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Abstract

The article covers the problem of using "hidden" symbols that are actually imperceptible without
purposeful very careful examination of advertising picture. On the other hand "hidden" symbols
in advertising are highly effective as a psychological effect on consumer. The authors discuss
specifics of psychological effect of "hidden" symbols in advertising, analyze some symbols that
may be found in today advertising and demonstrate specifics of perception dependence of sex.
The authors have came to conclusion that hidden symbols in advertising pictures are not always
carefully selected and do not reflect initial intention. Besides "hidden" symbols often contradict
with advertising idea.
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