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ABSTRACT

This article discusses common and specific images of the Russian and German axiological phraseologisms through
the prism of cultural codes. The authors have differentiated 14 cultural codes within which the common images of the
Russian and German axiological phraseological units are defined, carried out the quantitative analysis of distribution of
phraseological units in the codes of the culture and images of set phrases according to the type. It has been found that the
basis of interpretation of the images is revelation of an internal form of the phraseologism that binds the value / antivalue and
a language picture of the world. Specific images in the Russian and German phraseological units correlate with the Russian
and German cultures.

Key words: cultural code, axiological phraseological unit, axiological vector, value, antivalue, common image,
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1. INTRODUCTION

The Russian and German phraseological units representing the values and antivalues have common or specific
images, correlated with cultural codes.

Cultural codes are interpreted as a «system of signs (symbolic objects) of the material and spiritual world that have
become the bearers of cultural meanings» [1] and are internally bound system of the barriers of cultural and value
information and sets [2].

Cultural codes are the realities that make cultural sense to human and are «initial material for cultural perception of
phraseological image». They are thematically combined according to the features and actions of a human himself, the
animal, plant, object, natural and landscape, spiritual and religious worlds [3].

V. V. Krasnykh stresses the close correlation of culture codes with the outside world: «... cultural code is a «net» that
culture «throws» onto the world, divides, categorizes, structures and evaluates it» [4]. It follows from the definition of V. V.
Krasnykh that cultural codes are a bearer of information about the values of linguocultural community. Therefore, cultural
codes are a kind of prism through which images of the Russian and German axiological phraseological units are considered.

2. CULTURAL CODES AND IMAGES OF THE RUSSIAN AND
GERMAN AXIOLOGICAL PHRASEOLOGICAL UNITS

In the process of cultural interpretation of a phraseologism, an image is «immersed» in the cultural space. The
process of cognitive-cultural interpretation of the phraseological unit, according to M. L. Kovshova, has a multistage
character. At the first stage, the phraseologism is perceived through the prism of base cultural knowledge of a man that
contains the archetypal forms of consciousness and world modeling. At the second stage, the image of phraseological unit is
correlated with cultural codes. The third stage of the cognitive-cultural interpretation of the phraseologism is connected with
defining the role (the role of symbol, model, stereotype, etc.), which is acquired by this linguistic sign in the course of
perception and description of the world [5].

The interpretation of the image of phraseological unit in culture occurs when «searching» for cultural meanings by
means of the system of thematic codes, with which the words-components of a phraseological unit are correlated in the
human mind. M. L. Kovshova considers cultural codes as the secondary sign systems. There are used different means for
attributing cultural meanings or a valuable content that is acquired by a human being in the process of world-viewing. The
coded value content creates a picture of the world, which reflects the outlook of a cultural society [6].

G. A. Bagautdinova notes that « the images of anthropocentric phraseology of the Russian, English and Tatar
languages are a reflection of the way of the world view and can be described in the following cultural codes: a) an
anthropomorphic cultural code representing the human and parts of his body; b) biomorphic cultural code representing the
images of animals, birds, insects, plants; c) object cultural code representing images of household goods; buildings, dwelling,
its parts, etc.; d) animistic cultural code representing images of natural phenomena; e) mythological cultural code
representing images of religious and supernatural ideas of a man, fairytale characters, etc.; f) temporal cultural code
representing conception of time in phraseological units; g) spatial (geographical) cultural code; h) colouration cultural code
representing the images associated with the symbolism of colours; and) quantitative cultural code that represents images
through the units of measurement, etc.» [7].

Based on the classification by G. A. Bagautdinova, we have singled out 14 cultural codes within the framework of
which one can determine the images of the Russian and German axiological phraseologisms. Besides, we have included the
cultural code representing the images, being traced back to the real historical events (see Table 1).
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Table 1. The Cultural Codes within the Framework of Which the Images of the
Russian and German Axiological Phraselogical Units are Represented

Examples of the Russian and German
Axiological Phraseological Units,
the Images of Which are Represented within the
Framework of a Cultural Code

gewams 2onosy;( hang one's head)
Anthropomorphic sich[D]SchwielenandieHandearbeiten(lit. pabotaTb 4o Mo3onen Ha pykax) 10%
— to work a lot
nosumsb myx(snap at flies), coll. iron.;
wissen, wie der Hase lauft, coll.(lit.3HaTb, kak 6eraeT 3asu/to know how
hare runs) — be good at smth, pasbupatbcst 8 yem-11.; 3HaTb, Kak B3SATbCSI
3a geno / to know much about the matters
Hem po3bl 6e3 wurios (there's no rose without a thorn);
j-s Lebensweg war nicht mit Rosen bestreut, gsbicok. (litt.4ed-n1. Xu3HeHHbIl
nymb He 6bin ycbinaH po3amu) — Yel-1. XU3HeHHbIU nyms 6bi1 mpydeH
/smb’s course of life was difficult
nnesamp 8 nomonok, coll. (sit twiddling one’s thumbs);
Object reinenTischmachen,pasr. (lit.caenats uucrbiii cron / to make the table 9%
clean) — 06bSICHUTLCA HAUUCTOTY € Kem-71./to have it out
6pocams criosa Ha eemep( to waste one's breath);
Animistic von etw.Wind bekommen,coll.(lit.nony4uts BeTep o yem-s1./ to get wind of 8%
sth) —y3HaTb 0 yem-71. TaitHom / to know about sth secret, to smell sth out
sorik 8 ogeusell wkype(wolf in sheep's clothing) — ein Wolf im Schafskleid,

Number of Axiological
Phraseologism
(in %ratio to total number)

Cultural Code

Zoomorphic 9%

Plant 5%

ibli 0,
Biblical bookish. disap.. 13%
Mythological Awuk MaHdopsl (Pandora's Box ) — die Buichseder Pandora / Pandoras(lit. 12%
6atka Mangopbl)
. . Kak weed nod MNMonmasou; esabwartenwiedieHanauer(lit.xgaTtb kak
Historical Ny R ! 9%
raHay3ubl)—oxugaTtb Yyez2o-/1. HanpacHo / wait for sth. in vain
momeHm ucmuHbl (the moment of truth)— derAugenblickderwahrheit
Temporal N 3%
(lit.MrHoBEHMe UCTUHDI).
numamscsi akpudamu u (dukum) medom(feed on locusts and wild honey),
obs. bookish and iron.;
Food 5%

aus jeder Bliite Honig saugen wollen (lit. >xenaTb BbicocaTb Mef C KaXA0ro
LBeTKa) — BCIOAY CHUMaTh nexku / skim the cream everywhere

Mocksa cnesam H esepum(Moscow does not believe in tears);

Spatial mit Alsterwasser getauft sein,coll. (lit.6bITb kpeLLeHHbIM Bogon 13 6%
Anbcrepa) — 6bITb YpOXAEHHbIM rambypxuem
2onybas kposb(blue blood), bookish.;
Colouration ein schwarzer Freitag (lit. black Friday)— Hec4acTnuBbIi, kpaHe 4%
HeydayHbIl B J€NOBOM OTHOLLEHWMM AeHb unlucky day in business
dsaduyamb 0sa Hecyacmbsi (walking catastrophe);

Quantitative j-m drei Ful Wasser unterm Kiel wiinschen (lit>xenatb komy-n. Tpu dyra 3%
BOAbI M0/ KUIEM) — XenaTb KOMy-/1. C4aCT/IMBOrO NnaBaHbst

cecmb Ha menb (be in low water), coll.;von der Pike aufdienen(lit.cnyxutb
C MNWKK) — HAYMHATb CryXO6Y C CaMblx HM30B (0By4aTbCst Yemy-1.)

Terminological 4%

The cultural connotation of figurative axiological phraseological units lies in their internal form, which can be
considered as an image.

Based on the analysis of figurative axiological phraseological units, it has been established that they reflect common
(equivalent), specific (lacunar) and general-specific images (see Table 2).

Table 2. The Images in Axiological Phraseological Units

Type of Image . . . Numb_er O.f .
Axiological Phraseological Units (in %ratio to total number)
Common in Russian and German 47%
Specific 48%
— in Russian in relation to German 25%
— _in German in relation to Russian 23%
General-specific 5%
— in Russian in relation to German 3%
— _in German in relation to Russian 2%

3. ANALYSIS OF IMAGES IN THE RUSSIAN AND GERMAN AXIOLOGICAL PHRASEOLOGISMS

Common images include the images that are present in the phraseologisms of the Russian and German languages.
The most numerous groups are presented by the axiological phraseological units having common sources of origin: the
biblical and mythological.

The Biblical cultural code reflects images dating back to the Bible: Jepeso nosHaemcs o nnody — Jeder Baum wird
an seiner eigene nFruchter kannt / A tree is known by its fruit: Hem do6pozo depesa, komopoe npuHocuno 6kl xydou nnood; u
Hem xydoeo depesa, Komopoe fpuHocuno bkl 1100 006pkil, ubo ecsikoe depeso no3Haemcs o nnody ceoemy, Nomomy
4Ymo He cobupaom CMOK8 C MEePHO8HUKAa U He CHUMarom euHoepada ¢ KycmapHuka (Jk. 6: 43-44) — Dennes gibt keinen
guten Baum, der faule Fruchttragt, und keinen faulen Baum, derguteFruchttragt. Denn jeder Baum wird an seiner eigenen
Frucht erkannt. Man pfliickt ja nicht Feigen von den Dornen, auch liest man nicht Trauben von den Hecken (Lukas 6: 43-44)/
There is no good tree that would bring corrupt fruit; and there is no corrupt tree that would bring forth good fruit. For every
tree is known by its fruit, because they do not gather figs from thorns, and grapes are not removed from the bush (Luke 6:.
43-44).

In the above listed phraseologisms with the meaning 'Man is known by his deeds', fruit of the tree is compared with
the deeds and actions of the person which he commits during his life, and by which he is estimated. The phraseological units
also realize the plant and cultural code, in terms of which the images of the tree (Baum) and its fruit (Frucht) are determined.
The phraseologisms represent value of «Work» and have a positive axiological vector.
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The mythological cultural code represents the images dating back to mythology, fabulous characters, etc.: dsynukuti
SAnyc (two-faced Janus); zwiegesichtiger / zweige sichtiger Janus, bookish obs. (lit. gBynuubIn AHyc) — insincere, double-
faced man.. In ancient Roman mythology Yanus (Janus) - the god of time, and also of any beginning or end. Janus was
portrayed with two faces, facing in opposite directions (to the past and the future). One of his faces was the face of a young,
beardless man looking into the future, another person was the face of a bearded old man, facing the past. The very name
Janus is from <Lat. janua (‘door', 'beginning’). The name of month January originated from this word [8].

It should be noted that the above-mentioned idioms are also correlated with anthropomorphic cultural code as they
have designations of the parts of human body - the face, and the quantitative culture code.

The components of phraseological units dsynukuti and zweigesichtiger (two-faced) are composed of two numbers,
the symboalic function of which is duality, controversy. Besides, this symbolic function is supported by the cultural symbol.
The head of Janus with two faces, facing in opposite directions, symbolizing the inner conflict [9]. The phraseological units
represent antivalue «Lies, hypocrisy» and are marked by a negative axiological vector.

The common images of the Russian and German axiological phraseologisms, contained in their internal form, can
combine different cultural codes, for example:

— zoomorphic-biblical: eonk e oseuseli wkype (a wolf in sheep's clothing); ein Wolf im Schafskleid, bookish.disapp.
(lit.Bornk B ogexae osubl). The phraseological units go back to the Bible (Matthew 7:. 15, Matthaus 7: 15) and have a
negative axiological vector.

They represent the images of gosnik / the wolf (Wolf) - a dangerous predator and osya /sheep (Schaf) - a harmless
animal, that are found in one person - the hypocrisy that hides vices under the guise of virtue. The component of German
phraseologism Kleid -‘nnatee, ogexpga'l ‘dress, clothing' as the part of a compound word Schafskleid - ‘onexxaa osubl’ /
'sheep's clothing' creates a shade of irony;

— object-anthropomorphic: 3omomsie pyku | one has hands of gold; goldene Hande (lit. gold hands). Axiological
phraseological units represent the value «MactepctBo» / «Skill» through the image of the parts of human body with which
the work is performed - pyk / hands (Hande). The components 3onomeie / gold (goldene) create an image, which is based on
a comparison of the precious metal gold with skill which is also valuable;

— animistic-spatial: cmpaHa socxodsiwyezo conHual the Land of the Rising Sun; das Landder auf gehenden Sonne,
euph. (lit. ctpaHa Bocxopsiwero conHua) — Japan. The components of phraseological units cmpara / land (Land) have a
geographical indication, the components socxodsiujee cornHyel the rising sun (aufgehende Sonne) represent the image of
the natural phenomenon. The inhabitants of Japan first on the globe meet the dawn, so Japan is called the country of the
rising sun. The Japanese associate the sunrise with prosperity and happy future [10], which creates a positive axiological
vector of the above-mentioned phraseological units.

As M. L. Kovshova notes rightly, «the interpretation of phraseological units in the cultural codes makes it possible to
reveal the cultural significance of the words-components that constituent it, define its role as a cultural sign, describe how
culture is embodied in a phraseological sign» [11].

Specific images of axiological phraseological units reflect national and ethnic originality of the cultures of the Russian
and German peoples.

The Russian phraseological unit epyHda Ha nocmHom macne with the meaning 'rubbish, absurdity, nonsense'
represents a specific image realized within the framework of the food code of culture. This is the Russian expression proper.
V. I. Zimin gives a popular explanation of the phraseologism. The word epyHda was coined by the Germans. Trading with
Russia, they invited people to look at their goods hierundda (here and there). The goods were of no value and they were
called epyHda (nonsense). The German dish beetroot salad to be considered tasteless was called epyHda by Russian
people. Coming to Russia, the Germans treated the visitors to their national dishes, stressing that this or that dish was
cooked with vegetable oil. When keeping the fast that remark was relevant, and on ordinary days it caused ridicule. Thus,
«over time evrything that was called nonsense (epyHaa), firmly intertwined together with vegetable oil - epyHda Ha mocmHom
macrie | nonsense» [12].

The specific image in the internal form of phraseologism is created at the expense of the absurd combination of its
components. The above-mentioned phraseological unit represents the antivalue «nynocte» / «Stupidity» and has a
negative axiological vector.

The common-specific images are presented in the axiological phraseologisms having dual imagery: an image being
present in the Russian and German phraseologisms (common image), and an image reflecting the cultural identity of the
Russian or German languages (specific image). The common-specific images of axiological phraseologisms correlate with
several cultural codes.

Thus, the Russian idiom momnoyHbie peku [u] kucenbHbie 6epeaa | MOMOYHbIE PEKU C KUCeNbHbIMU 6epesamu (rivers
flowing with milk between banks of sweet jelly) is the object-spatial-biblical cultural code. The meanings of the phraseologism
‘ckazodqHoe m3obunue’/ ‘fabulous abundance', ‘npuBonbHas xusHe'/ 'free and untrammelled life’, ‘HegocTwxkumbli ngean’ /
'unattainable ideal' determine its positive axiological vector. The internal form of phraseologism contains an image that goes
back to folk fabulous texts about an ideal happy land in the realm of the dead, where rivers flowing with milk and
honey(monoyHbie peku ¢ kucenbHbiMu 6epezamu). In the Bible, MonoyHble peku ¢ kucenbHbIMU 6epezamu - an unusually
fertile land, which is called a land flowing with milk and honey — ein Land, darin Milch und Honig flief3t.

The component monoyHble peku [ rivers flowing with milk creates the common image which is present in the German
axiological phraseological unit ein Land, darin Milch und Honig flie3t / a land flowing with milk and honey (Milch flieRt -
flowing with milk). The components monoyHbill milk < monokou (molokoi) Milch (milk), in the Russian and German
phraseological units denote nourishment which gives vitality to a man. The image of abundance is created at the expense of
the components peka (the river) and flie3t (flowing). As V. M. Mokiyenko notes, «the very folkloric image of the milk, honey...
river is universal - a symbol of material prosperity and easy, free life in many nations» [13].

The specific image (in comparison with the German language) is conveyed by the component kucensHbie 6epeea,
which, as I. V. Zakharenko notes, attaches national identity to the image, as kissel — is a ritual dish of funeral and sacrificial
character in the Eastern Slavs; 6epeza u3 kucens (banks of jelly) «indicate, as well as peka(river), to association with the
next world»[14].

The phraseologism monouyHble peku [u] kucenbHbie 6epeea (a land flowing with milk and honey)/ mono4Hbie peku c
KucenbHbiMu 6epezamu (rivers flowing with milk between banks of sweet jelly) is marked with a positive axiological vector,
representing the value «Cyactbe»/«Happiness».

| 382



Journal of Language and Literature, ISSN: 2078-0303, Vol. 6. No. 4. November, 2015

The common-specific image consists in the inner form of the German phraseological unit j-dist schon auf dem
trojanischen Pferd geritten, j.-iron. obs. (lit. kmo-. yxe e3nun BepxoMm Ha TPOSHCKOM KoHe) with the meaning ‘4yenoBek
noxwunoro Bospacta’/ ‘a man of elderly age’. The phraseologism correlates with the zoomorphic-spacial-mythological cultural
code.

The expression dates back to the phraseologism Trojanisches Pferd (lit. Trojan horse), having the meaning:
‘KoBapHble fapbl, NPMHOCUMbIE C NpedaTenbCcKol Lenbio; obMaHumBasi ycryra; TaiHbli 3ambicen’ /'gifts given with perfidious
purpose; deceptive service; secret intention’. The image equivalent with the one in German is represented in the Russian
phraseologism mposiHckuli KOHb.

Gomer in «Odyssey» and Vergilius in «The Aeneid» described the episode from an ancient Greek epos about the
Trojan War when the Greeks resorted to stratagem: they, feigning their retreat, consealed themselves inside the huge
wooden hollow figure of a horse built by them. The inhabitants of Troy, having lost concentration and believing that horse
was a gift from the Greeks, let it enter the city. At night the greekes left the horse-concealment and, together with the Greek
soldiers arriving, brought about ruin and downfall of Troy to its very foundations [15].

The specific image of man who has already ridden the Troian horse is realized in the phraseological unit j-dist schon
auf dem trojanischen Pferd geritten. The image of the phraseologism is based on the fact that all that already happened long
ago [16], that is, man has been living very long — since the time of the Trojan war. The absurdity of the literal meaning ‘smb
who has already ridden the Trojan Horse’ (which was wooden) creates a facetious and ironic shade. The above-mentioned
German phraseological unit reflects the value «XXusHb»/ «Life» and has a positive axiological vector.

4. SUMMARY

The analysis of common and specific images in the Russian and German axiological phraseological units allows to
summarize:

1) Interpretation of images is based on revelation the inner form of phraseologisms as interlink between value /
antivalue and the linguistic picture of the world.

2) Common images in axiological phraseologisms of the Russian and German languages represent conventional
values / antivalues and are realized within the framework of 14 cultural codes that can go with each other.

3) The most numerous groups of axiologicl phraseologisms with common images are represented by the
phraseological units that have common sourses of origin: biblical and mythological.

4) Specific images in the Russian and German axiological phraseologisms are associated with the Russian and
German cultures.

5. CONCLUSION

The results of the investigation can be used in compiling the dictionaries, in the professional activity of the
translators, linguists, at the lessons of German Practice.
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