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INSTITUTE OF MANAGEMENT, ECONOMICS AND FINANCE 

“Marketing” Master's degree program

	Courses
	ECTS
	Exam or pass/fail test
	semester 
	Compulsory or elective
course

	Modern strategic analysis

Studying methods of strategic analysis and learning how to use the strategic management instrument in real-life issues of  a business enterprise nowadays.


	4
	exam
	1
	compulsory

	Organizational theory and organizational behavior

Learning how to interpret and explain theoretical basis of business functions of an enterprise, the processes of their transformation, to analyze economic relations within the enterprise, and also to master theoretical, methodological basis of organizational management systems. 


	3
	exam
	1
	compulsory

	Corporate finance


Reviewing practical applications of fundamental theories, models and financial management technique via some examples of incorporated companies. The course is directed at specifying the previously obtained knowledge in the financial theory sphere in connection with usage practice of basic concepts of financial planning and management. 


	3
	exam
	1
	compulsory

	Administrative economics

The course is directed at studying how to make the right administrative decision based on economic analysis.


	3
	pass/fail
	1
	compulsory

	Research methods in management

Studying present-day research technique of managing an organization.


	3
	pass/fail
	1
	compulsory

	Marketing of innovations

Studying this course allows one to form academic and research skills of promoting innovative products  to the market, to carry out diagnostics on the innovative capacity, innovative processes in an organization, and also to review patterns of actions of an entity in the innovation market.


	3
	pass/fail
	1
	compulsory

	Mathematical economic models in marketing

The course in directed at receiving theoretical knowledge and practical skills to analyze economic processes and to forecast in marketing.


	4
	pass/fail
	1
	elective

	Computer modeling of marketing decisions

The course in directed at developing practical skills in the sphere of complex management of marketing of an enterprise. It is based on the knowledge system, acquired in studying courses complex on marketing as a specialty. 


	4
	pass/fail
	1
	elective

	Academic writing (Foreign language course)

The main goal of the course is to receive and improve skills in writing and critical reasoning, and Academic writing in English. 


	72
	pass/fail
	2
	compulsory

	Management of production and sales 

Learning theoretical and practical basis of effective managing the production and sales activities in consumer's market.


	3
	pass/fail
	2
	compulsory

	Marketing management of an enterprise

Preparing to work under the conditions of mature market, where the consumer plays a key role.


	4
	exam
	2
	compulsory

	Information Technology in marketing

Studying methodology, technique and practice of designing the marketing information technology in an enterprise. Mastering different approaches to develop marketing information systems in order to optimize both external and internal informational processes.


	4
	pass/fail
	2
	compulsory

	Specifics of marketing, by industries
Studying methodology, technique and practice of designing the marketing information technology in an enterprise. Mastering different approaches to develop marketing information systems in order to optimize both external and internal informational processes.
	2
	pass/fail
	2
	compulsory

	Consumers' behavior

Elaborating the skills in the sphere of scientific rationalization and consumers' behavior modeling.


	4
	pass/fail
	2
	elective

	Marketing of external relations

The course draws special attention to the spectrum of relations between a company and its clients and  suppliers, that is built on inter-company networking interaction, solving strategical problems of marketing management within the present-day framework. The basis of the course consists of the dynamics of marketing concept of management, its present day priorities and moments of focus.


	4
	pass/fail
	2
	elective

	Marketing of international commercial activity

Learning this course allows one to understand the specifics of international marketing, receive theoretical knowledge and practical skills in forming a system of international marketing, feasibility studies and ways of entering the international market.


	2
	pass/fail
	3
	compulsory

	Management of internet-marketing

The main goal of the course is to review the principles of internet-marketing, and with the marketing implements, that are used for website promotion, analysis of the market and current competition. The basis of electronic commerce and practical methods of creating promotional content are reviewed during the course.
	3
	exam
	3
	compulsory

	Design of communication technology and PR

The course gives one a body of knowledge and skills in the sphere of promotion marketing, analysis of advertising communication, methods of sales promotion, cases from the Public Relations sphere, direct marketing, personal sales.


	180
	exam
	3
	compulsory

	Sales management

The mail goal of mastering the “Sales management” course is to form the knowledge, skills and expertise, that are necessary to organize effective sales activity in enterprises, and also in retail environment.


	3
	pass/fail
	3
	compulsory

	Management of advertising operations

The main goal of the “Management of advertising operations” course is to give one thorough knowledge in the sphere and practice of advertising, to teach one to make his/her own decisions when changing primary technique of advertizing process, and also to master methods of strategical and tactical planning of  advertising operations and their management.
	3
	exam
	3
	elective

	Integrated marketing communications

Elaborating comprehensive knowledge in the sphere of working out the strategies of marketing communication campaigns and separate stages of their tactical realization, taking into consideration customer behavior, competitive environment, tasks given, and the built brand identity.


	3
	exam
	3
	elective

	Logistics

The course is directed at learning the sphere of warehousing, transporting and production logistics,  auditing of logistics, purchasing and reserves management logistics, cross-border logistics, customs management and clearance, tendering and procurement processes.
	3
	exam
	3
	elective

	Management of supply chains

The main goal of learning the course is to receive necessary theoretical knowledge and to form analytical and practical skills in the sphere of activity of entities in market economy towards forming and developing optimum business ties and designing logistic systems for enterprises.


	3
	exam
	3
	elective

	System of marketing

The main goal of the course is to study methodology, technique and practices of forming the marketing service of an enterprise from the system approach standpoint. 


	2
	pass/fail
	3
	elective

	Marketing planning

The main goal of the course is to master methods of marketing analysis for effective planning and auditing of business-processes.


	2
	pass/fail
	3
	elective

	Brand&trademark management

Final goal of the course is to develop key amends in the sphere of brand-building, that is, elaborating professional approach towards the activity of creating and managing brands and trademarks, which in the future is going to help one  elaborate competitive and protectable brands and trademarks , define their positioning and imaging, manage their development, having considered marketing strategies of the company


	3
	pass/fail
	4
	compulsory

	Quality management and international standards

Learning the course gives a future manager the knowledge and skills in the most technologically equipped path of an organization management, where new approach towards management are tried-and-tested, and are acknowledged by universal use. 


	3
	pass/fail
	4
	elective

	Industrial design

The main goal of the course is to form methodological skills in using the fundamentals of designing solutions for manufacturing enterprises.


	3
	pass/fail
	4
	elective


