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BBenenue

[enpto yuyebHO-MeToaMueckoil pazpadotku (YMP) mno nucuuniune
«HOCTpaHHBIN S3BIK» IS OPTAaHU3ALMM TPAKTUYECKUX 3aHATHA CTYACHTOB,
oOyuaroruxcst mo HampasiieHnto 43.03.01 «Cepsuc»  43.03.02 «Typusm» u
43.03.02 «['octuHmuHOE 1eno» sABIsAETCS (GopMUpOBaHUE NPOPECCHOHATHLHON
JEKCUKO-TIOHATUHHOW M KOMMYHHKATUBHOM KOMIETEHIIMM TIO JAHCLHUILIMHE.
KoMMyHUKaTUBHO-OPUEHTUPOBAHHBIA  TOJIXOJl K  OpraHu3aluu  Impolecca
OoOy4eHHUsI C HCHOJIH30BAHUEM HHTEPAKTHUBHBIX TEXHOJOTHH W JUHTaQOHHOTO
kaOuHeTa Tmomoraer chOpMHUpPOBATh TOTOBHOCTh K 3(PQeKkTuBHOM padoTe 110
CHELMATIBHOCTH, K TIOCTOSIHHOMY CaMOCOBEPIIEHCTBOBAHUIO B 00JacCTU U3y4YCHUS

aHTJIMHACKOTO SI3bIKa B c(hepe COLMOKYIbTYPHBIX H MPOPECCUOHAIBHBIX HHTEPECOB.

Metonunueckas pa3paboTKa cocTaBieHa B cooTBeTcTBUM TpeboBaHusiMm PI'OC
BIIO tperbero mnoxonenus, IIporpamMmmoii  AMCHUMIUIMHBI, KaJeHAAPHO-
TEeMaTUYECKUM IUJIAaHOM U BKIIIOYaeT BcCe TeMbl Kypca. OCHOBHBIM Yy4e€OHBIM
ocoOreM, UCIOJIb3YEMbIM B MPOIECCE N3YUCHUS JUCITUTUINHBI, SIBIISIETCS YUYCOHHUK
«Learningenglishl.ru»: yueonoe mocobue / I'anmumaukosa E.M., T'openosa FO.H.,
Kypasnesa E.E., Hcmarunosa JIL.P., Ilomskoa O.B., Mapnanmmuna P.P.,
Xadpuzora JI.B. — Kazanp: KI'®DU, 2011. [JlomoiaHUTENBHO Ha 3aHATHIX
PEKOMEHJIyeTCS MCIIONIb30BaTh ayTeHTHUHOE ydueOHoe mocooue Cotton D., Falvey
D., Kent S. Market Leader (I) Longman, 2007, — English for international tourism
Upper-Intermediate, — Going international: English for international tourism.
Kaxmas TemMa BKIIOYAaeT METOAMYECKHE PEKOMEHAAIMU IO BBIIIOJIHEHUIO
MPAKTUYECKUX 3aJaHUM, COAEPXKAIIUXCA B OCHOBHOW M JIONOJHUTEIBHOU
auTepaType K Kypcey, 3aJaHusl JJii OpraHu3aldu padoThl B WHTEPAKTUBHOM
pexnme, a Takke oO00O03HauaeT KOHTPOJIbHbIE TOukH. Pabora CTyneHTOB
OIICHUBAETCS COTJIACHO CIIEAYIOITUM KPUTCPHSIM:
® [IOJIHOTA PACKPBITUS TEMBI;
® SICHOCTb U3JIOKEHUS U CTPYKTYPHUPOBAHHOCTb;

¢ OPUTMHAJIBHOCTDb U OCTCTUYHOCTD IIPE3CHTALINHN



® OTJINYME TEKCTAa MPE3CHTAIUN OT YCTHOTO BHICTYIUICHHUS MTPE3CHTYIOMIETO;
® TIPaBUJILHOCTH MUCITOJIb30BAHUS TPAMMATHYCCKUX U JIEKCHUYECKUX KOHCTPYKITHH,
UCTIOJIb30BaHUE TEPMUHOJIOTHH TIO TEME;

® yMEHHE OTBEYaTh Ha BOIIPOCHI.
® yYMEHHE apryMEHTHPOBATh CBOIO TOUKY 3PCHUSI;
® yMEHHE 337]aBaTh BOIPOCHI OMITIOHEHTAM U ONMIOHUPOBATH;
® yMCHHUE JIeNIaTh BHIBOJIBI.

CTpykTypa METOAWYECKOW pa3pabOTKH TO3BOJSET CTYACHTY TOJYYHTh
nmpeacTaBieHne 00 — opraHW3alUM  Tpolecca  W3YYEHUS  JUCIUIUIAHBI
«HOCTpaHHBIN A3BIK» HA MPAKTUYECKUX 3aHATUSX U TPABWIBHO PACIPEACIIUThH

BpCMs Ha N3YUYCHHUC PA3JIMIHBIX KOMIIOHCHTOB Kypca.



Paznea 1. «3nakomcTBO» (8 3aHATHIN)

Tema 1. «O cede» (2 3ansiTHS)

3anartue 1.

Heab:  dopmupoBanue  Mpo(HEecCHOHATBHOM  JIEKCHUKO-TIOHSATHITHON

KOMIICTCHIIMHM 110 TeMe «About myself»,

1. dopmupoBaHue pa3roBOPHO-OBITOBOTO JIEKCHUECKOTO MUHUMYMa Ha OCHOBE
TekcTa «About myself».

2. Pa3BuTHe HaBBIKOB ayJAUpPOBaHMs (BOCIPHUSATHS WHOS3BIYHOM pEeUYU Ha CIIyX)
o Teme «About myself»

3. Pa3Butue ymeHuUi caMOCTOSTEILHOTO HHOSI3BIYHOTO BBICKA3bIBAHUS TIO TEME
«About myself» (MoHoOTMYECKas pedb).

4. Pa3BuTHE HABBIKOB pa3roBOpHO-ObITOBOW peunm mo Tteme «What traits of
character should people possess» (auanoruueckas peys).

5. ®opmupoBaHHe  TMPAKTHYECKUX  HABBIKOB  YIOTPEOJCHHWS  PEUYEBBIX
KOHCTpyKuuid «Starting a conversation», «Introducing people», «Closing a
conversation».

6. I'pammatuka: Present tenses.

7. ®opmupoBanue mnpodeccuoHaNbHOW KommneTeHIu: Application Form
(MHOS3BIYHAS TTMCHMEHHAS PEYb ).

3ansaTue 2.

3aHsiTHe MPOBOAMTCH B MHTEPAKTHBHOM pe:xxuMme B (popMe mpeseHTauui 1o

Teme «Family».

Heanb: ®opmupoBanue mpohecCUOHATBHBIX KOMMYHUKATUBHBIX KOMITIETECHIIUN TIO

Tteme «Family».

B pamkax camocToaTensHON paboThl KaXKIbli CTYJEHT TOTOBUT npe3eHTanuio (10-

15 cnaiiioB) u TeKcT BeICTyIUICHHS o Teme «Family treex



Ha 3aHsSTuM CTyJeHT 3allyilaeT CBOK NPE3CHTAIUI0 Tepesd ayJauTopuell u

OTBCYACT Ha BOIIPOCHI APYIUX CTYACHTOB.

HpeHOI[aBaTeJIB OOCHUBACT IIPC3CHTAIMIO KaXXJI0I'0 CTYACHTA II0  KPHUTCPUAM,

IMPUBCACHHBIM BO BBCIACHUMU.

Tema 2. «Pabouuii 1eHb) (2 3aHATHS)

3anartue 1.

Hean:  dopmupoBanue  npodeCCHOHATBPHOW  JIEKCUKO-TIOHATUHHOMN

KomrereHIuu o teme «Daily routine.

1. d®opmupoBaHUe pa3roBOPHO-OBITOBOTO JIEKCUUECKOTO MUHMMYMa Ha OCHOBE
Tekcta «Daily routine».

2. Pa3BuTHe HaBBIKOB ayJUpPOBaHUS (BOCHPUATHS MHOA3BIYHON pEeUYU Ha CIIyX)
no teme «Daily routine»

3. Pa3BuTHe ymeHUi caMOCTOSTENILHOTO HHOS3BIYHOTO BHICKA3bIBAHUS 110 TEME
«My working day»(MoHOIOTHYECKAs pEYB).

4. Pa3BUTHE HABBIKOB pPa3roBOpPHO-OBITOBOM peun no teme «How do young
people spend their free time nowadays?» (auangoruueckas peys).

5. I'pammatuka: Past tenses, Questions, Prepositions of time.

6. ®opmupoBanne TPOPECCHOHATEHON KOMIETCHIIMH IMHCHbMEHHOW pEYH:
Informal email (nHOSI3bIYHAS TCHMEHHAS PEYb)
Cnaya nexcuueckoro muHumyma “My working day”, moHonormueckoe
BbICKa3bIBaHUE 10 Teme “Daily routine at work”,

3ansTue 2.

3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:xkuMe B (opMe mpe3eHTAIMHU IO

Teme «My daily routine».

Heanb: ®opmupoBanue nmpohecCUOHATBHBIX KOMMYHUKATUBHBIX KOMITIETECHIIUN TIO

teme «My daily routine».



['pynna penuTcss Ha MHUHU-TPYINBI 1O 2 4YeJOBEKA W B paMKax
CaMOCTOATENbHON pPaboThl TOTOBUT mpe3eHTauuto (10-15 crnaiimoB) u TekcT
BBICTYIUICHHS 11O TeMe « Time management»

Ha 3aHsTHM CTYJEHTHl 3allMINaioT CBOIO MPE3EHTAIUIO Mepe]] ayJuTopuen
Y OTBEYAIOT Ha BOMPOCHI IPYTUX CTYAEHTOB.

[IpenonaBaTenb OLEHHUBAET MPE3EHTALUIO  KaXJOro CTyAEHTa IO

KPpUTCPUAM, YKA3aHHBIM BO BBCICHUU.

Tema 3. «Kapbepa B cepe Typusmay (4 3aHATHSN)
3ansarue 1.

Heab: dopMupoBaHHE JEKCUKO-TIOHATUMHON KOMIIETEHIIMM II0 TEME
«Career in tourism area». ®opmMupoBaHHE Pa3rOBOPHO-OBITOBOIO JIEKCHUYECKOTO
MUHHMYyMa Ha OCHOBeE TeKcTa «First day nerves».

1. Pa3BuTHE HaBBIKOB ayIMpPOBaHUA (BOCHPUITHS MHOS3BIYHONW PEUH HA CIYX)
o Teme «Job huntingy.

2. Pa3BuTHE yMEHUI CaMOCTOSTEILHOTO MHOS3BIYHOTO BHICKA3bIBAHUS 110 TEME
«Employee qualities and performance»(MOHOIOTHYECKasI PEYb).

3. Pa3BuTHE HaBBIKOB pa3roBOPHO-OBITOBOM peun 1Mo Teme «Jobs and skills in
tourismy (Auayoruyeckasi peyb).

4. ®opmupoBaHue NPO(HECCHOHATBHOTO  MOHATHIHHO-TEPMHUHOIOIHYECKOTO
arnmapata Ha ocHoBe ydeOHuka English for Tourism Unitl «Careers in
tourismp.

5. ®opmupoBanue NPodHEecCHOHATHFHBIX KOMMYHHKATUBHBIX KOMIIETCHIIMM B
cepe nenoBoro oomeHns—«Job interviews,«Work duties».

6. ®opmupoBaHHEe yMEHUW  YHUTaTh AYTEHTUYHYI JIUTEpaTypy MO
CIeMAIBHOCTH Ha ocHOBE TekcToB«Entrepreneurship»,«Unemployment and
job hunting».

7. ®opMHupOBaHHE  TPAKTUYECKUX  HABBIKOB  yMOTPEOJICHUS  PEUYECBBIX
KOHCTpYyKIui «Expressing your personal viewy.

8. I'pammatuka: Future actions.



3ansitue 2.

3aHsiTHe MPOBOAUTCH B MHTEPAKTUBHOM pe:xume B ¢opme 1e0aTOB 1O Teme
«Career in tourismy.

Heanb: ®opmupoBanue mpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETEHITUN 110
teme «Career in tourisms.

Bormpocs! 11t ne6aTos:

. Applicant’s personal traits are of great importance vs only applicant’s
professional skills are valuable

. You are to look for the job responding your specialty and qualification vs
you are to look for the job with the best salary

. Working in tourism has only advantages vs working in tourism might be

boring

3ansTtue 3.
3ansitue mpoBoauTcs B (popMe mpoekTa mo teme «Career in tourism»
Heasb: dopmMupOBaHUE npodeccruoHaIbHON KOMMYHHKAaTUBHOU
KOMIIETEHIMH 110 TeMe «Job Hunting».
CocTaBiieHHEe pe3loMe Ha COMCKaHWe JOJDKHOCTH B chepe Typru3Ma Kak KOHCUHBIN

pe3yibTarT HCCJICIOBATEILCKOM AEITCIbHOCTH CTYACHTOB.

3ansitue 4 (KOHTPOJILHAsI padoTa)

CTyZeHT B paMKaXx CaMOCTOSTENBHOW pabOThl OCYIIECTBISIET TOBTOPEHHE
HPOMJICHHOTO JIEKCHYECKOT0 U TPaMMaTHYeCKOTO Marepuana mo pasueiny «Career
in tourismy.

Ha 3aHsTHH CTYICHT BBIMOJHIET KOHTPOJILHYIO paboTy.

Pe3yabTaT pabOTBHl Ka)XIOTO CTYJCHTA OIECHUBAETCS COTJIACHO CJICAYIOIINM
KPUTEPHUSIM:

*rpaMMaTHUYECKas U JICKCUYECKasi TOUHOCTD;

* opdorpadus;

*00BEM BBITIOTHEHHOM pabOTHI.



Paznen 2. «Jlyumee mecTo 1is :xku3Hm» (16 3aHATHIH).
Tema 4. «Moii poanoii kpaii» (6 3ansiTHii)
3ansarue 1.
Hean:  dopMmupoBanne  npodecCHOHATBLHONM  JEKCHUKO-TIOHATUMHOU
KOMITETEHITNH 10 TeMe ««Some facts about Russia»».
1. Pa3BuTHEe HaBBIKOB ayIMpPOBaHUS (BOCHPUATHS WHOSI3BIYHONW PEUM Ha CIYX)
o teme «My native land»
2. PazButue yMeHuUI caMOCTOSTEILHOTO MHOSI3bIYHOT'O BBICKA3bIBAHUS TI0 TEME
«My native land» (MoHOJIOrHYECKas peyb).
3. Pa3BuTHE HaBBIKOB Pa3roBOpHO-OBITOBOM peun no Teme «\Why is Russia so
attractive for tourism and business?» (auamoruueckas pedn).
4. ®opmupoBanue mnpodeccHoHaNbHBIX KoMmmeTeHnui: Showing lack of
certainty and surprise, describing graphs and interpretation of figures.
5. ®opmupoBaHue MNPOPECCUOHAIBHOTO  MOHATUHHO-TEPMHUHOIOTUYECKOTO
amnrmapara Ha ocHOBe TeKCTOB: «Taxes»,«Money and banksy, «Credits».
6. ®opmuposanue npodeccruoHanbHO KomneTeHIu: Writing a description of

graph (nHOsI3bIYHAS TMCHMEHHAS PeYb).

3ansaTue 2.
3aHsiTHE NMPOBOAUTCH B MHTEPAKTUBHOM pekuMe B GopMe Mpe3eHTAIHHU 110
Teme «Russiax.
Hean: ®opmupoBanue NpoPecCUHOHATBHBIX KOMMYHUKATUBHBIX KOMITETEHIIUN 110
Teme «Russia».
B pamkax camocTosTenpHOM  paOOThl  KaXIbId  CTYJIEHT TOTOBHT
npesenTaruio (10-15 ciaii1oB) ¥ TEKCT BBICTYIUICHUS 10 TeMe «my native land».
Ha 3anstiu CTygeHT 3ammmniaeT CBOK MPE3EHTAIMI0 NEepell ayUTOpUe u
OTBEYAET Ha BOIPOCHI APYTUX CTYJICHTOB.
[IpenonaBarens  OLICHMBAET MPE3EHTALMIO  KaXIOrO0  CTYAEHTA IO

KpUTCPpUAM, YKa3aHHBIM BO BBCIACHHUMU.
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3anartue 4.

Heab: dopmMupoBaHue npo¢eccuoHaTbHOMI JIEKCHKO-TIOHATHHHOM

KoMIeTeHuun mo reme ««Some facts about Russia»».

MOHOJIOTHYECKOE BhICKA3bIBAaHUE MO TeMe «Russia’s attractions»

CTy,[[eHTBI FOTOBAT MOHOJIOTHYECKHE BBICKa3bpIBaHMs 10 TeMe «Russia’s

attractions».

[IpenogaBaTens oOnEeHUBAET padOTy KaXJIOro CTyJAEHTa IO KPHUTEPHsM,

IMPUBCACHHBIM BO BBCACHUMU.

Tema 5. «Kuzub B MeranoJmce» (6 3aHATHIA)

3anartue 1.

Hean:  dopmupoBanne  npodecCHOHATBLHON  JEKCHKO-TIOHATUMHON

komneTeHImH 1Mo TeMe «Metropolian city lifex.

1.

Pa3BuTre HABBIKOB ayAHpPOBaHUS (BOCIIPHUATHS WHOSI3BIYHOM PeUr Ha CIyX) IO
teme «Metropolian city life».

PasBuTre yMeHH CaMOCTOSTEIHLHOTO HHOS3BIYHOTO BBICKA3bIBAHHS IO TEME
«Metropolian city life. Its attractiveness as a tourist destination»
(MOHOJIOTHYECKasI peUb).

Pa3BuTHe HaBBIKOB pPa3roBOPHO-OBITOBOM peun mo Teme «Metropolian
economy» (auajgoruyeckas peub).

dopmupoBanue mpodeCcCHOHANBHBIX KOMIETeHIMI: EXpressing opinion,
Agreeing and Disagreeing.

dopmupoBaHue  MPOPECCHOHATBHOTO  MOHATUHHO-TEPMHHOJOTHISCKOTO
ammapara Ha ocHOBe TekcToB: «Companies and middlemenx,«Farming and land
tenure».

dopmupoBanue MPOPECCHOHATBHBIX KOMMYHHUKATUBHBIX KOMIICTCHIIMIA B
cepe nenosoro odmenus— « Metropolian city business city».

['pammaruka: Passive voice.
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8. ®opmuposanue mnpodeccroHanbHOi Kommerennuu: Making up an itinerary

(MHOSI3pIYHAS MMCHMEHHAS PEUb).

3ansaTue 2.

Heanb: ®dopmupoBanue  MPoheCCHOHATIBHOM  JIGKCUKO-TIOHSITUHHOMN
kommeTeHIH 1Mo TeMe «Metropolian city lifex.

Mononoruueckue BbickasbiBanus “ Big Russian cities”.

CTyIeHThI TOTOBAT MOHOJIOTHUECKHE BhICKa3bIBaHUS 1m0 TeMe «Big Russian
cities».

[IpenonaBatens oleHUBaeT PabOTy KaXIOro CTYJIEHTAa IO KPUTEPUSM,

IMPHUBCACHHBIM BO BBCJACHHU.

3ansTtue 3.
3aHsiTMe MPOBOJAUTCS B MHTEPAKTUBHOM pe:xxume B ¢opme 1e0ATOB 1O Teme
«Metropolian city life».
Heasb: dopmMUpOBaHUE po¢eCCUOHATIBHBIX KOMMYHHUKATHUBHBIX
KomreTeHIwmit mo reme «Metropolian city life».
e Urban life style vs rural life style

e Urbinization pros and cons

3ansarTue 4.

3aHsiTHE MPOBOAUTCH B HHTEPAKTHBHOM pexuMe B (popMe npe3eHTauuu
o Teme « The Republic of Tatarstan».

Heas: @opmupoBaHue NPOPecCHOHAIBHBIX KOMMYHHMKATHBHBIX
komneTteHuii mo Teme « The Republic of Tatarstan».

CryneHTBl JensaTCs HAa MUHU-TPYNIBl MO 2 4YEJOBEKA M B PAMKax
CaMOCTOATENbHON pPaboThl TOTOBUT mpe3eHTanuto (10-15 cmaiimoB) u TekcT
BBICTYIUIEHUS I10 CIAEAYIOIIENH TEMATHKE:

1. Industrial regions of the Republic and its main enterprises.
2. Agricultural sector of the Republic.

3. Aircraft industry of the Republic.
12



Automobile industry of the Republic.
Chemical industry of the Republic.
Light industry of the Republic.

Petrochemical industry of the Republic.

L N o g b

Oil extracting industry of the Republic.

Ha 3aHaTHN CTyZAEHTHI 3aIIMIIAIOT CBOIO MPE3EHTALMIO IIEPET AyAUTOPUEN U
OTBCYAIOT HA BOIIPOCHI APYTUX CTYACHTOB.

Hpenoz{aBaTeﬂb OLCHUBACT MMPC3CHTAINTO KaxKaoro CTyACHTa o

KPpUTCPUAM, ITIPUBCACHHBIM BO BBCACHHNMH.

3ansrue S.

3aHATHe NMPOBOAUTCH B HMHTEPAKTHBHOM pexnuMe B (opme poJieBoOi
urpsl 0 TeMe «The Republic of Tatarstan. Visit to Kazan».

Heab: ®opMHUpOBAHUE PO eCcCUOHATBHBIX KOMMYHHUKAaTHUBHBIX
komrieteHnuii mo Teme «The Republic of Tatarstan. Making up an itinerary».

I'pynma pemuress Ha MuHH-Tpynnbel 1o 3-4 4yenoBeka. B pamkax
CaMOCTOSITENIbHOM pabOThI KaXkJasi TpyIia COCTaBIsEeT IUIaH BU3UTA MHOCTPAHHOM
neneraund B PecnyOnuky TaTapcTan ¢ MocemieHHEM JIOCTONPUMEYATENbHOCTEN
roponra Kazanm Ha OCHOBe cuUTyaluid, NpPHUBEACHHBIX B  y4eOHHKE
«Learningenglishl.ru» ctp. 64-65, ctp. 75-76.

Ha 3anHaTuu MUHH-TpyNNa pas3bITpbIBACT MPUEM JeJeTalud, MPOBOJIUT
AKCKYPCHIO 10 TOPOY U pacCKa3bIBacT 00 OJHOM U3 MPEANPUATHI PecryOnmku.

[IpenogaBaTens OLIEHWBAET PadOTy KaXIOTO CTYAEHTAa MO KPUTEPUSM,

MIPUBEJICHHBIM BO BBEICHUHU.
SausaTue 6.

Hean: ®dopmupoBaHue  MpoheCCUOHATIBHOM  JIGKCUKO-TIOHSITUHHOMN

komrieteHuu 1o Teme « The Republic of Tatarstan».
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1. Pabora ¢ Tekcramu «Taxes», «Companies & middlemen», «Farming
and land tenure» u3 yueOnuka «Learningenglishl.ru» ctp. 160-161, 163-165, 166-
168.

2. N3yuenne rpamMmmaTtudeckoid TeMbl Passive Voice U BBITIOJIHEHUE
yIpaxHeHuH cTp. 63-64 B yueOHmKe «Learningenglishl.ru».

3. Pabota ¢ nekcukoit mo Teme «Saying dates and numbers, Statistics,
Describing graphs» ctp.53-57 B yueOnuke «Learningenglishl.ru».

4, Omnpoc u cnava nexkcudeckoro muaumyma mo teme «The Republic of

Tatarstan».

Tema 6. «CoBpemMeHHOe 001IeCTBO» (4 3aHATHS).

Heab: dopmupoBaHue pa3roBOPHO-OBITOBOIO JIEKCHYECKOI0 MUHMMYMa Ha
ocHoBe TekcTa «Modern society».

1. Pa3BuTre HaBBIKOB ayAMpPOBAaHMS (BOCTIPUATHS MHOS3BIYHOM PEUd Ha CIYX)
o Teme «Modern society».

2. Pa3BuTre yMeHu caMOCTOSTEIFHOTO WHOSI3BIYHOTO BBICKA3bIBAHUS TI0 TEME
«Modern society» (MOHOJIOTHYECKas PEYb).

3.  Pa3BuTHe HaBBIKOB pPa3roBOpHO-ObITOBOWM peun mo teme «What modern
entertaining programs can you recommend in Kazan?» (quaiorndeckas peus).

4, dopmupoBanue npodeccuoHaabHbIX KoMieTeHmii: Asking the way.

5. dopmupoBanue MPO(HECCHOHATBPHBIX KOMMYHHKATUBHBIX KOMITETEHITHIA
(mpe3enHTarus mpoekToB) Mo Teme: «My home towny.

6. I'pammatmka: Prepositions of place and direction.

7. dopmupoBanue npodeccHoHaNbHON KoMmmneTeHiuu: Writing an invitation

card (MHOSI3bIYHAS TUCHMEHHAS PEYb ).

3ansTue 2.
[ens: ®opmupoBanue nMpohecCHOHATHHBIX KOMMYHUKATUBHBIX KOMIIETEHITUH 10
teme «Modern society»

MoHnonornueckoe BeicKa3siBanue mo TeMe «Modern society»
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CTy,Z[GHTBI TOTOBJAT MOHOJIOTHYCCKHEC BBICKA3bIBAHUA IIO TEMCEC «Russia’s
attractions».
[IpenogaBaTens oOlEeHHWBAaET PadOTy KaXIOTO CTYAEHTAa MO KPHUTEPHUSM,

IMPUBCACHHBIM BO BBCIACHUMU.

3ansaTue 3.
3aHsATHE MPOBOAMTCS B MHTECPAKTUBHOM pekuMe B hopMe Kerica o Teme «Modern
society».
[ens: ®opmupoBanue npohecCuoHaTbHBIX KOMMYHUKATUBHBIX KOMIIETCHIIUMA 1O
teme «Modern society»

VYcnoBusi npoBeneHuss U peanu3anuu kedica naHel B ydyeOHuke Cotton D.,
Falvey D., Kent S. Market Leader (I) Longman, 2007 na ctp. 68-69

Ha 3aHdaThu CcTyneHTBl pabOTalOT C KEMCOM COTJIaCHO BBIOPAHHOW PpOJIH,
ONMMCAHHOW B YYE€OHHMKE, MPEJCTaBISAIOT, U OTCTAMBAIOT CBOKO MO3UIUIO IIO
IIOCTaBJIEHHOM B Kelice mpobiieMe.

Pe3ynbraT pabOThl KaXIOro CTYIEHTAa OLEHUBAETCA COTJIACHO KPUTEPHUSM,

IMPUBCACHHBIM BO BBCIACHHUMU.

3ansTue 4. (KourposabHasi padora)

CTyaeHT B paMKax CaMOCTOATEIbHON PabOThl OCYIIECTBIISIET MOBTOPEHUE
MPOUJIEHHOTO JIEKCMYECKOrO0 W TpaMMaTHYECKOro marepuaia 1o paszaeny 1.
«Modern society» 2. «Metropolian city lifex.

Ha 3anaTum cTyIeHT NUIIeT KOHTPOJIBHYIO padoTy.

Pe3ynbTaT paboThl KaXKJIOTO CTYyACHTa OLIEHUBAETCS COTIACHO CIEAYIOIIUM
KPUTEPHUSIM:

® TIpaMMaTHYeCKas U JIEKCHYECKasi TOUHOCTH;
e opdorpadus;

® [IOJHOTA BBIIIOJTHCHMUA SaHaHHﬁ.
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Paznen 3. «OCHOBBI TYPUCTHYECKOHN AeATeILHOCTID) (12 3aHsATHIH).

Tema 7. «IlyTremecTBus» (4 3aHATHA).

3anarue 1.

Heab: PopmupoBanue MnpohecCHOHATBHON JEKCUKO-TIOHITUMHON KOMITETEHIIUN
o reme «Why do people travel»

1. Pa3BuTHEe HaBBIKOB ayJIHWpPOBaHUsS (BOCHPUATUS MHOA3BIYHON pEYM Ha CIYyX)
o Teme «Definitions of tourism».

2. Pa3BuTHe yMeHUI CaMOCTOSITEIHFHOTO WHOS3BIYHOTO BBHICKA3bIBAHUS TI0 TEME
«Categories of tourism»(MoHoIOTHYECKAsT PEUb ).

3. Pa3BuTHE HaBBIKOB Pa3roBOPHO-OBITOBOM peun 1o Teme « The role of tourism
in the economy» (auamorndeckas peyn).

4. ®opmupoBaHre MPOPECCHOHATBHOTO  MOHITHUHHO-TEPMUHOJIOTHYECKOTO
amnmapata Ha ocHoBe yuyeOHmka English for international tourism Upper-
Intermediate:Unit3«Trends in tourismy.

5. ®opmupoBaHue MPOPECCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETCHIIMM  TI0
TeMme(Ipe3eHTausl  mpoekToB): «Tourism development in different
countries».

6. d®opmupoBanue npodeccHOHATBLHBIX KomieTeHImid: Expressing preferences
and wishes. Explaining the choice.

7. I'pammatuka: proper nouns and "The", two or more nouns together, verb +
ing, Participle II.

8. ®opmupoBanue npodeccuonanbHoit kommerennuu: Personal / Informal /

Formal Letter, (nHOsI3bIYHAS TICBMEHHAS PEYb).

3ansarTue 2.
3aHsiTMe NPOBOAUTCH B MHTEPAKTUBHOM pe:xume B gopme 1e0aTOB 1O Teme
«Travelling».
Hean: ®opmupoBanue MpPoPECCHOHAIBHBIX KOMMYHUKATUBHBIX KOMITCTECHIIUN

no Teme «Travelling».
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CryneHThl JIEensATCs Ha MUHU-TPYIIBI 10 3-4 4YejloBeKa M BBHIOMpAET TeMy s
060y}KILCHI/IH, T'OTOBUT COO6HI€HI/I€ 1 BBIHOCHUT €T'0 Ha O6CY>KI[€HI/IG
1. A group of teenagers should travel around the world vs Good countries and
cities are the best for visiting them by elderly people
2. Travelling alone is the most pleasant way to spend your time vs it is better
to travel with the group of people
3. It is better to sit at home than travel vs it is better to follow your dreams

and travel

B pamkax caMoCTOATENbHOM pabOThl OCYLIECTBISIETCS MOATOTOBKA
coo0uIeHus o BeIOpaHHOM TemaTuke. Ha 3aHATHH MUHH-TpYINA NPEICTaBISAET U
OTCTAMBAET CBOKO TOUKY 3PEHUS.

[IpenonaBaTenb OLIEHUBAET padOTy Ka)XJAOro CTYAEHTA MO KPUTEPHUSM,

YKa3aHHBIM BO BBCACHHUMU.

3ansarue 3.

3aHsiTHEe NMPOBOAUTCH B MHTEPAKTHBHOM pekuMe B (popMe npe3eHTALUH 110
Teme « Traveling».

Heab: ®opmupoBanre NpoPecCuOHAIBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIMN 110
teme «Traveling»

B pamkax caMocTOATENbHON pabOThl KaKIbIM CTYIEHT rOTOBUT npe3eHTaruto (10-
15 cnaiimoB) u Tekct BeicTywieHus o Teme «\Why do people travel»

Ha 3aHsATMM CTy#eHT 3alquUiaeT CBOIO IPE3EHTALMIO Iepel ayIuTOpUEr u
OTBEYAET Ha BOMPOCHI IPYTUX CTYJIEHTOB.

[IpenosaBaresb OLIEHMBAET MPE3EHTALMIO KaXXIOI0 CTYJIEHTAa MO  KPUTEPUSIM,

IPHUBCACHHBIM BO BBCJACHHU.

3ansarTue 4.
3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pekuMe B (popme Keiica Mo Teme

«Travelling».

17



Heab: PopmupoBanue MpoPeCcCHOHATBHBIX KOMMYHUKATHBHBIX KOMITETEHIUH T10
teme «Travelling»

YcnoBus mpoBeneHUS W peanusanuu kerica manbl B yaeOHuke Cotton D., Falvey
D., Kent S. Market Leader (I) Longman, 2007 na ctp. 76-77

Ha 3aHsATHM CTyaeHThl pabOTalOT C KEWCcOM COMIacCHO BBIOPAHHOM PO,
OMKCAaHHOW B Yy4YeOHHKE, NPEACTABISIIOT, M OTCTAaMBACT CBOIO MO3UIUIO 10
MOCTaBJICHHOM B Kelice mpooieme.

Pesynbrar paboThl KaXXKAOTO CTYJCHTa OLIEHUBAETCS COIJIACHO KPHUTEPUsIM,

YKa3aHHbIM BO BBCACHHMH.

Tema 8. «Ili1anupoBanue oTaAbIXa» (4 3aHATHA)

3ansarue 1.

Heab: @opmupoBanue npohecCHOHAIBHON JTEKCUKO-TIOHATUMHOW KOMIETEHIIUU
o reme «Booking procedure»

1. Pa3BuTHEe HAaBBIKOB ayIUPOBaHUS (BOCHPUATHS WHOS3BIYHON PEUM Ha CIYX)
o TeMe «Booking a package tour».

2. Pa3BuTHe yMeHUI CaMOCTOSTEIbHOTO MHOSA3BIYHOTO BHICKA3bIBAHUS 110 TEME
«Hotel contracting» (MOHOJIOrHYECKasi PEYb).

3. Pa3BuTHe HaBBIKOB pa3roBOpPHO-OBITOBOW peun mo Teme «Planning a tour
programy (Auayioruyeckasi peub).

4. ®opmupoBanre MNpodhecCUOHANTBHOTO MOHATHHHO-TEPMUHOIOTHYECKOTO
anmapata Ha ocHoBe yueOHmka English for international tourism Upper-
Intermediate: Unit 5 «Travel agents», Unit 6 «Tour operators».

5. ®opmupoBanue MpoPecCHOHATHHBIX KOMMYHHUKATUBHBIX KOMIIETCHIIUN MO
teMe: «Giving information and advice on specific holiday destinationy.

6. ®opmupoBaHue mpodeccuoHaNbHbIX KoMIeTeHluii: Expressing preferences
and wishes. Explaining the choice.

7. ®opmupoBanue npodeccnoHaNbHON KoMIeTeHu: Writing a questionnaire,

a letter of confirmation (MHOsA3bIYHAS THCEMEHHAS PEUB ).
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3ansitue 2.
3aHsiTHe MPOBOAUTCH B HHTEPAKTHUBHOM pe:xume B ¢opme ne0aToB 1Mo
Teme «Booking procedure».
Hean: dopMHUpPOBaAHUE po¢heCCUOHAIBHBIX KOMMYHUKATUBHBIX
KoMIIeTeHIH 1o TeMe «hooking procedure».

['pynna genurcs Ha MUHU-TpyHONbl 10 3-4 4YenoBeKa M BbIOMpaeT
TCMYy  IJIA 06CY}K,Z[6HI/IH, T'OTOBUT COO6H1€HI/I€ U BBIHOCUT €TI0 Ha
oOcCyXIeHHe.

B paMKax CaMOCTOSTEIILHON pa6OTI>I OCYHICCTBIICTCA IIOATIOTOBKA
COOOIIeHUsT 1O BbIOpaHHOW TeMaTuke. Ha 3aHsTMM MuUHU-Tpynmna
NpeACTAaBIICT U OTCTAUBACT CBOIO TOUYKY 3pPCHUA.

1.  Holiday should be planned a very long time in advance vs holiday
should be planned two or three days beforehand

2. You should carefully plan your itinerary destination vs exact itinerary
destination might be varied and changed

3.  Travelers should treat their holidays as an adventure vs travelers
should be seriously prepared for any unexpected circumstances
[IpenonaBarenb OLIGCHUBAET padOTy KaXAOro CTYACHTA MO  KPUTEPHSM,

YKa3aHHBIM BO BBCIACHUM.

3ansTue 3
3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (opme Keiica mo Teme
«Booking procedure».
Heab: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIMMN 1O
teme «booking procedure».

VYcnoBust mpoBeAeHUsT U peain3aluu Keiica aaHel B yuebHuke Cotton D.,
Falvey D., Kent S. Market Leader (I) Longman, 2007 na ctp. 100-101.

Ha 3ansitum ctyneHThl paboTalOT ¢ KEMCOM COTJIACHO BBIOpAHHOW pOJIH,
OMMCAaHHONW B Y4YeOHUKE, MPEACTABJISAIOT, WU OTCTAMBAIOT CBOK TMO3UIUI0 TIO

IIOCTaBJICHHOM B Kelce mpooieme.
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PCBYJ'II)TaT pa6OTBI KaXXJ0Tro CTYACHTAa OOCHUBACTCA COITTIACHO KPHUTCPHAM,

YKa3aHHbIM BO BBCACHHMH.

3ansTue 4

3aHsiTHE TIPOBOAUTCS B MHTEPAKTHBHOM pexuMe B ¢opme
npe3eHTanuii mo Teme «Booking procedure».

Hean:  dopmupoBanue  NpoPECCHOHAIBHBIX  KOMMYHHKATHBHBIX
KOMITeTeHIHi 1Mo Teme «Booking procedure»

B pamkax caMoCTOSTENBbHOW pabOThl KaIblii CTYJACHT TOTOBUT
npesenTanuio (10-15 cnmaiinoB) u TeKCT BhICTymuieHHUs Mo Teme «Specific holiday
destination»

Ha 3aHATHM CTYACHT 3alllMIIaeT CBOIO MPE3CHTAIMIO MIepe]] ay TMTOpUeH 1
OTBEYaeT Ha BOIPOCHI IPYTHX CTYACHTOB.

[IpermomaBaTennb  OICHHBAET IMPE3CHTAIMIO KaXJOr0 CTYIACHTA  II0

KPpUTCPUAM, IIPUBCACHHBIM BO BBCACHHUM.

Tema 9. «Pabota, yued6a u myremecrBus» (4 3aHsiTHs)
3ansitue 1.
Heanb: @opmupoBanue npodhecCHOHATBHON JIEKCUKO-TIOHITUMHOW KOMITETEHIIUU
no Teme «Changes in tourism in the last 30 years».

Pa3BuTHEe HaBBIKOB ayAUPOBaHUs (BOCIIPUSATUSI MHOS3BIYHON PEYM Ha CIIyX)
no teme «Alternative travel agentsy.

Pa3BuTne ymeHHIl CaMOCTOSITEILHOTO HMHOSI3bIYHOTO BBICKA3bIBAHUS I10
teMe «Travelling for building up a career» (MoHOJOTHYECKas PEYD).

Pa3BuTHe HaBBIKOB Pa3roBOPHO-OBITOBOHM peun mo Teme «Presenting an
eco-friendly policy» (a1uanoruyeckas peusb).

®dopmupoBaHue MNPOPECCHOHATHLHOTO TMOHATUHHO-TEPMHUHOJIOTMYECKOTO
arrmapara Ha OCHOBe TeKCTOB: «E-travel», «Business Travel».

®dopmupoBaHue MpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUM B

cdepe aenoBoro obmenus — «Future tourisms.
20



dopmupoBanue MpodhecCHOHATBHBIX KOMMYHUKATHBHBIX KOMIIETCHIINH
(mpe3eHTaIMs IPOEKTOB) 1o Teme: «Student exchange programy.

I'pammatuka: Indirect speech.

dopmupoBanue  NpoPeCCHOHATBLHOM  KOMIETCHIMW:  Writing  a

recommendation (MHOSI3BIYHASI TMCHMEHHAS PEYB ).

3ansaTue 2.

3aHsiTMe MPOBOAUTCH B MHTEPAKTHUBHOM pe:knMe B (popme Keiica mo Teme
«Job, study and travelling».

Hean: ®opmupoBanue npohecCuoHATbHBIX KOMMYHUKATUBHBIX KOMIIETSHIIUM 10
teMe «Job, study and travelling»

YcaoBus mpoBeneHUsT U peanu3aluu kedica naHel B yueOHuke Cotton D.,
Falvey D., Kent S. Market Leader (I) Longman, 2007 nua ctp. 116-117.

Ha 3aHsTMM CcTygeHThl pabOTalOT C KEMCOM COIJIaCHO BBIOpAHHOW poJiH,
ONKCAaHHOW B yueOHHUKE, MPEACTABISAIOT, U OTCTAUBAIOT CBOIO IO3UILIMIO IO
MOCTaBJICHHOM B Kelice mpoodieme.

PesynbraT paboThl KakKIOTO CTyIEHTa OIICHUBAETCA COTJIACHO KPUTEPUSIM,

IPHUBCACHHBIM BO BBCJACHHU.

3ansitue 3. (KOHTpoJILHAs padoTa) «Basics of tourism»

CTyIeHT B paMKaX CaMOCTOSITCIIBHOH PabOThI OCYIIECTBIISET MOBTOPCHHE
NPONJCHHOTO JIGKCHYECKOTO W TpaMMaTHYECKOTO Marephalia 10 pasleiy
«DUHAHCBI».

Ha 3aHATHH CTYACHT BBINOJHACT KOHTPOJBHYIO padoTy.

Pesynbrar paboThl KaXkI0T0 CTyJIEHTA OICHUBACTCS COTJIACHO CIICAYIONUM
KPUTEPHSIM:
® TrpaMMaTHYeCKas U JICKCUYeCKas TOYHOCTh;

e opdorpadus;

e 00bEM BBITIOJIHEHHON PabOTHI.
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3ansTue 4.

Hean: ®opmupoBanue  MNpodhecCUOHATBHBIX  KOMMYHUKATHBHBIX
KOMIIeTeHIIH 110 TeMe «Job, study and travelling»

B pamkax camocTosATenbHOM paOOThl KaXAbIH CTYJAEHT TOTOBUT
npe3eHTanuo (10-15 cnaitmoB) wuw TekcT BeICTyIUIeHHs 1mo Teme «Changes in
tourism in the last 30 years»

Ha 3aHaTuM CTYJEHT 3aluiiaeT CBOIO MPE3EHTAIMIO TIepe]l Ay JMTOpUeh u
OTBEYAET Ha BOIPOCHI IPYTUX CTYAECHTOB.

[IpenogaBarenb OLICHUBAET NPE3CHTALMIO KaXXJOTO CTyJIEHTa MO

KPpUTCPUAM, ITIPUBCACHHBIM BO BBCACHHNMH.

22



Paznen 4. «OcHOBHbBIE TYpUCTHYECKHE HANTPpaBJIeHUus» (12 3ansaTHii).

Tema 10. «BeamkoOpuranus» (4 3aHATHA).

3anarue 1.

Heab: PopmupoBanue MpodhecCHOHATBHON JEKCHUKO-TIOHATUMHON KOMITETEHIIUN
o teme «UK Geography».

1. Pa3BuTHE HAaBBIKOB ayJIMpPOBaHUA (BOCIPUATUSA WHOS3BIYHOM pEUYM Ha CIIyX)
no Teme «Guided tours across UK».

2. Pa3BuTHE yMEHHUI CaMOCTOSTEILHOTO MHOSI3BITHOTO BBICKA3BIBAHUS TI0 TEME
«The role of tourism in UK Economy» (MoHOJIOrHYEeCKas peyb).

3. ®opmupoBaHue MNPOPECCUOHAIBHOTO  MOHATUWHO-TEPMHUHOIOTUYECKOTO
arnmapata Ha ocHoBe ydeOHmka Flash on English for Tourism — Unit7
«International Tourism: UK».

4. Pa3BUTHE HABBIKOB Pa3roBOPHO-OBITOBOM peun 1o teme «Things to do in
Londony (auanmoruveckasi pedn).

5. ®opmupoBanue MpPodecCUOHATBHBIX KOMMYHHMKATUBHBIX KOMIIETCHIIUMA
(mpe3enTarus npoekTo) mo Teme: «UK top destinations».

6. dopmupoBanue npodeccuonaabHoi komrereHmuu: Writing a travel advert

(MHOS3BpIYHAS MTMCHMEHHAS PEUb).

3ansTue 2.

3aHsiTHE MPOBOAMTCH B MHTEPAKTHBHOM pe:xume B GopMe mpeseHTanuil 1o
teme «Great Britain Economy».

Heab: ®opmupoBanue npohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUN O
teme «Great Britain Economy».

CTyneHThl JelsITCS Ha MUHU-TPYIINBI 1O 2 YeJIOBEKa M B paMKaX caMOCTOSITEILHOMN
pabotel roroBut mpe3eHTanuio (10-15 crmaiijoB) © TEKCT BBICTYIUICHHUS I10
CHEAYIOLIEN TEMATHUKE!

1. Britain’s economy in general.

2. Monetary policy of the country.
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3 Key sectors of the economy of the UK.

4 Mineral resources of the UK.

5. Agriculture of the UK.

6 The Bank of England.

7 Recent economic situation of the UK.

Ha 3aHATMM CTyZEHTBHI 3allMINAIOT CBOK NPE3CHTALMIO MEpPEN aAyJUTOPUEN U
OTBCYAIOT HA BOIIPOCHI APYTUX CTYACHTOB.

Hpel'IOI[aBaTeJIB OOCHMBACT IIPC3CHTALINIO KaAXKXKAOIro CTyACHTA II0 KPUTCPUAM,

YKa3aHHbIM BO BBCACHHMH.

3ansarue 3.

3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (opme Keiica mo teme
«Great Britain».

Heab: ®opmupoBanue npohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Great Britainy.

VYciaoBus mpoBeNeHHUS M peanu3arii kelica maHel B ydaeOHuke Cotton D.,
Falvey D., Kent S. Market Leader. (Ul), Longman, 2007 Ha ctp. 20-21.

Ha 3aHsiTum cTygeHThl pabOTalOT C KECOM COIJIaCHO BbIOpAHHOW pouiH,
OMMCAaHHONW B Yy4YeOHUKE, MPEACTABIAIOT, U OTCTAaMBAECT CBOK MO3UIUIO TIO
MIOCTaBJICHHOM B Kelce mpooeme.

Pe3ynbTaT paboThl KaXXJIOro CTYJEHTa OIEHUBAETCS COIVIACHO KPUTEPUSIM,

IMPUBCACHHBIM BO BBCACHHNM.

3ansitue 4.

3aHsiTHEe POBOANTCH B HHTEPAKTHBHOM pe:kuMe B GopMe nmpe3eHTaumni

no teme «Great Britain Economy».

Heab: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA 10

teMe «Great Britain Economy».
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CTy,Z[CHTBI ACIATCA Ha MHHU-TPYIIILI 110 2 dYejJoBeka U B paMKax

CaMOCTOATENbHON pPaboThl TOTOBUT mpe3eHTauuto (10-15 crnaiimoB) u TekcT

BBICTYyIUICHHS 110 TeMe « Things to do in London»

Ha 3ansatumn CTYACHTBI 3alIHUIIAIOT CBOIO IIPE3CHTALINIO IICPCO ay,Z[I/ITOPI/Ieﬁ 151

OTBCYAIOT Ha BOIIPOCHI APYIUX CTYIACHTOB.

HpenonaBaTenb OOCHUBACT IMPC3CHTAIUIO KAXKXIO0I'0 CTYJACHTA 110 KPUTCPUAM,

YKa3aHHbIM BO BBCACHHMH.

Tema 11. «kEBpona» (4 3ansaTusi).

3anartue 1.

Heab: @opmupoBanue npohecCHOHAIBHON JIEKCUKO-TIOHATUMHOW KOMIETEHIIUU

o Teme «Tourist destinations in Europe».

1. Pa3BuTHE yMEHHUI CaMOCTOSTEIBHOTO HMHOS3BIYHOTO BBICKA3BIBAHUS 10 TEME
«Things to see in Europe» (MoHoOTHYECKast peyb).

2. Pa3BuTHE HAaBBIKOB pa3roBOPHO-ObITOBOW peun mo Teme «Booking sightseeing
trips» (auamorndeckast peun).

3. ®opmupoBaHue  TPOPECCHOHATBLHOTO  MOHATHHHO-TEPMHHOIOTHYECKOTO
ammapara Ha ocHoBe yueOnmka Flash on English for Tourism — Unit8
«International Tourism: Europe».

4. T'pammatuka: Comparison, Comparative constructions.

5. ®opmupoBanue npodecCHOHATBHBIX KOMITETEHITUI: EXpressing your opinion.

6. @opmupoBanne TPOPECCUOHATBHBIX KOMMYHHUKATHBHBIX  KOMITCTCHITHIMA
(mpe3eHTaIMs MPOEKTOB) 1Mo TeMe: « Top tourist destinations of Europe».

7. ®opmupoBanue mnpodeCCHOHANLHOW KoMIeTeHmu:  Writing an  email
request(MHOsA3bIYHAS ITUCEMEHHASI PEUb ).

3ausTue 2

3aHsiTHe MPOBOAUTCH B MHTEPAKTHUBHOM pe:knMe B dopme Keiica mo Teme

«Europe».
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Hean: ®opmupoBanue npopheccuoHaANIbHBIX KOMMYHUKATUBHBIX KOMIETEHIUHN 1O
Teme «Europe».

YcaoBust mpoBeneHUs W peanu3anuu keica nanel B yaeOHuke Cotton D.,
Falvey D., Kent S. Market Leader. (UI), Longman, 2007 na ctp. 20-21.

Ha 3aHATHM CTyIEeHTBl pabOTarOT C KEWCOM COrJIacHO BBIOPAHHOM pOJIH,
OMUCAaHHOW B Yy4YeOHHKE, NPEACTABISIIOT, M OTCTAaMBACT CBOIO MO3UIUIO TI0
MOCTaBJICHHOM B Kelice mpooieme.

Pe3ynpTaT pabOThl KaKIOT0 CTYJEHTA OLIEHMBAETCS COIVIACHO KPUTEPHSM,

INPHUBCACHHBIM BO BBCJACHHU.

3ansTue 3

3aHsiTHEe MPOBOJAUTCH B MHTEPAKTUBHOM pexkuMe B (popMe mpe3eHTAUMI 1O
Teme «Europe».

Heanb: ®opmupoBanue npohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIUMN MO
teMe «Tourist destinations in Europe».

CTyaeHTBI JesITCS Ha MUHUA-TPYIIIBI IO 2 YeJIOBEeKa M B PAMKAaX CaMOCTOSATEILHOM
pabotbl ToToBUT Tpe3eHTanuio (10-15 cmal0B) M TEKCT BBICTYIICHHS 10 TEME
«Top tourists destinations in Europe»

Ha 3aHATUM CTyIAEHTHl 3alMIIAIOT CBOI MPE3CHTALMIO TEpea ayAuTOpuen u
OTBEYAIOT Ha BOMPOCHI IPYTUX CTYACHTOB.

[IpenomaBarens OICHWBAET MPE3CHTAMIO KaXJIOTO CTYICHTAa IO KPUTEPHSM,

YKa3zaHHbBIM BO BBCACHHMH.

3ansitue 4.
Heab: ®opmupoBanue MpohecCHOHATPHON JIECKCUKO-TTOHATUHHON KOMITCTCHITUN
o Teme «Tourist destinations in Europe».

Momnosnoruueckoe Beicka3biBaHue « Things to see in Europe»

CTyaeHTBl TOTOBSIT MOHOJIOTHYECKHE BBICKa3bIBaHHMs 1Mo Teme «Russia’s

attractions».
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[IpenonaBatens oneHUBaeT pabOTy KaXAOro CTyAEHTa IO KPUTEPHSM,

IMPUBCACHHBIM BO BBCIACHUMU.

Tema 12. «CIIIA» (4 3aHsTHSN)

3ansarTue 1

Heab: PopmupoBanue MpodhecCHOHATHHON JEKCHUKO-TIOHATUMHON KOMITETEHITUN

o Teme «The USA».

1. Pa3BuTHE HaBBIKOB ayIWPOBaHUS (BOCTIPUATHS MHOS3BIYHON PEUYH HA CIIyX) IO
teme «The USA»,

2. Pa3BuTHE yMEHHH CaMOCTOSTEIHLHOTO HHOS3BIYHOTO BBICKA3bIBAHMS IO TEME
«The USA» (MoHOJIOTHYECKas peydb).

3. Pa3BuTHe HaBBIKOB pa3roBOPHO-OBITOBOM peun mo Teme «Things to do in the
USA» (muanorudeckas pedsb).

4. ®opmupoBaHHe TPO(HECCHOHATBFHBIX KOMMYHHKATHBHBIX  KOMITCTCHITUH
(mpe3eHTaIus mpoekToB) 1Mo Teme: « The USA top destinations».

5. ®opmupoBanue npodeccruonanbHoi komneTenmu: Writing an itinerary to visit

places in the USA (vHOs3bIYHAs TUCHMEHHAS PEUb)

3ansaTue 2

3aHsiTHE NPOBOAUTCH B MHTEPAKTUBHOM pexxuMe B (popme Keiica mo teme «A
guide to the USA».

Hean: ®opmupoBanue npodecCuoOHATbHBIX KOMMYHUKATUBHBIX KOMIETSHIIUI 110
teme «The USA»

VYcaoBus mpoBeneHusI M peanu3anuu kedica naHel B yaeOHuke Cotton D.,
Falvey D., Kent S. Market Leader (1) Longman, 2007 na ctp. 36-37.

Ha 3anstum ctygeHThl pabOTalOT C KEecOM COrJIacHO BbIOpaHHOWN pouiH,
OMMMCAHHOW B Yy4Ye€OHWKE, MPEJCTaBISIOT M OTCTAMBAIOT CBOIO TMO3UIIMIO I10
MOCTaBJICHHOM B Kelice mpoodieme.

PesynbraT paboThl KakKIOTO CTYIEHTa OIICHUBAETCS COTJIACHO KPUTEPUSM,
MPUBE/ICHHBIM BO BBEICHUHU.
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3ansitue 3.

3ansTue MPOBOJAUTCA B UHTCPAKTUBHOM PEKHUME B Q)opMe )j[eﬁaTOB o remMe
«Advertising in the USA».

Hean: ®opmupoBanue nmpohecCHOHATHHBIX KOMMYHHUKATUBHBIX KOMIIETCHITHH 110
teme «Advertising in the USA».

Bomnpocs! aiist 1e6atoB:

e Using children in advertisements in the USA.
e Using nudity in advertisements in the USA.
e Advertising raises prices in the USA.

['pynna genutcss Ha MUHU-TPYNIBI 10 3-4 YeloBeKa U BBHIOMpPAET TEMy IS
AUCKYCCHH, TOTOBUT BBICTYINICHHMC U BLIHOCUT €I'0 Ha O6CY)KI[€HI/IC.

B paMKax CaMOCTOSTEIILHOMN pa6OTI>I OCYHICCTBIICTCA  IIOATOTOBKaA
COO6IHCHHH I10 BLI6paHHOﬁ Tematuke. Ha 3ansituu MUHHU-TPYIIIIA IIPEACTABIIACT U
OTCTAaUBAECT CBOIO TOUKY 3PECHHUS.

HpeHOIIaBaTeJII) OLCHHUBACT pa60Ty KaXXIO0Tro CTYOCHTAa IIO0O KPHUTCPHAM,

YKa3aHHBIM BO BBCIACHUMU.

3ansTue 4 (KonTpoabHas padora).

CTyaeHT B paMKax CamMOCTOSATEIbHON padOThl OCYIIECTBIISIET MOBTOPEHHUE
MPOMJEHHOTO JIEKCMYECKOT0 M TIpaMMaTHYECKOTO MaTrepuana Io pazjenam 3
«Oprannzauun» u 4 «MapKeTuHr».

Ha 3aHsTHM CTYJEHT BBINOJIHSAET KOHTPOJIbHYIO PadoTy.

PesynpTaT paboThl KaXIOTO CTY/IEHTA OIICHUBAETCS COTIACHO CIEAYIOIIUM
KPUTEPHUSIM:
® TIpaMMaTHYECKas U JIEKCUYeCcKas TOUHOCTb;

e opdorpadus;

® JIOJIHOTA BBIIIOJTHCHUA BaHaHHﬁ.
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Paznen 5. «Ycayru B cdepe TypusMa, cepBuca M TOCTHHHYHOrO aena» (12

3aHATHI)

Tema 13. «Tpancnopr» (4 3aHsTHS)

3anartue 1.

Hean: ®opmupoBanre mpoheCCHOHATHHOM JICKCUKO-TIOHATHHHON KOMITETCHIIUN

no teme «Inside tourism: transport for tourism».

1.

Pa3BuTHEe HABBIKOB ayIMpOBaHUs (BOCHIPUSATHS WHOS3BIYHOW PEUM Ha CIYX)
o Teme «Transport for tourismy.

Pa3Butre ymeHuid caMOCTOSITEIbHOTO HHOSI3bIYHOTO BBICKA3bIBAHUS 1O TEME
«The most important things for tourists travelling: at the airport, on a road,
on a long coach journey, on a four-hour ferry crossing»
(MoHOIOTHYECKAsIPEYb).

Pa3BuTHE HaBBIKOB pa3roBOpHO-0BITOBOM peun 1o TeMe «Types of transport:
advantages and disadvantages» (quamornyeckas peus).

®opmupoBaHue NPO(YECCHOHATHEHOTO  MOHATHHHO-TEPMUHOIOTHYECKOTO
anmnapara Ha ocHoBe ydyeOHuKa Going international: English for tourism.
Unit 5 «Air travel»; Unit 6 «Travel by sea and river — cruises and ferries»;
Unit 7 «Travel by road and rail».

dopmupoBaHue MNpodecCuoHaTbHBIX KOMMYHHKATHUBHBIX KOMIIETEHIUNA B
cdepe nenoBoro obmenus—«Making travel arrangements».

dopMupoBaHUE  yYMEHUM  UYUTATh  AyTEHTUYHYI  JUTEparypy IO
CHEIMaIbHOCTU Ha OCHOBE TeKCTOB «Gatwick airport», «Via rail Canaday.
dopmupoBaHue MPOPECCUOHATBHBIX KOMMYHUKATUBHBIX KOMIIETCHIIHMA
(IMCcKyccHM, MPE3EHTALMU IPOEKTOB).

I'pammatuka: beccoro3znoe nogunnenne. yHKIUNA «oney.

dopmupoBaHme npodeccnoHanbHbix KomneteHumn: Writing an email giving

an information about local transport (MHOs3blMHas NMCbMEHHan peyb).

3anarue 2.
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3ansiTHEe MPOBOAMTCH B MHTEPAKTHBHOM pexume B popme nedaTroB mo reme
«Transportation».

Heasb: dopmupoBaHUE mpodeccuoHaTbHBIX KOMMYHHUKATUBHBIX
KOMITETCHITUH 1o Teme « Transportation»

Bomnpocsl st 1e6aToB:

e Should all public transport be free and paid for by the state?
e \What is the safest way of travelling?
e Using public transport vs driving your own car.

['pynna genutcss Ha MUHU-TPYNIbI 10 3-4 YelIOBEKa U BBIOMPAET TEMY IS
00CYyXJI€HHsI, TOTOBUT COOOILIEHNE U BBIHOCHUT €0 Ha 00CYX ICHUE.

B pamkax camocTodTenbHOW paOOTBl OCYIIECTBISETCS MOArOTOBKA
COOOIIeHHS MO0 BBIOpaHHOU TeMaTuke. Ha 3aHsATHM MUHU-TpyNna NpeCcTaBiseT U
OTCTauBaET CBOKO TOUKY 3PEHUS.

[IpenogaBaTenp oOlLiEHMBAaET pabOTy KaXKIOTO CTyJIEHTa IO  KPUTEPUSM,

YKa3aHHBIM BO BBCIACHUM.

3ansitue 3.

3aHsiTHE POBOAMTCH B MHTEPAKTHBHOM pexxkuMe B (popMe poJieBOM MIPbI 110
teme «Dealing with guest complaints».

Heanb: ®opmupoBanue npohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Travel and Transportation»

Situation 1:

Student A: You are heading back to Canada after a business meeting. You were in
the US for two days. You spent $50 on souvenirs for your kids.

Student B: You are a customs officer. Ask the driver the purpose of his/her stay in
the US. What is he/she bringing back to Canada? Ask for citizenship and passport.
Ask the driver to open the trunk for an inspection.

Situation 2:
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Student A: You are a parent with two young children. You need to find out how
much the fare is for each of you. Your kids are one and five years old. You don’t
have the correct change, and you need to get to a doctor’s appointment.

Student B: The parent who just got on the bus needs information about fares. Tell
the parent that you do not give or make change. Recommend a corner store for

making change. At the last minute, offer the family a free ride.

Situation_3:

Student A: You are in New York City and you have never used the subway
system before. You are confused about how to pay. Ask the clerk about the
MetroCard pass. Ask which line will take you to Times Square.

Student B: Help out a confused tourist. He/she can use a credit card to purchase a
MetroCard at the vending machine in the station. He/she can fill the pass with
money and swipe it as needed. Explain that the N line will take him/her to 42nd

Street under Times Square.

Situation 4:

Student A: You are going to take a ferry, but you don’t have any small change.
Visit the information desk and ask the clerk for help. You have a twenty dollar bill.
You need a one-way ticket. You’re not sure what the correct change is. You also
need a quarter for the phone

Student B: A tourist asks you where to make change. He/she needs to take the
ferry to the island. Explain that it is a free ferry. Tell the tourist where the machine

Is to make change for the phone. Explain where the phone is, too

Situation 5:
Student A: You need a ride from the airport to the hotel. When you see how much
it will probably cost with the meter running, you ask about a flat fee. Have an

argument with the driver.
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Student B: You are a taxi driver. You have to take a traveler to their hotel. You
have a flat fee rate, but it is probably more than using the meter in this case. Ask
how the

traveler will be paying. Have an argument.

3annarTue 4.
3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:kuMe B (popme Keiica 1Mo Teme
«Transport for tourisms.
Hean: ®opmupoBanue npohecCuoOHATbHBIX KOMMYHUKATUBHBIX KOMIIETSHITUI TI0
teMe «Transport for tourismy»

YciaoBus mpoBeNeHHUST M peanu3anui kelica maHel B ydaeOHuke Cotton D.,
Falvey D., Kent S. Market Leader (1) Longman, 2007 ua ctp. 76-77

Ha 3aHsiTMM CcTyaeHThl pabOTalOT C KEMCOM COIJIaCHO BBIOpAHHOWN poJIH,
ONMMCAHHOW B Y4YE€OHHKE, MPEICTABIAIOT, U OTCTAMBAET CBOIO MO3UIHIO IIO
IIOCTaBJIEHHOM B Kelice mpobiieMe.

Pe3ynpraT pa®oThl KaXXI0ro CTYIEHTAa OLEHUBAETCA COTJIACHO KPUTEPHUSIM,

YKa3zaHHBIM BO BBCACHHMH.

Tema 14. «Ynpasiaenue oresem» (4 3aHATHA)

3ansarue 1.

Heanb: @opmupoBanue npohecCHOHATBHON JIEKCUKO-TIOHATUMHOW KOMITETEHIIUU
no teme «Types of accomodation», «Accomodation services», «What makes a
good hotel».

Pa3BuTHEe HaBBIKOB ayJupOBaHMs (BOCHPHUSATUS HHOS3BIUHOM pEUYM HA CIIyX) IO
teme «Hotel Management».

Pa3BuTHe yMeHUIl CamMOCTOATEIBHOTO HWHOSI3BIYHOIO BBICKA3bIBAHUS [0 TEME
«Giving information about hotels» (MoHosorHYecKkast peub, qUaTOTHIeCcKas peyb).
dopmupoBanue NpopecCHOHATBLHOIO MOHATHIHO-TEPMHHOJIOIMYECKOTO anmnapara
Ha ocHoBe yueOnmka English for International Tourism Upper-Intermediate: Unit

11 «Hotel facilities».
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dopmupoBanue NMPoheCcCHOHATHFHBIX KOMMYHHKATHBHBIX KOMIETEHIMA B cdepe
nenosoro oobmenus—«Describing hotel facilities».

®opmupoBanue  MpoPecCHOHAIBHBIX ~ KOMMYHHUKATHBHBIX  KOMIICTEHIIHI
(muckyccuu, Mpe3eHTaI|K MPOEKTOB) o TeMe «A place to stay».

['pammartnka: OyHKIIUN MECTOUMEHHUS «it».

dopmupoBanue mpohecCHoHANBHBIX KoMITeTeHmi: Writing memos and letters of

confirmation (MHOs3bIYHAS TUCHMEHHAS PEYb ).

3ansTue 2.
Heab: PopmupoBanue MpodhecCHOHATHPHON JIEKCHKO-TTOHATUMHON KOMITETEHITUN
o reme «Hotel management»
1. Padora c aymmpoBanumem Pricing Policies u3 yueOnuka English for
International Tourism Upper-Intermediate: Unit 11 «Hotel facilities» c. 74.
2. N3yuyeHune rpammartmyeckoi KoHCTpykmuu «For + noun + infinitive» crp.
112, BeimonHeHue ynpaxkHeHuid Ha cTp. 112-113 B yuebnmke «English for
students of economics» , gacts 2.

3. Ompoc u caya JiekcHu4eckoro MEHUMyMa 1o teme «Hotel Facalities».

3ansitue 3.
3aHsiTHe MPOBOAUTCH B MHTEPAKTUBHOM pe:xume B ¢opme 1e0aTOB 10 Teme
«Travelling accommodations.
Heab: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Travelling accommodation».

Bormpocs! a1t nebaTos:

e Hotels vs hostels

e Free accommodation with the locals (Couchsurfing) vs paid accommodation
(Hotel, hostel)

e All-inclusive vs B&B
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I'pynna penurcs Ha MUHU-TPYNIBI TO 3-4 4yeloBeKa U BbIOMpAET TeMy AJis
0OCY’KI€HMsI, TOTOBUT BBICTYINIEHUE U BBIHOCHUT €r0 Ha 00CYX/ICHHUE.

B paMmkax camoCTOATENbHOM pabOThl OCYIIECTBISICTCA IOArOTOBKA
cooO1IeHus o BbIOpaHHOU TemaTuke. Ha 3aHATHHM MUHU-TpYIIIa OPEICTaBIsSIET U
OTCTAaWBAET CBOIO TOUYKY 3PEHUS.

[IpenogaBaTens oOLEHHWBAET PadOTy KaXIOTO CTYAEHTAa MO KPHUTEPHUSM,

IMPUBCACHHBIM BO BBCIACHUMU.

3ansTue 4.

3aHsiTHEe MPOBOANTCH B MHTEPAKTHBHOM pexxuMe B (popMe poJieBOM UIPbI IO
Teme «Dealing with guest complaints».

Hean: ®opmupoBanue npohecCuoOHATbHBIX KOMMYHUKATUBHBIX KOMIIETEHITUHN 110
teme «Dealing with guest complaints»

CryaeHTsl JAenarTcs Ha MHUHU-TPYNNbl MO 2-3 4YeloBeKa M BBIOMpAET
CUTyalllIO U3 CIIMCKaA:

Situation 1: The guest doesn’t like the view from his hotel room and wants to
change it.

Situation 2: The guest can’t access his room because his key card isn’t
functioning properly.

Situation 3: The guest complains that the restaurant menu has no vegetarian
dishes.

Situation 4: The guest complains that internet connection at the hotel is
overpriced and not always working reliably

Situation 5: The guest complains that the staff is unfriendly. (e.g. A maid
refuses to change the towels)

Ha 3a#atum  wMuHuM-rpynma B TedyeHne S5-10 MHHYT TOTOBHT
APrYMCHTHUPOBAHHLIC BBICKA3bIBAHHA COIJIACHO POJIM B CUTYyallMU, U PA3bIIr'PbIBAIOT
ee, UMUTHPYS TTpodeccruoHanbHOe OOIIEHHE.

[IpenonaBarenb OIEHUMBAET PaOOTy KaXKIOTO CTYIEHTAa MO  KPUTEPHUSIM,

YKa3aHHbBIM BO BBCIICHUM.
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Tema 15. «YnpaBieHue pecropanom» (4 3aHATHSA)

3anarue 1.

Heab: PopmupoBanue MpodhecCHOHATBHON JEKCHUKO-TIOHATUMHON KOMITETEHIIUN
o Teme «Restaurant management»

1. WN3yuenue  mnpodeccuoHampbHOM  Jekcuku 1o TeMe  «Restaurant
management» Ha OCHOBE JICKCHYECKOI0O MUHUMYMa B yueOHuKe «Be my guest»

2. Pabora ¢ quanoramu u3 yueonuka «Be my guesty , crp. 45, 47, 48

3ansaTue 2.
Hean: ®opmupoBanue npodecCuOHATBHOM JIEKCUKO-TIOHATUHHON KOMITETEHIIUU
mo Teme «Restaurant management»

1. 3akperuieHue JTEKCUKU U TEPMHUHOJIOTUHU 110 Teme «Restaurant management»
C MOMOUIBIO YIPAKHEHUI Ha cTp. 46, 49 yueOHuka «Be my guest»

2. UN3yuenue rpammarndeckoit konctpykuuu «Complex Object» ctp. 114-115,
BBIMOJIHCHUE yIpakHeHW Ha cTp. 115-116 B yuebHmke «English for
students of economicsy , yacts 2.

3. Onmpoc ® cmaya JIGKCHYECKOTO MHUHHMMyMa 10 Teme «Restaurant

management».

3ansarTue 3.
3aHsiTHE MPOBOAUTCH B MHTEPAKTUBHOM pe:xume B ¢opme 1e0ATOB 10 Teme
«Restaurant management».
Hean: ®opmupoBanue npodhecCHOHATHHBIX KOMMYHHUKATUBHBIX KOMIIETCHITHI 110
teme «Restaurant management»
Bompock! niist ne6atoB:
o |Is restaurant food better than homemade food?
e Why is fast food so popular?
e Should tipping be kept or ended?
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I'pynna penurcs Ha MUHU-TPYNIBI 10 3-4 4yeloBeKa U BbIOMpAET TeMy AJis
00CYKI€HMsI, TOTOBUT COOOIIEHUE U BEIHOCUT €r0 Ha 00CYXKJICHHUE.

B paMmkax camoCTOATENbHOM pabOThl OCYIIECTBISICTCA IOArOTOBKA
cooO1IeHus o BbIOpaHHOU TemaTuke. Ha 3aHATHHM MUHU-TpYIIIa OPEICTaBIsSIET U
OTCTAWBAET CBOIO TOUYKY 3PEHUS.

[IpenogaBaTens OLEHHWBAET PabOTy KaXKIOTO CTYACHTAa MO KPHUTEPHUSM,

IMPUBCACHHBIM BO BBCIACHUMU.

3ansaTue 4 (KonTpoabHas padora)

CTyaeHT B paMKax CamMOCTOSATEIbLHON PabOThl OCYIIECTBIISIET MOBTOPEHHUE
MPOMJACHHOTO JIEKCUYECKOTO U TpaMMaTHYECKOro MaTepuajia Io pasieily
«DUHAHCBI».

Ha 3aHaTUM CTYJIEHT BBINOJIHAECT KOHTPOJIBHYIO padoTYy.

Pe3ynbTaT paboThl KaXKJI0TO CTYyACHTA OLICHUBACTCS COTJIACHO CIEAYIOIIUM
KPUTEPUSIM:
® TpaMMAaTHYECKas U JICKCUYECKAs] TOUHOCTb;

e opdorpadus;
e 00bEM BBIITOJIHEHHON PaOOTHI.
Oobpazenr KOHTPOJHLHOM PadOTHI

l. Give English equivalents

1. akuuMM OTEe4EeCTBEHHBIX U 3apyOEKHBIX KOMITAHUM
2. OOBIKHOBEHHBIEC AKIUH

3. TPUBUIIETHUPOBAHHBIC AKIIUU

4. ueHHble OyMaru ¢ GUKCHPOBAHHBIM JI0X0JIOM

5. BBICOKOHAJICKHBIE IIEHHBIE OyMaru

1. Match the words in column A with the words in column B
B

A
1. stocks and shares a. bonds
2. gilts and bonds b. commitments
3. ordinary shares c. common stock
4. preference shares d. equities
5. obligations e. stocks
f. preferred stock
g. securities
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I1l. Translate the sentences.

1. The way in which an exchange is organized is determined by the type of

dealings.

People who own securities are referred to as investors.

3. The role of Stock Exchange for the economy is great. It is here that the giant
businesses and institutions come to make and change their financial
commitments.

4. Some companies do not trade shares. Firms that do are known as public limited
companies.

5. If the profits of the company rise, your shares should be worth more than when
you bought them.

6. To be admitted to the exchange, companies must give as complete picture of
itself as possible.

7. It costs money to become an exchange member.

8. Stockholders are sent an annual company report.

N

IV. Fill in the gaps with the words from the box:

1) raising capital 5) transactions

2) individual investors 6)institutional investors
3) orders 7) member broker

4) listed securities 8) notifies

1) ... are the essence of any Stock Exchange.

2) Stock Exchanges play a central role in ... for business expansion, in providing
business ... all over the world.

3) ... manage the combined assets of many investors, both large and small.

4) As for ..., or general public in other words, they directly own shares in stock
mutual funds.

5) When investors buy or sell shares of a listed company they contact ... , who can
handle the customer’s ... in many ways.

6) He ... a broker on the exchange who executes the trade, and the trade is made in
seconds.

V. Complete the sentences:

1) Companies which are not big enough for a Stock Exchange listing can trade
on the ...
a) USM b) largest Stock Exchange
2) For long-term investment you should consider ...
a) ordinary shares b) blue-chip shares
3) If you buy a share at one price and sell it at a higher price ... .
a) you make a loss b) you benefit
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4) The Exchange is a non-for-profit organization run by ... .
a) shareholders  b) Board of Directors
5) Off-board market is ...
a) a market where listed companies trade shares
b) unlisted securities market
6) ,,.Bull market* is a market with a tendency ... .
a) for rise b) to fall

VI. Read the following sentences and complete them according to the type of
conditional clauses.

variant 1
1. If workers were completely free, they might work only when they need money,
but they ...
a. are not free  b. were not free

2. If the company had provided services which people need, it would have earned
money, but it

a. doesn‘t provide them.

b. didn‘t provide them.

3. If the central heating were working, we could turn it on, but it ...
a. is not working now.
b. was not working at that moment.

Variant 2

4. If the government wanted to improve the general conditions of work, it could
make new laws, but the government ...

a. doesn‘t want to do it.

b. didn‘t want to do it.

5. We could go out if it were not raining, but ...
a. itisraining
b. it was raining at that moment

6. If the price for this product had fallen, the producers would have reduced its
production, but the price ...
a. isnot going to fall.  B. didn‘t fall.

VI1I. Complete the sentences using the words in brackets.
1. If the purchasing capacity of the population were not low, ... (those goods,
to sell).
2. Trade wouldn‘t have developed if ... (some surplus, to produce).
3. Those goods would have been sold if ... (their prices, not to be high).
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4. If there were no trade restrictions, ... (they, to purchase industrial goods).
5.

VIIl.Translate the following sentences into Russian

1) It is not surprising that savings banks are flourishing nowadays.

2) It is common knowledge that to borrow money from the bank one must open a loan
account.

3) It was the dividend from the branch office that kept the bank from bankruptcy.

4) The banking situation in Russia is different now from that at the beginning of the
1990s.

5) The functions of the Bank of England differ from those of ordinary savings and
commercial banks.

6) One may be asked if he has a bank account.

7) If one wants to have an account with a British bank one must know English banking
terminology.

8) Economical use of the funds the bank has at its disposal is very important.

9) The bank I applied to accepted me.

10) What I can’t understand is how they get profit in such difficult situation.

11) If I were you | would think before asking the bank for a loan.

12) Here is a reference to be sent to the bank we are going to deal with.

13) Do you know the rules to be kept when writing a cheque?

IX. Write Russian equivalents to the following words and phrases:

1. banking institution 8. head-office 15. lender
2. to make loans 9. encashment 16. receipt of deposits
3. legal tender 10. insolvent 17. merchant banks

4.to have an overdraft ~ 11. a specimen of signature  18. to make withdrawals
5.to endorse acheque  12. a cheque in favour of 19. to collect the transfer

6. paying-in book 13. exchange rate 20. traveller’s cheques
7. to issue personal 14. borrower
Cheques

X. Fill in the blanks with the words and word combinations from the box minding verb
forms:

bank account to open to issue
reference to pay check-book
to supply salary to satisfy
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During the interview you may be asked if you have a 1) . If you don’t have it

you’ll have 2) one in the bank because your 3) will 4) straight
into it.

In the bank you’ll be asked to give names and addresses of people who can 5)
you with 6) . In few weeks if the bank 7) with the references you
provided it with they can 8) you 9)

X1. Match the underlined words with their synonyms:

1. to take deposits a) to withdraw
2. tolend money b) currency
3. toissue a cheque c) checking
4. depositor d) savings
5. cash e) saver

6. current account f) straight

7. deposit account g) toaccept
8. to put money into an account h) to pay

9. todraw money out 1) tosign
10. to endorse a cheque J)  to deposit
11. to take cheques as payment k) todraw
12. to_cash a cheque ) toloan
13. directly into the account m) to receive

XI11. Supply prepositions where necessary.

1) A customer fills __ a form and deposits some money __ his current or deposit
account.

2) He decided to open an account ___ this bank and asked the bankers _ the interest
____his money.

3) The bank receives money __its clients and works __ profit.

4) Commercial banks are owned __ shareholders. They lend the deposited money

customers who need capital.
5) Merchant banks are many ways different commercial banks. They issue shares
companies and make large loans large businesses.
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Paznen 6. «MapkeTunr B typusme» (12 3ansaruii).
Tourist destinations (4 3ausiTust)
3ansTue 1.

6) lean: PopmupoBaHre MPOPECCHOHATLHON JEKCHKO-TOHATUHHON KOMIIETCHIIUH II0
Teme «Tourist destinations»

7) N3yuyenue npodeccuoHaabHON JIGKCHKH 1o TeMe «Tourist destinations» B yueOHUKE —

Oxford English for Careers Tourism 1 — Unit 2 «World destinations».

8) Pabora ¢ aymupoBanumem Oxford English for Careers Tourism 1 — Unit 2 «World
destinations». Ctp.13

9) 3akperuicHHEe JICKCHKH W TepMUHOJIOTHH 10 TeMe «Tourist destinationsy» ¢ ITOMOIIBIO
ynpaxHeHui Ha ctp. 15 yueonuka Oxford English for Careers Tourism 1

3ansTue 2.
Hean: ®opmupoBanue npodecCHOHATBHOM JIEKCUKO-TIOHATUHHON KOMITETEHIIUU
o Teme «Tourist destinations».
1. TpenupoBKa HaBBIKOB OpPOHM OTEJIs/OUIETOB O TENEPOHY
2. Nsyuenune rpamMaTthueckoir Ttembl «Complex Subject» crp. 116-118
BBINIOJIHEHUE yrpakHeHwid Ha cTp. 118-119 B yuebHmke «English for
students of economicsy , yacts 2.

3. Ompoc ¥ cava JEKCHIECKOro MUHUMYyMa 1o TeMme « Tourist destinations».

3ansaTue 3
3aHsiTHe MPOBOAUTCH B MHTEPAKTUBHOM pe:xume B ¢opme 1e0ATOB 10 Teme
«Tourist destinations».
Heab: ®opmupoBanue npohecCUOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme « Tourist destinations»

Bomnpocs! mist ne6aTos:

o New tourist destinations for Russians within the next 5 years

o Package tours: pros and cons

e The future of domestic tourism in Russia
['pynmna genutcss Ha MUHU-TPYNIHBI 10 3-4 YeIOBEKa U BHIOMpPAET TEMY IS

06CY)I<)ICHI/I$I, IOTOBHUT BBICTYILICHHMC U BLIHOCUT €I'0 Ha O6CY)K)ICHI/I€.
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B pamkax camocToATenbHOW pabOTBl OCYIIECTBISETCS MOArOTOBKA
cooO1IeHus o BbIOpaHHOU TemaTuke. Ha 3aHATHHM MUHU-TpYyIIIa OPEACTaBIsSIET U
OTCTAWBAET CBOIO TOUYKY 3PEHUS.

[IpenogaBaTenp OLIEHUBAET padOTy KaKIOTO CTYAEHTAa MO KPUTEPUSM,

IMPHUBCACHHBIM BO BBCJICHHU.

3ansitue 4
3ansaTue NMPOBOAUTCA B MHTEPAKTHUBHOM PEKUME B (l)OpMe npe3eHTaum7l mo
Teme « Tourist destinations».
HCJ'II): qDOpMHpOBaHHe HpO(l)GCCI/IOHaJ'IBHBIX KOMMYHHKATUBHBIX KOMHGTGHHI/Iﬁ 110
teme «Tourist destinations».
B paMKax CaMOCTOSITSIIbHOM pa6OTI>I K&)K,[[I:If/i CTYACHT TOTOBUT
npe3zeHTanuto (10-15 cnalijoB) ¥ TEKCT BBICTYILICHUS TI0 CIICIYIONIEH TeMaTUKeE:
1. Popular tourist destinations of the USA.
. Popular tourist destinations of the UK.
. Popular tourist destinations of Russian Federation.
. Popular tourist destinations of China
. Popular tourist destinations of Germany.
. Popular tourist destinations of France.
. Popular tourist destinations of Scandinavian countries.

. Popular tourist destinations of Czech Republic

© 0O N O O BB W DN

. Popular tourist destinations of Latin America.
10. Popular tourist destinations of African countries.
11. Popular tourist destinations of Japan.
12. Popular tourist destinations of India.
Ha 3anaTuM CTyIEHT 3aliMIIacT CBOX MPE3EHTALHUIO TEpE] ayAUTOPUEN U
OTBE€YACT Ha BONPOCHI APYTUX CTYACHTOB.
[IpenonaBarens  OLEHMBAET MNPE3EHTALMIO  KaXJOrO0  CTyAEHTA IO

KpUTCpUAM, YKa3aHHBIM BO BBCICHHUMU.
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Tema 17. «IlpoaBukeHre TYPUCTHYECKHUX YCIAYD» (4 3aHATHA)
3ansarue 1.
Hean: ®opmupoBanre mpoheCCHOHATHHOW JICKCUKO-TIOHATHHHON KOMITETCHIIUN
o Teme «Promotion and marketing in tourism»
1. Usydenue npodeccroHabHOM JIekcuku 1mo Teme «Promotion and marketing
In tourism» B yuebuuke — Going international: English for tourism: Unit
2. Pabota ¢ aynupoBanuem —Going international: English for tourism: Unit 11
Ctp.156
3akperuieHUe JICKCUKA U TEPMHUHOJIOTHH 110 TeMe «Promotion and marketing
in tourism» ¢ mOMOIIBIO yIpakHeHH Ha crp. 155 B yueOHmke Going

international: English for tourism

3ansTue 2.
Heab: @opmupoBanue npohecCHOHAIBHON JIEKCUKO-TIOHATUMHOW KOMIIETEHIIUU
o Teme «Promotion and marketing in tourismy.

1. TpeHupoBKa HaBBIKOB CO3JaHMsI cioraHoB it TypoB. (Going international:
English for tourism ctp. 150)

2. N3yuenue rpammaTrueckoii TemMbl «Passive Voice: Present and Past Simple»
ctp. 84 BeIMOIHEHUE ynpaxxHeHud Ha cTp. 85 B yueOnuke English Grammar
in Use by R.Murphy

3. Onpoc ® coada JEKCHMYECKOT0O MHHMMyMa 1o Teme «Promotion and

marketing in tourismy.

3ansTue 3.
3aHsiTHE NMPOBOANTCS B MHTEPAKTHMBHOM pexxknMe B ¢opme Keiica Mo Teme
«Marketing».
Heanb: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIMM 10
teme «Marketing».

VYcnoBust mpoBeAeHUsT U peain3aluu Keiica aaHel B yuebHuke Cotton D.,

Falvey D., Kent S. Market Leader. (Ul), Longman, 2007 Ha ctp. 20-21.
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Ha 3aHsTuM CTymeHTBHl pabOTalOT ¢ KEHCOM COIJIaCHO BBIOPAHHOW pOJIH,
ONMCAHHOM B Yy4YeOHHWKE, NPEJCTABISAIOT, M OTCTaWBacT CBOK IO3UIHIO TIO
MIOCTABJICHHOMU B Keiice mpobiieme.

PesynbraT paboThl KaXJ0TO CTYACHTa OIICHUBACTCS COTJIACHO KPUTCPHSIM,

IMPHUBCACHHBIM BO BBCJICHHU.

3ansitue 4.
3ansaTue MPOBOJAUTCA B UHTCPAKTUBHOM PECKHUME B (])opMe )j[eﬁaTOB o remMe
«Promotion and marketing in tourisms.
HCJII): cDOpMI/IpOBaHﬂe HpO(l)GCCI/IOHaJILHBIX KOMMYHHKATUBHBIX KOMHGTGHHI/Iﬁ 110
teme «Marketing»
Bomnpocs! a1t ne6atos:
e How has the Internet changed marketing?
e How much of marketing is lying?

e What are the best ways to get close to consumers?

CryneHThl JensTCa Ha MUHU-TPYIIIHI 10 3-4 4eloBeKa U BRIOUpAET TeMy s
00CyXIeHHsI, TOTOBUT COOOIIIEHNE U BEHIHOCUT €r0 Ha 0OCYKJICHHUE.

B pamkax camocTosTenbHOM pabOThl  OCYIIECTBISETCS IMOJATOTOBKA
cooOlIIeHUsI O BhIOpaHHOM TeMatuke. Ha 3aHATHM MUHU-TpyINa NpeacTaBiseT U
OTCTauBAET CBOIO TOUKY 3PEHUS.

[IpenonaBatens oreHUBaeT PabOTy KaXKIOTO CTYIEHTAa IO KPHUTEPUSM,

IPHUBCACHHBIM BO BBCJACHHU.

Tema 18. «Pexksama B Typu3Mme, cepBHCe M TOCTHHHYHOM Jese» (4
3aHATHSA)

3ansitue 1.

Heab: dopmupoBanue MpohecCHOHATPHON JIECKCHKO-TTOHATUMHOW KOMITCTCHITUN

no Teme «Advertising in tourism, hotel and service industry»
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1. HN3yuenue npodeccuoHaabHOU JeKkcuku mo teme «Advertising in tourism,
hotel and service industry » B yueOnuke — English for international
tourism Upper-Intermediate Unit 7 «Promoting a destination», and Unit 11
«Where People Go».

2. Pabora c¢ aymupoBanueM — English for international tourism Upper-
Intermediate Unit 7 «Promoting a destination» ctp.45
3akperuieHre JEKCUKH U TePMHHOJIOTHH 1o TeMe «Advertising in tourism,

hotel and service industry» ¢ momomrsto ynpaxkHeHuid Ha cTp. 48 B y4eOHHKE

English for international tourism

3ansTue 2

3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (opme Keiica Mo Teme
«Advertising in tourism, hotel and service industry».

Heab: ®opmupoBanue npohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Advertising»

VYciaoBus mpoBeNeHHUS M peanu3arii kelica maHel B ydaeOHuke Cotton D.,
Falvey D., Kent S. Market Leader (1) Longman, 2007 na ctp. 36-37.

Ha 3ansTum cTygeHThl pabOTalOT C KEMCOM COrJIaCHO BBIOpAHHOWN pouiH,
OMMCAaHHONW B Y4YEOHHUKE, NPEACTABISIOT W OTCTAMBAIOT CBOK TMO3UIMIO TIO
MIOCTaBJICHHOM B Kelce mpooeme.

Pe3ynbTaT paboThl KaXXJIOro CTYJEHTa OIEHUBAETCS COIVIACHO KPUTEPUSIM,

IMPUBCACHHBIM BO BBCIACHHUMU.

3anartue 3.
3aHsiTHe MPOBOJAUTCSI B MHTEPAKTUBHOM pe:xkuMme B ¢opme 1e0aTOB MO Teme
«Advertising».
Hean: ®opmupoBanue nMpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIICTCHITHH 110
teme «Advertising».

Bomnpocs! ajist 1e6atoB:

e Using children in advertisements.
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e Using nudity in advertisements.
e Advertising raises prices.
e People remember advertisements not products..

['pynma nenutcs Ha MUHU-TPYMIBI TO 3-4 YenoBeka W BBIOMpAET TeMy AJis
AUCKYCCHH, TOTOBUT BBICTYIUNICHHUC U BBIHOCUT €I'0 Ha O6CY)KI[€HI/IG.

B paMKax CaMOCTOSTEIILHOMN pa6OTI>I OCYHICCTBIIACTCA  IIOAT'OTOBKA
cooO1IeHus Mo BbIOpaHHOU TemaTuke. Ha 3aHATHUH MUHU-TpYIINa NpeICTaBisIeT U
OTCTAUBACT CBOIO TOYKY 3pCHUAI.

[IpenonaBatens oneHUBaeT pabOTy KaXIOrO CTYIEHTAa IO KPUTEPUSM,

YKa3aHHBIM BO BBCICHUM.

3ansTue 4 (KonrpoabHas padora).

CrTyneHT B paMKax CaMOCTOSITENbHOM paOOThl OCYIIECTBIISIET MMOBTOPEHHUE
IIPOWJIEHHOTO JIEKCMYECKOTO M TIPAMMAaTHYECKOTO MaTepuaja M0 pasieiy
«MapxkeTnHr».

Ha 3aHsATUU CTYAEHT BBIIOJIHAET KOHTPOJBHYIO paboTy.

Pe3ynpTaT paboThl KakI0TO CTYJ€HTa OLIEHUBAETCS COTJACHO CIEAYIOIIUM
KPUTEPHUSIM:
® IpaMMaTHYECKas U JIEKCUYeCcKas TOUHOCTb;

e opdorpadus;
® [IOJIHOTA BBIIOJIHEHUS 3a1aHUM.
Oo0pa3zenr KOHTPOJILHOM PadOTHI

1. Read the text about Australia's economy and do the task after it.

AUSTRALIA'S economy can boast more than two decades of uninterrupted
annual growth, low inflation and low unemployment. This is largely thanks to
structural reforms made in the early 1980s and strong demand from Asia,
particularly China, for the country's mineral and energy resources. The export-led
mining boom has helped to strengthen the Australian dollar. So too have relatively

high interest rates and a triple-AAA (safe haven) status. Since early 2009 the
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dollar has risen by two-thirds against the American dollar, to $1.05. But
commodity prices have fallen and Australia's economy is now slowing. The
country's terms of trade (the price of exports relative to the price of imports)
remain well above their long-term average, but they have deteriorated in recent
quarters. The strong exchange rate has harmed non-mining tradable sectors like
tourism and manufacturing. The mining boom might peak next year. Other sectors
will need to pick up the slack. The OECD, a mostly rich-country think-tank,
encourages Australia to push ahead with structural reforms, keep labour markets
flexible and improve education and training. The economy is strong, but must
adapt in order to benefit from Asia's growth.

Decide whether these statements are true, false, not given in the text:

1) Australia overcame economic reforms in 1980s.

2) Asian countries are interested in Australia as in main energy resources'
supplier.

3) Australian exports equal its imports.

4) Australia is advised to improve all social spheres.

5) Australia's economy has to be flexible to be able to compete with Asian
countries.

2. Put the correct preposition: IN,ON,AT

a) My native town is situated ... a very picturesque place.

b) Many new settlements were discovered by Russian explorers ... the
islands they visited.

¢) Our republic is ... the top in oil production and machine building not only
... CIS countries but abroad as well.

d) Welcome at our exhibition! Here ... the right you an see the displays of
latest optical devices, further ... the left there are the aircraft engines and many
others interesting exhibits.

e) We had to wait ... very long queue to get to that ancient church of Cyprus.

f) Having vacations ... any village or town of our republic you will certainly

find a possibility to swim ... rivers or lakes. We have plenty of them here.
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g) We met our tour guide ... the corner of the street.

3. Rewrite the following sentences into Passive Voice:

a) We cultivated 67% of our land last year.

b) They say that such services as banking, insurance and business services
have the largest proportion of GDP.

¢) The bank of England coordinates interest rates' moves with the European
Central Bank.

d) The UK has almost exhausted its oil and gas resources.

e) They had already taken measures to stimulate the economy when the
crisis started.

f) The country used extensive waterways to shape the economic growth over
the years.

g) California made its "Silicon Valley" a source of technical innovation.

h) US government seeks to maintain high levels of employment and stable
prices.

4. Choose the correct form of Participle I,11.

a) Many students are (interesting, interested) in the Internet.

b) Nigel's classes are always (interesting, interested).

c¢) Don't bother to read that book. It's (boring, bored).

d) I'm (boring, bored). Let's go to the cinema.

e) Young children think that animals are (fascinated, fascinating).

) I was very (embarrassed, embarrassing) by that question.

g) | read a (shocking, shocked) report yesterday. | was really (shocking,
shocked).
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Paznen 7. «B3auMoOOTHOIIEHHS ¢ TOTPeOUTEIsIMH YCJayr» (16 3aHsaTHi)
Tema 19. «[lokymeHTaIbLHOE 00ecnievyeHne» (4 3aHATHIA)
3anarue 1.
Heab: PopmupoBanue MpodhecCHOHATBHON JEKCHUKO-TIOHATUMHON KOMITETEHIIUN
o teme «Travelling documents».

1. Usydenne mpodeccuoHanpHoOM ekcuku 1o Teme «Travelling documents»
Ha OCHOBE JIEKCMYECKOT0 MHMHMMyMa B yuyeOHMKe —Going international:
English for Tourism. Unit 8 «Tickets, reservations and insurance»; ctp. 105

2. Pabota ¢ Tekcramu u3 yueOHuka Going international: English for Tourism
ctp. 106-107

3. PasButne ymeHHII TpPYNIIOBBIX WHOS3BIYHBIX BBICKA3bIBAHUM 110 TEME
Tickets, reservations and insurance (Going international: English for Tourism ctp.
114-115

3ansitue 2.
Heab: @opmupoBanue npodhecCHOHAIBHON JTEKCUKO-TIOHATUMHOW KOMIETEHIIUU
no teme «Travelling documents».
1) U3yyeHmne npodeccuoHanbHoM nekcukn no teme «Travelling documents»
Ha OCHOBE /IEKCUYECKOro MMHMMYMa B y4yebHuKe —-Going international:
English for Tourism. Unit 3 Section 3 «Visas».
2) Pabota ¢ aygmpoBaHuem K3 y4yebHMKa Going international: English for
Tourism cTp. 38
3) Pa3BuTHe yMeHUI CaMOCTOSTEIILHOTO HHOS3BIYHOTO BBICKA3bIBAHMS 110 TEME

«Visa issues» (MOHOJIOTrHYECKast peyb).

3ansarTue 3.

3aHsiTMe MPOBOAUTCH B MHTEPAKTUBHOM pe:xxume B ¢opme 1e0ATOB 1O Teme
«Tickets, reservations and insurance».

Hean: ®opmupoBanue npopheccuoOHANIbHBIX KOMMYHUKATUBHBIX KOMIETEHIIUI 10

teme «Tickets, reservations and insurance»
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Bompocsr qist 1e6atos:

o Online booking: pros and cons

o Do low cost airlines take money away from the local economy?

['pynna genutcss Ha MUHU-TPYNINbI 10 3-4 YelIOBEKa U BBIOMPAET TEMY IS
0OCYXKJICHWSI, TOTOBUT BBICTYIUICHUE W BBIHOCHUT €r0 Ha 0OCYXICHHE.

B paMmkax camMocCTOATENbHOM paldOThl OCYIIECTBISIETCA IOArOTOBKA
cooO1IeHus Mo BbIOpaHHOU TemaTuke. Ha 3aHATHUH MUHU-TpYINa NpeICTaBIseT U
OTCTaMBaET CBOIO TOUKY 3PEHUSI.

[IpenonaBatens oneHUBAaET pPabOTy KaXIOro CTYIEHTAa IO KPUTEPUSM,

IMPUBCACHHBIM BO BBCIACHUMU.

3ansTue 4 (Keiic)
3aHsiTHe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (opme Keiica Mo Teme
«Tourist destinations».
Heab: ®opmupoBanue npohecCHOHAIBHBIX KOMMYHUKATUBHBIX KOMIIETEHIIUNA MO
teme «Tourist destinations».

VYcaoBus mpoBeNeHMsST M peanu3arii kelica maHel B ydaeOHuke Cotton D.,
Falvey D., Kent S. New Market Leader Intermediate, Unit 2, ctp. 20

Ha 3ansitum cTyneHThl paboTalOT ¢ KEHCOM COIVIACHO BBIOPAHHOW POJIH,
OMMCAaHHONW B Yy4YeOHUKE, MPEACTABIAIOT, U OTCTAaMBAECT CBOK MO3UIUIO TIO
MIOCTaBJICHHOM B Kelce mpoodeme.

PesynbTaT paboThl KaXXJIOro CTYJEHTa OIEHUBAETCS COIVIACHO KPUTEPUSIM,

IMPUBCACHHBIM BO BBCIACHHUMU.

Tema 20. «Padora ¢ kaneHTamm» (4 3aHATHIA)
3anarue 1.
Heab: @opmupoBanne npohecCHOHATBHON JEKCUKO-TIOHITUMHOM KOMITETEHIIUN

o teMe «Customer relations».
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1. Nsyuenue mpodeccroHanbHOM JIekcuku 10 Teme «Customer relations» na
OCHOBE JIEKCHUecKoro MuHumyma B yueOnuke — English for International

Tourism Upper-Intermediate: Unit 10 «Customer relations», ctp.62

2. Pabora ¢ Texcramu u3 yueonuka English for International Tourism Upper-
Intermediate: Unit 10 «Customer relations ctp. 62-63
3. Pabora ¢ aymupoBanuem u3 yueOHuka English for International Tourism

Upper-Intermediate: Unit 10 «Customer relations» ctp. 63

3ansarTue 2.
Heab: @opmupoBanne npohecCHOHAIBHON JIEKCUKO-TIOHATUMHOW KOMITETEHIIUU
o Teme «Customer relations».
1. Usydenue npodeccuoHabHON JeKcuKkH 10 Teme «Customer relationsy na
OCHOBe JIeKcmueckoro MuHuMyMa B yueOHuKe — English for International

Tourism Intermediate: Unit 5 «Dealing with guests»., ctp.31

2. Pabota ¢ Tekcramu u3 ydeOnuka English for International Tourism
Intermediate: Unit 5 «Dealing with guests». Ctp. 33
3. Pabora ¢ aymupoBanuem u3 yueOHuka English for International Tourism

Intermediate: Unit 5 «Dealing with guests»., ctp. 37

3ansarTue 3
3aHsiTHEe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (popme Keiica mo Teme
«Customer relations».
Hean: ®opmupoBanue npohecCHOHATHHBIX KOMMYHHUKATUBHBIX KOMIIETSHITHH TI0
teme «Customer relations»

VYca0BUS IPOBEICHUS U PeaM3aIliy Kelica JaHbl B YYCOHUKE — English
for International Tourism Upper-Intermediate: Unit 10 «Customer relations», Ctp.
68
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Ha 3aHsTuu cTyneHTBHl pabOTalOT ¢ KEHCOM COIJIaCHO BBIOPAHHOW pOJIH,
OIMCAHHOM B Y4eOHUWKE, MPEACTABISIOT W OTCTAUBAIOT CBOIO IO3UIMIO IO
MIOCTABJICHHOMU B Keiice mpobiieme.

PesynbraT paboThl KaXJ0TO CTYACHTa OIICHUBACTCS COTJIACHO KPUTCPHSIM,

IMPHUBCACHHBIM BO BBCJICHHU.

3ansTue 4

3aHsiTHE MPOBOAMTCH B MHTEPAKTHUBHOM pexxume B ¢opme 1edaToB mo reme
«Dealing with guests».

Heab: ®opmupoBanue NpoPecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIIETEHLIUH O
teme «Dealing with guests»

Bomnpocs! q1st 1e6atos:

o Customer is always right.

o Shouting at severely angry customers: yes or no

CtyaeHTsl JensTcsl Ha MUHU-TPYHIBI 110 3-4 yenoBeKa U BIOUPAET TeMY IS
0OCY>KI€HHsI, TOTOBUT BBICTYIUIEHUE U BBIHOCUT €r0 Ha 00CYX/ICHHUE.

B pamkax camocTOATENbHOM pabdOThl OCYIIECTBISECTCS IMOATOTOBKA
cooO1IeHus Mo BbIOpaHHOU TemaTuke. Ha 3aHATHHM MUHU-TpYyIINa OpEeACTaBIsIET U
OTCTAaWBAET CBOIO TOUKY 3PEHUS.

[IpenonaBatens onEHUBAET PabOTy KaXIOro CTYIEHTAa IO KPUTEPUSM,

IMPUBCACHHBIM BO BBCIACHHUMU.

Tema 21. «KKoHTpoJIb KauecTBa NMPEAOCTABISEMbIX YCJIYD» (4 3aHATHS)
3anarue 1.
Heab: PopmupoBanne npohecCHOHATBHON JEKCUKO-TIOHITUMHON KOMITETEHIIUN
no teme «Quality control».
4. W3yuenue npodeccuoHaabHOM Jiekcuku 1o Teme «Customer relations» na
OCHOBE JICKCHUECKOTro MUHUMYyMa B yueOHuke — Oxford English  for

Careers: Tourism 3. Unit 6 «Quality in Tourism».cTp.88
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5. Pabora ¢ tekcramu u3 yueOnuka Oxford English for Careers: Tourism 3.
Unit 6 «Quality in Tourism».ctp.90-91
6. Pabora ¢ aymupoBanuem u3 yaeonuka Oxford English for Careers: Tourism

3. Unit 6 «Quality in Tourism».ctp.93

3auarue 2.
Heanb: 3akperuienre npodeccuoHaIbHON JIEKCUKO-TTOHATUHHON KOMITETEHIIUU T10
teme «Quality control».
1. Pabora ¢ texcramu u3 ydeOnuka Oxford English for Careers: Tourism 3.
Unit 6 «Quality in Tourism».ctp.94
2. N3yuenune rpammarmdeckoii Ttembl «Passive Voice: Present and Past
Continuous» ctp. 87 BbIOJHEHHE yHpaXHEHUH Ha cTp. 89 B yucOHHKE
English Grammar in Use by R.Murphy

3. Ompoc u cava JeKCHIecKkoro MEHHAIMyMa 1o Teme «Quality control».

3ansTue 3

3aHsiTHEe MPOBOAUTCH B MHTEPAKTHBHOM pe:knMe B (popMe Keiica Mo Teme
«Quality control».

Heanb: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Quality control»

Yca0BuS IPOBEICHUS U PeaTM3aIliy Kelica TaHbl B YYCOHUKE — English
for International Tourism Upper-Intermediate: Unit 10 «Customer relations», Ctp.
68

Ha 3anstum ctygeHThl pabOTalOT C KEeCOM COrJIacCHO BbIOpaHHOWN pouiH,
OMMMCAHHOW B Yy4YeOHWKE, TNPEJCTABIAIOT W OTCTAMBAIOT CBOIO IO3HIIMIO TIO
MOCTaBJICHHOM B Kelice mpoodieme.

Pe3ynbraT paboThl KaXXIOro CTYIEHTa OLEHUBAETCA COIJIACHO KPUTEPHUSIM,

IMPpUBCACHHBIM BO BBCIACHHUMU.

3anartue 4
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3aHsiTHEe MPOBOANTCS B HHTEPAKTHBHOM peskuMe B ¢opMe posieBoil UTPbI MO
TeMe «Dealing with guests».

Heab: opmupoBanre MpoPeCCHOHATHHBIX KOMMYHHKATHBHBIX KOMITICTCHIIUH 110
teme «Dealing with guests»

CTymeHThl JIeNATCS Ha Tapbl, TOTOBAT BBICTYIUICHHE M BBIHOCAT €ro Ha
oOCyXIeHHE.

B pamkax camocTosTenbHOW pabOThl  OCYIIECTBISETCS IOATOTOBKA
JMAJIOTOB TI0 MaHHOW Teme. Ha 3aHsaTuuM mapa mpeacTaBiseT U OTCTauBaeT CBOIO
TOYKY 3PCHHSI.

[IpemogaBaTens OIEHHWBAaET pPabOTy KaKIOTO CTYACHTA IO KPHUTEPHUSM,

IMPHUBCACHHBIM BO BBCJACHHU.
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Pa3nea 8.
Tema 22. «I'nodanmn3anus» (4 3aHATHA)
3anarue 1.
Heab: PopmupoBanue MpodhecCHOHATBHON JEKCHUKO-TIOHATUMHON KOMITETEHIIUN
o teme «Globalization».

Nzyuenne mpodeccuonampHor Jekcuku 1o Teme «Globalisation» B
yueonuke Market Leader ctp 6-8.

Pabora ¢ Texcrom «Going global» n3 yueOnuka Market Leader., Unit 1
«Globalisation» ctp. 7.

3akperuieHue JeKCMKH W TepmuHosiorun mo teme  «Globalisationy ¢

TIOMOIIIBIO YIIPaKHEHUH Ha cTp. 6-9 yueOHuka Market Leader.

3ansTue 2.
Heab: @opmupoBanue npohecCHOHAIBHON JIEKCUKO-TIOHATUMHOW KOMIIETEHIIUU
no teme «Globalization».

TpeHupoBKa HABBHIKOB JEIOBBIX PA3rOBOPOB IO TeaehOHY € IOMOIIBIO
ynpaxHenuit Ha ctp. 10-11 yueOnuka Market Leader.

Nzyuenne rpammarmueckoii Tembl «Complex Subjecty crp. 116-118
BBINOJIHEHUE yrpakHeHui Ha ctp. 118-119 B yueOHmke «English for students of
economics» , gactp 2.

Omnpoc u caava aekcuyeckoro MuanuMyma o teme «Globalisationy.

3ansitue 3
3aHsiTMe MPOBOAUTCH B MHTEPAKTUBHOM pe:xxume B ¢opme 1e0ATOB 1O Teme
«Globalisation».
Heab: ®opmupoBanue nmpohecCHOHATBHBIX KOMMYHUKATUBHBIX KOMIETEHIIUNA MO
teme «Globalisation»

Bompock! aiis ne6atos:

. Globalization as a recent trend.

o Global companies do more harm than good.
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o Globalization lowers people’s living standards.

['pynna genutcss Ha MUHU-TPYNIBI 10 3-4 YenoBeKa U BBIOMpPAET TeMy IS
0OCY>KIeHHsI, TOTOBUT BBICTYIJICHUE M BBIHOCHUT €r0 Ha OOCY>KICHHE.

B paMmkax camocTOATENbHOM pabdOThl OCYIIECTBISIETCA IOArOTOBKA
COOOIIEHHS IO BHIOpaHHOW TeMaTuke. Ha 3aHsATUM MUHU-TpyNna Npe/CcTaBIseT U
OTCTauBaET CBOIO TOUKY 3PEHUSI.

[IpenonaBatens oleHUBAaET PabOTy KaXKIOro CTYIEHTAa IO KPUTEPUSIM,

IMPUBCACHHBIM BO BBCIACHHUM.

3ansitue 4

3ausaTue MPOBOAUTCA B MHTEPAKTHBHOM PEKUME B (l)OpMe 11pe3eHTaum7l 110
Teme «Global companies».

Hean: ®opmupoBanue npohecCuoOHAIbHBIX KOMMYHUKATUBHBIX KOMIIETSHIIUMI 10
teme «Globalisation»

B pamkax camocToaTensHOM paboThl KaXK/blii CTYJIEHT TOTOBUT npe3eHTaruto (10-
15 cnaii;oB) M TEKCT BBICTYIUICHHUS 10 CIIEIYIONICH TeMaTUKeE:

. Royal Dutch Shell.

. Unilever.

. Microsoft.

. Google.

. Pfizer.

. Procter and Gamble.

. Samsung.

. Wal-Mart stores.
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. Johnson and Johnson.

10. Nestle.

11. IBM.

12. Toyota Motors.

Ha 3ansamun cTyaeHT 3ammiaer CBOXO IPE3EHTALUIO NEepel ayAuTOpUEn U

OTBCYACT HA BOIIPOCHI APYTUX CTYACHTOB.
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HpCHOIIaBaTCJIB OLICHHUBACT IMPE3CHTAlHUIO KaXXJ101o CTydCHTa I10

KPpUTCPUAM, YKA3aHHBIM BO BBCICHUU.

Tema 23. «IKojJ0rMYecKHE MOCTACACTBUS TYPUCTHYECKON AeATEILHOCTH» (2
3aHATHSA)
3anarue 1.
Heab: ®opmupoBanue MpodhecCHOHATBHON JEKCHUKO-TTOHATUMHON KOMITETEHIIUN
o Teme «Impact of tourismy.
1. Usydenue npodeccuoHanbHOM Jekcuku 1o Teme «lmpact of tourism» Ha
OCHOBE JICKCHUECKOTr0 MUHUMYyMa B yueOoHuke — Oxford English  for

Careers: Tourism 3. Unit 7 «The impacts of Tourism», ctp.101

2. Pabota ¢ tekcramu u3 yueOnuka Oxford English for Careers: Tourism 3.
Unit 7 «The impacts of Tourism», ctp.103
3. Pabota ¢ aynupoBanueM u3 yueOnuka Oxford English for Careers: Tourism

3. Unit 7 «The impacts of Tourism», ctp.104

3ansarTue 2.
Hean: 3akperenue npodecCuoOHaIbHON JTEKCUKO-TIOHATUMHON KOMITIETEHIIUU O
teme «Impact of tourismy.
1. Nsydenue npodeccuoHanbHOM Jiekcuku 1o Teme «Impact of tourism» na
OCHOBE JICKCHUECKOTr0 MUHUMYyMa B yueOoHuke — Oxford English  for

Careers: Tourism 2 — Unit 6 «Rural Tourismy». Ctp.77

2. Pabora ¢ texcramu u3 yueOnuka Oxford English for Careers: Tourism 2 —
Unit 6 «Rural Tourism». Ctp.79-80

3. Pabora ¢ aymupoBanuem u3 yueonuka Oxford English for Careers: Tourism
2 — Unit 6 «Rural Tourism». Ctp. 82

Tema 24. «be3onacHblii Typu3m» (4 3aHATHSA)
3ansTue 1.
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Heab: ®opmupoBanue MnpodhecCHOHANTBHON JEKCUKO-TIOHATUMHON KOMITETEHIIUN
o Teme «Sustainable tourismy.
1. N3ydenue npodeccnoHanbHOM iekcuku 1o Teme «Impact of tourismy na
OCHOBE JIEKCHUecKoro MmuaruMmymMma B yueouuke — Oxford English for

Careers: Tourism 3 — Unit 10 «Sustainable Tourism», ctp. 123

2. Pabora ¢ texcramu u3 yueonuka Oxford English for Careers: Tourism 3 —
Unit 10 «Sustainable Tourism», ctp. 125
3. Pabora ¢ aymupoBanuem u3 yueonuka Oxford English for Careers: Tourism

3 — Unit 10 «Sustainable Tourismy», ctp. 126

3ansaTue 2.
Heab: @opmupoBanue npohecCHOHATBHON JIEKCHUKO-TIOHATUMHOW KOMIIETEHIIUU
o TeMe «Sustainable tourismy.
1. Nsydenue npodeccnoHaabHOM JIekcuku 1o Teme «Impact of tourismy Ha
OCHOBE JIGKCHYECKOTO MUHIMYMa B y4eOHHUKE — — English for

International Tourism— Unit 8 «Responsible Tourisms.

2. Pabota ¢ Tekcramu u3 yueOnuka — English for International Tourism-—
Unit 8 «Responsible Tourism».
3. Pabora ¢ aynupoBanuem u3 yueOuuka —  English for International

Tourism- Unit 8 «Responsible Tourismy.

3ansaTue 3
3aHsiTHe MPOBOAUTCSI B MHTEPAKTHUBHOM pe:xkuMme B ¢opme 1e0aTOB MO Teme
«Sustainable tourism.
Hean: ®opmupoBanue nMpohecCHOHATBHBIX KOMMYHHKATHBHBIX KOMIICTCHITHH 110
teme «Sustainable tourism»

Bomnpocs! ajist 1e6atoB:

e The most environmentally friendly means of transport.

e The future of eco-tourism.
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e How to be an eco-conscious tourist?

['pynima penutcst Ha MUHU-TPYIIIBI 110 3-4 4yeoBeKa W BBIOMpaeT TeMy s
060y)KI[eHI/I$I, IOTOBUT BBICTYIIJNICHHUC U BELIHOCUT €T'0 Ha O6CY>K,Z[CHI/I€.

B paMKax CaMOCTOSATEILHON pa60TI>I OCYHICCTBIICTCA  IIOATOTOBKaA
cooO1IeHus Mo BbIOpaHHOU TemaTnke. Ha 3aHATHM MUHHU-TPYIINA IPEACTaBISIET U
OTCTAaMBAET CBOIO TOYKY 3PCHHUS.

HpenozxaBaTeHL OLICHUBACT pa60Ty KaXXIO01ro CTYOCHTAa IIO KPUTCPHAM,
IMPHUBCACHHBIM BO BBCJACHHU.
3anartue 4.
3aHsiTHe MPOBOAMTCH B MHTEPAKTHBHOM pe:xume B Gopme mpeseHTanuil 1o
Teme «Sustainable tourismy.

HCJII): CDOpMHpOBaHHe HpO(l)GCCI/IOHaJIBHBIX KOMMYHHKATUBHBIX KOMHGTGHHI/Iﬁ 110
teMe «Sustainable tourismy».

B paMKax CaMOCTOSTEIIbHOUN pa6OTBI K&)K,[[I:Iﬁ CTYACHT T'OTOBUT
npe3eHTanuio (10-15 cnaliioB) ¥ TEKCT BBICTYILICHHUS IO CIIEAYIONIEH TEMATUKE:

1. Sustainable tourism in the USA.
. Sustainable tourism in the UK.
. Sustainable tourism in Russian Federation.
. Sustainable tourism in China
. Sustainable tourism in Germany.
. Sustainable tourism in France.
. Sustainable tourism in Scandinavian countries.

. Sustainable tourism in Australia.
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. Sustainable tourism in Latin America.

10. Sustainable tourism in African countries.

11. Sustainable tourism in Japan.

12. Sustainable tourism in India.

Ha 3aHsaTHn CcTyaeHT 3amuinaeT CBOK INMPE3CHTALUI0 NEpEe] ayAUTOpPUEN U

OTBCYACT HAa BOIIPOCHI APYTUX CTYACHTOB.
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HpCHO,IIaBaTCHB OLICHHUBACT IMPE3CHTAlHUIO KaXXJ101o CTydCHTa I10

KPpUTCPUAM, YKA3aHHBIM BO BBCICHUU.

60



