 3TUKETA: -BblPaXXEHNE OCHOBHbIX PEYEBbIX
WHTEHUMIA: BONPOC, COobLEeHME, YTBEPXAEHME, MHEHME, NPOCbba, COBET, peKOMEHJaLuu,
npurnaweHne, pekoMeHaaumm, 0okasaTenbCTBo, KpaTkoe onncaHne cobbiTus, SBneHus,
NHTEpNpeTaLmns NOHATMSA, XapakTepuUcTka YenoBeka.

Tema 24. Direct mail and e-mail. ABToMaTn3auusa HaBbIKOB KOMMYHUKaTMBHOIO YTEHUSl TEKCTOB
no cneumnanbHoctu. MeaunHoe none OCHOBHbIe pecypcbl MeaunHOro nons Lienn n sapaun
MeauauccnenoBaHuUn

npaktnyeckoe 3aHsitne (6 4yaca(os)):

LanbHeiwee pacwmpeHne CNoBapHOro 3anaca 3a C4eT OCBOEHMS U UCMONb30BaHUS HaY4HO
TEPMMHOMNOIK MO CreLnanbHOCTU B COOTBETCTBYIOWEM KOHTEKCTE. UTeHne TeKCToB Mo
cneumnanbHOCTV COOTBETCTBYIOLLEro YPOBHS CMIOXHOCTM C MOCNEayoWUM 3a4aHNeM Ha roBopeHue, a
MMEHHO, Npe3eHTauvelt MaTepuana no 3agaHHol TeMe, rPaMOTHBLIM COCTaBNIEHEM aHHOTaLWK,
pesioMe unu pedpeparta no TeKCTy, NOAroTOBKON Hay4HOro Aoknaaa.

Tema 25. Logos. ABTOMarn3saumsa HaBbIKOB ayaupoBaHMA No crneuunanbHOCTM Buabl peknamsl
OcCHOBHbIe 3Tanbl pa3paboTku NONUTUYECKOWN peKTaMHO-aruTauMOHHON KaMnaHuu.
CooTHolweHue PR peknambl U nponaraHabl

npakTnyeckoe 3aHsitne (6 4aca(os)):

[MoHUMaHWe omanornyeckon n MOHONOrMYECKOM peyn B cqpepe NpohecCMoHanbHOM U Hay4HOW
KOMMYHMKaLNW; - TPEHNPOBKA BOCMNPUATUA HA CNyX NPOJOECCUNOHANBHO OPUEHTUPOBAHHbIX
ayaoMOTEKCTOB (JoKnadbl, Hay4Hble AMCKYCCUW, Mpe3eHTaunn, OTPbIBKA NEKUUA 1 Np.) €
nocnenyowmnm nx obcyxaeHmeM.

Tema 26. Public Relations and lobbying.FABTOMaT3auus HaBblIKkOB 3KCTEHCUBHOIO YTEHUsI NO
cneuunanbHocTu. Peknama: knaccucpukaums Peknama Ha TB: cylwHOCTb 1 0CO6E€HHOCTH
Peknama B neyatHbix CMU: cywHOCTb N ocobeHHOCTM Peknama Ha paamno: CyLLLHOCTb U
ocobeHHoCcTU OCOO6EHHOCTU peKiaMbl Ha paguo

npaktnyeckoe 3aHsitne (6 4aca(os)):

PaclumpeHune cnosapHOro 3anaca 3a c4eT OCBOEHMS 1 MCMONb30BaHMS Hay4YHOW TEPMUHONOrK NO
crneunanbHOCTV B COOTBETCTBYIOWEM KOHTEKCTe. [TpoCMOTPOBOE U NMOMCKOBOE YTEHUE TEKCTOB
MOBbIWEHHOrO YPOBHS CNOXHOCTU MO CNeumnanbHOCTU CNOXHOCTU C Nocneayowmnm 3agaHnem Ha
roBOpEHMNe, a UMEHHO, Npe3eHTauunelt Mateprana no 3afaHHol TeMe, rpaMOTHbIM COCTaB/IEHNEM
aHHOTauuMK, pestoMe U pegoepara no TekcTy.

Tema 27. Event and sports sponsorship. lNepeBon Hay4yHO-UccnepnoBaTeNnbCKMUX TEKCTOB NO
creuuanbHOCTU C aHIMUMACKOro si3blka Ha pycCcKui. Pexuccypa peknambl: OCHOBHbIE
TeXHONIornm

npaktnyeckoe 3aHsitne (6 4aca(os)):

Cneundprka Hay4yHOro oyHKUMOoHanbHoro ctuns. Mpobnema agekeatHoCTM nepesoda. MonHas v
HenonHas afgekBaTHOCTb.

Tema 28. Article. NMucbmo.
npaktudeckoe 3aHsitne (6 yaca(os)):

OcHoBbI akagemMmyeckoro nucbMa. CoBeplEHCTBOBAHNE YMEHUS MPO4YyLMPOBaTh MMCbMEHHOE
N3NOXEHNe pasHbiX BUAOB: NoKNad, pedpepar-pestome, pedpepar-0630p, COUMHEHUE-PACCYXAEeHME,
aHHOTauMio 1 Op. B Npeaenax Hay4Hoi tematuku. Ocoboe BHUMaHUE yOENseTcs PasBUTUI0 YMEHUS
NIOrMYECKOro NOCTPOEHUSI MMCbMEHHOMO CO0BLWEeHMs, yMeHMtO Bbibopa aaekBaTHbIX A3bIKOBbIX
cpencts. Tekctoobpasytowme oyHKLUM NOPsAKa CNOB, PACMONOXEHNS, CO30B, COIO3HbIX 1
COEANHUTENbHBIX CNOB (ANS YCTAHOBNEHUS NOTMYECKUX CBSI3el BbicKaablBaHus). KoMNoanumoHHoe
ohopmneHune Tekcta. Ab3al kak eanHMLA KOMMNO3ULMOHHOM CTPYKTypbl TekeTa. MyHKTyauus.
MpsiMasi 1 KOCBEHHAs peyb Kak MUKPOTEKCThI

PeructpaumnoHHbIin HoMep BAEKTPOHHELIH
Ctpanunua 14 n3 31. il yLH,lf[;F EPCHTET
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Tema 29. Event and sports sponsorship. CosepLieHCTBOBaHUE HaBbIKOB FOBOPEHMUS.
MHTepHeT KaK KaHan 00CTaBKN KOHTEHTa: BO3MOXHOCTU U 0COOEHHOCTH

npaktnyeckoe 3aHsitne (6 4aca(os)):

dDyHKUMOHANbHO-PEYEBO STUKET -COOPMYJbl PEYEBOr0 3TUKETA: -yMEHME MONb30BaTbCS PEYEBLIMU
cpeancTBamy yoexaeHus B KpaTkom ny6nmMyHOM BbICTYNEHWN B HEMOCPEACTBEHHOM KOHTaKTe C
ayouTopveit, ycTHoe pedpepupoBaHmne Hay4HOro TekcTa, OCHOBbI Ny6nMYHON peyn (moknag,
npe3eHTaums, 3awmTa KypcoBoi paboTel 1 np.).

Tewma 30. Public and Corporate advertising. CoBepLueHCTBOBaHMe HaBbIKOB
KOMMYHUKaTMBHOIO YTEHUs1 TEKCTOB NO crneuuanbHocTU. Maccosas uHdopmaums. NMoHsaTne un
cywHocTb. NoHaTue un pyHkumum CMAU

npaktnyeckoe 3aHsitne (6 4aca(os)):

CnocobHOCTb MOHMMATL 1 U3BNeKaTb MHOPMALIMIO N3 TEKCTOB: U3yyatolwee, 03HaKOMUTENbHOE,
npocMoTpoBoe, aHanutuyeckoe YyteHne tekctos 10 Y3KOW CMEUMAJTIBHOCTW B 3aBncmMMocTu OT
YPOBHSI BNaAeHMs S3blKOM 13 00WecTBEHHO-MOMTUYECKON, COLManbHO-KYbTYPHOR 1
y4ebHOo-npodheccroHanbHom cpep Tunbl TEKCTa: MUKPOTEKCT, MaKPOTEKCT,
ANanornyeckoe/MoHONoOrM4yeckoe eANHCTBO, MMCbMEHHbIN/YCTHBIN TeKCT. CTPYKTypHas, CMbICNoBas
N KOMMYHMKaTMBHAS LLEeNOCTHOCTb TekcTa. OpraHnsaums Tekcta B COOTBETCTBUN C
KOMMYHUKaTUBHOW LIENbto BbickasblBaHWS. COOTHOWEHME NPOCTbIX M CMOXHbIX NPeaoXeHN B
TEeKcTe, onpenenseMoe ero KOMMyHUKaTUBHON doyHKUMEN. YTeHne nayyarlee, NnpocMoTPOBOE,
NOMCKOBOE, aHanNUTNU4ecKoe. YCBOEHUIO Noanexar: - onpefeneHne OCHOBHOrO CoAepXaHus Tekcta
Nno 3HAKOMbIM OMOPHbIM CNOBaM, MHTEPHaLNOHaNIbHOW NEKCUKE N C MOMOLLbIO IMHIBUCTUYECKOTO
aHanmsa (Mopgo0norM4yecKon CTPYKTypbl CNOBa, COOTHOLWEHNS YIEHOB NPELSIOXEHNS U T.4.), -
pacrno3HaBaHMe 3Ha4eHUS CNOB MO KOHTEKCTY, - BOCMPUATUE CMbIC/IOBOM CTPYKTYPbI TEKCTA,
BblAENeHue rMaBHON 1 BTOPOCTENEHHON nHdopmauum, - obobleHrne gakTos.

Tema 31. OpraHu3auus v nposepeHue npeseHrauun. CosepLUeHCTBOBaHME HaBbIKOB
ayampoBaHus No crneuuanbHOCTU.

npaktnyeckoe 3aHsitne (6 4aca(os)):

[MoHUMaHWe ananorn4eckom N MOHONOrMYECKOM peymn B cdpepe NpodpeccnoHanbHOM N Hay4YHOM
KOMMYHMKaLWW; - TPEHUPOBKA BOCNPUATUS HA CNyX NMPOXECCUNOHANbHO OPUEHTMPOBAHHbIX
ayaMoTEeKCTOB (ooknagpbl, Hay4YHble AUCKYCCUW, MPe3eHTaunn, OTPbIBKU NEKUMA N Np.) C
nocneayowmnm nx obcyXaeHnem.

Tema 32. CMM kaKk MHCTPYMEHT KaMnaHuu No CBSA35IM ¢ obLuecTBeHHOCTbIO Mpecc-penns u ero
OCHOBHble Buabl. CoBepLUeHCTBOBaHUE HaBblKOB 3KCTEHCUBHOIO YTEHUA MO cneuunanbHOCTU.

npakTundeckoe 3aHsitne (6 yaca(os)):

PaclwmpeHune cnoBapHoro 3anaca 3a c4eT OCBOEHMS U UCMOMNb30BaHUSI HAay4YHOW TEPMUHOMNOIK MO
creunanbHOCTV B COOTBETCTBYIOWEM KOHTEKCTe. [TpoCcMOTPOBOE U MOUCKOBOE YTEHME TEKCTOB
NOBbLIWEHHOrO YPOBHS CTIOXHOCTM MO CMeunanbHOCTV CNOXHOCTU C NOocneayowWmnM 3a0aHnem Ha
roBOpeHune, a IMEHHO, Npe3eHTaumel MmaTtepuana no 3agaHHok TeMe, rPaMoOTHBLIM COCTaBNIEHNEM
aHHOTauUuW, pestoMe Unn pedpepara no TeKCTy.

Tema 33. CBo6ona u otBeTcTBeHHOCTb CMU B Pd.MepeBoa HayyHO-UccnepoBaTelbCKnUX
TEKCTOB MO CreLuanbHOCTU C aHIMUUCKOro si3blka Ha PyCCKUN.

npakTudeckoe 3aHsitne (6 yaca(os)):

Tema 1 pema. JIMHrBUCTUYECKNE 1 SKCTPANMHIBUCTUYECKME TPYAHOCTY NEpeBoaa.
MNpennepeBoayecknini aHanma Tekcta. NepeBoayeckme TpaHcopMaLmu.

Tema 34. Report. NMucbmo
npakTtnyeckoe 3aHsitne (4 4aca(os)):

KTPOHHEBH
B_EPCHTET

AHATTAMECKAR CrCTEMA KPY
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OcHoBbl akagemMnyeckoro nucbma. CoBeplIEHCTBOBaHNE YMEHMS NPOAYLMPOBaTh NMMCbMEHHOE
N3N0XeHWe pasHblX BUOOB: AoKNaL, pedoepat-pestoMe, pedoepaT-0630p, COYMHEHNE-PACCYXAEHNE,
aHHOTaUMIO 1 Ap. B Nnpenenax Hay4Hoi Tematukn. Ocoboe BHMMaHNE yaenseTcs pasBuTUO yMeHNs
NIOrMYECKOro NOCTPOEHNSI MMCbMEHHOIO COOBLWEHNS, YMEHNIO BbIOOpa afekBaTHbIX S3bIKOBbIX
cpencTB. TekcToobpasyrowme QyHKUMM NopsiaKa CloB, PACnoIOXEHNS, COO30B, COO3HbIX 1
COEOVMHUTENbHbIX CNOB (ANS YCTAHOBNEHMS NIOTMYECKUX CBS3€ei BbicKa3biBaHUs). KOMNO3ULMOHHOE
ocbopmneHne TekcTa. Ab3al Kak eanHMLa KOMNO3ULMOHHOM CTPYKTYpbl TekcTa. MNyHKTyaums.
MpsiMas n KOCBEHHAas peyb Kak MUKPOTEKCTbI

4.3 CTpyKTypa 1 comepXxaHue camocTosiTesibHOM paboTbl AUCLMNNHBI (MOAYNS)

Pasnen
AducuunnuHbl

CemecTp

Henens
cemecTtpa

Buabi
camMoCTOoNITeNIbHOMN
pabortbl
CTYAEHTOB

TpymOeMKOCTb
(B yacax)

dopMbl KOHTPONS
CaMOCTOATEe/NIbHOWN
paboTbl

13.

Tema 13. handling PR
crises. 3akpenneHue
NEKCNYEeCKMX HaBbIKOB.
lMpennocbinkn
BO3HMKHOBeHUS PR
OcHoBHble Buabl PR
MeTonbl
PR-neatenbHoCTW.

noarotToeka
JomalliHero
3a0aHns

JomMalliHee
3agaHne

14.

Tema 14. Public
Relations and the
Press. 3akpenneHne
rpamMMaTmnyeckmnx
HaBblkoB. OCHOBHbIE
aTanbl NNaHMPOBAHNS
PR-kamnaHuw.
OcobeHHoCTH
aHanUTU4ecKoro
obecneuyeHnss PRBuabi
pabounx
MP-pokymeHTOB.ESsay.
lMucbmo. OueHka

9O PEeKTUBHOCTH
PR-kamnaHumn

MOAroToBkKa K
NMUCbMEHHON
paboTte

NMCbMEHHas
paboTta

15.

Tema 15. TV and Radio.
3akpenneHne HaBblKOB
ayaonposaHus. Mecto n
ponb PR-cneuvanucra B
CTPYKTYp€E opraHusaumm
HenernposaHve
NOSIHOMO4YNI B
opraHmsauum

noarotToBka
JomaliHero
3a0aHns

JomalliHee
3agaHune

16.

Tema 16. Outdoor
advertising.
3akpenneHne HaBbIKOB
rOBOPEHNS.
MpodheccunoHanbHas
aTuka PR-cneunanncrta
[MpodheccunonanbHble 1
NINYHOCTHbIE KayecTBa
PR-cneuwanucrta

NoAroToBska K
YCTHOMY Onpocy

YCTHbI ONpOoC

PernctpaumoHHbIn Homep
Ctpanunua 16 n3 31.
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi
caMoCTOsITe/IbHOM
paboTbl
CTYAEHTOB

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

17.

Tema 17. The Press.
3akpenneHne HaBblKOB
KOMMYHMKaTUBHOIO
YTEeHMS TeKCTOB No
cneunanbHOCTH
NoHaTne
00LWEeCcTBEeHHOro MHEHUS
N ero ponb B
PR-peatenbHoCcTM

NoAroToska K
YCTHOMY Onpocy

YCTHbI ONpocC

18.

Tema 18. Printed
documents.
3akpenneHne HaBblKOB
ayaompoBaHus rno
cneumanbHOCTH.
OcHOBHble MoLenu
Ceszeli C
06LeCcTBEHHOCTbHO.
Buabl n doopmbl
KOMMYH/KaLnn
KoMMmyHmkaTnBHbIE
KaHanbl 1 nx
Pa3HOBUOHOCTU
KOMMyHVKaTNBHbI
npouecc n ero
OCHOBHbIE 3Tanbl

MOAroToBKa K
NMUCbMEHHON
paboTte

NMCbMEHHas
paboTta

19.

Tema 19. Branded
content. Nepeson
Hay4YHO-MccnenoBatenbC
TEKCTOB MO
crneumanbHOCTU C
AHINNINCKOro A3blka Ha
pycckuin. Maccosas
KOMMYHUKaLNS:
CYWHOCTb U NPU3HaKN
MoHsATME 1 cnocobbl
MOSINTUYECKON
KOMMYHUKaLMn
MaHunynsaums B
KOMMYHUKaLMn

KX

NoAroToBka K
YCTHOMY Onpocy

YCTHbI ONpocC

20.

Tema 20. The Internet.
3akpenneHne HaBblKOB
KOMMYHMKaTMBHOIO
YTEHWS TEKCTOB MO
creumanbHOCTH.
MapkeTuHr
MapkeTunHrosas
NHJPOpMaLINA: NOHATNE
1 Buabl OCHOBHble
KaTeropmm MapkeTuHra
Tunonorns rpynn
06LWecTBEHHOCTH.
CermeHTaums pbiHka ?

NMOHATNE N NPUHUUNBI

NOAroToBKa K
YCTHOMY OMpocCy

YCTHbI ONpoC

PernctpaumoHHbIn Homep
Crtpanunua 17 n3 31.
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi
caMoCTOsITe/IbHOM
paboTbl
CTYAEHTOB

TPYyBOEeMKOCTb|
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

21.

Tema 21. Buzz
marketing.lNepeson
Hay4HO-uccnenoBartense
TEKCTOB Mo
crneunanbHoOCTH C
AHrMUNCKOro A3blka Ha
pycckuin. bBpeHanHr
MoHaTNE 1 yHKLUMM
6peHanHra KoHuenums
6peHa-nnaepcTea
MoHsATNE GOMPMEHHOrO
ctuns Ponb 6peHpa B
LesTeNbHOCTH
opraHuzauuu (B
LAHHOM Ccry4ae NoHATUS
6peHa 1 Toproeas
Mapka ynotpebnsiorcs
Kak CUHOHWMbI)

KNX

NoAaroToska K
YCTHOMY Onpocy

YCTHbI ONpocC

22.

Tema 22. Opinion
essay. [lncbmo.

MOAroToBKa K
NMUCbMEHHON
paboTte

NMCbMEHHas
paboTta

23.

Tema 23. Sales
promotions and
displays.AsTomatnsauus
HaBblKOB rOBOPEHUS

NoAroToBka K
YCTHOMY Onpocy

12

YCTHbI ONpocC

24.

Tema 24. Direct mail
and e-mail.
ABTOMaTU3aLUUS
HaBblKOB
KOMMYHMKaTMBHOIO
YTEeHNS TEKCTOB MO
cneunanbHOCTW.
MenwuinHoe none
OcHoBHble pecypchl
meguinHoro nons Lienn
1 3a0a4n
MeguavccrnenoBaHumn

NOAroToBKa K
YCTHOMY OMpocCy

12

YCTHbI ONpoC

25.

Tema 25. Logos.
ABTOMaTU3aLMS
HaBbIKOB ayaMpOBaHNS
no cneunanbHOCTH
Buapbl peknamsl
OcCHoBHbIe aTansl
pa3paboTkm
NONNTUYECKON
peknaMHo-aruTaunoHHO|
KamnaHuu.
CootHoweHne PR
peknambl 1 nponaraHgbl

MOAroToBKa K
NMUCbMEHHON
paboTte

12

NMCbMEHHas
paboTta

PernctpaumoHHbIn Homep
Crtpanunua 18 n3 31.
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Paspen
AucumnnnHbl

CemecTp

Hepnens
cemecTpa

Buabi
caMoCTOsITe/IbHOM
paboTbl
CTYAEHTOB

TpynoeMKOCTb
(B yacax)

dDopMbl KOHTPONSA
CaMOCTOATENIbHOMN
pabortbl

26.

Tema 26. Public
Relations and
lobbying.FAsBTOMaTN3auy
HaBbIKOB 3KCTEHCUBHOIO
4YTEeHUs Nno
cneunanbHOCTH.
Peknama:
Knaccugomkauus
Peknama Ha TB:
CYLUHOCTb 1
ocobeHHocTn Peknama
B neyatHbix CMW:
CYLLUHOCTb 1
ocobeHHocTn Peknama
Ha paano: CYLWHOCTb M
0cobeHHOoCTU
OcobeHHOCTN peknambl
Ha paano

A

NnoAaroToska K
YCTHOMY Onpocy

12

YCTHbI ONpocC

27.

Tema 27. Event and
sports sponsorship.
[Mepeson
Hay4HO-uUccnenoBaresnbC
TEKCTOB Mo
cneumanbHOCTU C
aHrMUNCKOro sA3blka Ha
pycckuii. Pexuccypa
peknambl: OCHOBHbIE
TEXHONOrnn

KX

NoAroToBKa K
YCTHOMY Onpocy

12

YCTHbI ONpoC

28.

Tema 28. Article.
MNucbMmo.

MOAroToBkKa K
NMUCbMEHHON
paboTte

12

NMCbMEHHas
paboTta

29.

Tema 29. Event and
sports sponsorship.
CoBepLieHCTBOBaHME
HaBblkOB FOBOPEHMS.
VHTepHeT kak kaHan
NOCTaBKM KOHTEHTA:
BO3MOXHOCTU U
0COBEHHOCTM

NOAroToBKa K
YCTHOMY OMpoCy

YCTHbI ONpoC

30.

Tema 30. Public and
Corporate advertising.
CoBepLieHCTBOBaHME
HaBblKOB
KOMMYHMKaTUBHOIO
4TEHUS TEKCTOB MO
crneunanbHOCTN.
Maccosas
nHpopmauus. NoHsATue
N CYWHOCTb. MMoHaTHE 1

goyHkumm CMA

NoAroToBka K
YCTHOMY Orpocy

YCTHbI ONpocC

PernctpaumoHHbIn Homep
Ctpanunua 19 n3 31.
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Buabi
N Paspen Cemect Hepens | camocTosiTensHon [TpyAo0eMKOCTb g;?ﬂg:;:?:;gﬂg;
AducumnnuHbl pcemecrpa paborthbl (B yacax) 260TbI
CTYyAOEeHTOB P
Tema 31. OpraHunsaums
N NnpoBefeHne
o NnoaroToBka K
31 [IPe3eHTaumi. 8 1-18 n(mjﬂb?/le%m?m 6 NMUCbMEHHas
"|CoBepleHcTBOBaHNE a60Te paboTta
HaBbIKOB ayaMpOBaHNS P
Nno cneunanbHOCTH.
Tema 32. CMU kak
WHCTPYMEHT KaMnaHum
Mo CBSA3SIM C
0611eCTBEHHOCTbIO
lMpecc-penns u ero noaroToBka K o
2. 1-1 TH
3 OCHOBHbIE B/ AbI. 8 8 YCTHOMY Onpocy 8 yCTHEI ONpoC
CoBepLieHCcTBOBaHME
HaBbIKOB 3KCTEHCUBHOIO
4YTEHNS MO
cneumanbHOCTH.
Tema 33. CBoboaa u
oTBeTcTBEHHOCTL CMU
B P®.lNepeson
Hay4YHO-UccnenoBaTenbCKmx {.1g [noAroToska K o
. - T
33 TEKCTOB Mo 8 8 YCTHOMY Onpocy 8 ycTHEI onpoc
cneumanbHOCTM C
aHrNMNCKOro A3blka Ha
PYCCKUNA.
Tema 34. Report. NnoaroToBka K
4. 1-1
3% Mncemo 8 8 |npesertaumn 4 fpe3seHTaln;
NTtoro 150

5. O6bpa3oBartenbHble TEXHONOIMU, BK/IHOYAA MHTEPaKTUBHbIE hOpMbl 06yUYeHUs

OcBoeHne ancumnanHbl "VIHOCTpaHHbIM S3blK NPOGeCcCMoHanbHOro obweHns" npeanonaraet
MNCNOMb30BaHNE KakK TPAAMLUMOHHbIX (MPakTU4yeckne 3aHATUS C UCNOSTb30BaHNEM METOONYECKUX
MaTepuanos), Tak U MHHOBALUMOHHbIX 06pa3oBaTe/ibHbIX TEXHOMOMMIA C NCMONIb30BaHNEM B y4EOHOM
npouecce akTUBHbIX N UHTEPaKTUBHbIX OOPM MPOBEOEHNSA 3aHATUIA: BbINONHEHNE psaaa
npakTU4eCcKnx 3afaHnin C UCNob30BaHMEM NPOJIECCHMOHASbHbIX MPOrpPaMMHbIX CPeACTB CO34aHNSA U
BELEHNS 3NEKTPOHHbIX 623 AaHHbIX; MyNbTUMEANAHbBIX NPOrPaMMm, BKIIOHAOWMNX NOATFOTOBKY 1
BbICTYMNJIEHNS CTYOEHTOB HA CEMUHAPCKNX 3aHATUSAX C OOTO-, ayamno- 1 BugeomMarepmanamm rno
npennoXeHHoW TeMaTtuke.

6. OueHOUYHble cpeacTBa OJ1sl TEKYLLLEro KOHTPOJS yCreBaeMoCT!, NPOMEXYTOYHOMN
aTTecTauum no UToram OCBOEHUS OUCLIMIMIIMHBI U y4eBHO-MmeToanyeckoe obecneyeHme
CaMOCTOSITe/IbHOW paboTbl CTYAEHTOB

Tema 1. History of the Media. PazButne nekcu4yeckmx HaBbIKOB.

Tema 2. The Press in the Roman Empire and in medieval Europe. PasButune rpammarnyeckumx
HaBbIKOB.

Tema 3. Books. Pa3suTme HaBbiKOB ayaMpoBaHUA
Tema 4. Magazines. Pa3BuTye HaBbIKOB rOBOpEHUSI.

Tema 5. Media and communication PasButue HaBbiIkOB KOMMYHUKaTUBHOIO YTeHUs1 TEKCTOB MO
cnewumnanbHOCTU

Tema 6. Informal letter. NMucbmo.

KETPOHHBH
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Tema 7. Tomorrow's journalism: new technology, new ethics PazaButue HaBbIKOB
9KCTEHCUBHOrO YTEeHUS Nno cneuuanbHOCTU

Tema 8. Don't blame TV. lNepeBon Hay4yHO-UCCNeQoBaTe/IbCKUX TEKCTOB NO CneLunanbHOCTU C
aHrMMUCKOro si3blka Ha pyccKuw.

Tema 9. Introduction into PR. Pa3BuTue HaBblKOB ayanpoBaHus No cneuuanbHOCTU

Tema 10. What is Public Relations? Passutne HaBblIkOB KOMMYHUKaTUBHOIO YTEHMUA TEKCTOB MO
cneumnanbHOCTU

Tema 11. What do PR professionals do? lNepeBon Hay4yHO-uccnepoBatefibCKUX TEKCTOB MO
crneuuanbHOCTU C aHIMUMACKOro si3blka Ha PyCCKUM.

Tema 12. Formal letter. Mucbmo.

Tema 13. handling PR crises. 3akpenneHue nekcuyeckux HaBbiKoB. Mpeanocbinku
Bo3HUKHoBeHus PR OcHoBHble Buabl PR Metonbl PR-pestenbHocTw.

JOoMallHee 3aaHune , npnuMepHblie BOMNPOChHI:

NawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Jlawtabosa, O. A. Wnpobokosa, M. A.MupoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 c. 4, p.65 Translate and transcribe the following words, learn them by
heart. Find the sentences where they were used and write them out. Crisis, disaster, legal, illegal,
self-assessment, technical, to sneak through, executive, unethical, identify, consultant,
whistle-blower, questionable, to diffuse, to lessen, damage, apologizer, skilled, heartfelt, to heal,
bruised, tampering, cyanide, campaign, removal, capsule, "tamper-proof", physician, safety, to
capture, commitment.

Tema 14. Public Relations and the Press. 3akpenneHue rpammaTuyeckux HaBblkoB. OCHOBHbIE
aTanbl NnaHnpoBaHusa PR-kamnaHun. Oco6eHHOCTM aHanuTuyYeckoro obecneyeHnss PRBuapl
paboumx MNMP-pokymeHTOB.Essay. NMucbmo. OueHka adppekTusHocTn PR-kamnaHum

nMcbMeHHas paboTa , NpYMepHble BOMPOCHI:

NawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Jlawtabosa, O. A. Wnpobokosa, M. A.MupoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 c. 7, p.66 Fill in the proper prepositions. 1. They can be broken down ?
four basic categories 2. Where are the gaps potential problems could sneak ?? 3. This can be the
CEOQO, an organization's president or a PR staff member who specializes ? crisis communications. 4.
Let's look ? a few of the different areas and industries in which PR professionals work. 5. Even
though the deaths were a result of local tampering, Johnson & Johnson engaged ? a nationwide
warning campaign and ordered the removal of all Tylenol capsules from store shelves ? a cost of
$100 million dollars. 6. Johnson & Johnson's commitment ? consumers helped them win back public
trust.

Tema 15. TV and Radio. 3akpenneHne HaBbikOoB ayaupoBaHus. Mecto u ponb PR-cneuunanucra
B CTPYKType opraHusauumn [lenernposaHve nosHOMO4YUM B opraHu3aumm

IOoMallHee 3ajaHne , NPUMEPHbIE BOMPOChI:
Radio Advertising Techniques for Small Business - http://www.youtube.com/watch?v=WR6bje50_hU

Tema 16. Outdoor advertising. 3akpenneHue HaBbiKOB roBopeHus. lNpodeccnoHanbHas 3aTUKa
PR-cneuuanucrta NpodpeccuoHanbHble N TMYHOCTHbIE KadyecTBa PR-cneuunanucra

YCTHbIVI ornpoc , npnMepHblie BOMNPOCHI:

MeaHoea, C.I". English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢. 2.3.4, p. 14Describe a poster you have
seen recently. Why did this ad catch your eye?

Tema 17. The Press. 3akpenneHne HaBbiIkOB KOMMYHUKaTMBHOIO YTEHUs1 TEKCTOB NO
cneuunanbHocTh MNMoHsITUE 06LLEeCTBEHHOro MHEHUS U ero ponb B PR-pesitenbHOCTU

YCTHbIA ONPOC , NPMMEPHbIE BOMPOCHI:
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MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbypreckuii roc. yH-T. - Openbypr : OI'Y, 2012. - 152 c. 3.3.1, p.17 Read and translate the text
using the dictionary. Be ready to do the assignments that follow The advertising sales department of
a newspaper or magazine sells advertising space or advertising positions in their publications. As
part of the sales effort, ad salespeople work with the marketing team to prepare media packs, which
contain information about: [l The advertising rates or cost of advertising in the newspaper or
magazine. The rate card shows the price of advertising and also gives technical data about the size,
or format, of the ad. The copy deadline tells advertisers when they have to deliver the copy (the
images and text for die ad) or the complete advert itself. [ Circulation figures or distribution figures,
showing the number of copies (single newspapers or magazines) sold per issue (the version of the
newspaper or magazine published on a particular date). The readership figures, which show how
many people read the publication, may be higher than the circulation figures because one copy may
be read by more than one person. [ The advertising policy of the publication, which gives general
information on what can be advertised, which formats are available, and how to pay. U Details and
dates about special features - articles about a particular subject, such as the Technology Quarterly
from The Economist, or reviews of fashion shows in women's magazines. If you are a clothing brand
it is a good idea to book space to coincide with reviews of fashion shows.

Tema 18. Printed documents. 3akpenneHne HaBbIKOB ayAupoOBaH1A NO creuunanbHOCTM.
OcHoBHble Mopenu Cesizen ¢ o6LL,eCTBEHHOCTbIO. Buabl 1 ¢popMbl KOMMYHMKaLMK
KOoMMyHuMKaTUBHbIE KaHalnbl U X pa3HoBuaHOCTU KOMMYHMKaTUBHbLIN NpoLLecC U ero
OCHOBHbI€e 3Tanbl

nncbMeHHas paboTa , NpUMepHbIe BONPOCHI:
Explorations in Public Relations: What is PR? - http://www.youtube.com/watch?v=f YSqO0VbNdO

Tema 19. Branded content. MepeBog Hay4yHO-UCCNen0BaTENbCKUX TEKCTOB MO CNeunanbHOCTH
C aHIMMIACKOro si3blka Ha pycckuin. MaccoBasi KOMMYHUKALMSA: CYLLLHOCTb M Npu3Haku MoHsTne
M cnoco6bl NONMTUYECKON KOMMYHUKauun MaHunynsumusi B KOMMyHUKaLum

YCTHbIi ONPOC , NPUMEPHbIE BOMPOCHI:

WMeaHoBa, C.I". English for advertising business management: yuebHoe nocobve /C.I". iBaHOBa;
OpeHbyprckuia roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢. 5.1.1, p.27 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Branded content is entertainment
created, funded or produced by a brand. For example, Nestle's Purina pet food produces a TV show
called Talk to the Animals, which has stories about animals and advice on feeding cats and dogs.
Brand messages or values are integrated into the content of an entertainment property, which could
be a TV show, a video game, a book or a live event. The entertainment property is often co-created
or co-produced by the brand. The brand sometimes barters, or exchanges, the entertainment
property for airtime - commercial space on television or radio. Branded content has grown due to
media fragmentation. With more and more TV channels, websites and magazines, it has become
more difficult for advertisers to reach their target audiences with conventional interruptive advertising
such as commercials in advertising breaks. However, by providing content, the brand engages and
connects with consumers, offering an emotional encounter with the brand, or a brand experience,
rather than just exposure to an advertising message.

Tema 20. The Internet. 3akpenneHne HaBbIKkOB KOMMYHMKaTUBHOIO YTeHUS1 TEKCTOB MO
cneumnanbHocTU. MapkeTuHr MapkeTuHrosas UHopMaLma: NOoHsATUE U BUAbl OCHOBHbIE
KaTreropum MapketuHra Tunonorus rpynn o6uiectBeHHOCTU. CermeHTaums pbiHKa ? NOHATHE U
NPUHLMNbI

YCTHbIA ONPOC , NPUMEPHbIE BOMPOCHI:

PeructpaumnoHHbIin HoMep DAEKTPOHHEH
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MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 c. 6.3.1,p.33 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Search engine marketing (SEM)
includes: [l paid search - in addition to die organic listings or unpaid search listings, brands can pa\
search engines to display advertising in the form of sponsored links or paid search listing; [ search
engine optimization (SEQ) - increasing the number of visitors, or traffic, to a website by improving the
ranking of the website. This means getting a search engine to rank the website high on the search
engine results page (SERP). SEO techniques are classified as white hat if they are recommended by
search engines as part of good web page design, and black hat if they are disapproved of by search
engines. Keyword stuffing is an example of a black hat technique: a web page is loaded up with
keywords to mislead the search engine about the content or interest of the website.

Tema 21. Buzz marketing.llepeBoa Hay4yHO-UccnepoBaTeNlbCKUX TEKCTOB NO crneunanbHOCTU C
aHINMNCKOro si3blka Ha pycckui. BpeHauHr MoHsaTue n pyHkuumn 6peHamHra KoHuenuus
6peHn-nupepctBa MoHsATME chupmMeHHoro ctunsa Ponb 6peHaa B AeATeNbHOCTM OpraHu3auum
(B mpaHHOM cnyyae NoHsATUS 6peHa 1 ToproBasi Mapka ynotpebnsitotcst Kak CUHOHUMbI)

YCTHbIi OMPOC , MPMMEPHbIe BOMPOChH!:

MBaHoBa, C.I. English for advertising business management: yuebHoe nocobue /C.I". ViBaHOBa;
OpeHbyprckuii roc. yH-T. - Openbypr : OI'Y, 2012. - 152 c. 6.3.1,p.38 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Search engine marketing (SEM)
includes: [l paid search - in addition to die organic listings or unpaid search listings, brands can pa\
search engines to display advertising in the form of sponsored links or paid search listing; [I search
engine optimization (SEQ) - increasing the number of visitors, or traffic, to a website by improving the
ranking of the website. This means getting a search engine to rank the website high on the search
engine results page (SERP). SEO techniques are classified as white hat if they are recommended by
search engines as part of good web page design, and black hat if they are disapproved of by search
engines. Keyword stuffing is an example of a black hat technique: a web page is loaded up with
keywords to mislead the search engine about the content or interest of the website.

Tema 22. Opinion essay. Nucbmo.
nMcbMeHHas paboTa , NpYMepHble BONPOCHI:

NawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Ilawtabosa, O. A. Wnpobokosa, M. A.MupoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 c. 16, p.91 Opinion Essay In an opinion essay express your personal
opinion and use "l statements". It is not necessary to use arguments "for" and "against". You can
describe only positive or only negative aspects of the theme. 1. Introduction Introduce the subject and
state your opinion. You can paraphrase the main problem using a question, proverb or an aphorism. |
have always wondered if/why/whether?, There are so many different views on/possible approaches
to?, In order to present this problem, let me begin with a proverb/famous quote? 2. Body Express
your personal opinion. Every point should be supported by reasons/examples. You can present
opposing viewpoints and give reasons. It can be useful to establish how many different approaches
you can take to tackle the essay question. Show how the problem may be investigated from a
number of different "angles" (e.g. socially, from psychological angle, from ecological angle, etc.) To
my mind,... In my opinion,... | strongly feel that... | believe that... As | see it,... As far as | am
concerned,... According to another opinion ... One can't agree/disagree that... On the one hand..., On
the other hand,... Firstly... Secondly... Thirdly ... Finally... Lastly ... In particular ... Besides ...
Economically/socially/psychologically ... From the angle/viewpoint of ... From a
historical/personal/global perspective..., 3. Conclusion Summarize what you have already said and
restate your opinion using different words. Make sure the conclusion matches the introduction and
the body of your essay To conclude,... In conclusion,... To sum up,... All'in all,... Therefore,... Thus,...
To come back to the point raised at the beginning..., However, it must be added...

Tema 23. Sales promotions and displays.ABToMaTn3auus HaBbIKOB FOBOPEHUS
YCTHbIA ONPOC , NPUMEPHbIE BOMPOCHI:
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MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 8.3.3, p.45 Read the remarks made by
marketing managers and recommend promotional actions. Sometimes more than one suggestion is
possible. Look at A and B opposite to help you. 1 | think we should do something with a prize. 17d like
to reward our most loyal customers and generate some buzz around the brand. 2 | think we need to
attract new consumers and reward our existing clients. Perhaps we could print some pieces of caper
that let people bug the product for a cheaper price. 3 Why don?t we have some little signs on the
shelves or on the product itself? What about the ones that bounces up and down as you walk past or
as you move the product? 4 17d like to have something big, eye-catching and functional. Maybe at
the end of the aisle, where the customer can take the product and see the special offers.

Tewma 24. Direct mail and e-mail. ABTOMaTU3auusi HaBbIKOB KOMMYHUKaTUBHOIO YTeHUS TEKCTOB
no cneuuwanbHocTn. MeauinHoe none OCHOBHbIe pecypcbl MeaunHoro nons Llenu n sapayun
MeOuanccnenoBaHuUmn

YCTHbIi OMPOC , MPMMEPHbIe BOMPOChHI:

MBaHoBa, C.I. English for advertising business management: yuebHoe nocobue /C.I". ViBaHOBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 9.1.1, p.48 Read and translate the text
using the dictionary. Be ready to do the assignments that follow The United States Postal Service
describes the advantages of its direct mail service on its web. Targeted: focus on your specific
audience, directing your campaign (or - mailshot / mailing) to the market you want to reach. Personal:
address customers by name. Write specific messages for them and - personalize your message. -
Flexible: a variety of formats, including letters, postcards, or brochures. Be creative with colors and
graphics. Offer a free sample of your product. - Tangible: customers can hold your mail piece.
Coupons or free samples included in your mail piece help encourage customer interaction by getting
them to use the product. - Measurable: track the results of your Direct Mail campaign by counting the
responses or inquiries it generates. Work out the cost per response for each campaign or go a step
further and calculate the cost per conversion - how much each sale cost in terms of direct mail
spending. - Cost-effective: your targeted message goes directly to the people you want to reach.

Tema 25. Logos. ABTOMaTusaumsa HaBblKOB ayaAMpoOBaHMA Mo cneumanbHOCTU Buabl peknambl
OCHOBHbIe 3Tanbl pa3paboTKy NONMTUYECKON PeK/TaMHO-aruTaLMoOHHOMN KaMnaHuu.
CootHoweHue PR peknambl n nponaraHabl

nMcbMeHHasi paboTa , NpUMepHbIe BONPOCHI:
Components of a Public Relations Campaign - http://www.youtube.com/watch?v=HrF-QQYK9r4

Tema 26. Public Relations and lobbying.FABTOMaTu3auus HaBbIKOB 3KCTEHCMBHOIO YTEHUS MO
cneumanbHocTU. Peknama: knaccucpukaums Peknama Ha TB: cyw,HOCTb 1 0COBEHHOCTH
Peknama B neyatHbix CMU: cywHOCTb 1 0c06eHHOCTU PeknaMa Ha paguvo: CyLLHOCTb U
ocob6eHHocTM OcO6eHHOCTU peKknambl Ha paavuo

YCTHbIA ONPOC , NPUMEPHbIE BOMPOCHI:

MBaHoBa, C.I". English for advertising business management: yuebHoe nocobue /C.I". ViBaHOBa;
OpeHbyprckuii roc. yH-T. - Openbypr : OI'Y, 2012. - 152 ¢ 11.3.1,p.59 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Lobbying is the process of seeking to
influence policy-makers, the people who decide government legislation, and to influence voting.
Lobbying is the business of professional lobbyists or public affairs consultants - often former ministers
who have contacts with politicians. Many private sector companies, non-profit organizations or even
overseas governments employ public relations firms to lobby on their behalf - that is, to promote their
interests - to maintain relationships with policy-makers and to influence the decision-making process
(how people make decisions). For example, the smoking lobby promotes the interests of tobacco
companies.

Tema 27. Event and sports sponsorship. MNepeBon HayuHo-UccnepoBaTeNbCKMX TEKCTOB Mo
cneumnanbHOCTU C aHIMIMNCKOro si3blka Ha PyccKui. Pexuccypa peknambl: OCHOBHble
TEXHONOrum

YCTHbIA ONpOC , NPUMEPHbIE BOMPOCHI:
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MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 12.2.1,p.64 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Art sponsorship: some companies
choose to he patrons of the arts and sponsor an artist or artistic event. Educational sponsorship: a
company sponsors a school, university or educational programme. Sports sponsorship: the brand
sponsors a sports team or event. Worldwide events, such as the Olympic Games or the FIFA World
Cup, have often been victims of ambush marketing, where a company that is not an official sponsor
or partner tries to associate itself in the consumers' minds with the event. They can then give the
impression of being a worldwide partner, without paying sponsorship fees. Cause related
sponsorship: this is a sponsorship deal between a company and a good cause or charity.

Tema 28. Article. NMucbmo.
nncbMeHHas paboTa , npUMepHbIe BONPOCHI:

NawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Ilawtabosa, O. A. Wnpobokosa, M. A.MnpoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 ¢ 19,p.102 Article An article is a written, non-fiction essay. Articles
usually appear in magazines, newspapers, academic journals, or the Internet. Writing articles often
requires a session of note taking and research. Your article should be interesting and easy to read. It
should also have absorbing content and a title that catches the reader's attention. Your article must
include: ? informal style ? correct grammar and spelling ? an interesting heading Your article must
NOT include: ? unnecessary or contradictory information ? jargon or slang ? grammatical or spelling
errors How to write an article Before you start writing your article, decide what you are going to write
about. Determine the topic of your article and brainstorm for ideas. Ask yourself the question: Who
are you writing for? If you are writing an article for your school magazine, a more informal style is
appropriate. If you do not know the topic very well, you should collect more information in this field.
Do your research. You can use different magazines, books or documents, search the Internet or talk
to an expert in this field. Write an outline or a summary of your article. It will help you focus on the
main points of the article. Write an introduction (what you are going to tell your readers about). Try to
make your reader interested in your article from the very beginning. Have you ever...? Do you know
that...? Have you ever thought of...? Write the body of your article. Divide it into paragraphs. Give
examples and express your opinion to catch your reader's attention. If you are describing some
event, make sure your article answers five questions: WHY, WHERE, WHEN, WHAT and HOW.
Take... for example... To my mind,... To my point of view, ... | believe that... As far as I'm
concerned,... As | see it,... Write a conclusion. Conclusions sometimes include your suggestions and
recommendations too. Let's... Try... Why not...? Additional tips. ? The text of your article should flow
smoothly Make sure that the language of your article is not boring. Try to make your article
interesting. ? Write in a simple language that the average person can understand. ? Try to develop a
conversation with your reader. Use the words "you" and "we". 8. Choose a headline and write your
own newspaper article. Newspaper Article 1 TRUCK CRASHES INTO LIVING ROOM Leading
sentence: provide your leading sentence Article content: write at least three short paragraphs about
the incident Newspaper Article 2 LOCAL COUNCIL: ACTION NOT PROMISES Leading sentence:
provide your leading sentence Article content: write at least three short paragraphs about the incident
Newspaper Article 3 LOCAL FOOTBALL PLAYER WINS BIG Leading sentence: provide your leading
sentence Article content: write at least three short paragraphs about the incident

Tema 29. Event and sports sponsorship. CosepLieHCTBOBaHWE HaBbIKOB roBopeHusi. UHTepHeT
KaK KaHal JOoCTaBKWN KOHTEHTa: BO3MOXHOCTU U 0COOEHHOCTH

YCTHbIA ONPOC , MPUMEPHbIE BOMPOCHI:

WMeaHoBa, C.I'. English for advertising business management: yuebHoe nocobue /C.I". iBaHoBa;
OpeHbyprckuia roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 12.2.1, p.64 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Art sponsorship: some companies
choose to he patrons of the arts and sponsor an artist or artistic event. Educational sponsorship: a
company sponsors a school, university or educational programme. Sports sponsorship: the brand
sponsors a sports team or event. Worldwide events, such as the Olympic Games or the FIFA World
Cup, have often been victims of ambush marketing, where a company that is not an official sponsor
or partner tries to associate itself in the consumers' minds with the event. They can then give the
impression of being a worldwide partner, without paying sponsorship fees. Cause related
sponsorship: this is a sponsorship deal between a company and a good cause or charity.

PernctpaumnoHHbIii HoMep am PAEKTPOHHBH
Crpanunua 25 n3 31. il VHHBEP‘CFITET

VS OFMALIMOHHD AHATKTAHECHAR CHICTEMA kb



Mporpamma omcumninHbl "MIHOCTpaHHbIA S3blk NpoddeccuoHanbHoro obwexmns"; 42.03.01 Peknama 1 cBsiav ¢ 06WeCTBEHHOCTBIO; CTapLINiA
npenogasatens, 6/c Xapanyabko E.H.

Tewma 30. Public and Corporate advertising. CoBepLueHCTBOBaHME HaBbIKOB KOMMYHUKaTUBHOIO
YTEeHUS TEKCTOB No cneuunanbHocTU. MaccoBasi nHcpopmauus. NMoHATUE K cywLHOCTb. NoHATUE
1 pyHkuum CMU

yCTHbIVI onpoc , npnMepHble BOMNPOCHI:

MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 13.1.1,p.68 Read and translate the text
using the dictionary. Be ready to do the assignments that follow Product advertising is an important
part of the marketing mix. Its aim is to increase sales by making a product or service known to a
wider audience and by emphasising its positive qualities. A company can advertise in a variety of
ways, depending on how much it wishes to spend and the size and type of audience it wishes to
target. The different media for advertising include television, radio, newspapers, magazines, the
Internet and direct mail. The design and organization of advertising campaigns is usually the job of an
advertising agency. Corporate advertising is not directly concerned with increasing sales of a
particular product or service, but more with the brand image, or picture, a company wants to present
to the public. Public relations (PR) experts specialize in organising activities and events which
generate positive publicity for companies. Unusual advertising campaigns sometimes get extra
publicity for the company by way of media reports about the campaign.

Tema 31. OpraHusaums u nposeneHue npeseHrauun. CosepLueHCTBOBaHME HaBbIKOB
ayaupoBaHus Nno cneuuanbHOCTU.

nMcbMeHHas paboTa , NpYMepPHbIe BOMPOCHI:

The importance of Body Language in Presentations -
http://www.youtube.com/watch?v=1qqiDw58NSE

Tema 32. CMUM KaK MHCTPYMEHT KaMnaHum No cBA3sM ¢ obLecTBeHHOCTbIo Mpecc-penus u ero
OCHOBHbI€e BuAbl. COBEpLUEHCTBOBAHNE HAaBbIKOB 9KCTEHCUBHOIO YTEHUS MO CMeLnanbHOCTU.

YCTHbIA ONpoC , NPUMEpPHbIE BOMPOCHI:

MBaHoBa, C.I". English for advertising business management: yuebHoe nocobve /C.I". ViBaHOBa;
OpeHbyprckuia roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 13.2.1, p.68 Read the texts about
translations of slogans and brand names, and note the problem in each case. Many advertisements
contain a slogan or short phrase to attract the consumer's attention. Effective slogans are usually
short, easy to remember, easy to repeat and easy to translate for international markets. In Taiwan,
the translation of the Pepsi slogan "Come alive with the Pepsi generation" came out as "Pepsi will
bring your ancestors back from the dead". When Parker marketed a pen in Mexico, its ads were
supposed to say "It won't leak in your pocket and embarrass you'.' However, the company translated
'embarrass' as 'embarazar’, which means 'to become pregnant'. So the ads said "It won't leak in your
pocket and make you pregnant”. In Italy, a campaign for Schweppes Tonic Water translated the
name as Schweppes Toilet Water. Colgate introduced a toothpaste in France called Cue, the name
of a French pornographic magazine. When Braniff Airlines translated a slogan for its comfortable
seats, 'fly in leather' it came out in Spanish as 'fly naked'.

Tema 33. CBob6ona n otBeTcTtBeHHOCTb CMU B Pd.MepeBon HayyHO-UccnepoBaTesbCKux
TEKCTOB NO CNeLuanbHOCTU C aHIMMUIUCKOro AA3blka Ha PYCCKUNA.

YCTHbIA OMPOC , NPMMEPHbIe BOMPOChH!:

PernctpaunoHHbIn HoMep < 3;;1;'%??(&1:{1;%2
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MeaHoBa, C.I'. English for advertising business management: yuebHoe nocobve /C.I". iBaHoBa;
OpeHbyprckuii roc. yH-T. - OpeHbypr : OI'Y, 2012. - 152 ¢ 14.1.1, p.71 Read the text opposite about
controversial advertising. Do you think the VW campaign was successful? Is Volkswagen bold or
stupid? Across France, workmen have been busy scraping off 10,000 billboard advertisements for its
new Golf following furious complaints from the Catholic Church. In a series of posters, the German
carmaker's model was likened to a religious revelation; one that showed Jesus at the last supper
recommending the car to his disciples. VW's agency DDB Needham doubtless thought its advertising
was ironic and extremely up-to-date. After all, the admen presumably figured, if outrageous
advertising worked for the likes of Benetton, it could work to revive the image of the Golf, which is
frankly rather old-fashioned. After the Catholic Church threatened to sue for Ffr 3.3 m ($550,000) to
obtain reparation for the damage suffered by Christians, the agency and the carmaker confessed to
their sins and agreed to remove the ads. "We have no disrespect for the fundamental values of
society nor for the beliefs of the faithful", said a spokesperson for DDB Needham. "We decided to
retract the posters immediately in order to show our respect for the faith and the feelings expressed
by certain believers". The agency?s penance has included making a substantial donation to a
Catholic charity.

Tewma 34. Report. NMucbmo
npeseHTauuns , NpMMepHbIe BOMPOCHI:

NawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobue /H. B. NawTtaboea, O. A. lnpobokosa, M. A.MupoHeHko; OpeHBYprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 ¢ 18,p.97 Report A report is a document which presents specific,
focused content - often the result of an experiment, investigation, or inquiry - to a specific audience.
The audience may be public or private, an individual or the public in general. Reports are used in
government, business, education, and science. They often use persuasive elements, such as
graphics, images, or specialized vocabulary in order to persuade that specific audience to undertake
an action. Your report must include: ? formal language; ? correct grammar and spelling; ? clear
headings for each paragraph; ? suitable expressions that are correct in the context. Your report must
NOT include: ? informal language; ? contractions; ? many phrasal verbs; ? spelling and grammatical
errors. How to write a report Report Plan: 1) initial information; 2) introduction; 3) body: paragraph 2
heading; 4) paragraph 3 heading; 5) paragraph 4 heading; 6) conclusion/recommendations. 6,p.101
Your teacher has asked you to write a report on the ecological situation of your town/city and to
compare it with the ecological situation of the neighbouring town/city. Write about air and water
qualify, traffic-jams, public transport and local factories. Try to use some figures to prove your point of
view. Write 200-250 words.

Tema . UToroBasi oopma KOHTpOns
Tema . UToroesas popma KOHTpons
Tema . UToroBasi oopma KOHTpOns
Tema . UToroesasi popma KOHTpons

MpvMepHbIe BOMPOCHI K 3a4ETy W 9K3aMEHY:

1) KOMMyHUKaTMBHOE YTEHME: TEKCT HAay4YHOro xapakTtepa He 6bonee 1200 n.3. HA MOMCKOBOE YTEHUE
(c nocnenyroOWUM NMNCbMEHHbLIM OTBETOM Ha BOMPOCHI) MW HA YCTHOE pedoepupoBaHne - 15 MUHyT;

Public relations as a distinct occupation is almost exclusively a development of the twentieth century
and the mass society which characterizes it. Big governments, big corporations, and big institutions
of all kinds have proliferated since 1900. The managers of these big organizations often feel remote
from the groups they serve. Headquarters, whether it be of a government bureau or a business
corporation, is often psychologically and physically distant from its publics. In recent years many
managements have employed public relations specialists within their organizations (or as outside
consultants) in an effort to overcome hostility, misinformation, or just plain apathy toward
themselves.

Business corporations in the United States tend to be larger consumers of public relations services
than government bureaus, labor unions, or nonprofit social and voluntary groups. Why should this be
so? In the case of government agencies, both state and federal, the party out of power is reluctant to
permit too much money to be allocated for information and public relations activities which may
enhance the opposition's ability to retain power.

PerncTtpaunoHHbii HoMep O PAEKTPOHHBIH
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2) becepna no temam, N3y4eHHbIM B CEMECTpE.
History of the Media.

What is Public Relations?

Public Relations and the Press.

TV and Radio.

The Internet.

Logos.

Public Relations and lobbying.

Event and sports sponsorship.

Product and Corporate Advertising.

7.1. OcHOoBHas nuTeparypa:

1. lawTtaboea, H. B.Public Relations in the contemporary world: Insight into Profession:y4ebHoe
nocobve /H. B. Jlawtabosa, O. A. Wnpobokosa, M. A.MnpoHeHko; OpeHbyprckuii roc. yH-T. -
OpeHbypr: OI'Y, 2012. - 109 c. - http://www.bibliorossica.com/book.html?currBookld=8427

2. NBaHoBa, C.I". English for advertising business management: yuebHoe nocobue /C.I". /IBaHOBa;
OpeHbyprckuii roc. yH-T. - Openbypr : OI'Y, 2012. - 152 c.-
http://www.bibliorossica.com/book.html?currBookld=8437

3. A Complete Guide to Modern Writing Forms. CoBpeMeHHble chopmaTbl NUCbMa B aHTIMACKOM
a3blke: YuebHuk / A.KO. MNoneHosa, A.C. Yucnoea. - M.: MUHOPA-M: AkanemueHTtp, 2012. - 160 c. -
http://www.znanium.com/bookread.php?book=235606

7.2. lononHutenbHasa nuteparypa:

1. [lenoBoe oblweHne Ha MHOCTpaHHOM s3blke: Metoauka obyyermns / H.M. F'pomosa. - M.: Maructp:
NH®PA-M, 2010. - 286 c. http://www.znanium.com/bookread.php?book=192695

2. inknna T.B v gp. ; Pen. Nnkuna T.B. AHrnuinckas rpammartmka B qooKyce nucbma n peyu :
y4yebHoe nocobue. B 2 yactsx. Hactb 1. YposHu B1-B2. - M.: MTUMO - YHusepcuTeT, 2011. - 252c¢.
- http://www.bibliorossica.com/book.html?currBookld=7183

3. Winknna T.B v gp. ; Pen. Wnkuna T.B. AHrnuiickas rpammartmka B qoOKyce nmucbma v peym :
yuyebHoe nocobue. B 2 yactsax. Yactb 2. YposHu B1-B2. - M.: MTUMO - YHusepcutert, 2011. - 252¢.
- http://www.bibliorossica.com/book.html?currBookld=7182

4. MeTogunyeckme pekoMeHaaLmm rno aHruUncKomy S3blky A5 acnMpaHToB 1 couckaTenen / [CocT.:
I". A. baraytouHoBa, W. W. NlyknHal; KasaH. roc. yH-T. - KasaHsb : [6. 1.], 2005. - 50 c.

7.3. UHTepHeT-pecypcChbl:

All About Public Relations ... - http://www.aboutpublicrelations.net/mpreviss.htm
Journal of Public Relations Research - Journal of Public Relations Research
Public Relations Review - http://www.journals.elsevier.com/public-relations-review/
What is Public Relations? - http://www.wisegeek.com/what-is-public-relations.htm
www.eLIBRARY.ru - www.eLIBRARY.ru

www.newsweek.com - www.newsweek.com

8. MarepuanbHo-TexHU4yeckoe obecrneyeHne QUCLMUNINHbI(MOAYS)

OcBoeHne ancumnanHbl "VIHOCTpaHHbIM SA3blK NPOGEeCCMOHaNbLHOro 0bWweHns" npeanonaraet
NCMNONb30BaHNE CNeayoLWero MaTepmnanbHO-TEXHNYECKOro obecneyeHms:

3AEKTPOHHELBH
YHHBEPCHTET

PHEOFMALMOHHD AHATKTAHECOAR CHCTEMA Kby

PernctpaumoHHbIn Homep
CtpaHuua 28 13 31. J i1y
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KomnbtoTepHbIli kKnacc, npeacraensowmii coboi paboyee Mecto npenogasaTens n He MeHee 15
paboymx MECT CTYAEHTOB, BK/HOYAOLWMX KOMMbIOTEPHbIN CTON, CTYN, NEPCOHANbHbIA KOMMbLIOTEP,
NVLEH3NOHHOE NporpaMMHoe obecneyeHre. Kaxablii KOMAbIOTEP MMEET WNPOKOMONOCHbBIVA JOCTYN B
ceTb NHTepHeT. Bce koMnbioTepbl NOAKNOYEHbI K KOPNOPaTMBHON KOMMbioTepHON ceTn KDY n
HaxoOsTCs B €MHOM OOMEHe.

JNIMHragpOHHbIN KabHeT, NpeacTaBnsoOWmM coboit YyHMBEPCaNbHbIA TMHFAGOHHO-NPOrPaMMHbIiA
KoMnekc Ha 6a3e KOMMbOTEPHOrO Knacca, CocTosAWwmiA 3 paboyero Mecta npenonasartens (CTon,
CTYN, MOHUTOP, NEePCOHanbHbI KOMNbIOTEP C NporpaMmHbIM obecnedeHmnemM SANAKO Study Tutor,
rofoBHas rapHuTypa), u He MeHee 12 paboynx MecT CTYAEHTOB (CrneunanbHblid CTOM, CTYN, MOHUTOP,
nepcoHanbHbIi KoMNbloTep ¢ nporpamMmHbiM obecnedeHnem SANAKO Study Student, ronosHas
rapHuTypa), CEeTEBOro KOMMyTaTopa Anst CTPYKTYpUpOBaHHON kabenbHo cnucteMbl kabuHeTa.

NnHrachoHHbIN KabnHeT NpeacTaBnseT cobor KOMNNEKC MyNbTUMEANAHOrO 060pynOBaAHMS U
nporpamMMHoro obecneyeHns ons oby4yeHns NHOCTPaHHBLIM i3blkaM, BKNOYAIOWMIA NporpaMMHoe
obecneyeHne ynpasnerus knaccom n SANAKO Study 1200, koTopble at0T BO3MOXHOCTb
NCMNONb30BaHNS B y4eOHOM NPOLECCE NHTEPAKTUBHBLIE TEXHONOMMN 00Y4YEHNS C UCMONb30BaHNE
COBPEMEHHbIX MyNbTUMEAMNNHbBIX CPEACTB, pecypcos VIHTepHeTa.

MporpammHbii komnneke SANAKO Study 1200 naet BO3MOXHOCTb MHHOBALMOHHOIO BEAEHNS
y4ebHOro npouecca, oOH npeanaraeT WUPOKWIA CNekTp BUOOB AEeATENbHOCTA (3a8aHunii),
nooaepXunBatowWwmx Kak NPakTUKN CNyWwaHns, Tak N TPEHUHI PEYEBON aKTUBHOCTU: MPakTUKa YTeHWs,
npocnywmsaHve, cnegosaHne obpasy, obcyxaeHune, Kpyrnblii CTON, UCNonb3oBaHne VIHTepHeTa,
camooby4yeHune, TecTmpoBaHue. lNpenogasaTenb ABNSETCS LEHTPaNbHON ourypoin npouecca
0by4yeHuns. EMy NnpenocTaBnaioTCs MHCTPYMEHTbI ynpaBneHns knaccoMm. OH Takxe MoXeT
MCNONb30BaTb MHOMOYUCIEHHbIE METOObI OLEHKN OOCTUXEHWI yYallMXCa 1 CNeanTb 3a UX
anHammkon. SANAKO Study 1200 npenoctaBnsieT yqawmMcs Hamny4iwme BO3MOXHOCTW Ang
BbIMOIHEHNS pPeveBbIX YyNPaXXHEeHNn 1 3aaaHNin, OCHOBAHHbIX HA TeKCTax, ayano- u
Buoeomatepuanax. Bcs ayoutopms Moxet ObiTb pasgeneHa Ha noarpynnol. 970 NO3BONSET
opraHn30BaTb OTHAENbHYK TPAEKTOPUIO 0BYYEeHNS ONs KaX A0 NOArpynnbl. Yyawmecs MoryTt
paboTaTb CaMOCTOSTENBHO, B @aBBTOHOMHOM PEeXUMe, NPy 3TOM Npenoaasartesib MOXeT
KOHTpOnMpoBatb ux gercteus. B coctas nporpammHoro komnnekca SANAKO Study 1200 Takxe
BXoAuT modynb Examination Module - Mmooynb co3gaHuns v ynpasneHus Tectammn s NpoBepku
KOHKPETHbIX HAaBbIKOB 1 CNOCOBHOCTEN yyalerocs. [MOKoCTb JaHHOrO MOOyNns No3BONseT
npenofaBaTtensam nerko BapbMpoBaTh TUMbl BOMPOCOB B TECTE U peaakTMpoBaTth CyLEeCTByoWme
TECThbl.

Takxe B coctaB nporpammHoro komnnekca SANAKO Study 1200 Takxe BXoauT Moay/b obpaTHOiA
CBS131, C MOMOLLbIO KOTOPbIX MOXHO B MPOLIECCE 3aHATMS MPOBECTM 3KCMNPECC-0NpPOC ayantopmm 6e3
MOAroTOBKM BONbLOro TECTA, a TaKXe y3HaTb MHEHME ayaAnTOpuK No Kakon-nnbo teme.

Kaxgpbii KoMnboTep NMHragpoOHHOro Knacca MeeT WNPOKOMNONOCHbIA A0CTyn K ceTn NHTepHerT,
NMLLEH3NOHHOE NporpamMMHoe obecneyeHne. Bee yHBepcanbHble NMHragoOHHO-MPOrpaMMHbIEe
KOMMNeKCbl NOLAKMOYEHbI K KOPOPaTUBHOM KOMMbOTEPHON ceTn KDY n Haxoaatca B e ANHOM
JIOMeHe.

YyebHo-MeToan4eckas nutepartypa ans 4aHHOW ONCLMMNINHBI UIMEETCS B HAIMYUN B
3NEeKTPOHHO-6MbnMnoTeyHol cucteme " BrubnuoPoccumka", 4OCTYN K KOTOPOW NpeLoCTaBneH
ctyneHTtam. B 9BC " bubnunoPoccuka " npeacTaBneHbl KONNEKLUMN akTyanbHON Hay4HOR 1 y4ebHOoM
nuTepaTtypbl N0 ryMaHMTapHbIM HayKaMm, BKoYalowmne B cebs nybnmkaumm BeoyLwmx pOCCURCKNX
n30atenbCTB ryMaHUTAPHOW NuTepaTypbl, U30aHMS HA aHIUACKOM A3blke BeOyLNX aMepPUKaAHCKUX 1
€BPOMNENCKMX N30aTeNbCTB, a TakXe peakme 1 ManoTupaxHbie 3NaHNsS POCCUNCKNX PEMMOHANbHbIX
By30B. ObC "BubnnoPoccurka" obecneynBaeT WMPOKMA 3aKOHHBIA [OCTYN K HEOOX0AMMbIM ANs
obpazoBaTeibHOro NpoLecca N3naHNsaM C UCNONb30BAHNEM MHHOBALMOHHBLIX TEXHONOMNIA 1
COOTBETCTBYET BCEM TPeOOBaHNAM heepanbHbIX rOCYapCTBEHHbIX 06pa3oBaTebHbIX CTaHAAPTOB
Bbiclero npodoeccuoHanbHoro obpasosarus (PrOC BIMO) HoBOro nokoneHus.

PeructpaumnoHHbIin HoMep DAEKTPOHHEH
Crpanunua 29 n3 31. il yLH,lf[;F EPCHTET
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YyebHo-MeToan4eckas nutepartypa ans 4aHHOW ONCLUMMINHBI UIMEETCS B HAIMYUN B
3NEeKTPOHHO-6nbnnoTeyHol cucteme "ZNANIUM.COM", pocTyn K KOTOPOW NpefoCTaBNeH CTyAEHTaM.
9BC "ZNANIUM.COM" conepXuT nponsseneHns KpynHENWUX POCCUNCKNX YYEHBIX, PYKOBOAUTENEN
rocyaapCTBEHHbIX OpraHoB, Npenogasartener Beaylmx By30B CTpaHbl, BbICOKOKBANUULMPOBAHHbIX
CreunanncToB B pasnnyHbix cdoepax brusHeca. PoHL 6nbnmoTekn cpopMMpPOBaH C y4ETOM BCEX
N3MEHeHWNn obpa3oBaTenbHbIX CTAHOAPTOB U BKAOYAET y4ebHUKK, y4ebHble nocobus, YMK,
MOHOrpadun, asTopedoeparbl, guccepraLmm, SHUUKNONEANnN, CAOBapU U CPaBOYHNKN,
3aKkoHO4AaTeNbHO-HOPMATMBHbIE OOKYMEHTbI, CNeunanbHbie Nnepnoanyeckme n3gaHms n n3gaHus,
BbiNyckaeMble nagatenncrsamm By30B. B HacToswee spems 95C ZNANIUM.COM cooTteeTcTBYET
BceM TpeboBaHusaM penepanbHbIX rocyaapCTBEHHbIX 06pa3oBaTeNbHbIX CTAHAAPTOB BbICLIErO
npogoeccrnoHanbHoro obpasoeanust (PrOC BI1O) HoBoro nokoneHus.

Mpwn M3y4eHnn OaHHOro Kypca pekoMeHayeTCs UCrnonb3oBaTh:

[ coBpeMeHHble TexHUYeckme cpencTBa 06yueHus;

[ komnbloTepHbIe knacehl ¢ AOCTYNOM K VIHTEpHeTY;

[ HoBble nHpopMaLmoHHbIe TexHonorum (Pwer Pint, Mvie maker, etc).

[ yHuBepcuTeTckyto anekTpoHHyto obyyaiollyio nnatpopmy MOODLE (www.vksait.ksu.ru)
AynunoBunayanbHble cpenctea 0byyeHns: CD npouvrpbiBatenu, BUAEOMarHATOGOH, TENEBU30P

I/|CI'IOHb3yI'OTC9I Onga peannsaudunn npuHUMna HarnsagHoCTn, BOCMONHAKT OTCYTCTBUE SA3bIKOBOM cpenhbl,
noBbIWAKT MOTUBALNIO.

McrnonbaytoTcs Ans pa3BuTyS HABbIKOB ayANPOBaHWS, FOBOPEHUS, MUCbMa.

MpoekTop, HOYTOYK VcnonbaytoTcs Onst AEMOHCTPaUUN Npe3eHTaunii, NoAroTOBNEHHbIX
npenoaaBatensiMn 1 CTydeHTaMu.

KomnbloTepHbii knacc Vicnonb3yetcst ansi opraHnsaumm caMocTosiTeNbHON paboTbl CTYAEHTOB, A4S
BbINONHEHMS pAOa MHTePaKTUBHbIX 3a0aHWA.

Mporpamma coctasneHa B cootBeTcTBumM ¢ TpeboBaHnsmm ®rOC BINO v y4ebHbIM nnaHoM no
HanpasneHuto 42.03.01 "Peknama un cBA3u ¢ 06WeCcTBEHHOCTbI" 1 Npochmno Nnoarotoskm Peknama n
CBS13M C 0OWECTBEHHOCTBIO B MONUTHKE .
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